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ɞɨɤɬɨɪ ɟɤɨɧɨɦɿɱɧɢɯ ɧɚɭɤ, ɩɪɨɮɟɫɨɪ 
ɩɪɨɮɟɫɨɪ ɤɚɮɟɞɪɢ ɦɟɧɟɞɠɦɟɧɬɭ 

ɇɚɰɿɨɧɚɥьɧɢɣ ɬɟɯɧɿɱɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ «ɏɚɪɤɿɜɫьɤɢɣ ɩɨɥɿɬɟɯɧɿɱɧɢɣ ɿɧɫɬɢɬɭɬ» 
(ɏɚɪɤɿɜ, ɍɤɪɚʀɧɚ) 

 
 

ɋɌȱɃɄȱɋɌЬ ȻȱɁɇȿɋ-ɆɈȾȿɅȿɃ ɊɈɁȾɊȱȻɇɈȲ ɌɈɊȽȱȼɅȱ əɄ ɎȺɄɌɈɊ 
ɁɆȱɐɇȿɇɇə ȿɄɈɇɈɆȱɑɇɈȲ ȻȿɁɉȿɄɂ ɉȱȾɉɊɂЄɆɋɌȼȺ 

 
ɋɬɿɣɤɿɫɬь ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɜɢɡɧɚɱɟɧɨ ɹɤ ɡɞɚɬɧɿɫɬь ɩɿɞɩɪɢєɦɫɬɜɚ ɩɿɞɬɪɢɦɭɜɚɬɢ 

ɟɮɟɤɬɢɜɧɿɫɬь ɡɚ ɭɦɨɜ ɡɨɜɧɿɲɧɿɯ ɪɢɡɢɤɿɜ, ɲɜɢɞɤɨ ɚɞɚɩɬɭɜɚɬɢɫɹ, ɜɿɞɧɨɜɥɸɜɚɬɢ ɩɨɪɭɲɟɧɿ ɩɪɨɰɟɫɢ 
ɬɚ ɡɚɛɟɡɩɟɱɭɜɚɬɢ ɟɤɨɧɨɦɿɱɧɭ ɛɟɡɩɟɤɭ. ɉɪɨɚɧɚɥɿɡɨɜɚɧɨ ʀʀ ɚɪɯɿɬɟɤɬɭɪɭ ɹɤ ɛɚɝɚɬɨɪɿɜɧɟɜɭ ɫɢɫɬɟɦɭ 
ɡ ɱɨɬɢɪьɨɯ ɤɨɦɩɨɧɟɧɬɿɜ: ɩɪɨɝɧɨɡɭɜɚɧɧɹ ɪɢɡɢɤɿɜ, ɚɞɚɩɬɢɜɧɨɝɨ ɪɟɚɝɭɜɚɧɧɹ, ɡɞɚɬɧɨɫɬɿ ɞɨ 
ɜɿɞɧɨɜɥɟɧɧɹ ɬɚ ɩɨɫɬɿɣɧɨʀ ɨɩɬɢɦɿɡɚɰɿʀ. ɋɢɫɬɟɦɚɬɢɡɨɜɚɧɨ ɩ’ɹɬь ɦɟɯɚɧɿɡɦɿɜ ɜɩɥɢɜɭ ɫɬɿɣɤɨɫɬɿ ɧɚ 
ɟɤɨɧɨɦɿɱɧɭ ɛɟɡɩɟɤɭ: ɫɰɟɧɚɪɧɟ ɩɥɚɧɭɜɚɧɧɹ, ɨɦɧɿɤɚɧɚɥьɧɟ ɪɟɚɝɭɜɚɧɧɹ, ɞɢɜɟɪɫɢɮɿɤɚɰɿɸ ɩɨɫɬɚɱɚɧɧɹ, 
ɩɨɫɢɥɟɧɧɹ ɿɧɮɨɪɦɚɰɿɣɧɨʀ ɛɟɡɩɟɤɢ ɬɚ ɮɿɧɚɧɫɨɜɭ ɪɟɡɢɥьєɧɬɧɿɫɬь. ɉɨɛɭɞɨɜɚɧɨ ɤɨɧɰɟɩɬɭɚɥьɧɭ 
ɦɨɞɟɥь, ɳɨ ɜɿɞɨɛɪɚɠɚє ɥɨɝɿɤɭ ɩɟɪɟɬɜɨɪɟɧɧɹ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɧɚ ɡɚɯɢɳɟɧɿɫɬь 
ɟɤɨɧɨɦɿɱɧɢɯ ɿɧɬɟɪɟɫɿɜ ɩɿɞɩɪɢєɦɫɬɜɚ.. 

Ʉɥɸɱɨɜɿ ɫɥɨɜɚ: ɫɬɿɣɤɿɫɬь ɛɿɡɧɟɫ-ɦɨɞɟɥɿ; ɟɤɨɧɨɦɿɱɧɚ ɛɟɡɩɟɤɚ ɩɿɞɩɪɢєɦɫɬɜɚ; ɪɨɡɞɪɿɛɧɚ 
ɬɨɪɝɿɜɥɹ; ɨɦɧɿɤɚɧɚɥьɧɿɫɬь; ɩɪɨɝɧɨɡɭɜɚɧɧɹ ɪɢɡɢɤɿɜ; ɚɞɚɩɬɚɰɿɹ. 
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ɉɨɫɬɚɧɨɜɤɚ ɩɪɨɛɥɟɦɢ ɜ ɡɚɝɚɥьɧɨɦɭ ɜɢɝɥɹɞɿ ɬɚ ʀʀ ɡɜ’ɹɡɨɤ ɡ ɜɚɠɥɢɜɢɦɢ 

ɧɚɭɤɨɜɢɦɢ ɬɚ ɩɪɚɤɬɢɱɧɢɦɢ ɡɚɜɞɚɧɧɹɦɢ. ɍ ɫɭɱɚɫɧɢɯ ɭɦɨɜɚɯ ɩɟɪɦɚɧɟɧɬɧɨʀ 
ɧɟɫɬɚɛɿɥьɧɨɫɬɿ, ɳɨ ɯɚɪɚɤɬɟɪɢɡɭєɬьɫɹ ɡɪɨɫɬɚɧɧɹɦ ɦɚɤɪɨɟɤɨɧɨɦɿɱɧɢɯ ɞɢɫɛɚɥɚɧɫɿɜ, 
ɜɨєɧɧɢɦɢ ɪɢɡɢɤɚɦɢ, ɩɨɪɭɲɟɧɧɹɦɢ ɥɨɝɿɫɬɢɱɧɢɯ ɥɚɧɰɸɝɿɜ ɿ ɡɦɿɧɨɸ ɫɩɨɠɢɜɱɢɯ ɦɨɞɟɥɟɣ, 
ɩɿɞɩɪɢєɦɫɬɜɚ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɨɩɢɧɢɥɢɫɹ ɩɟɪɟɞ ɧɟɨɛɯɿɞɧɿɫɬɸ ɩɟɪɟɨɫɦɢɫɥɟɧɧɹ 
ɜɥɚɫɧɢɯ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ. Ɍɪɚɞɢɰɿɣɧɿ ɦɨɞɟɥɿ ɨɪɝɚɧɿɡɚɰɿʀ ɞɿɹɥьɧɨɫɬɿ, ɨɪɿєɧɬɨɜɚɧɿ ɩɟɪɟɞɭɫɿɦ 
ɧɚ ɦɚɫɲɬɚɛɭɜɚɧɧɹ ɬɚ ɨɩɟɪɚɰɿɣɧɭ ɟɮɟɤɬɢɜɧɿɫɬь, ɜɢɹɜɢɥɢɫɹ ɜɪɚɡɥɢɜɢɦɢ ɞɨ ɡɨɜɧɿɲɧɿɯ 
ɲɨɤɿɜ, ɳɨ ɩɨɫɢɥɸє ɡɚɝɪɨɡɭ ɜɬɪɚɬɢ ɮɿɧɚɧɫɨɜɨʀ ɫɬɿɣɤɨɫɬɿ ɬɚ ɩɿɞɜɢɳɭє ɪɿɜɟɧь ɟɤɨɧɨɦɿɱɧɨʀ 
ɧɟɛɟɡɩɟɤɢ. ɐɟ ɡɭɦɨɜɥɸє ɚɤɬɭɚɥьɧɿɫɬь ɩɨɲɭɤɭ ɧɨɜɢɯ ɩɿɞɯɨɞɿɜ ɞɨ ɡɚɛɟɡɩɟɱɟɧɧɹ 
ɞɨɜɝɨɫɬɪɨɤɨɜɨʀ ɫɬɚɛɿɥьɧɨɫɬɿ ɪɨɡɞɪɿɛɧɢɯ ɩɿɞɩɪɢєɦɫɬɜ ɱɟɪɟɡ ɮɨɪɦɭɜɚɧɧɹ ɫɬɿɣɤɢɯ, 
ɚɞɚɩɬɢɜɧɢɯ ɬɚ ɪɟɡɢɥьєɧɬɧɢɯ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ. 

ȼ ɭɦɨɜɚɯ ɜɨєɧɧɢɯ ɞɿɣ ɜ ɍɤɪɚʀɧɿ, ɜɨɥɚɬɢɥьɧɨɫɬɿ ɫɩɨɠɢɜɱɨɝɨ ɩɨɩɢɬɭ, ɩɿɞɜɢɳɟɧɧɹ 
ɜɢɬɪɚɬ ɧɚ ɥɨɝɿɫɬɢɤɭ, ɟɧɟɪɝɨɧɨɫɿʀ ɬɚ ɩɟɪɫɨɧɚɥ ɩɢɬɚɧɧɹ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ ɫɬɚє 
ɤɥɸɱɨɜɢɦ ɱɢɧɧɢɤɨɦ ɫɬɪɚɬɟɝɿɱɧɨɝɨ ɜɢɠɢɜɚɧɧɹ ɩɿɞɩɪɢєɦɫɬɜ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ. 
ɉɿɞɜɢɳɟɧɧɹ ɨɩɟɪɚɰɿɣɧɢɯ ɬɚ ɮɿɧɚɧɫɨɜɢɯ ɪɢɡɢɤɿɜ, ɡɪɨɫɬɚɧɧɹ ɧɟɜɢɡɧɚɱɟɧɨɫɬɿ ɧɚ ɬɨɜɚɪɧɢɯ 
ɪɢɧɤɚɯ ɿ ɧɟɫɬɚɛɿɥьɧɿɫɬь ɿɧɫɬɢɬɭɰɿɣɧɨɝɨ ɫɟɪɟɞɨɜɢɳɚ ɩɨɫɢɥɸɸɬь ɩɨɬɪɟɛɭ ɭ ɮɨɪɦɭɜɚɧɧɿ 
ɡɞɚɬɧɨɫɬɿ ɩɿɞɩɪɢєɦɫɬɜɚ ɲɜɢɞɤɨ ɜɿɞɧɨɜɥɸɜɚɬɢɫɹ, ɚɞɚɩɬɭɜɚɬɢɫɹ ɞɨ ɡɦɿɧ ɿ ɡɚɛɟɡɩɟɱɭɜɚɬɢ 
ɛɟɡɩɟɪɟɪɜɧɿɫɬь ɫɬɜɨɪɟɧɧɹ ɰɿɧɧɨɫɬɿ ɞɥɹ ɫɩɨɠɢɜɚɱɿɜ.  
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 Ƚ.Ɇ. Ʉɨɩɬєɜɚ. ɋɬɿɣɤɿɫɬь ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɹɤ ɮɚɤɬɨɪ ɡɦɿɰɧɟɧɧɹ 
ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ ɩɿɞɩɪɢєɦɫɬɜɚ 

83 

 

ɋɚɦɟ ɫɬɿɣɤɿɫɬь ɛɿɡɧɟɫ-ɦɨɞɟɥɿ – ɹɤ ɤɨɦɩɥɟɤɫɧɢɣ ɩɨɤɚɡɧɢɤ ɝɧɭɱɤɨɫɬɿ, ɚɞɚɩɬɢɜɧɨɫɬɿ 
ɬɚ ɫɬɪɚɬɟɝɿɱɧɨʀ ɭɡɝɨɞɠɟɧɨɫɬɿ – ɩɨɫɬɚє ɜɚɠɥɢɜɢɦ ɮɚɤɬɨɪɨɦ ɡɦɿɰɧɟɧɧɹ ɟɤɨɧɨɦɿɱɧɨʀ 
ɛɟɡɩɟɤɢ. 

ɇɟɡɜɚɠɚɸɱɢ ɧɚ ɧɚɹɜɧɿɫɬь ɡɧɚɱɧɨʀ ɤɿɥьɤɨɫɬɿ ɞɨɫɥɿɞɠɟɧь, ɩɪɢɫɜɹɱɟɧɢɯ ɟɤɨɧɨɦɿɱɧɿɣ 
ɛɟɡɩɟɰɿ ɩɿɞɩɪɢєɦɫɬɜɚ ɬɚ ɚɧɚɥɿɡɭ ɿɧɧɨɜɚɰɿɣɧɢɯ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ, ɩɢɬɚɧɧɹ ɜɢɡɧɚɱɟɧɧɹ ɪɨɥɿ 
ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɹɤ ɞɟɬɟɪɦɿɧɚɧɬɢ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ ɩɿɞɩɪɢєɦɫɬɜ ɪɨɡɞɪɿɛɧɨʀ 
ɬɨɪɝɿɜɥɿ ɡɚɥɢɲɚєɬьɫɹ ɧɟɞɨɫɬɚɬɧьɨ ɪɨɡɪɨɛɥɟɧɢɦ. Ɂɨɤɪɟɦɚ, ɨɛɦɟɠɟɧɨɸ є ɤɿɥьɤɿɫɬь ɪɨɛɿɬ, 
ɳɨ ɿɧɬɟɝɪɭɸɬь ɤɨɧɰɟɩɰɿɸ ɪɟɡɢɥьєɧɬɧɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɿɡ ɫɢɫɬɟɦɧɢɦ ɩɿɞɯɨɞɨɦ ɞɨ 
ɨɰɿɧɸɜɚɧɧɹ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ, ɪɨɡɤɪɢɜɚɸɬь ɦɟɯɚɧɿɡɦɢ ɜɩɥɢɜɭ ɚɞɚɩɬɢɜɧɢɯ ɟɥɟɦɟɧɬɿɜ 
ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɧɚ ɡɧɢɠɟɧɧɹ ɪɢɡɢɤɿɜ ɬɚ ɫɬɚɛɿɥɿɡɚɰɿɸ ɮɿɧɚɧɫɨɜɢɯ ɩɨɬɨɤɿɜ. ȼɿɞɫɭɬɧɿ ɬɚɤɨɠ 
ɝɚɥɭɡɟɜɿ ɩɿɞɯɨɞɢ, ɨɪɿєɧɬɨɜɚɧɿ ɧɚ ɫɩɟɰɢɮɿɤɭ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ, ɳɨ ɯɚɪɚɤɬɟɪɢɡɭєɬьɫɹ 
ɜɢɫɨɤɨɸ ɡɚɥɟɠɧɿɫɬɸ ɜɿɞ ɥɨɝɿɫɬɢɤɢ, ɹɤɨɫɬɿ ɩɨɫɬɚɱɚɧɧɹ, ɪɿɜɧɹ ɬɟɯɧɨɥɨɝɿɱɧɨʀ ɿɧɬɟɝɪɨɜɚɧɨɫɬɿ 
ɬɚ ɩɨɜɟɞɿɧɤɨɜɢɯ ɯɚɪɚɤɬɟɪɢɫɬɢɤ ɫɩɨɠɢɜɚɱɿɜ. 

Ɍɚɤɢɦ ɱɢɧɨɦ, ɩɨɫɬɚє ɩɪɨɛɥɟɦɚ, ɳɨ ɩɨɥɹɝɚє ɭ ɧɟɨɛɯɿɞɧɨɫɬɿ ɨɛґɪɭɧɬɭɜɚɧɧɹ 
ɬɟɨɪɟɬɢɤɨ-ɦɟɬɨɞɢɱɧɢɯ ɡɚɫɚɞ ɮɨɪɦɭɜɚɧɧɹ ɫɬɿɣɤɢɯ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɬɚ 
ɜɢɡɧɚɱɟɧɧɹ ʀɯ ɜɩɥɢɜɭ ɧɚ ɟɤɨɧɨɦɿɱɧɭ ɛɟɡɩɟɤɭ ɩɿɞɩɪɢєɦɫɬɜɚ. Ȳʀ ɜɢɪɿɲɟɧɧɹ ɩɨɬɪɟɛɭє 
ɭɬɨɱɧɟɧɧɹ ɫɭɬɧɨɫɬɿ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ, ɿɞɟɧɬɢɮɿɤɚɰɿʀ ʀʀ ɤɥɸɱɨɜɢɯ ɟɥɟɦɟɧɬɿɜ, 
ɜɢɡɧɚɱɟɧɧɹ ɦɟɯɚɧɿɡɦɿɜ ɜɡɚєɦɨɞɿʀ ɡ ɤɨɦɩɨɧɟɧɬɚɦɢ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ ɬɚ ɪɨɡɪɨɛɥɟɧɧɹ 
ɩɿɞɯɨɞɿɜ ɞɨ ɿɧɬɟɝɪɚɰɿʀ ɚɞɚɩɬɢɜɧɢɯ ɪɿɲɟɧь ɭ ɫɬɪɚɬɟɝɿɱɧɟ ɭɩɪɚɜɥɿɧɧɹ ɩɿɞɩɪɢєɦɫɬɜɚɦɢ 
ɪɨɡɞɪɿɛɧɨɝɨ ɫɟɤɬɨɪɭ. 

Ⱥɧɚɥɿɡ ɨɫɬɚɧɧɿɯ ɞɨɫɥɿɞɠɟɧь ɿ ɩɭɛɥɿɤɚɰɿɣ, ɜ ɹɤɢɯ ɩɨɤɥɚɞɟɧɢɣ ɩɨɱɚɬɨɤ 
ɜɢɪɿɲɟɧɧɸ ɞɚɧɨʀ ɩɪɨɛɥɟɦɢ ɿ ɧɚ ɹɤɿ ɫɩɢɪɚєɬьɫɹ ɚɜɬɨɪ. ɋɭɱɚɫɧɿ ɞɨɫɥɿɞɠɟɧɧɹ, 
ɩɪɢɫɜɹɱɟɧɿ ɪɨɡɜɢɬɤɭ ɩɿɞɩɪɢєɦɫɬɜ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ, ɞɟɦɨɧɫɬɪɭɸɬь, ɳɨ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ 
ɰɿєʀ ɝɚɥɭɡɿ ɡɚɡɧɚɸɬь ɿɧɬɟɧɫɢɜɧɢɯ ɬɪɚɧɫɮɨɪɦɚɰɿɣ ɩɿɞ ɜɩɥɢɜɨɦ ɡɨɜɧɿɲɧɿɯ ɜɢɤɥɢɤɿɜ, ɪɢɡɢɤɿɜ 
ɬɚ ɧɟɫɬɚɛɿɥьɧɨɫɬɿ ɪɢɧɤɨɜɨɝɨ ɫɟɪɟɞɨɜɢɳɚ [1; 2]. ɍ ɪɨɛɨɬɿ Ȼɚɣ ɋ. ɬɚ Єɥɿɫєєɜɨʀ ȼ [1] 
ɩɿɞɤɪɟɫɥɸєɬьɫɹ, ɳɨ ɭɦɨɜɢ ɜɨєɧɧɨɝɨ ɫɬɚɧɭ ɜ ɍɤɪɚʀɧɿ ɫɬɚɥɢ ɤɚɬɚɥɿɡɚɬɨɪɨɦ ɝɥɢɛɨɤɨʀ 
ɩɟɪɟɛɭɞɨɜɢ ɨɩɟɪɚɰɿɣɧɢɯ ɩɪɨɰɟɫɿɜ, ɤɚɧɚɥɿɜ ɩɪɨɞɚɠɭ ɬɚ ɥɨɝɿɫɬɢɤɢ ɪɨɡɞɪɿɛɧɢɯ 
ɩɿɞɩɪɢєɦɫɬɜ. Ⱥɜɬɨɪɢ ɧɚɝɨɥɨɲɭɸɬь, ɳɨ ɜɢɠɢɜɚɧɧɹ ɣ ɩɨɞɚɥьɲɢɣ ɪɨɡɜɢɬɨɤ ɭ ɬɚɤɢɯ ɭɦɨɜɚɯ 
ɡɚɥɟɠɚɬь ɜɿɞ ɡɞɚɬɧɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɚɞɚɩɬɭɜɚɬɢɫɹ ɞɨ ɪɿɡɧɢɯ ɞɟɫɬɚɛɿɥɿɡɭɸɱɢɯ ɱɢɧɧɢɤɿɜ 
ɬɚ ɡɚɛɟɡɩɟɱɭɜɚɬɢ ɫɬɿɣɤɿɫɬь ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ. 

ɐɢɮɪɨɜɿɡɚɰɿɣɧɢɣ ɜɢɦɿɪ ɰɢɯ ɡɦɿɧ ɪɨɡɤɪɢɬɨ ɭ ɞɨɫɥɿɞɠɟɧɧɿ ɉɪɨɫɤɭɪɧɿɧɨʀ ɇ.ȼ. [3], 
ɹɤɚ ɚɤɰɟɧɬɭє ɭɜɚɝɭ ɧɚ ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɬɪɚɞɢɰɿɣɧɢɯ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɩɿɞ 
ɜɩɥɢɜɨɦ ɬɟɯɧɨɥɨɝɿɱɧɢɯ ɿɧɧɨɜɚɰɿɣ. Ⱥɜɬɨɪɤɚ ɞɨɜɨɞɢɬь, ɳɨ ɜɩɪɨɜɚɞɠɟɧɧɹ ɰɢɮɪɨɜɢɯ 
ɿɧɫɬɪɭɦɟɧɬɿɜ, ɫɢɫɬɟɦ ɭɩɪɚɜɥɿɧɧɹ ɜɡɚєɦɢɧɚɦɢ ɡ ɤɥɿєɧɬɚɦɢ, ɚɧɚɥɿɬɢɱɧɢɯ ɩɥɚɬɮɨɪɦ ɿ 
ɨɧɥɚɣɧ-ɤɚɧɚɥɿɜ ɞɨɡɜɨɥɹє ɩɿɞɩɪɢєɦɫɬɜɚɦ ɧɟ ɥɢɲɟ ɪɨɡɲɢɪɸɜɚɬɢ ɪɢɧɤɢ ɡɛɭɬɭ, ɚ ɣ 
ɩɿɞɜɢɳɭɜɚɬɢ ɜɥɚɫɧɭ ɫɬɿɣɤɿɫɬь ɞɨ ɡɨɜɧɿɲɧɿɯ ɪɢɡɢɤɿɜ. ɐɟ ɨɫɨɛɥɢɜɨ ɜɚɠɥɢɜɨ ɜ ɭɦɨɜɚɯ 
ɡɪɨɫɬɚɧɧɹ ɧɟɜɢɡɧɚɱɟɧɨɫɬɿ ɬɚ ɤɨɧɤɭɪɟɧɬɧɨɝɨ ɬɢɫɤɭ. 

ɉɪɚɤɬɢɱɧɿ ɬɟɧɞɟɧɰɿʀ ɪɨɡɜɢɬɤɭ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ ɪɨɡɞɪɿɛɧɢɯ ɩɿɞɩɪɢєɦɫɬɜ ɭ ɤɨɧɬɟɤɫɬɿ 
ɫɭɱɚɫɧɢɯ ɪɢɧɤɨɜɢɯ ɜɢɤɥɢɤɿɜ ɪɨɡɝɥɹɞɚɸɬьɫɹ ɭ ɪɨɛɨɬɿ Ƚɚɜɪɚɧ ȼ.ə., Ƚɪɢɛɢɤ ȱ.ȱ. ɿ Ʉɨɦɚɪɚ 
ɘ.Ɉ. [4]. Ⱥɜɬɨɪɢ ɚɧɚɥɿɡɭɸɬь ɜɿɬɱɢɡɧɹɧɿ ɬɚ ɦɿɠɧɚɪɨɞɧɿ ɩɪɚɤɬɢɤɢ, ɜɢɨɤɪɟɦɥɸɸɱɢ ɧɨɜɿ 
ɮɨɪɦɚɬɢ ɛɿɡɧɟɫɭ – ɨɦɧɿɤɚɧɚɥьɧɿɫɬь, ɩɚɪɬɧɟɪɫьɤɿ ɦɨɞɟɥɿ, ɫɭɩɟɪɚɩɢ, ɥɨɤɚɥɿɡɨɜɚɧɭ 
ɥɨɝɿɫɬɢɤɭ, ɳɨ ɩɿɞɜɢɳɭɸɬь ɝɧɭɱɤɿɫɬь ɬɚ ɚɞɚɩɬɢɜɧɿɫɬь ɩɿɞɩɪɢєɦɫɬɜ. ɐɟ ɞɨɡɜɨɥɹє 
ɩɨɝɥɢɛɢɬɢ ɪɨɡɭɦɿɧɧɹ ɬɨɝɨ, ɹɤɿ ɟɥɟɦɟɧɬɢ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ є ɧɚɣɛɿɥьɲ ɱɭɬɥɢɜɢɦɢ ɞɨ 
ɡɨɜɧɿɲɧɿɯ ɮɚɤɬɨɪɿɜ ɿ ɜɨɞɧɨɱɚɫ ɜɢɡɧɚɱɚɥьɧɢɦɢ ɞɥɹ ɡɚɛɟɡɩɟɱɟɧɧɹ ɟɤɨɧɨɦɿɱɧɨʀ ɫɬɿɣɤɨɫɬɿ. 

ɍ ɤɨɧɬɟɤɫɬɿ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ ɜɚɠɥɢɜɢɦ є ɱɿɬɤɟ ɤɨɧɰɟɩɬɭɚɥьɧɟ ɪɨɡɭɦɿɧɧɹ ʀʀ 
ɫɭɬɧɨɫɬɿ. ɍ ɩɪɚɰɿ Ʉɨɩɬєɜɨʀ Ƚ.Ɇ. [5] ɩɪɨɚɧɚɥɿɡɨɜɚɧɨ ɤɥɸɱɨɜɿ ɩɿɞɯɨɞɢ ɞɨ ɜɢɡɧɚɱɟɧɧɹ 
ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ ɩɿɞɩɪɢєɦɫɬɜɚ ɬɚ ɩɿɞɤɪɟɫɥɟɧɨ ʀʀ ɤɨɦɩɥɟɤɫɧɢɣ ɯɚɪɚɤɬɟɪ ɹɤ ɫɬɚɧɭ 
ɡɚɯɢɳɟɧɨɫɬɿ ɟɤɨɧɨɦɿɱɧɢɯ ɿɧɬɟɪɟɫɿɜ ɭ ɜɡɚєɦɨɡɜ’ɹɡɤɭ ɡ ɩɨɬɟɧɰɿɚɥɨɦ ɬɚ ɫɬɪɚɬɟɝɿɱɧɢɦɢ 
ɰɿɥɹɦɢ. Ɍɚɤɢɣ ɩɿɞɯɿɞ ɞɨɡɜɨɥɹє ɪɨɡɝɥɹɞɚɬɢ ɟɤɨɧɨɦɿɱɧɭ ɛɟɡɩɟɤɭ ɧɟ ɥɢɲɟ ɹɤ ɪɟɡɭɥьɬɚɬ 
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ɟɮɟɤɬɢɜɧɨʀ ɞɿɹɥьɧɨɫɬɿ, ɚ ɹɤ ɡɞɚɬɧɿɫɬь ɩɿɞɩɪɢєɦɫɬɜɚ ɩɪɨɬɢɫɬɨɹɬɢ ɪɢɡɢɤɚɦ ɿ ɧɟɛɟɡɩɟɤɚɦ 
ɡɨɜɧɿɲɧьɨɝɨ ɫɟɪɟɞɨɜɢɳɚ, ɳɨ ɨɫɨɛɥɢɜɨ ɜɚɠɥɢɜɨ ɩɪɢ ɨɰɿɧɰɿ ɪɨɥɿ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ. 

ɉɢɬɚɧɧɹ ɫɬɿɣɤɨɫɬɿ ɧɚɛɭɥɨ ɡɧɚɱɧɨɝɨ ɪɨɡɜɢɬɤɭ ɭ ɦɿɠɧɚɪɨɞɧɿɣ ɧɚɭɤɨɜɿɣ ɥɿɬɟɪɚɬɭɪɿ. 
Ⱦɭɱɟɤ ɋ. (Duchek S.) [6] ɪɨɡɝɥɹɞɚє ɫɬɿɣɤɿɫɬь ɹɤ ɩɪɨɰɟɫ, ɳɨ ɨɯɨɩɥɸє ɤɨɦɩɟɬɟɧɬɧɨɫɬɿ 
ɩɟɪɟɞɛɚɱɟɧɧɹ, ɪɟɚɝɭɜɚɧɧɹ ɬɚ ɜɿɞɧɨɜɥɟɧɧɹ, ɜɢɡɧɚɱɚɸɱɢ ʀʀ ɤɪɢɬɢɱɧɨɸ ɡɞɚɬɧɿɫɬɸ 
ɨɪɝɚɧɿɡɚɰɿʀ ɩɪɨɬɢɫɬɨɹɬɢ ɧɟɝɚɬɢɜɧɢɦ ɡɨɜɧɿɲɧɿɦ ɮɚɤɬɨɪɚɦ. ɍ ɫɜɨɸ ɱɟɪɝɭ, ɿɧɲɿ ɚɜɬɨɪɢ [7] 
ɬɪɚɤɬɭɸɬь ɨɪɝɚɧɿɡɚɰɿɣɧɭ ɫɬɿɣɤɿɫɬь ɹɤ ɛɚɝɚɬɨɜɢɦɿɪɧɭ ɭɩɪɚɜɥɿɧɫьɤɭ ɤɨɧɫɬɪɭɤɰɿɸ, ɹɤɚ 
ɜɤɥɸɱɚє ɨɩɟɪɚɬɢɜɧɢɣ, ɫɬɪɚɬɟɝɿɱɧɢɣ ɬɚ ɚɞɚɩɬɢɜɧɢɣ ɪɿɜɧɿ. Ɍɚɤɢɣ ɩɿɞɯɿɞ ɫɬɜɨɪɸє ɩɿɞґɪɭɧɬɹ 
ɞɥɹ ɚɧɚɥɿɡɭ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɹɤ ɫɬɪɭɤɬɭɪɢ, ɳɨ ɡɚɛɟɡɩɟɱɭє ɡɛɚɥɚɧɫɨɜɚɧɿɫɬь ɦɿɠ 
ɜɧɭɬɪɿɲɧɿɦɢ ɦɨɠɥɢɜɨɫɬɹɦɢ ɩɿɞɩɪɢєɦɫɬɜɚ ɬɚ ɡɨɜɧɿɲɧɿɦɢ ɜɢɤɥɢɤɚɦɢ. 

Ⱦɢɧɚɦɿɱɧɢɣ ɯɚɪɚɤɬɟɪ ɫɬɿɣɤɨɫɬɿ ɩɿɞɩɪɢєɦɫɬɜ ɩɿɞ ɜɩɥɢɜɨɦ ɡɦɿɧ ɫɟɪɟɞɨɜɢɳɚ 
ɞɟɬɚɥьɧɨ ɨɩɢɫɚɧɨ ɭ ɪɨɛɨɬɿ [8], ɞɟ ɫɬɿɣɤɿɫɬь ɩɨɞɚєɬьɫɹ ɹɤ ɡɞɚɬɧɿɫɬь ɞɨ ɩɨɫɬɿɣɧɨʀ ɚɞɚɩɬɚɰɿʀ. 
ɐɟɣ ɩɿɞɯɿɞ є ɰɿɧɧɢɦ ɞɥɹ ɨɫɦɢɫɥɟɧɧɹ ɬɨɝɨ, ɹɤɢɦ ɱɢɧɨɦ ɛɿɡɧɟɫ-ɦɨɞɟɥь ɪɨɡɞɪɿɛɧɨɝɨ 
ɩɿɞɩɪɢєɦɫɬɜɚ ɦɚє ɟɜɨɥɸɰɿɨɧɭɜɚɬɢ, ɳɨɛ ɡɚɥɢɲɚɬɢɫɹ ɠɢɬɬєɡɞɚɬɧɨɸ ɜ ɭɦɨɜɚɯ ɪɢɡɢɤɿɜ ɿ 
ɧɟɫɬɚɛɿɥьɧɨɫɬɿ. Ɉɫɨɛɥɢɜɟ ɡɧɚɱɟɧɧɹ ɞɥɹ ɬɟɦɢ ɞɨɫɥɿɞɠɟɧɧɹ ɦɚє ɪɨɛɨɬɚ [9], ɭ ɹɤɿɣ 
ɩɪɟɞɫɬɚɜɥɟɧɨ ɪɚɦɤɨɜɭ ɦɨɞɟɥь Business Model Resilience Framework. Ⱥɜɬɨɪɢ 
ɞɟɦɨɧɫɬɪɭɸɬь, ɹɤ ɨɤɪɟɦɿ ɟɥɟɦɟɧɬɢ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ – ɰɿɧɧɿɫɧɚ ɩɪɨɩɨɡɢɰɿɹ, ɚɪɯɿɬɟɤɬɭɪɚ 
ɫɬɜɨɪɟɧɧɹ ɰɿɧɧɨɫɬɿ, ɦɟɯɚɧɿɡɦɢ ɞɨɫɬɚɜɤɢ ɬɚ ɦɨɧɟɬɢɡɚɰɿʀ – ɜɩɥɢɜɚɸɬь ɧɚ ɡɞɚɬɧɿɫɬь 
ɩɿɞɩɪɢєɦɫɬɜɚ ɩɿɞɬɪɢɦɭɜɚɬɢ ɛɟɡɩɟɪɟɪɜɧɿɫɬь ɞɿɹɥьɧɨɫɬɿ ɭ ɪɚɡɿ ɞɿʀ ɞɟɫɬɚɛɿɥɿɡɭɸɱɢɯ 
ɡɨɜɧɿɲɧɿɯ ɱɢɧɧɢɤɿɜ. ɐɟ ɞɚє ɦɨɠɥɢɜɿɫɬь ɧɚɩɪɹɦɭ ɩɨɜ’ɹɡɚɬɢ ɤɨɧɰɟɩɰɿɸ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-
ɦɨɞɟɥɿ ɡ ɟɤɨɧɨɦɿɱɧɨɸ ɛɟɡɩɟɤɨɸ ɩɿɞɩɪɢєɦɫɬɜɚ. 

Ƚɚɥɭɡɟɜɢɣ ɜɢɦɿɪ ɫɬɿɣɤɨɫɬɿ ɜɢɫɜɿɬɥɸєɬьɫɹ ɭ ɞɨɫɥɿɞɠɟɧɧɿ Ȼɭɪɝɨɫɚ Ⱦ. ɬɚ ȱɜɚɧɨɜɚ Ⱦ. 
(Burgos D., Ivanov D.) [10], ɞɟ ɩɪɨɚɧɚɥɿɡɨɜɚɧɨ ɫɬɿɣɤɿɫɬь ɥɚɧɰɸɝɿɜ ɩɨɫɬɚɱɚɧɧɹ 
ɩɪɨɞɭɤɬɨɜɢɯ ɪɢɬɟɣɥɟɪɿɜ ɧɚ ɨɫɧɨɜɿ ɦɨɞɟɥɸɜɚɧɧɹ ɰɢɮɪɨɜɢɯ ɞɜɿɣɧɢɤɿɜ. Ⱥɜɬɨɪɢ ɩɨɤɚɡɭɸɬь, 
ɳɨ ɫɜɨєɱɚɫɧɨ ɚɞɚɩɬɨɜɚɧɚ ɦɨɞɟɥь ɩɨɫɬɚɱɚɧɧɹ ɡɧɚɱɧɨɸ ɦɿɪɨɸ ɜɢɡɧɚɱɚє ɡɞɚɬɧɿɫɬь 
ɪɨɡɞɪɿɛɧɢɯ ɩɿɞɩɪɢєɦɫɬɜ ɡɦɟɧɲɭɜɚɬɢ ɜɩɥɢɜ ɥɨɝɿɫɬɢɱɧɢɯ ɪɢɡɢɤɿɜ ɬɚ ɡɚɛɟɡɩɟɱɭɜɚɬɢ 
ɫɬɚɛɿɥьɧɿɫɬь ɬɨɜɚɪɨɨɛɿɝɭ. 

ɐɿɧɧɢɦ ɞɥɹ ɨɛґɪɭɧɬɭɜɚɧɧɹ ɚɤɬɭɚɥьɧɨɫɬɿ є ɬɚɤɨɠ ɛɿɛɥɿɨɦɟɬɪɢɱɧɢɣ ɚɧɚɥɿɡ Ɉɬɨɥɢ ȱ. 
ɬɚ Ʉɧɨɩ Ʌ. (Otola I., Knop L.) [11], ɞɟ ɫɢɫɬɟɦɚɬɢɡɨɜɚɧɨ ɧɚɭɤɨɜɿ ɧɚɩɪɹɦɢ ɞɨɫɥɿɞɠɟɧь, 
ɩɨɜ’ɹɡɚɧɢɯ ɿɡ ɫɬɿɣɤɿɫɬɸ ɬɚ ɛɿɡɧɟɫ-ɦɨɞɟɥɹɦɢ. Ⱦɨɫɥɿɞɠɟɧɧɹ ɩɿɞɬɜɟɪɞɠɭє ɡɪɨɫɬɚɧɧɹ 
ɿɧɬɟɪɟɫɭ ɞɨ ɬɟɦɢ ɫɬɿɣɤɨɫɬɿ ɭ ɫɬɪɚɬɟɝɿɱɧɨɦɭ ɭɩɪɚɜɥɿɧɧɿ ɬɚ ɞɟɦɨɧɫɬɪɭє, ɳɨ ɩɪɨɛɥɟɦɚ 
ɡɚɛɟɡɩɟɱɟɧɧɹ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɧɚɥɟɠɢɬь ɞɨ ɤɥɸɱɨɜɢɯ ɜɢɤɥɢɤɿɜ ɫɭɱɚɫɧɢɯ 
ɩɿɞɩɪɢєɦɫɬɜ. 

ɉɪɨɚɧɚɥɿɡɨɜɚɧɿ ɥɿɬɟɪɚɬɭɪɧɿ ɞɠɟɪɟɥɚ [1–11] ɫɜɿɞɱɚɬь, ɳɨ ɫɬɿɣɤɿɫɬь ɛɿɡɧɟɫ-ɦɨɞɟɥɿ є 
ɤɪɢɬɢɱɧɨ ɜɚɠɥɢɜɢɦ ɮɚɤɬɨɪɨɦ ɡɚɛɟɡɩɟɱɟɧɧɹ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ ɩɿɞɩɪɢєɦɫɬɜɚ, 
ɨɫɨɛɥɢɜɨ ɭ ɪɨɡɞɪɿɛɧɿɣ ɬɨɪɝɿɜɥɿ, ɹɤɚ ɮɭɧɤɰɿɨɧɭє ɜ ɭɦɨɜɚɯ ɜɢɫɨɤɨʀ ɱɭɬɥɢɜɨɫɬɿ ɞɨ ɡɨɜɧɿɲɧɿɯ 
ɪɢɡɢɤɿɜ ɬɚ ɧɟɜɢɡɧɚɱɟɧɨɫɬɿ. ɉɨɩɪɢ ɧɚɹɜɧɿɫɬь ɡɧɚɱɧɨɝɨ ɧɚɭɤɨɜɨɝɨ ɞɨɪɨɛɤɭ ɭ ɫɮɟɪɿ 
ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ, ɰɢɮɪɨɜɿɡɚɰɿʀ ɬɚ ɨɪɝɚɧɿɡɚɰɿɣɧɨʀ ɫɬɿɣɤɨɫɬɿ, ɧɟɞɨɫɬɚɬɧьɨ 
ɜɢɜɱɟɧɢɦ ɡɚɥɢɲɚєɬьɫɹ ɫɚɦɟ ɦɟɯɚɧɿɡɦ ɜɩɥɢɜɭ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɧɚ ɪɿɜɟɧь 
ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ ɪɨɡɞɪɿɛɧɨɝɨ ɩɿɞɩɪɢєɦɫɬɜɚ, ɳɨ ɜɢɡɧɚɱɚє ɩɨɬɪɟɛɭ ɜ ɩɨɞɚɥьɲɢɯ 
ɬɟɨɪɟɬɢɤɨ-ɦɟɬɨɞɨɥɨɝɿɱɧɢɯ ɞɨɫɥɿɞɠɟɧɧɹɯ. 

ȼɢɞɿɥɟɧɧɹ ɧɟɜɢɪɿɲɟɧɢɯ ɪɚɧɿɲɟ ɱɚɫɬɢɧ ɡɚɝɚɥьɧɨʀ ɩɪɨɛɥɟɦɢ, ɤɨɬɪɢɦ 
ɩɪɢɫɜɹɱɭєɬьɫɹ ɫɬɚɬɬɹ. ɉɪɨɜɟɞɟɧɢɣ ɚɧɚɥɿɡ ɧɚɭɤɨɜɢɯ ɩɪɚɰь [1–11] ɞɚє ɩɿɞɫɬɚɜɢ 
ɫɬɜɟɪɞɠɭɜɚɬɢ, ɳɨ ɩɪɨɛɥɟɦɚɬɢɤɚ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ ɬɚ ɨɪɝɚɧɿɡɚɰɿɣɧɨʀ ɫɬɿɣɤɨɫɬɿ 
ɚɤɬɢɜɧɨ ɪɨɡɜɢɜɚєɬьɫɹ ɭ ɫɭɱɚɫɧɢɯ ɞɨɫɥɿɞɠɟɧɧɹɯ, ɩɪɨɬɟ ɛɿɥьɲɿɫɬь ɪɨɛɿɬ ɡɨɫɟɪɟɞɠɟɧɚ ɧɚ 
ɡɚɝɚɥьɧɢɯ ɩɿɞɯɨɞɚɯ ɞɨ ɮɨɪɦɭɜɚɧɧɹ ɡɞɚɬɧɨɫɬɿ ɩɿɞɩɪɢєɦɫɬɜ ɚɞɚɩɬɭɜɚɬɢɫɹ ɞɨ ɡɨɜɧɿɲɧɿɯ 
ɱɢɧɧɢɤɿɜ, ɪɢɡɢɤɿɜ ɬɚ ɧɟɜɢɡɧɚɱɟɧɨɫɬɿ [1; 2; 4; 5]. ȼɨɞɧɨɱɚɫ ɭ ɧɚɭɤɨɜɿɣ ɥɿɬɟɪɚɬɭɪɿ 
ɧɟɞɨɫɬɚɬɧьɨ ɪɨɡɤɪɢɬɨ ɫɩɟɰɢɮɿɤɭ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ ɫɚɦɟ ɩɿɞɩɪɢєɦɫɬɜ ɪɨɡɞɪɿɛɧɨʀ 
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ɬɨɪɝɿɜɥɿ, ɞɿɹɥьɧɿɫɬь ɹɤɢɯ ɯɚɪɚɤɬɟɪɢɡɭєɬьɫɹ ɜɢɫɨɤɨɸ ɱɭɬɥɢɜɿɫɬɸ ɞɨ ɤɨɥɢɜɚɧь ɩɨɩɢɬɭ, 
ɥɨɝɿɫɬɢɱɧɢɯ ɨɛɦɟɠɟɧь, ɡɦɿɧ ɫɩɨɠɢɜɱɨʀ ɩɨɜɟɞɿɧɤɢ ɬɚ ɿɧɲɢɯ ɡɨɜɧɿɲɧɿɯ ɜɢɤɥɢɤɿɜ. 

Ɉɤɪɟɦɢɦ ɧɟɪɨɡɤɪɢɬɢɦ ɚɫɩɟɤɬɨɦ ɡɚɥɢɲɚєɬьɫɹ ɜɡɚєɦɨɡɜ’ɹɡɨɤ ɦɿɠ ɫɬɿɣɤɿɫɬɸ ɛɿɡɧɟɫ-
ɦɨɞɟɥɿ ɬɚ ɟɤɨɧɨɦɿɱɧɨɸ ɛɟɡɩɟɤɨɸ ɩɿɞɩɪɢєɦɫɬɜɚ. ɉɨɩɪɢ ɧɚɹɜɧɿɫɬь ґɪɭɧɬɨɜɧɢɯ ɞɨɫɥɿɞɠɟɧь 
ɡ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ, ɭ ɧɚɭɤɨɜɨɦɭ ɞɢɫɤɭɪɫɿ ɩɪɚɤɬɢɱɧɨ ɜɿɞɫɭɬɧɿ ɩɪɚɰɿ, ɹɤɿ ɛ ɿɧɬɟɝɪɭɜɚɥɢ 
ɰɿ ɤɚɬɟɝɨɪɿʀ ɬɚ ɩɨɹɫɧɸɜɚɥɢ, ɹɤɢɦ ɱɢɧɨɦ ɩɿɞɜɢɳɟɧɧɹ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɦɨɠɟ 
ɡɚɛɟɡɩɟɱɭɜɚɬɢ ɡɚɯɢɳɟɧɿɫɬь ɟɤɨɧɨɦɿɱɧɢɯ ɿɧɬɟɪɟɫɿɜ ɩɿɞɩɪɢєɦɫɬɜɚ ɬɚ ɩɿɞɫɢɥɸɜɚɬɢ ɣɨɝɨ 
ɡɞɚɬɧɿɫɬь ɩɪɨɬɢɞɿɹɬɢ ɧɟɝɚɬɢɜɧɢɦ ɡɨɜɧɿɲɧɿɦ ɜɩɥɢɜɚɦ. 

Ɍɚɤɢɦ ɱɢɧɨɦ, ɧɟɜɢɪɿɲɟɧɨɸ ɡɚɥɢɲɚєɬьɫɹ ɩɪɨɛɥɟɦɚ ɬɟɨɪɟɬɢɱɧɨɝɨ ɨɛґɪɭɧɬɭɜɚɧɧɹ 
ɪɨɥɿ ɬɚ ɦɟɯɚɧɿɡɦɿɜ ɜɩɥɢɜɭ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɧɚ ɡɦɿɰɧɟɧɧɹ 
ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ ɩɿɞɩɪɢєɦɫɬɜɚ, ɳɨ ɿ ɜɢɡɧɚɱɚє ɧɚɭɤɨɜɭ ɩɪɨɛɥɟɦɭ, ɹɤɿɣ ɩɪɢɫɜɹɱɟɧɨ ɰɸ 
ɫɬɚɬɬɸ. ȼɢɹɜɥɟɧɿ ɩɪɨɝɚɥɢɧɢ ɭ ɧɚɭɤɨɜɨɦɭ ɞɢɫɤɭɪɫɿ ɡɭɦɨɜɥɸɸɬь ɧɟɨɛɯɿɞɧɿɫɬь 
ɩɨɝɥɢɛɥɟɧɨɝɨ ɬɟɨɪɟɬɢɱɧɨɝɨ ɚɧɚɥɿɡɭ ɜɡɚєɦɨɞɿʀ ɩɨɧɹɬь «ɫɬɿɣɤɿɫɬь ɛɿɡɧɟɫ-ɦɨɞɟɥɿ» ɬɚ 
«ɟɤɨɧɨɦɿɱɧɚ ɛɟɡɩɟɤɚ ɩɿɞɩɪɢєɦɫɬɜɚ», ɚ ɬɚɤɨɠ ɡ’ɹɫɭɜɚɧɧɹ ɬɨɝɨ, ɹɤɢɦ ɱɢɧɨɦ ɩɿɞɜɢɳɟɧɧɹ 
ɡɞɚɬɧɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɞɨ ɚɞɚɩɬɚɰɿʀ ɬɚ ɪɟɚɝɭɜɚɧɧɹ ɧɚ ɡɨɜɧɿɲɧɿ ɜɢɤɥɢɤɢ ɦɨɠɟ ɫɩɪɢɹɬɢ 
ɡɦɿɰɧɟɧɧɸ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ ɩɿɞɩɪɢєɦɫɬɜ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ. 

Ɏɨɪɦɭɥɸɜɚɧɧɹ ɦɟɬɢ ɫɬɚɬɬɿ (ɩɨɫɬɚɧɨɜɤɚ ɡɚɜɞɚɧɧɹ). Ɇɟɬɨɸ ɫɬɚɬɬɿ є ɬɟɨɪɟɬɢɱɧɟ 
ɨɛґɪɭɧɬɭɜɚɧɧɹ ɜɩɥɢɜɭ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ ɩɿɞɩɪɢєɦɫɬɜ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɧɚ 
ɡɦɿɰɧɟɧɧɹ ʀɯɧьɨʀ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ ɬɚ ɪɨɡɪɨɛɤɚ ɩɪɚɤɬɢɱɧɢɯ ɪɟɤɨɦɟɧɞɚɰɿɣ ɳɨɞɨ 
ɩɿɞɜɢɳɟɧɧɹ ɡɞɚɬɧɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɩɪɨɬɢɫɬɨɹɬɢ ɧɟɝɚɬɢɜɧɢɦ ɡɨɜɧɿɲɧɿɦ ɜɩɥɢɜɚɦ, 
ɚɞɚɩɬɭɜɚɬɢɫɹ ɞɨ ɜɢɤɥɢɤɿɜ ɪɢɧɤɨɜɨɝɨ ɫɟɪɟɞɨɜɢɳɚ ɬɚ ɡɚɛɟɡɩɟɱɭɜɚɬɢ ɡɚɯɢɳɟɧɿɫɬь 
ɟɤɨɧɨɦɿɱɧɢɯ ɿɧɬɟɪɟɫɿɜ ɩɿɞɩɪɢєɦɫɬɜɚ.  

Ɇɟɬɨɞɨɥɨɝɿɱɧɨɸ ɨɫɧɨɜɨɸ ɞɨɫɥɿɞɠɟɧɧɹ ɫɥɭɝɭɜɚɥɢ ɩɨɥɨɠɟɧɧɹ ɫɢɫɬɟɦɧɨɝɨ ɬɚ 
ɥɨɝɿɱɧɨɝɨ ɩɿɞɯɨɞɿɜ. ɋɢɫɬɟɦɧɢɣ ɩɿɞɯɿɞ ɛɭɥɨ ɡɚɫɬɨɫɨɜɚɧɨ ɞɥɹ ɿɧɬɟɝɪɚɰɿʀ ɤɨɧɰɟɩɬɿɜ 
ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɬɚ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ, ɪɨɡɝɥɹɞɚɸɱɢ ɛɿɡɧɟɫ-ɦɨɞɟɥь ɹɤ 
ɛɚɝɚɬɨɤɨɦɩɨɧɟɧɬɧɭ ɫɢɫɬɟɦɭ, ɳɨ ɩɟɪɟɛɭɜɚє ɭ ɩɨɫɬɿɣɧɿɣ ɜɡɚєɦɨɞɿʀ ɡ ɧɟɫɬɚɛɿɥьɧɢɦ 
ɡɨɜɧɿɲɧɿɦ ɫɟɪɟɞɨɜɢɳɟɦ. Ɇɟɬɨɞɢ ɫɢɧɬɟɡɭ ɬɚ ɤɥɚɫɢɮɿɤɚɰɿʀ ɜɢɤɨɪɢɫɬɚɧɿ ɞɥɹ ɫɢɫɬɟɦɚɬɢɡɚɰɿʀ 
ɦɟɯɚɧɿɡɦɿɜ ɜɩɥɢɜɭ ɫɬɿɣɤɨɫɬɿ ɧɚ ɡɦɿɰɧɟɧɧɹ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ, ɚ ɬɚɤɨɠ ɞɥɹ 
ɮɨɪɦɭɥɸɜɚɧɧɹ ɧɚɭɤɨɜɨ-ɨɛґɪɭɧɬɨɜɚɧɢɯ ɩɪɚɤɬɢɱɧɢɯ ɪɟɤɨɦɟɧɞɚɰɿɣ ɞɥɹ ɩɿɞɩɪɢєɦɫɬɜ 
ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ. 

ȼɢɤɥɚɞ ɨɫɧɨɜɧɨɝɨ ɦɚɬɟɪɿɚɥɭ ɡ ɩɨɜɧɢɦ ɨɛґɪɭɧɬɭɜɚɧɧɹɦ ɨɬɪɢɦɚɧɢɯ ɧɚɭɤɨɜɢɯ 
ɪɟɡɭɥьɬɚɬɿɜ. Ⱦɥɹ ɩɨɛɭɞɨɜɢ ɬɟɨɪɟɬɢɤɨ-ɦɟɬɨɞɢɱɧɢɯ ɡɚɫɚɞ ɞɨɫɥɿɞɠɟɧɧɹ ɤɪɢɬɢɱɧɨ 
ɜɚɠɥɢɜɢɦ є ɜɫɬɚɧɨɜɥɟɧɧɹ ɩɪɹɦɨɝɨ ɥɨɝɿɱɧɨɝɨ ɡɜ’ɹɡɤɭ ɦɿɠ ɤɨɧɰɟɩɬɚɦɢ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-
ɦɨɞɟɥɿ ɬɚ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ ɩɿɞɩɪɢєɦɫɬɜɚ. ɋɬɿɣɤɿɫɬь ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɜɢɡɧɚɱɟɧɨ ɹɤ 
ɡɞɚɬɧɿɫɬь ɩɿɞɩɪɢєɦɫɬɜɚ ɩɿɞɬɪɢɦɭɜɚɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɫɜɨєʀ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɩɿɞ ɜɩɥɢɜɨɦ 
ɡɨɜɧɿɲɧɿɯ ɮɚɤɬɨɪɿɜ, ɪɢɡɢɤɿɜ ɿ ɧɟɛɟɡɩɟɤ, ɲɜɢɞɤɨ ɚɞɚɩɬɭɜɚɬɢɫɹ ɞɨ ɡɦɿɧ, ɜɿɞɧɨɜɥɸɜɚɬɢ 
ɩɨɪɭɲɟɧɿ ɛɿɡɧɟɫ-ɩɪɨɰɟɫɢ ɬɚ ɡɚɛɟɡɩɟɱɭɜɚɬɢ ɟɤɨɧɨɦɿɱɧɭ ɛɟɡɩɟɤɭ. 

ɇɚ ɨɫɧɨɜɿ ɜɢɡɧɚɱɟɧɧɹ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ ɩɿɞɩɪɢєɦɫɬɜɚ, ɡɚɩɪɨɩɨɧɨɜɚɧɨɝɨ ɭ 
ɩɪɚɰɿ Д5Ж, ɦɨɠɧɚ ɞɿɣɬɢ ɜɢɫɧɨɜɤɭ, ɳɨ ɫɬɿɣɤɚ ɛɿɡɧɟɫ-ɦɨɞɟɥь ɪɨɡɞɪɿɛɧɨɝɨ ɩɿɞɩɪɢєɦɫɬɜɚ 
ɜɢɤɨɧɭє ɮɭɧɤɰɿɸ ɡɚɛɟɡɩɟɱɟɧɧɹ ɡɚɯɢɳɟɧɨɫɬɿ ɟɤɨɧɨɦɿɱɧɢɯ ɿɧɬɟɪɟɫɿɜ ɿ ɫɬɚɛɿɥьɧɨɫɬɿ 
ɞɿɹɥьɧɨɫɬɿ ɩɿɞɩɪɢєɦɫɬɜɚ ɩɿɞ ɜɩɥɢɜɨɦ ɡɨɜɧɿɲɧɿɯ ɮɚɤɬɨɪɿɜ ɬɚ ɪɢɡɢɤɿɜ. ɋɚɦɟ ɬɚɤɢɣ ɩɿɞɯɿɞ 
ɞɨɡɜɨɥɹє ɿɧɬɟɝɪɭɜɚɬɢ ɤɨɧɰɟɩɬ ɫɬɿɣɤɨɫɬɿ ɭ ɫɢɫɬɟɦɭ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ ɬɚ ɜɢɡɧɚɱɢɬɢ 
ɦɟɯɚɧɿɡɦɢ ʀʀ ɪɟɚɥɿɡɚɰɿʀ. Ɍɚɤɢɦ ɱɢɧɨɦ, ɫɬɿɣɤɿɫɬь ɛɿɡɧɟɫ-ɦɨɞɟɥɿ є ɤɥɸɱɨɜɢɦ ɮɚɤɬɨɪɨɦ, ɹɤɢɣ 
ɡɚɛɟɡɩɟɱɭє ɩɿɞɩɪɢєɦɫɬɜɭ ɚɞɚɩɬɢɜɧɿɫɬь ɬɚ ɫɬɚɛɿɥьɧɿɫɬь, ɳɨ ɨɫɨɛɥɢɜɨ ɚɤɬɭɚɥьɧɨ ɞɥɹ 
ɫɟɤɬɨɪɭ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɡ ɣɨɝɨ ɜɢɫɨɤɨɸ ɱɭɬɥɢɜɿɫɬɸ ɞɨ ɡɨɜɧɿɲɧɿɯ ɜɢɤɥɢɤɿɜ. 

ɋɬɿɣɤɿɫɬь ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɨɯɨɩɥɸє ɤɨɦɩɥɟɤɫɧɢɣ ɩɿɞɯɿɞ, ɹɤɢɣ ɜɿɞɨɛɪɚɠɚє ɡɞɚɬɧɿɫɬь 
ɨɪɝɚɧɿɡɚɰɿʀ ɩɪɨɬɢɫɬɨɹɬɢ ɧɟɝɚɬɢɜɧɢɦ ɡɨɜɧɿɲɧɿɦ ɮɚɤɬɨɪɚɦ ɿ ɫɤɥɚɞɚєɬьɫɹ ɡ ɱɨɬɢɪьɨɯ 
ɤɥɸɱɨɜɢɯ ɤɨɦɩɨɧɟɧɬɿɜ: 
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1. ɉɪɨɝɧɨɡɭɜɚɧɧɹ ɪɢɡɢɤɿɜ ɿ ɜɢɤɥɢɤɿɜ – ɡɞɚɬɧɿɫɬь ɿɞɟɧɬɢɮɿɤɭɜɚɬɢ ɬɚ ɨɰɿɧɸɜɚɬɢ 
ɩɨɬɟɧɰɿɣɧɿ ɡɚɝɪɨɡɢ, ɳɨ ɜɩɥɢɜɚɸɬь ɧɚ ɰɿɧɧɿɫɧɭ ɩɪɨɩɨɡɢɰɿɸ ɬɚ ɚɪɯɿɬɟɤɬɭɪɭ ɫɬɜɨɪɟɧɧɹ 
ɰɿɧɧɨɫɬɿ. 

2. ɒɜɢɞɤɟ ɪɟɚɝɭɜɚɧɧɹ – ɨɩɟɪɚɬɢɜɧɚ ɡɦɿɧɚ ɤɥɸɱɨɜɢɯ ɛɿɡɧɟɫ-ɩɪɨɰɟɫɿɜ (ɥɨɝɿɫɬɢɤɢ, 
ɤɚɧɚɥɿɜ ɩɪɨɞɚɠɭ, ɰɿɧɨɭɬɜɨɪɟɧɧɹ) ɞɥɹ ɦɿɧɿɦɿɡɚɰɿʀ ɧɟɝɚɬɢɜɧɢɯ ɧɚɫɥɿɞɤɿɜ ɡɨɜɧɿɲɧɿɯ ɲɨɤɿɜ. 

3. ȼɿɞɧɨɜɥɟɧɧɹ ɬɚ ɨɩɬɢɦɿɡɚɰɿɹ – ɡɞɚɬɧɿɫɬь ɲɜɢɞɤɨ ɤɨɪɟɝɭɜɚɬɢ ɩɨɪɭɲɟɧɿ ɩɪɨɰɟɫɢ 
ɬɚ ɜɢɯɨɞɢɬɢ ɧɚ ɧɨɜɢɣ, ɛɿɥьɲ ɚɞɚɩɬɢɜɧɢɣ ɪɿɜɟɧь ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ. 

4. ɉɿɞɬɪɢɦɤɚ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ – ɩɪɹɦɟ ɡɚɛɟɡɩɟɱɟɧɧɹ ɡɚɯɢɳɟɧɨɫɬɿ 
ɟɤɨɧɨɦɿɱɧɢɯ ɿɧɬɟɪɟɫɿɜ ɿ ɫɬɚɛɿɥьɧɨɫɬɿ ɮɿɧɚɧɫɨɜɢɯ ɩɨɬɨɤɿɜ. 

Ɂ ɦɟɬɨɸ ɜɿɡɭɚɥɿɡɚɰɿʀ ɥɨɝɿɱɧɨɝɨ ɡɜ’ɹɡɤɭ ɦɿɠ ɡɨɜɧɿɲɧɿɦɢ ɞɟɫɬɚɛɿɥɿɡɭɸɱɢɦɢ 
ɮɚɤɬɨɪɚɦɢ, ɚɞɚɩɬɢɜɧɢɦɢ ɤɨɦɩɨɧɟɧɬɚɦɢ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɬɚ ɤɥɸɱɨɜɢɦɢ 
ɟɥɟɦɟɧɬɚɦɢ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ ɪɨɡɞɪɿɛɧɨɝɨ ɩɿɞɩɪɢєɦɫɬɜɚ ɩɨɛɭɞɨɜɚɧɨ ɤɨɧɰɟɩɬɭɚɥьɧɭ 
ɦɨɞɟɥь. ɉɪɟɞɫɬɚɜɥɟɧɚ ɫɯɟɦɚ (ɪɢɫ.1) ɭɡɚɝɚɥьɧɸє ɩɪɢɱɢɧɧɨ-ɧɚɫɥɿɞɤɨɜɿ ɡɜ’ɹɡɤɢ, ɳɨ ɥɟɠɚɬь 
ɜ ɨɫɧɨɜɿ ɜɩɥɢɜɭ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɧɚ ɪɿɜɟɧь ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ, ɿ ɞɟɦɨɧɫɬɪɭє, 
ɹɤɢɦ ɱɢɧɨɦ ɚɞɚɩɬɢɜɧɿ ɦɟɯɚɧɿɡɦɢ ɬɪɚɧɫɮɨɪɦɭɸɬьɫɹ ɭ ɡɚɯɢɳɟɧɿɫɬь ɟɤɨɧɨɦɿɱɧɢɯ ɿɧɬɟɪɟɫɿɜ 
ɩɿɞɩɪɢєɦɫɬɜɚ. 

 

Ɇɟɯɚɧɿɡɦɢ ɪɟɚɥɿɡɚɰɿʀ 
ɫɬɿɣɤɨɫɬɿ

Ɂɨɜɧɿɲɧɿ 
ɞɟɫɬɚɛɿɥɿɡɭɸɱɿ 

ɮɚɤɬɨɪɢ

Ʉɨɦɩɨɧɟɧɬɢ ɫɬɿɣɤɨɫɬɿ 
ɛɿɡɧɟɫ-ɦɨɞɟɥɿ

Ʉɨɦɩɨɧɟɧɬɢ 
ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ

Ɂɦɿɰɧɟɧɧɹ ɟɤɨɧɨɦɿɱɧɨʀ 
ɛɟɡɩɟɤɢ ɩɿɞɩɪɢєɦɫɬɜ 
ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ

1. ɋɰɟɧɚɪɧɟ ɩɥɚɧɭɜɚɧɧɹ ɬɚ 
ɚɧɚɥɿɬɢɤɚ

2. Ɉɦɧɿɤɚɧɚɥьɧɟ ɪɟɚɝɭɜɚɧɧɹ 
3. Ⱦɢɜɟɪɫɢɮɿɤɚɰɿɹ ɬɚ 

ɥɨɤɚɥɿɡɚɰɿɹ ɩɨɫɬɚɱɚɧɧɹ 
4. ȱɧɮɨɪɦɚɰɿɣɧɚ ɛɟɡɩɟɤɚ ɬɚ 

ɤɿɛɟɪɪɟɡɢɥьєɧɬɧɿɫɬь 
5. Ɏɿɧɚɧɫɨɜɚ ɪɟɡɢɥьєɧɬɧɿɫɬь 

ɜɨєɧɧɿ ɪɢɡɢɤɢ
ɩɨɪɭɲɟɧɧɹ ɥɨɝɿɫɬɢɤɢ
ɜɨɥɚɬɢɥьɧɿɫɬь ɩɨɩɢɬɭ

ɿɧɮɥɹɰɿɣɧɿ ɲɨɤɢ
ɤɿɛɟɪɡɚɝɪɨɡɢ

1. ɉɪɨɝɧɨɡɭɜɚɧɧɹ ɪɢɡɢɤɿɜ ɿ 
ɜɢɤɥɢɤɿɜ

2. ɒɜɢɞɤɟ ɚɞɚɩɬɢɜɧɟ 
ɪɟɚɝɭɜɚɧɧɹ

3. ȼɿɞɧɨɜɥɟɧɧɹ ɬɚ ɨɩɬɢɦɿɡɚɰɿɹ
4. ɉɨɫɬɿɣɧɚ ɨɩɬɢɦɿɡɚɰɿɹ / 

ɚɞɚɩɬɢɜɧɿɫɬь

ɨɩɟɪɚɰɿɣɧɚ ɛɟɡɩɟɤɚ 
ɮɿɧɚɧɫɨɜɚ ɛɟɡɩɟɤɚ 

ɿɧɮɨɪɦɚɰɿɣɧɚ ɛɟɡɩɟɤɚ

ɡɦɟɧɲɟɧɧɹ ɜɪɚɡɥɢɜɨɫɬɿ
ɩɿɞɬɪɢɦɤɚ ɛɟɡɩɟɪɟɪɜɧɨɫɬɿ

ɡɛɟɪɟɠɟɧɧɹ ɮɿɧɚɧɫɨɜɨʀ 
ɠɢɬɬєɡɞɚɬɧɨɫɬɿ

ɡɧɢɠɟɧɧɹ ɪɢɡɢɤɿɜ ɜɬɪɚɬ

 
 

Ɋɢɫɭɧɨɤ 1 – Ʉɨɧɰɟɩɬɭɚɥьɧɚ ɦɨɞɟɥь ɜɩɥɢɜɭ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɧɚ ɟɤɨɧɨɦɿɱɧɭ 
ɛɟɡɩɟɤɭ ɩɿɞɩɪɢєɦɫɬɜɚ 

Ⱦɠɟɪɟɥɨ: ɜɥɚɫɧɚ ɪɨɡɪɨɛɤɚ ɚɜɬɨɪɚ 
 
ɇɚɜɟɞɟɧɚ ɤɨɧɰɟɩɬɭɚɥьɧɚ ɦɨɞɟɥь ɜɿɞɨɛɪɚɠɚє ɫɢɫɬɟɦɧɢɣ ɯɚɪɚɤɬɟɪ ɜɡɚєɦɨɞɿʀ ɦɿɠ 

ɚɞɚɩɬɢɜɧɿɫɬɸ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɬɚ ɟɤɨɧɨɦɿɱɧɨɸ ɛɟɡɩɟɤɨɸ ɩɿɞɩɪɢєɦɫɬɜɚ. ȼɨɧɚ ɞɨɡɜɨɥɹє 
ɫɬɪɭɤɬɭɪɭɜɚɬɢ ɤɥɸɱɨɜɿ ɱɢɧɧɢɤɢ, ɳɨ ɡɚɛɟɡɩɟɱɭɸɬь ɩɟɪɟɯɿɞ ɜɿɞ ɡɨɜɧɿɲɧɿɯ ɡɚɝɪɨɡ ɞɨ 
ɮɨɪɦɭɜɚɧɧɹ ɦɟɯɚɧɿɡɦɿɜ ɫɬɿɣɤɨɫɬɿ, ɬɚ ɩɨɹɫɧɸє, ɹɤ ɡɚɡɧɚɱɟɧɿ ɦɟɯɚɧɿɡɦɢ ɩɨɫɢɥɸɸɬь 
ɨɩɟɪɚɰɿɣɧɭ, ɮɿɧɚɧɫɨɜɭ ɬɚ ɿɧɮɨɪɦɚɰɿɣɧɭ ɫɤɥɚɞɨɜɿ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ. 

Ȼɿɡɧɟɫ-ɦɨɞɟɥɿ ɪɨɡɞɪɿɛɧɢɯ ɩɿɞɩɪɢєɦɫɬɜ ɯɚɪɚɤɬɟɪɢɡɭɸɬьɫɹ ɜɢɫɨɤɨɸ ɱɭɬɥɢɜɿɫɬɸ ɞɨ 
ɡɦɿɧ ɪɢɧɤɭ ɬɚ ɩɨɜɟɞɿɧɤɢ ɫɩɨɠɢɜɚɱɿɜ. ɋɟɪɟɞ ɨɫɧɨɜɧɢɯ ɪɢɫ, ɹɤɿ ɜɢɦɚɝɚɸɬь ɩɿɞɜɢɳɟɧɨʀ 
ɫɬɿɣɤɨɫɬɿ, ɦɨɠɧɚ ɜɿɞɦɿɬɢɬɢ ɬɚɤɿ, ɹɤ: 

- ɞɢɧɚɦɿɱɧɚ ɫɬɪɭɤɬɭɪɚ ɤɚɧɚɥɿɜ ɩɪɨɞɚɠɭ (ɩɨɬɪɟɛɚ ɭ ɲɜɢɞɤɿɣ ɡɦɿɧɿ 
ɫɩɿɜɜɿɞɧɨɲɟɧɧɹ ɦɿɠ ɨɧɥɚɣɧ ɬɚ ɨɮɥɚɣɧ ɤɚɧɚɥɚɦɢ, ɚ ɬɚɤɨɠ ɜɩɪɨɜɚɞɠɟɧɧɹ ɨɦɧɿɤɚɧɚɥьɧɢɯ 
ɪɿɲɟɧь); 

- ɜɢɫɨɤɚ ɡɚɥɟɠɧɿɫɬь ɜɿɞ ɥɨɝɿɫɬɢɱɧɢɯ ɿ ɩɨɫɬɚɱɚɥьɧɢɰьɤɢɯ ɥɚɧɰɸɝɿɜ (ɪɢɬɟɣɥ є 
ɨɫɨɛɥɢɜɨ ɜɪɚɡɥɢɜɢɦ ɞɨ ɡɛɨʀɜ, ɳɨ ɜɢɦɚɝɚє ɩɨɫɬɿɣɧɨʀ ɚɞɚɩɬɚɰɿʀ ɦɨɞɟɥɿ ɩɨɫɬɚɱɚɧɧɹ); 

- ɧɟɨɛɯɿɞɧɿɫɬь ɰɢɮɪɨɜɿɡɚɰɿʀ ɬɚ ɿɧɧɨɜɚɰɿɣ (ɜɢɤɨɪɢɫɬɚɧɧɹ ɰɢɮɪɨɜɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ 
ɬɚ ɚɧɚɥɿɬɢɱɧɢɯ ɩɥɚɬɮɨɪɦ ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ ɫɬɿɣɤɨɫɬɿ ɞɨ ɡɨɜɧɿɲɧɿɯ ɪɢɡɢɤɿɜ). 



Ɇɚɪɤɟɬɢɧɝ ɿ ɰɢɮɪɨɜɿ ɬɟɯɧɨɥɨɝɿʀ                              Ɍɨɦ 10, № 1, 2026 
ISSN 2522-9087     (Print) 
ISSN 2523-434X (Online) 

 

 Ƚ.Ɇ. Ʉɨɩɬєɜɚ. ɋɬɿɣɤɿɫɬь ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɹɤ ɮɚɤɬɨɪ ɡɦɿɰɧɟɧɧɹ 
ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ ɩɿɞɩɪɢєɦɫɬɜɚ 

87 

 

Ɉɫɨɛɥɢɜɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɪɨɡɞɪɿɛɧɨɝɨ ɩɿɞɩɪɢєɦɫɬɜɚ ɜɢɡɧɚɱɚɸɬь, ɹɤɿ ɟɥɟɦɟɧɬɢ є 
ɧɚɣɛɿɥьɲ ɤɪɢɬɢɱɧɢɦɢ ɞɥɹ ɫɬɿɣɤɨɫɬɿ ɬɚ, ɜɿɞɩɨɜɿɞɧɨ, ɞɥɹ ɡɚɛɟɡɩɟɱɟɧɧɹ ɟɤɨɧɨɦɿɱɧɨʀ 
ɛɟɡɩɟɤɢ. 

ɋɬɿɣɤɿɫɬь ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɜɢɫɬɭɩɚє ɿɧɫɬɪɭɦɟɧɬɨɦ ɡɦɿɰɧɟɧɧɹ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ 
ɩɿɞɩɪɢєɦɫɬɜɚ, ɨɫɤɿɥьɤɢ ɩɪɹɦɨ ɜɩɥɢɜɚє ɧɚ ɣɨɝɨ ɡɞɚɬɧɿɫɬь ɩɪɨɬɢɞɿɹɬɢ ɪɢɡɢɤɚɦ ɿ ɡɛɟɪɿɝɚɬɢ 
ɮɿɧɚɧɫɨɜɭ ɠɢɬɬєɡɞɚɬɧɿɫɬь. 

ɇɚ ɨɫɧɨɜɿ ɚɧɚɥɿɡɭ ɥɿɬɟɪɚɬɭɪɢ Д1–11Ж ɦɨɠɧɚ ɜɢɞɿɥɢɬɢ ɬɚɤɿ ɤɥɸɱɨɜɿ ɦɟɯɚɧɿɡɦɢ: 
1. Ɂɦɟɧɲɟɧɧɹ ɜɪɚɡɥɢɜɨɫɬɿ ɞɨ ɡɨɜɧɿɲɧɿɯ ɮɚɤɬɨɪɿɜ – ɚɞɚɩɬɢɜɧɿ ɩɪɨɰɟɫɢ, ɳɨ 

ɜɤɥɸɱɚɸɬь ɲɜɢɞɤɟ ɩɪɨɝɧɨɡɭɜɚɧɧɹ ɪɢɡɢɤɿɜ, ɦɿɧɿɦɿɡɭɸɬь ɧɟɝɚɬɢɜɧɢɣ ɜɩɥɢɜ ɪɢɧɤɨɜɢɯ 
ɤɨɥɢɜɚɧь, ɩɟɪɟɛɨʀɜ ɭ ɩɨɫɬɚɱɚɧɧɿ ɬɚ ɿɧɲɢɯ ɡɚɝɪɨɡ, ɳɨ є ɩɪɹɦɢɦ ɡɚɛɟɡɩɟɱɟɧɧɹɦ 
ɡɚɯɢɳɟɧɨɫɬɿ ɟɤɨɧɨɦɿɱɧɢɯ ɿɧɬɟɪɟɫɿɜ. 

2. ɉɿɞɬɪɢɦɤɚ ɛɟɡɩɟɪɟɪɜɧɨɫɬɿ ɨɩɟɪɚɰɿɣ – ɪɟɡɟɪɜɧɿ ɤɚɧɚɥɢ ɩɪɨɞɚɠɭ (ɧɚɩɪɢɤɥɚɞ, 
ɩɟɪɟɯɿɞ ɧɚ ɨɧɥɚɣɧ-ɞɨɫɬɚɜɤɭ ɡɚɦɿɫɬь ɮɿɡɢɱɧɢɯ ɦɚɝɚɡɢɧɿɜ) ɬɚ ɝɧɭɱɤɿɫɬь ɥɨɝɿɫɬɢɤɢ 
ɡɚɛɟɡɩɟɱɭɸɬь ɫɬɚɛɿɥьɧɿɫɬь ɟɤɨɧɨɦɿɱɧɢɯ ɩɨɬɨɤɿɜ ɧɚɜɿɬь ɩɿɞ ɱɚɫ ɤɪɢɡ. 

3. Ɏɿɧɚɧɫɨɜɚ ɬɚ ɫɬɪɚɬɟɝɿɱɧɚ ɫɬɿɣɤɿɫɬь – ɞɢɜɟɪɫɢɮɿɤɚɰɿɹ ɤɚɧɚɥɿɜ ɩɪɨɞɚɠɭ ɬɚ 
ɿɧɬɟɝɪɚɰɿɹ ɰɢɮɪɨɜɢɯ ɩɥɚɬɮɨɪɦ ɞɨɡɜɨɥɹɸɬь ɲɜɢɞɤɨ ɪɟɚɝɭɜɚɬɢ ɧɚ ɪɢɡɢɤɢ, ɳɨ ɩɿɞɜɢɳɭє 
ɡɚɝɚɥьɧɭ ɡɞɚɬɧɿɫɬь ɩɿɞɩɪɢєɦɫɬɜɚ ɩɪɨɬɢɫɬɨɹɬɢ ɪɢɡɢɤɚɦ ɬɚ ɧɟɛɟɡɩɟɤɚɦ ɡɨɜɧɿɲɧьɨɝɨ 
ɫɟɪɟɞɨɜɢɳɚ. 

4. Ɏɨɪɦɭɜɚɧɧɹ ɤɨɧɤɭɪɟɧɬɧɢɯ ɩɟɪɟɜɚɝ – ɚɞɚɩɬɢɜɧɚ ɛɿɡɧɟɫ-ɦɨɞɟɥь, ɹɤɚ ɞɟɦɨɧɫɬɪɭє 
ɡɞɚɬɧɿɫɬь ɞɨ ɲɜɢɞɤɨɝɨ ɜɿɞɧɨɜɥɟɧɧɹ, ɡɚɛɟɡɩɟɱɭє ɫɬɿɣɤɟ ɩɨɥɨɠɟɧɧɹ ɧɚ ɪɢɧɤɭ ɬɚ ɡɚɯɢɫɬ 
ɟɤɨɧɨɦɿɱɧɢɯ ɿɧɬɟɪɟɫɿɜ ɭ ɞɨɜɝɨɫɬɪɨɤɨɜɿɣ ɩɟɪɫɩɟɤɬɢɜɿ. 

ȼɚɪɬɨ ɡɚɡɧɚɱɢɬɢ, ɳɨ ɟɤɨɧɨɦɿɱɧɚ ɛɟɡɩɟɤɚ ɩɿɞɩɪɢєɦɫɬɜɚ ɦɚє ɛɚɝɚɬɨɤɨɦɩɨɧɟɧɬɧɭ 
ɫɬɪɭɤɬɭɪɭ ɬɚ ɨɯɨɩɥɸє ɮɿɧɚɧɫɨɜɭ, ɤɚɞɪɨɜɭ, ɿɧɧɨɜɚɰɿɣɧɭ, ɪɟɩɭɬɚɰɿɣɧɭ, ɜɢɪɨɛɧɢɱɭ, 
ɫɨɰɿɚɥьɧɭ ɬɚ ɿɧɲɿ ɫɤɥɚɞɨɜɿ Д2Ж. ɍ ɪɚɦɤɚɯ ɞɚɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɚɤɰɟɧɬ ɫɩɪɹɦɨɜɚɧɨ ɧɚ ɬɿ 
ɤɨɦɩɨɧɟɧɬɢ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ, ɜɩɥɢɜ ɧɚ ɹɤɿ є ɩɪɹɦɢɦ ɿ ɫɢɫɬɟɦɧɢɦ ɡ ɛɨɤɭ ɫɬɿɣɤɨɫɬɿ 
ɛɿɡɧɟɫ-ɦɨɞɟɥɿ, ɚ ɫɚɦɟ: ɨɩɟɪɚɰɿɣɧɭ, ɮɿɧɚɧɫɨɜɭ ɬɚ ɿɧɮɨɪɦɚɰɿɣɧɭ. Ɍɚɤɢɣ ɮɨɤɭɫ ɡɭɦɨɜɥɟɧɢɣ 
ɫɩɟɰɢɮɿɤɨɸ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɩɿɞɩɪɢєɦɫɬɜ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ, ɞɥɹ ɹɤɢɯ ɛɟɡɩɟɪɟɪɜɧɿɫɬь 
ɨɩɟɪɚɰɿɣ, ɫɬɚɛɿɥьɧɿɫɬь ɮɿɧɚɧɫɨɜɢɯ ɩɨɬɨɤɿɜ ɬɚ ɿɧɮɨɪɦɚɰɿɣɧɚ ɡɚɯɢɳɟɧɿɫɬь є ɤɪɢɬɢɱɧɢɦɢ 
ɭɦɨɜɚɦɢ ɜɢɠɢɜɚɧɧɹ ɜ ɭɦɨɜɚɯ ɞɟɫɬɚɛɿɥɿɡɭɸɱɢɯ ɡɨɜɧɿɲɧɿɯ ɮɚɤɬɨɪɿɜ. ȼɿɡɭɚɥɿɡɚɰɿɹ ɬɚ 
ɫɢɫɬɟɦɚɬɢɡɚɰɿɹ ɩɪɹɦɨɝɨ ɡɜ’ɹɡɤɭ ɦɿɠ ɜɧɭɬɪɿɲɧɿɦɢ ɚɞɚɩɬɢɜɧɢɦɢ ɦɨɠɥɢɜɨɫɬɹɦɢ ɛɿɡɧɟɫ-
ɦɨɞɟɥɿ ɬɚ ɡɨɜɧɿɲɧɿɦ ɡɚɯɢɫɬɨɦ ɟɤɨɧɨɦɿɱɧɢɯ ɿɧɬɟɪɟɫɿɜ ɩɿɞɩɪɢєɦɫɬɜɚ ɜɿɞɨɛɪɚɠɟɧɨ ɭ ɬɚɛɥ.1. 

ɉɪɟɞɫɬɚɜɥɟɧɚ ɫɢɫɬɟɦɚɬɢɡɚɰɿɹ (ɬɚɛɥ. 1) ɞɟɦɨɧɫɬɪɭє, ɳɨ ɫɬɿɣɤɿɫɬь ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɧɟ 
є ɫɢɧɨɧɿɦɨɦ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ, ɚɥɟ ɜɢɫɬɭɩɚє ʀʀ ɚɤɬɢɜɧɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɡɚɛɟɡɩɟɱɟɧɧɹ. 
Ʉɨɠɟɧ ɟɥɟɦɟɧɬ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ, ɜɿɞ ɩɪɨɝɧɨɡɭɜɚɧɧɹ ɞɨ ɮɿɧɚɧɫɨɜɨʀ ɪɟɡɢɥьєɧɬɧɨɫɬɿ, 
є ɩɪɹɦɨɸ ɩɪɟɜɟɧɬɢɜɧɨɸ ɞɿєɸ, ɫɩɪɹɦɨɜɚɧɨɸ ɧɚ ɧɟɣɬɪɚɥɿɡɚɰɿɸ ɤɨɧɤɪɟɬɧɨʀ ɝɪɭɩɢ ɡɚɝɪɨɡ 
ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ. Ɂɨɤɪɟɦɚ, ɞɥɹ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ, ɞɟ ɲɜɢɞɤɿɫɬь ɿ ɝɧɭɱɤɿɫɬь є 
ɤɪɢɬɢɱɧɢɦɢ, ɦɟɯɚɧɿɡɦɢ ɚɞɚɩɬɢɜɧɨɝɨ ɪɟɚɝɭɜɚɧɧɹ ɬɚ ɞɢɜɟɪɫɢɮɿɤɚɰɿʀ ɩɨɫɬɚɱɚɧɧɹ ɫɬɚɸɬь 
ɤɥɸɱɨɜɢɦɢ ɞɟɬɟɪɦɿɧɚɧɬɚɦɢ. ȼɨɧɢ ɡɚɛɟɡɩɟɱɭɸɬь ɨɩɟɪɚɰɿɣɧɭ ɫɬɿɣɤɿɫɬь, ɹɤɚ, ɡɝɿɞɧɨ ɡ 
ɨɛɪɚɧɨɸ ɤɨɧɰɟɩɰɿєɸ, є ɧɟɨɛɯɿɞɧɨɸ ɭɦɨɜɨɸ ɞɥɹ ɡɚɯɢɳɟɧɨɫɬɿ ɟɤɨɧɨɦɿɱɧɢɯ ɿɧɬɟɪɟɫɿɜ. 
ȼɿɞɬɚɤ, ɫɬɿɣɤɿɫɬь ɬɪɚɧɫɮɨɪɦɭє ɪɟɚɤɬɢɜɧɭ ɫɬɪɚɬɟɝɿɸ ɡɚɯɢɫɬɭ (ɟɤɨɧɨɦɿɱɧɭ ɛɟɡɩɟɤɭ) ɭ 
ɩɪɨɚɤɬɢɜɧɭ ɫɬɪɚɬɟɝɿɸ ɚɞɚɩɬɚɰɿʀ (ɫɬɿɣɤɿɫɬь ɛɿɡɧɟɫ-ɦɨɞɟɥɿ). 

ɇɚ ɨɫɧɨɜɿ ɿɞɟɧɬɢɮɿɤɨɜɚɧɢɯ ɦɟɯɚɧɿɡɦɿɜ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ, ɹɤɿ 
ɞɟɦɨɧɫɬɪɭɸɬь ɩɟɪɟɬɜɨɪɟɧɧɹ ɚɞɚɩɬɢɜɧɢɯ ɦɨɠɥɢɜɨɫɬɟɣ ɧɚ ɡɚɯɢɳɟɧɿɫɬь ɟɤɨɧɨɦɿɱɧɢɯ 
ɿɧɬɟɪɟɫɿɜ, ɮɨɪɦɭɸɬьɫɹ ɫɬɪɚɬɟɝɿɱɧɿ ɩɪɚɤɬɢɱɧɿ ɪɟɤɨɦɟɧɞɚɰɿʀ ɞɥɹ ɩɿɞɩɪɢєɦɫɬɜ ɪɨɡɞɪɿɛɧɨʀ 
ɬɨɪɝɿɜɥɿ. Ȳɯɧɹ ɪɟɚɥɿɡɚɰɿɹ ɫɩɪɹɦɨɜɚɧɚ ɧɚ ɩɪɨɚɤɬɢɜɧɟ ɡɦɿɰɧɟɧɧɹ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ. 
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Ɍɚɛɥɢɰɹ 1 – ɋɢɫɬɟɦɚɬɢɡɚɰɿɹ ɦɟɯɚɧɿɡɦɿɜ ɜɩɥɢɜɭ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɧɚ ɡɦɿɰɧɟɧɧɹ 
ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ ɩɿɞɩɪɢєɦɫɬɜ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ 

Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɨɦ ɧɚ ɨɫɧɨɜɿ Д2; 5; 6;8;9Ж 
 
ɉɨ-ɩɟɪɲɟ, ɤɪɢɬɢɱɧɨɸ є ɧɟɨɛɯɿɞɧɿɫɬь ɜɩɪɨɜɚɞɠɟɧɧɹ ɫɢɫɬɟɦɧɨɝɨ ɫɰɟɧɚɪɧɨɝɨ 

ɩɥɚɧɭɜɚɧɧɹ ɬɚ ɩɪɨɝɧɨɡɭɜɚɧɧɹ ɪɢɡɢɤɿɜ. ɐɟ ɜɢɦɚɝɚє ɫɬɜɨɪɟɧɧɹ ɿɧɬɟɝɪɨɜɚɧɨʀ ɚɧɚɥɿɬɢɱɧɨʀ 
ɩɥɚɬɮɨɪɦɢ – «ɰɢɮɪɨɜɨɝɨ ɞɜɿɣɧɢɤɚ» (НТРТtКХ tаТЧ) ɥɚɧɰɸɝɚ ɩɨɫɬɚɱɚɧɧɹ. Ɍɚɤɚ ɩɥɚɬɮɨɪɦɚ 
ɩɨɜɢɧɧɚ ɡɚɛɟɡɩɟɱɭɜɚɬɢ ɩɨɫɬɿɣɧɢɣ ɦɨɧɿɬɨɪɢɧɝ ɝɟɨɩɨɥɿɬɢɱɧɢɯ, ɥɨɝɿɫɬɢɱɧɢɯ ɬɚ 
ɦɚɤɪɨɟɤɨɧɨɦɿɱɧɢɯ ɡɚɝɪɨɡ. ȼɱɚɫɧɟ ɦɨɞɟɥɸɜɚɧɧɹ ɜɩɥɢɜɭ ɝɿɩɨɬɟɬɢɱɧɢɯ ɲɨɤɿɜ (ɧɚɩɪɢɤɥɚɞ, 
ɩɟɪɟɛɨʀɜ ɡ ɟɥɟɤɬɪɨɟɧɟɪɝɿєɸ, ɛɥɨɤɭɜɚɧɧɹ ɬɪɚɧɡɢɬɧɢɯ ɲɥɹɯɿɜ) ɞɨɡɜɨɥɢɬь ɤɟɪɿɜɧɢɰɬɜɭ 
ɡɚɜɱɚɫɧɨ ɪɨɡɪɨɛɥɹɬɢ ɩɪɟɜɟɧɬɢɜɧɿ ɫɬɪɚɬɟɝɿʀ, ɬɢɦ ɫɚɦɢɦ ɡɚɛɟɡɩɟɱɭɸɱɢ ɡɚɯɢɳɟɧɿɫɬь ɜɿɞ 
ɮɿɧɚɧɫɨɜɢɯ ɜɬɪɚɬ ɱɟɪɟɡ ɩɪɨɫɬɨʀ ɬɚ ɧɟɰɿɥьɨɜɟ ɜɢɤɨɪɢɫɬɚɧɧɹ ɪɟɫɭɪɫɿɜ. 

ɉɨ-ɞɪɭɝɟ, ɤɥɸɱɨɜɢɦ ɟɥɟɦɟɧɬɨɦ ɨɩɟɪɚɰɿɣɧɨʀ ɫɬɿɣɤɨɫɬɿ є ɝɥɢɛɨɤɚ ɿɧɬɟɝɪɚɰɿɹ ɤɚɧɚɥɿɜ 
ɡɛɭɬɭ. Ɋɟɤɨɦɟɧɞɨɜɚɧɨ ɿɧɜɟɫɬɭɜɚɬɢ ɜ ɪɨɡɪɨɛɤɭ ɬɚ ɜɞɨɫɤɨɧɚɥɟɧɧɹ ɨɦɧɿɤɚɧɚɥьɧɢɯ ɫɢɫɬɟɦ 
4.0, ɹɤɿ ɡɚɛɟɡɩɟɱɭɸɬь ɩɨɜɧɭ ɫɢɧɟɪɝɿɸ ɦɿɠ ɮɿɡɢɱɧɢɦɢ ɦɚɝɚɡɢɧɚɦɢ, ɦɨɛɿɥьɧɢɦɢ ɞɨɞɚɬɤɚɦɢ 
ɬɚ ɟɥɟɤɬɪɨɧɧɨɸ ɤɨɦɟɪɰɿєɸ. ɉɨɞɿɛɧɚ ɿɧɬɟɝɪɚɰɿɹ ɞɨɡɜɨɥɹє ɩɿɞɩɪɢєɦɫɬɜɭ ɦɢɬɬєɜɨ 
ɩɟɪɟɪɨɡɩɨɞɿɥɹɬɢ ɬɨɜɚɪɧɿ ɡɚɩɚɫɢ ɬɚ ɡɚɦɨɜɥɟɧɧɹ ɦɿɠ ɪɿɡɧɢɦɢ ɤɚɧɚɥɚɦɢ ɭ ɪɚɡɿ ɥɨɤɚɥьɧɢɯ 
ɤɪɢɡ ɱɢ ɮɿɡɢɱɧɨɝɨ ɩɨɲɤɨɞɠɟɧɧɹ ɨɛ’єɤɬɿɜ. ɐɟ ɩɪɹɦɢɣ ɲɥɹɯ ɞɨ ɡɚɛɟɡɩɟɱɟɧɧɹ 
ɛɟɡɩɟɪɟɪɜɧɨɫɬɿ ɨɩɟɪɚɰɿɣ ɬɚ ɫɬɚɛɿɥьɧɨɫɬɿ ɟɤɨɧɨɦɿɱɧɢɯ ɩɨɬɨɤɿɜ, ɳɨ є ɨɫɧɨɜɨɸ ɨɩɟɪɚɰɿɣɧɨʀ 
ɛɟɡɩɟɤɢ. 

ɉɨ-ɬɪɟɬє, ɧɟɨɛɯɿɞɧɨ ɩɟɪɟɝɥɹɧɭɬɢ ɩɨɥɿɬɢɤɭ ɡɚɤɭɩɿɜɟɥь ɡ ɚɤɰɟɧɬɨɦ ɧɚ «ɦɿɧɿɦɚɥьɧɭ 
ɝɟɨɝɪɚɮɿɱɧɭ ɡɚɥɟɠɧɿɫɬь». ɋɬɪɚɬɟɝɿɹ ɞɢɜɟɪɫɢɮɿɤɚɰɿʀ ɩɨɜɢɧɧɚ ɜɤɥɸɱɚɬɢ ɦɚɤɫɢɦɚɥьɧɭ 
ɥɨɤɚɥɿɡɚɰɿɸ ɩɨɫɬɚɱɚɥьɧɢɤɿɜ ɬɚ ɮɨɪɦɭɜɚɧɧɹ ɪɟɡɟɪɜɧɢɯ ɥɨɝɿɫɬɢɱɧɢɯ ɥɚɧɰɸɝɿɜ. ɉɟɪɟɜɚɝɚ 
ɦɚє ɧɚɞɚɜɚɬɢɫɹ ɦɿɫɰɟɜɢɦ ɜɢɪɨɛɧɢɤɚɦ ɤɪɢɬɢɱɧɨ ɜɚɠɥɢɜɢɯ ɬɨɜɚɪɧɢɯ ɝɪɭɩ. ɐɟ ɧɟ ɬɿɥьɤɢ 
ɡɦɿɰɧɸє ɧɚɰɿɨɧɚɥьɧɭ ɟɤɨɧɨɦɿɤɭ, ɚɥɟ ɣ ɦɿɧɿɦɿɡɭє ɬɪɚɧɡɢɬɧɿ ɪɢɡɢɤɢ, ɩɨɜ’ɹɡɚɧɿ ɡ ɜɨєɧɧɢɦɢ 

ȿɥɟɦɟɧɬ ɫɬɿɣɤɨɫɬɿ 
ɛɿɡɧɟɫ-ɦɨɞɟɥɿ 

Ʉɨɦɩɨɧɟɧɬɚ ɛɿɡɧɟɫ-
ɦɨɞɟɥɿ (ɰɿɥь) 

Ɇɟɯɚɧɿɡɦ ɪɟɚɥɿɡɚɰɿʀ 
ɜɩɥɢɜɭ 

Ʉɥɸɱɨɜɢɣ ɪɟɡɭɥьɬɚɬ ɞɥɹ 
ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ 

1. ɉɪɨɝɧɨɡɭɜɚɧɧɹ ɬɚ 
ɫɰɟɧɚɪɧɟ 
ɩɥɚɧɭɜɚɧɧɹ 

ȱɧɮɪɚɫɬɪɭɤɬɭɪɚ 
(ɚɧɚɥɿɬɢɤɚ ɪɢɡɢɤɿɜ) 

Ɋɚɧɧє ɜɢɹɜɥɟɧɧɹ ɡɚɝɪɨɡ 
(ɜɨєɧɧɢɯ, ɥɨɝɿɫɬɢɱɧɢɯ, 
ɿɧɮɥɹɰɿɣɧɢɯ) ɱɟɪɟɡ Big 
Data ɚɧɚɥɿɬɢɤɭ ɬɚ 
ɦɨɞɟɥɸɜɚɧɧɹ 

Ɂɚɯɢɳɟɧɿɫɬь ɜɿɞ ɮɿɧɚɧɫɨɜɢɯ 
ɜɬɪɚɬ (ɦɿɧɿɦɿɡɚɰɿɹ ɪɢɡɢɤɭ 
ɧɟɩɥɚɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɬɚ 
ɧɟɰɿɥьɨɜɨɝɨ ɜɢɤɨɪɢɫɬɚɧɧɹ 
ɪɟɫɭɪɫɿɜ). 

2. Ⱥɞɚɩɬɢɜɧɟ 
ɪɟɚɝɭɜɚɧɧɹ ɬɚ 
ɨɦɧɿɤɚɧɚɥьɧɿɫɬь 

Ʉɚɧɚɥɢ ɡɛɭɬɭ ɬɚ 
ɰɿɧɧɿɫɧɚ ɩɪɨɩɨɡɢɰɿɹ 
(ɝɧɭɱɤɿɫɬь) 

ɒɜɢɞɤɚ ɬɪɚɧɫɮɨɪɦɚɰɿɹ 
ɤɚɧɚɥɿɜ (ɨɧɥɚɣɧ/ɨɮɥɚɣɧ 
ɩɟɪɟɯɿɞ) ɬɚ ɚɞɚɩɬɚɰɿɹ 
ɚɫɨɪɬɢɦɟɧɬɭ ɞɨ ɩɨɬɪɟɛ 
ɪɢɧɤɭ 

Ɉɩɟɪɚɰɿɣɧɚ ɫɬɿɣɤɿɫɬь 
(ɡɚɛɟɡɩɟɱɟɧɧɹ ɛɟɡɩɟɪɟɪɜɧɨɫɬɿ 
ɞɿɹɥьɧɨɫɬɿ ɬɚ ɜɢɤɨɧɚɧɧɹ 
ɡɨɛɨɜ’ɹɡɚɧь). 

3. Ⱦɢɜɟɪɫɢɮɿɤɚɰɿɹ 
ɬɚ ɥɨɤɚɥɿɡɚɰɿɹ 
ɩɨɫɬɚɱɚɧɧɹ 

Ʉɥɸɱɨɜɿ ɪɟɫɭɪɫɢ ɬɚ 
ɫɬɟɣɤɯɨɥɞɟɪɢ 
(ɧɚɞɿɣɧɿɫɬь) 

Ɏɨɪɦɭɜɚɧɧɹ ɪɟɡɟɪɜɧɢɯ 
ɥɨɝɿɫɬɢɱɧɢɯ ɥɚɧɰɸɝɿɜ 
(ɜɢɤɨɪɢɫɬɚɧɧɹ ɦɿɫɰɟɜɢɯ 
ɜɢɪɨɛɧɢɤɿɜ, 
ɦɭɥьɬɢɦɨɞɚɥьɧɿɫɬь) 

Ɂɚɯɢɳɟɧɿɫɬь ɜɿɞ 
ɫɢɪɨɜɢɧɧɢɯ/ɥɨɝɿɫɬɢɱɧɢɯ 
ɲɨɤɿɜ (ɡɦɟɧɲɟɧɧɹ ɡɚɥɟɠɧɨɫɬɿ 
ɜɿɞ ɦɨɧɨɩɨɥьɧɢɯ 
ɩɨɫɬɚɱɚɥьɧɢɤɿɜ ɿ ɬɪɚɧɡɢɬɧɢɯ 
ɪɢɡɢɤɿɜ). 

4. ȱɧɮɨɪɦɚɰɿɣɧɚ 
ɛɟɡɩɟɤɚ ɬɚ 
ɤɿɛɟɪɪɟɡɢɥьєɧɬɧɿɫɬь 

Ʉɥɸɱɨɜɿ ɜɢɞɢ 
ɞɿɹɥьɧɨɫɬɿ 
(ɰɢɮɪɨɜɿɡɚɰɿɹ) 

ȱɧɬɟɝɪɚɰɿɹ ɯɦɚɪɧɢɯ 
ɩɥɚɬɮɨɪɦ (CRM, ERP) 
ɞɥɹ ɜɿɞɞɚɥɟɧɨɝɨ 
ɭɩɪɚɜɥɿɧɧɹ ɬɚ ɡɚɯɢɫɬ ȱɌ-
ɿɧɮɪɚɫɬɪɭɤɬɭɪɢ 

ȱɧɮɨɪɦɚɰɿɣɧɚ ɛɟɡɩɟɤɚ 
(ɡɚɩɨɛɿɝɚɧɧɹ ɤɿɛɟɪɡɚɝɪɨɡɚɦ, 
ɜɢɬɨɤɭ ɞɚɧɢɯ ɿ ɡɛɟɪɟɠɟɧɧɹ 
ɤɨɧɮɿɞɟɧɰɿɣɧɨʀ ɿɧɮɨɪɦɚɰɿʀ). 

5. Ɏɿɧɚɧɫɨɜɚ ɬɚ 
ɿɧɜɟɫɬɢɰɿɣɧɚ 
ɪɟɡɢɥьєɧɬɧɿɫɬь 

ɋɬɪɭɤɬɭɪɚ ɜɢɬɪɚɬ ɿ 
ɞɨɯɨɞɢ 
(ɠɢɬɬєɡɞɚɬɧɿɫɬь) 

Ɉɩɬɢɦɿɡɚɰɿɹ ɩɨɫɬɿɣɧɢɯ 
ɜɢɬɪɚɬ, ɮɨɪɦɭɜɚɧɧɹ 
ɪɟɡɟɪɜɧɨɝɨ ɤɚɩɿɬɚɥɭ ɬɚ 
ɝɧɭɱɤɟ ɰɿɧɨɭɬɜɨɪɟɧɧɹ 

Ɂɚɝɚɥьɧɚ ɟɤɨɧɨɦɿɱɧɚ ɛɟɡɩɟɤɚ 
(ɡɛɟɪɟɠɟɧɧɹ ɮɿɧɚɧɫɨɜɨʀ 
ɫɬɿɣɤɨɫɬɿ ɬɚ ɿɧɜɟɫɬɢɰɿɣɧɨʀ 
ɩɪɢɜɚɛɥɢɜɨɫɬɿ). 
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ɞɿɹɦɢ ɱɢ ɦɿɠɧɚɪɨɞɧɢɦɢ ɨɛɦɟɠɟɧɧɹɦɢ, ɬɢɦ ɫɚɦɢɦ ɩɿɞɜɢɳɭɸɱɢ ɡɚɯɢɳɟɧɿɫɬь ɜɿɞ 
ɫɢɪɨɜɢɧɧɢɯ ɬɚ ɥɨɝɿɫɬɢɱɧɢɯ ɪɢɡɢɤɿɜ ɿ ɡɚɝɪɨɡ. 

ɉɨ-ɱɟɬɜɟɪɬɟ, ɜɚɠɥɢɜɢɦ ɭɩɪɚɜɥɿɧɫьɤɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ є ɫɬɜɨɪɟɧɧɹ ɬɚ ɩɿɞɬɪɢɦɤɚ 
«ɛɸɞɠɟɬɭ ɪɟɡɢɥьєɧɬɧɨɫɬɿ». ɐɟ ɫɩɟɰɿɚɥɿɡɨɜɚɧɢɣ ɪɟɡɟɪɜɧɢɣ ɮɿɧɚɧɫɨɜɢɣ ɮɨɧɞ (ɧɚɩɪɢɤɥɚɞ, 
ɮɿɤɫɨɜɚɧɢɣ ɜɿɞɫɨɬɨɤ ɜɿɞ ɱɢɫɬɨɝɨ ɩɪɢɛɭɬɤɭ), ɩɪɢɡɧɚɱɟɧɢɣ ɞɥɹ ɨɩɟɪɚɬɢɜɧɨɝɨ ɮɿɧɚɧɫɭɜɚɧɧɹ 
ɧɟɩɟɪɟɞɛɚɱɟɧɢɯ ɜɢɬɪɚɬ, ɩɨɜ’ɹɡɚɧɢɯ ɿɡ ɤɪɢɡɨɜɢɦ ɜɿɞɧɨɜɥɟɧɧɹɦ (ɪɟɦɨɧɬ, ɬɟɪɦɿɧɨɜɚ 
ɡɚɤɭɩɿɜɥɹ ɨɛɥɚɞɧɚɧɧɹ, ɩɟɪɟɞɢɫɥɨɤɚɰɿɹ). Ɏɨɪɦɭɜɚɧɧɹ ɬɚɤɨɝɨ ɪɟɡɟɪɜɭ ɩɿɞɜɢɳɭє ɮɿɧɚɧɫɨɜɭ 
ɬɚ ɿɧɜɟɫɬɢɰɿɣɧɭ ɪɟɡɢɥьєɧɬɧɿɫɬь, ɡɚɛɟɡɩɟɱɭɸɱɢ ɲɜɢɞɤɟ ɜɿɞɧɨɜɥɟɧɧɹ ɩɿɫɥɹ ɡɨɜɧɿɲɧьɨɝɨ 
ɜɩɥɢɜɭ ɬɚ ɡɚɯɢɳɚɸɱɢ ɩɿɞɩɪɢєɦɫɬɜɨ ɜɿɞ ɪɢɡɢɤɭ ɧɟɩɥɚɬɨɫɩɪɨɦɨɠɧɨɫɬɿ. 

Ɍɚɤɢɦ ɱɢɧɨɦ, ɜɩɪɨɜɚɞɠɟɧɧɹ ɰɢɯ ɫɬɪɚɬɟɝɿɱɧɢɯ ɪɿɲɟɧь ɩɟɪɟɬɜɨɪɸє ɛɿɡɧɟɫ-ɦɨɞɟɥь 
ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɡ ɩɚɫɢɜɧɨɝɨ ɨɛ’єɤɬɚ ɪɢɡɢɤɿɜ ɧɚ ɩɪɨɚɤɬɢɜɧɢɣ ɫɭɛ’єɤɬ ɡɚɛɟɡɩɟɱɟɧɧɹ 
ɜɥɚɫɧɨʀ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ. 

ȼɢɫɧɨɜɤɢ ɡ ɞɚɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɿ ɩɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɪɨɡɪɨɛɨɤ ɡɚ ɞɚɧɢɦ 
ɧɚɩɪɹɦɨɦ. ɍ ɪɟɡɭɥьɬɚɬɿ ɩɪɨɜɟɞɟɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɨɛґɪɭɧɬɨɜɚɧɨ, ɳɨ ɫɬɿɣɤɿɫɬь ɛɿɡɧɟɫ-
ɦɨɞɟɥɿ є ɧɟ ɩɪɨɫɬɨ ɨɩɟɪɚɰɿɣɧɨɸ ɯɚɪɚɤɬɟɪɢɫɬɢɤɨɸ, ɚ ɚɤɬɢɜɧɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ 
ɡɚɛɟɡɩɟɱɟɧɧɹ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ ɩɿɞɩɪɢєɦɫɬɜɚ. Ⱦɨɜɟɞɟɧɨ, ɳɨ ɫɬɿɣɤɚ ɛɿɡɧɟɫ-ɦɨɞɟɥь 
ɜɢɤɨɧɭє ɮɭɧɤɰɿɸ ɡɚɛɟɡɩɟɱɟɧɧɹ ɡɚɯɢɳɟɧɨɫɬɿ ɟɤɨɧɨɦɿɱɧɢɯ ɿɧɬɟɪɟɫɿɜ ɿ ɫɬɚɛɿɥьɧɨɫɬɿ 
ɞɿɹɥьɧɨɫɬɿ ɩɿɞɩɪɢєɦɫɬɜɚ ɩɿɞ ɜɩɥɢɜɨɦ ɡɨɜɧɿɲɧɿɯ ɡɚɝɪɨɡ. ȼɢɡɧɚɱɟɧɨ ɫɭɬɧɿɫɬь ɬɚ ɫɤɥɚɞɨɜɿ 
ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɪɨɡɞɪɿɛɧɨɝɨ ɩɿɞɩɪɢєɦɫɬɜɚ. ȼɫɬɚɧɨɜɥɟɧɨ, ɳɨ ɤɥɸɱɨɜɢɦɢ 
ɤɨɦɩɨɧɟɧɬɚɦɢ ɫɬɿɣɤɨɫɬɿ, ɹɤɿ ɩɪɹɦɨ ɜɩɥɢɜɚɸɬь ɧɚ ɟɤɨɧɨɦɿɱɧɭ ɛɟɡɩɟɤɭ, є: ɩɪɨɝɧɨɡɭɜɚɧɧɹ 
ɪɢɡɢɤɿɜ, ɲɜɢɞɤɟ ɚɞɚɩɬɢɜɧɟ ɪɟɚɝɭɜɚɧɧɹ, ɡɞɚɬɧɿɫɬь ɞɨ ɜɿɞɧɨɜɥɟɧɧɹ ɬɚ ɩɨɫɬɿɣɧɚ ɨɩɬɢɦɿɡɚɰɿɹ. 
ɍɫɟ ɰɟ ɡɚɛɟɡɩɟɱɭє ɩɪɨɚɤɬɢɜɧɭ ɩɨɡɢɰɿɸ ɩɿɞɩɪɢєɦɫɬɜɚ ɳɨɞɨ ɧɟɣɬɪɚɥɿɡɚɰɿʀ ɪɢɡɢɤɿɜ, 
ɩɪɢɬɚɦɚɧɧɢɯ ɪɨɡɞɪɿɛɧɨɦɭ ɫɟɤɬɨɪɭ (ɥɨɝɿɫɬɢɱɧɿ ɲɨɤɢ, ɜɨɥɚɬɢɥьɧɿɫɬь ɩɨɩɢɬɭ). ɉɪɨɜɟɞɟɧɚ 
ɫɢɫɬɟɦɚɬɢɡɚɰɿɹ ɤɥɸɱɨɜɢɯ ɦɟɯɚɧɿɡɦɿɜ ɜɩɥɢɜɭ ɫɬɿɣɤɨɫɬɿ ɧɚ ɡɦɿɰɧɟɧɧɹ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ 
ɩɨɤɚɡɚɥɚ, ɳɨ ɤɨɠɟɧ ɟɥɟɦɟɧɬ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ (ɡɨɤɪɟɦɚ ɿɧɬɟɝɪɚɰɿɹ ɰɢɮɪɨɜɢɯ 
ɬɟɯɧɨɥɨɝɿɣ ɬɚ ɮɿɧɚɧɫɨɜɚ ɪɟɡɢɥьєɧɬɧɿɫɬь) ɫɩɪɹɦɨɜɚɧɢɣ ɧɚ ɡɚɯɢɫɬ ɤɥɸɱɨɜɢɯ ɚɫɩɟɤɬɿɜ 
ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ, ɜɤɥɸɱɚɸɱɢ ɨɩɟɪɚɰɿɣɧɭ ɫɬɚɛɿɥьɧɿɫɬь, ɮɿɧɚɧɫɨɜɭ ɡɚɯɢɳɟɧɿɫɬь ɬɚ 
ɿɧɮɨɪɦɚɰɿɣɧɭ ɛɟɡɩɟɤɭ. ɋɮɨɪɦɭɥьɨɜɚɧɨ ɩɪɚɤɬɢɱɧɿ ɪɟɤɨɦɟɧɞɚɰɿʀ, ɫɩɪɹɦɨɜɚɧɿ ɧɚ 
ɩɿɞɜɢɳɟɧɧɹ ɫɬɿɣɤɨɫɬɿ ɬɚ ɡɦɿɰɧɟɧɧɹ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ, ɳɨ ɦɚɸɬь ɩɪɚɤɬɢɱɧɭ 
ɡɧɚɱɭɳɿɫɬь ɞɥɹ ɫɬɪɚɬɟɝɿɱɧɨɝɨ ɭɩɪɚɜɥɿɧɧɹ ɩɿɞɩɪɢєɦɫɬɜɚɦɢ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ. 

ɉɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɪɨɡɜɿɞɨɤ ɩɨɥɹɝɚɸɬь ɭ ɪɨɡɪɨɛɰɿ ɤɿɥьɤɿɫɧɨʀ ɦɟɬɨɞɢɤɢ 
ɨɰɿɧɤɢ ɪɿɜɧɹ ɫɬɿɣɤɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ ɪɨɡɞɪɿɛɧɢɯ ɩɿɞɩɪɢєɦɫɬɜ ɬɚ ɟɦɩɿɪɢɱɧɨɦɭ 
ɦɨɞɟɥɸɜɚɧɧɿ ɤɨɪɟɥɹɰɿɣɧɨʀ ɡɚɥɟɠɧɨɫɬɿ ɦɿɠ ɿɧɞɟɤɫɚɦɢ ɫɬɿɣɤɨɫɬɿ ɬɚ ɨɫɧɨɜɧɢɦɢ 
ɿɧɞɢɤɚɬɨɪɚɦɢ ɮɿɧɚɧɫɨɜɨʀ ɫɤɥɚɞɨɜɨʀ ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ. 

 
 

1. Ȼɚɣ, ɋ., Єɥɿɫєєɜ, ȼ. Ɍɪɚɧɫɮɨɪɦɚɰɿɹ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ ɩɿɞɩɪɢєɦɫɬɜ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɜ ɭɦɨɜɚɯ 
ɜɨєɧɧɨɝɨ ɫɬɚɧɭ. Ⱥɤɬɭɚɥьɧɿ ɩɢɬɚɧɧɹ ɟɤɨɧɨɦɿɱɧɢɯ ɧɚɭɤ. 2025. №15. DOI: 
https://doi.org/10.5281/zenodo.17268281. 
2.  Koptieva H., Krasnokutska N. Process approach to study economic security components of trade 
enterprises. EЯrШЩsФý čКsШЩТs ekonomiky a management. 2019. Vol. 5. № 6. pp. 91–103. URL: 
https://eujem.cz/wp-content/uploads/2019/eujem_2019_5_6/14.pdf (ɞɚɬɚ ɡɜɟɪɧɟɧɧɹ 01.12.2025). 
3. ɉɪɨɫɤɭɪɧɿɧɚ ɇ. ȼ. Ɍɪɚɧɫɮɨɪɦɚɰɿɹ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ ɩɿɞɩɪɢєɦɫɬɜ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɜ ɭɦɨɜɚɯ 
ɰɢɮɪɨɜɿɡɚɰɿʀ. Ȼɿɡɧɟɫ ȱɧɮɨɪɦ. 2020. №10. C. 384–391. DOI: https://doi.org/10.32983/2222-4459-
2020-10-384-391/. 
4.  Ƚɚɜɪɚɧ ȼ. ə., Ƚɪɢɛɢɤ ȱ. ȱ., Ʉɨɦɚɪ ɘ. Ɉ. Ⱦɨɫɥɿɞɠɟɧɧɹ ɧɨɜɢɯ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ ɬɚ ɫɬɢɥɸ ɛɿɡɧɟɫɭ 
ɩɪɨɜɿɞɧɢɯ ɩɿɞɩɪɢєɦɫɬɜ ɫɮɟɪɢ ɬɨɪɝɿɜɥɿ (ɜɿɬɱɢɡɧɹɧɿ ɬɚ ɡɚɤɨɪɞɨɧɧɿ ɩɪɚɤɬɢɤɢ). ȼɿɫɧɢɤ 
ɇɚɰɿɨɧɚɥьɧɨɝɨ ɭɧɿɜɟɪɫɢɬɟɬɭ “Ʌьɜɿɜɫьɤɚ ɩɨɥɿɬɟɯɧɿɤɚ”. ɋɟɪɿɹ “ɉɪɨɛɥɟɦɢ ɟɤɨɧɨɦɿɤɢ ɬɚ 
ɭɩɪɚɜɥɿɧɧɹ”. 2025. Vol. 9, № 1. ɋ. 179–189. DOI: http://doi.org/10.23939/semi2025.01. 



Marketing and Digital Technologies          Volume 10, No 1, 2026 
ISSN 2522-9087     (Print) 
ISSN 2523-434X (Online) 

 

90 
 
 
 

5. Ʉɨɩɬєɜɚ Ƚ.Ɇ. Ⱦɟɮɿɧɿɰɿɹ ɩɨɧɹɬɬɹ «ɟɤɨɧɨɦɿɱɧɚ ɛɟɡɩɟɤɚ ɩɿɞɩɪɢєɦɫɬɜɚ»: ɨɫɧɨɜɧɿ ɩɿɞɯɨɞɢ ɬɚ 
ɨɫɨɛɥɢɜɨɫɬɿ. ɋɯɿɞɧɚ Єɜɪɨɩɚ: ɟɤɨɧɨɦɿɤɚ, ɛɿɡɧɟɫ ɬɚ ɭɩɪɚɜɥɿɧɧɹ. 2019. № 6 (23). DOI: 
https://doi.org/10.32782/easterneurope.23-44.  
6. Duchek, S. Organizational resilience: a capability-based conceptualization. Business Research. 2020. 
13, 215–246. DOI: https://doi.org/10.1007/s40685-019-0085-7. 
7. Hillmann, J., & Guenther, E. Organizational resilience: a valuable construct for management research. 
International Journal of Management Reviews. 2021. №23(1), ɪɪ. 7–44. DOI: 
https://doi.org/10.1111/ijmr.12239. 
8. Conz, E., Magnani, G. A dynamic perspective on the resilience of firms. European Management 
Journal, Elsevier. 2020. Vol. 38(3), Щɪ. 400-412. DOI: 10.1016/j.emj.2019.12.004. 
9. Radic, M., Herrmann, P., Haberland, P., Riese, C. R. Development of a Business Model Resilience 
Framework for Managers and Strategic Decision-makers. Journal: Schmalenbach Journal of Business 
Research. Schmalenbach Journal of Business Research (SBUR). 2022. Vol. 74, № 4, pp. 575–601. DOI: 
https://doi.org/10.1007/s41471-022-00135-x. 
10. Burgos, D., Ivanov, D. Food retail supply chain resilience and the COVID-19 pandemic: A digital 
twin-based impact analysis and improvement directions. Transportation Research Part E: Logistics and 
Transportation Review. 2021. №152. DOI: https://doi.org/10.1016/j.tre.2021.102412. 
11.  Otola I.,  Knop L. A bibliometric analysis of resilience and business model using VOSviewer. Polish 
journal of management studies. 2023. Vol.28 №2. ɪɪ. 225–273. DOI: 
https://doi.org/10.17512/pjms.2023.28.2.15. 
 
1. Bai, S., Yeliseiev, V. (2025). Transformatsiia biznes-modelei pidpryiemstv rozdribnoi torhivli v 
umovakh voiennoho stanu [Transformation of retail enterprise business models under martial law 
conditions]. Actual Issues of Economic Sciences, no. 15. DOI: 
https://doi.org/10.5281/zenodo.17268281. (in Ukrainian). 
2. Koptieva H., Krasnokutska N. (2019). Process approach to study economic security components of 
trade enterprises. EvrШpský čКsШpТs ОkШЧШЦТkв К ЦКЧКРОЦОЧt, Vol. 5. no.  6. pp. 91-103. Available at: 
https://eujem.cz/wp-content/uploads/2019/eujem_2019_5_6/14.pdf (accessed 01.11.2025). (in 
English). 
3. Proskurnina, N. V. (2020). Transformatsiia biznes-modelei pidpryiemstv rozdribnoi torhivli v 
umovakh tsyfrovizatsii [Transformation of Retail Business Models in the Context of Digitalization]. 
Biznesinform – Business Inform, no. 10, 384–391. DOI: https://doi.org/10.32983/2222-4459-2020-10-
384-391. (in Ukrainian). 
4. Havran V. Ya., Hrybyk I. I., Komar Yu. O. (2025) Doslidzhennya novykh biznes-modelei ta stylyu 
biznesu providnykh pidpryyemstv sfery torhivli (vitchyznyani ta zakordonni praktyky) [Research of 
new business models and business style of leading trade enterprises (domestic and foreign practices)]. 
VТsЧвk NКtsТШЧКХЧШСШ uЧТvОrsвtОtu “LvТvskК pШХТtОkСЧТkК”. SОrТвК “PrШЛХОЦв ОkШЧШЦТkв tК 
uprКvХТЧЧвК”, vol. 9, no. 1, pp. 179–189. Available at: https://science.lpnu.ua/sites/default/files/journal-
paper/2025/may/38846/vse425-179-189.pdf (accessed 01.11.2025). (in Ukrainian). 
5. KШЩtТОЯК, H. M. (2019). DОПТЧТtТШЧ ШП tСО МШЧМОЩt ШП “ОЧtОrЩrТsО ОМШЧШЦТМ sОМЮrТtв”: ЦКТЧ КЩЩrШКМСОs 
and features. Eastern Europe: Economy, Business and Management, no. 6(23). DOI: 
https://doi.org/10.32782/easterneurope.23-44. (in Ukrainian). 
6. Duchek, S. (2020). Organizational resilience: a capability-based conceptualization. Business 
Research. no. 13, 215–246. DOI: https://doi.org/10.1007/s40685-019-0085-7. (in English). 
7. Hillmann, J., Guenther, E. (2021). Organizational resilience: a valuable construct for management 
research. International Journal of Management Reviews, no. 23(1), pp. 7–44. 
https://doi.org/10.1111/ijmr.12239. (in English). 
8. Conz, E., Magnani, G. (2020). A dynamic perspective on the resilience of firms. European 
Management Journal, Elsevier, vol. 38(3), pp. 400-412. DOI: 10.1016/j.emj.2019.12.004. (in English). 
9. Radic, M., Herrmann, P., Haberland, P., Riese, C. R. (2022). Development of a Business Model 
Resilience Framework for Managers and Strategic Decision-makers. Schmalenbach Journal of Business 
Research, Vol. 74, no. 4, pp. 575-601. DOI: https://doi.org/10.1007/s41471-022-00135-x 

https://doi.org/10.5281/zenodo.17268281
https://eujem.cz/wp-content/uploads/2019/eujem_2019_5_6/14.pdf
https://doi.org/10.32983/2222-4459-2020-10-384-391
https://doi.org/10.32983/2222-4459-2020-10-384-391
https://doi.org/10.32782/easterneurope.23-44
https://doi.org/10.1007/s40685-019-0085-7
https://doi.org/10.1111/ijmr.12239
https://ideas.repec.org/s/eee/eurman.html
https://ideas.repec.org/s/eee/eurman.html
https://doi.org/10.1007/s41471-022-00135-x


Ɇɚɪɤɟɬɢɧɝ ɿ ɰɢɮɪɨɜɿ ɬɟɯɧɨɥɨɝɿʀ                              Ɍɨɦ 10, № 1, 2026 
ISSN 2522-9087     (Print) 
ISSN 2523-434X (Online) 

 

 Ƚ.Ɇ. Ʉɨɩɬєɜɚ. ɋɬɿɣɤɿɫɬь ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɹɤ ɮɚɤɬɨɪ ɡɦɿɰɧɟɧɧɹ 
ɟɤɨɧɨɦɿɱɧɨʀ ɛɟɡɩɟɤɢ ɩɿɞɩɪɢєɦɫɬɜɚ 

91 

 

10. Burgos, D., Ivanov, D. (2021). Food retail supply chain resilience and the COVID-19 pandemic: A 
digital twin-based impact analysis and improvement directions. Transportation Research Part E: 
Logistics and Transportation Review, no. 152. DOI: https://doi.org/10.1016/j.tre.2021.102412. (in 
English). 
 
 

Koptieva H.M. Doctor of Economic Sciences, Professor, Professor of the Department of 
MКЧКРОЦОЧt, NКtТШЧКХ TОМСЧТМКХ UЧТvОrsТtв «KСКrkТv PШХвtОМСЧТМ IЧstТtutО (KСКrkТv, UkrКТЧО). 

Sustainability of retail business models as a factor of strengthening the economic security of 
an enterprise 

The aim of the article is to theoretically substantiate the influence of the sustainability of retail 
business models on strengthening the economic security of enterprises functioning under conditions of 
instability, market volatility, logistical disruptions, and technological risks. The study aims to clarify the 
essence and structural components of business model resilience, determine its role as a proactive 
mechanism for safeguarding economic interests, and develop practical recommendations for enhancing 
the adaptive capacity of retail enterprises to external threats. Business model sustainability is 
conceptualized as the ability of an enterprise to maintain the effectiveness of its business architecture 
under the influence of risks and shocks, rapidly adapt to environmental changes, restore disrupted 
business processes, and ensure continuity of value creation. 

Analysis results. The study reveals insufficient integration between the concepts of business 
model resilience and enterprise economic security in existing scientific literature and offers a theoretical 
framework that connects these domains. The article substantiates that the sustainability of a retail 
business model should be understood not merely as an operational characteristic but as an active 
component of economic security formation. Scientific novelty is reflected in identifying a four-
component architecture of business model sustainability – risk and challenge forecasting, rapid 
adaptive response, recovery capability, and continuous optimization – and in developing a system of 
five mechanisms through which resilience strengthens economic security: scenario-based risk 
mitigation, omnichannel operational flexibility, supply chain diversification and localization, 
technological integration and cyber-resilience, and financial resilience. These mechanisms are 
systematized in a conceptual model that demonstrates how adaptive capabilities transform into 
protection of financial stability, operational continuity, and information security. The proposed 
conceptual model represents the core scientific contribution of the study, offering a structured 
explanation of how business model resilience strengthens the economic security of retail enterprises. 
The practical value of the research lies in providing managerial recommendations for implementing 
digital twins of supply chains, investing in omnichannel systems 4.0, adopting procurement strategies 
аТtС ЦТЧТЦКХ РОШРrКpСТМКХ НОpОЧНОЧМО, КЧН ОstКЛХТsСТЧР К “rОsТХТОЧМО ЛuНРОt” ПШr rКpТН МrТsТs 
recovery. 

Conclusions and directions for further research. The study concludes that business model 
resilience is a decisive factor in strengthening the economic security of retail enterprises, especially in 
environments characterized by high exposure to logistics shocks, demand fluctuations, and 
technological vulnerabilities. Resilient business models ensure reduced vulnerability to risks, 
maintenance of operational continuity, preservation of financial viability, and overall protection of 
economic interests. Future research should focus on developing a quantitative methodology for 
assessing business model resilience in the retail sector and on empirically examining the correlation 
between resilience indicators and financial components of economic security. Additional directions 
include expanding the conceptual model to incorporate reputational, social, and human resource 
dimensions of economic security, which may enhance the explanatory power of resilience-based 
approaches in strategic management. 

Keywords: business model resilience; enterprise economic security; retail trade; omnichannel; 
risk forecasting; adaptation. 
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