
Marketing and Digital Technologies          Volume 10, No 1, 2026 
ISSN 2522-9087     (Print) 
ISSN 2523-434X (Online) 

 

106 
 
 
 

ɍȾɄ: 311.4-658,8                   JEL Classification: M31 
 

ɏɭɪɞɟɣ ȼɿɤɬɨɪɿɹ Ⱦɦɢɬɪɿɜɧɚ 
ORCID: https://orcid.org/0000-0001-9210-9705 

ɤɚɧɞ. ɟɤɨɧ. ɧɚɭɤ, ɞɨɰɟɧɬ 
ɡɚɜɿɞɭɜɚɱ ɤɚɮɟɞɪɢ ɦɚɪɤɟɬɢɧɝɭ 
Ⱦɪɨɧɨɜɚ Ɍɟɬɹɧɚ ɋɟɪɝɿʀɜɧɚ 
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ɤɚɧɞ. ɟɤɨɧ. ɧɚɭɤ 

ɞɨɰɟɧɬ ɤɚɮɟɞɪɢ ɦɚɪɤɟɬɢɧɝɭ 
ɉɚɜɥɨɜɫьɤɚ ȱɪɢɧɚ Ƚɟɧɧɚɞɿʀɜɧɚ 

ORCID ID https://orcid.org/0000-0003-0765-9150 
ɤɚɧɞ. ɟɤɨɧ. ɧɚɭɤ, ɞɨɰɟɧɬ 

ɞɨɰɟɧɬ ɤɚɮɟɞɪɢ ɦɚɪɤɟɬɢɧɝɭ 
ɍɧɿɜɟɪɫɢɬɟɬ ɦɢɬɧɨʀ ɫɩɪɚɜɢ ɬɚ ɮɿɧɚɧɫɿɜ 

(Ⱦɧɿɩɪɨ, ɍɤɪɚʀɧɚ) 
 
 

ɄɈɇɄɍɊȿɇɌɇɂɃ ȺɇȺɅȱɁ ɉɈȼȿȾȱɇɄɂ ɄɈɊɂɋɌɍȼȺɑȱȼ ɇȺ ɋȺɃɌȺɏ 
ɊȱɌȿɃɅȱȼ ɁȺ ȾɈɉɈɆɈȽɈɘ ȼȿȻ-ȺɇȺɅȱɌɂɄɂ: ɋɌȺɌɂɋɌɂɑɇɂɃ ɉȱȾɏȱȾ 

 
Ʉɨɧɤɭɪɟɧɬɧɢɣ ɚɧɚɥɿɡ ɭ ɫɮɟɪɿ О-МШЦЦОrМО ɿɡ ɡɚɫɬɨɫɭɜɚɧɧɹɦ ɜɟɛ-ɚɧɚɥɿɬɢɤɢ ɬɚ 

ɫɬɚɬɢɫɬɢɤɢ ɞɨɡɜɨɥɹє ɩɨɪɿɜɧɸɜɚɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɪɿɬɟɣɥɿɜ, ɜɢɹɜɥɹɬɢ ɩɨɜɟɞɿɧɤɨɜɿ ɩɚɬɟɪɧɢ 
ɤɨɪɢɫɬɭɜɚɱɿɜ ɿ ɮɨɪɦɭɜɚɬɢ ɨɛґɪɭɧɬɨɜɚɧɿ ɦɚɪɤɟɬɢɧɝɨɜɿ ɪɿɲɟɧɧɹ. Ɇɟɬɨɸ ɞɨɫɥɿɞɠɟɧɧɹ ɛɭɥɨ 
ɡɚɫɬɨɫɭɜɚɧɧɹ ɫɬɚɬɢɫɬɢɱɧɢɯ ɦɟɬɨɞɿɜ ɞɥɹ ɚɧɚɥɿɡɭ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɧɚ ɫɚɣɬɚɯ EVA, 
АКtsШЧs ɬɚ PrШstШr, ɫɟɝɦɟɧɬɨɜɚɧɢɯ ɧɚ ɲɜɢɞɤɢɯ ɩɨɤɭɩɰɿɜ, ɞɨɫɥɿɞɧɢɤɿɜ ɿ ɩɨɪɿɜɧɸɜɚɱɿɜ ɰɿɧ. 
ɋɢɫɬɟɦɚɬɢɡɨɜɚɧɨ ɤɥɸɱɨɜɿ ɦɟɬɪɢɤɢ (ɫɟɚɧɫɢ, ɜɿɞɦɨɜɢ, ɤɨɧɜɟɪɫɿʀ, ɞɠɟɪɟɥɚ ɬɪɚɮɿɤɭ, ɩɨɜɟɪɧɟɧɧɹ) ɿ 
ɩɪɨɜɟɞɟɧɨ ɩɨɪɿɜɧɹɧɧɹ ɫɚɣɬɿɜ, usОr УШurЧОв ɬɚ SАOT-ɚɧɚɥɿɡ. ɉɪɨɜɟɞɟɧɨ ɚɧɤɟɬɭɜɚɧɧɹ ɬɚ 
ɩɨɜɟɞɿɧɤɨɜɢɣ ɚɧɚɥɿɡ, ɳɨ ɞɨɡɜɨɥɢɥɨ ɨɰɿɧɢɬɢ ɪɟɚɥьɧɿ ɞɿʀ ɤɨɪɢɫɬɭɜɚɱɿɜ ɿ ɧɚɞɚɬɢ ɪɟɤɨɦɟɧɞɚɰɿʀ ɞɥɹ 
ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɜɟɛ-ɩɥɚɬɮɨɪɦ. ɉɟɪɫɩɟɤɬɢɜɢ ɞɨɫɥɿɞɠɟɧь ɜɤɥɸɱɚɸɬь ɩɪɨɝɧɨɡɭɜɚɧɧɹ 
ɤɨɧɜɟɪɫɿʀ, ɨɰɿɧɤɭ UБ/UI ɬɚ ɿɧɬɟɝɪɨɜɚɧɿ ɫɢɫɬɟɦɢ ɦɨɧɿɬɨɪɢɧɝɭ ɤɨɧɤɭɪɟɧɬɧɢɯ ɩɨɡɢɰɿɣ. 

Ʉɥɸɱɨɜɿ ɫɥɨɜɚ: ɪɿɬɟɣɥ, ɜɟɛ-ɫɚɣɬ, SАЇT-ɚɧɚɥɿɡ, ɩɨɜɟɞɿɧɤɚ ɤɨɪɢɫɬɭɜɚɱɚ, ɤɨɧɤɭɪɟɧɰɿɹ, 
ɫɬɚɬɢɫɬɢɤɚ, ɦɚɪɤɟɬɢɧɝ. 

 
 
DOI: 10.15276/mdt.10.1.2026.9 
 
 
ɉɨɫɬɚɧɨɜɤɚ ɩɪɨɛɥɟɦɢ ɜ ɡɚɝɚɥьɧɨɦɭ ɜɢɝɥɹɞɿ ɬɚ ʀʀ ɡɜ’ɹɡɨɤ ɡ ɜɚɠɥɢɜɢɦɢ 

ɧɚɭɤɨɜɢɦɢ ɚɛɨ ɩɪɚɤɬɢɱɧɢɦɢ ɡɚɜɞɚɧɧɹɦɢ. ɍ ɫɭɱɚɫɧɢɯ ɭɦɨɜɚɯ ɤɨɧɤɭɪɟɧɰɿɹ ɜ ɪɿɬɟɣɥɚɯ 
ɜɫɟ ɛɿɥьɲɟ ɩɟɪɟɯɨɞɢɬь ɭ ɰɢɮɪɨɜɭ ɩɥɨɳɢɧɭ, ɞɟ ɟɮɟɤɬɢɜɧɿɫɬь ɛɿɡɧɟɫɭ ɜɢɡɧɚɱɚєɬьɫɹ ɧɟ 
ɥɢɲɟ ɚɫɨɪɬɢɦɟɧɬɨɦ ɬɚ ɰɿɧɨɸ, ɚ ɣ ɡɞɚɬɧɿɫɬɸ ɡɚɥɭɱɚɬɢ ɬɚ ɭɬɪɢɦɭɜɚɬɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɧɚ ɜɟɛ-
ɩɥɚɬɮɨɪɦɚɯ. ȼɟɛ-ɫɚɣɬɢ ɫɬɚɸɬь ɧɟ ɩɪɨɫɬɨ ɤɚɧɚɥɨɦ ɩɪɨɞɚɠɿɜ, ɚ ɤɨɦɩɥɟɤɫɧɢɦ 
ɦɚɣɞɚɧɱɢɤɨɦ ɞɥɹ ɜɡɚєɦɨɞɿʀ ɡ ɤɥɿєɧɬɚɦɢ, ɡɛɨɪɭ ɰɿɧɧɨʀ ɿɧɮɨɪɦɚɰɿʀ ɩɪɨ ʀɯɧɿ ɭɩɨɞɨɛɚɧɧɹ, 
ɩɨɜɟɞɿɧɤɨɜɿ ɩɚɬɟɪɧɢ ɬɚ ɲɥɹɯɢ ɩɪɢɣɧɹɬɬɹ ɪɿɲɟɧь. ɐɿ ɞɚɧɿ ɞɨɡɜɨɥɹɸɬь ɤɨɦɩɚɧɿɹɦ 
ɚɞɚɩɬɭɜɚɬɢ ɦɚɪɤɟɬɢɧɝɨɜɿ ɫɬɪɚɬɟɝɿʀ, ɩɿɞɜɢɳɭɜɚɬɢ ɪɿɜɟɧь ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ ɬɚ ɨɩɬɢɦɿɡɭɜɚɬɢ 
ɤɨɧɜɟɪɫɿɣɧɿ ɲɥɹɯɢ. 

 
 © 2026 The Authors. This is an open access article under the CC BY license 
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Ʉɨɧɤɭɪɟɧɬɧɢɣ ɚɧɚɥɿɡ ɭ ɫɮɟɪɿ О-МШЦЦОrМО ɧɚɛɭɜɚє ɨɫɨɛɥɢɜɨʀ ɜɚɠɥɢɜɨɫɬɿ, ɨɫɤɿɥьɤɢ 
ɜɿɧ ɞɨɡɜɨɥɹє ɧɟ ɥɢɲɟ ɨɰɿɧɸɜɚɬɢ ɜɥɚɫɧɭ ɟɮɟɤɬɢɜɧɿɫɬь, ɚ ɣ ɩɨɪɿɜɧɸɜɚɬɢ ɤɥɸɱɨɜɿ 
ɩɨɤɚɡɧɢɤɢ ɡ ɨɫɧɨɜɧɢɦɢ ɝɪɚɜɰɹɦɢ ɪɢɧɤɭ. Ɂɚɜɞɹɤɢ ɰьɨɦɭ ɤɨɦɩɚɧɿʀ ɦɨɠɭɬь ɜɢɹɜɥɹɬɢ ɫɜɨʀ 
ɫɢɥьɧɿ ɬɚ ɫɥɚɛɤɿ ɫɬɨɪɨɧɢ, ɜɢɡɧɚɱɚɬɢ ɧɚɣɛɿɥьɲ ɩɟɪɫɩɟɤɬɢɜɧɿ ɫɟɝɦɟɧɬɢ ɚɭɞɢɬɨɪɿʀ ɬɚ 
ɤɨɪɢɝɭɜɚɬɢ ɫɬɪɚɬɟɝɿʀ ɡɚɥɭɱɟɧɧɹ ɬɚ ɭɬɪɢɦɚɧɧɹ ɤɥɿєɧɬɿɜ. 

ȼɟɛ-ɚɧɚɥɿɬɢɤɚ ɹɤ ɿɧɫɬɪɭɦɟɧɬ ɡɛɨɪɭ ɞɚɧɢɯ ɭ ɩɨєɞɧɚɧɧɿ ɡɿ ɫɬɚɬɢɫɬɢɱɧɢɦ ɚɧɚɥɿɡɨɦ 
ɞɨɡɜɨɥɹє ɮɨɪɦɚɥɿɡɭɜɚɬɢ ɩɨɜɟɞɿɧɤɭ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɜɢɞɿɥɹɬɢ ɤɥɸɱɨɜɿ ɩɚɬɟɪɧɢ ɬɚ 
ɡɚɤɨɧɨɦɿɪɧɨɫɬɿ. ɐɟ ɜɿɞɤɪɢɜɚє ɦɨɠɥɢɜɨɫɬɿ ɞɥɹ ɩɪɢɣɧɹɬɬɹ ɨɛґɪɭɧɬɨɜɚɧɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɪɿɲɟɧь, ɩɪɨɝɧɨɡɭɜɚɧɧɹ ɤɨɧɜɟɪɫɿɣ, ɨɩɬɢɦɿɡɚɰɿʀ ɫɬɪɭɤɬɭɪɢ ɫɚɣɬɭ ɬɚ ɩɿɞɜɢɳɟɧɧɹ 
ɟɮɟɤɬɢɜɧɨɫɬɿ ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ. Ɂɚɫɬɨɫɭɜɚɧɧɹ ɫɬɚɬɢɫɬɢɱɧɢɯ ɦɟɬɨɞɿɜ ɞɚє ɡɦɨɝɭ ɧɟ 
ɥɢɲɟ ɨɩɢɫɚɬɢ ɩɨɬɨɱɧɢɣ ɫɬɚɧ ɜɡɚєɦɨɞɿʀ ɡ ɤɨɪɢɫɬɭɜɚɱɚɦɢ, ɚ ɣ ɩɟɪɟɞɛɚɱɢɬɢ ʀɯɧɸ ɩɨɜɟɞɿɧɤɭ, 
ɳɨ ɫɬɚє ɤɨɧɤɭɪɟɧɬɧɨɸ ɩɟɪɟɜɚɝɨɸ ɜ ɞɢɧɚɦɿɱɧɨɦɭ ɰɢɮɪɨɜɨɦɭ ɫɟɪɟɞɨɜɢɳɿ. 

Ⱥɧɚɥɿɡ ɨɫɬɚɧɧɿɯ ɞɨɫɥɿɞɠɟɧь ɿ ɩɭɛɥɿɤɚɰɿɣ, ɜ ɹɤɢɯ ɩɨɤɥɚɞɟɧɢɣ ɩɨɱɚɬɨɤ 
ɜɢɪɿɲɟɧɧɸ ɞɚɧɨʀ ɩɪɨɛɥɟɦɢ ɿ ɧɚ ɹɤɿ ɫɩɢɪɚєɬьɫɹ ɚɜɬɨɪ. Ʌɟɨɧɿɞɚɫ Ɍɟɨɞɨɪɚɤɨɩɭɥɨɫ, 
Ɉɥɟɤɫɚɧɞɪɚ Ɍɟɨɞɨɪɨɩɭɥɭ Д4Ж ɩɿɞɤɪɟɫɥɸɸɬь, ɳɨ ɜɟɥɢɤɿ ɞɚɧɿ ɞɨɡɜɨɥɹɸɬь ɨɬɪɢɦɭɜɚɬɢ 
ɛɿɥьɲ ɝɥɢɛɨɤɿ ɿɧɫɚɣɬɢ ɩɪɨ ɩɟɪɟɜɚɝɢ ɫɩɨɠɢɜɚɱɿɜ ɿ ɬɪɟɧɞɢ, ɡɪɨɫɬɚє ɤɿɥьɤɿɫɬь ɪɨɛɿɬ, ɹɤɿ 
ɿɧɬɟɝɪɭɸɬь ɛɚɝɚɬɨɤɚɧɚɥьɧɿ ɞɚɧɿ ɞɥɹ ɩɨɛɭɞɨɜɢ ɩɨɜɟɞɿɧɤɨɜɢɯ ɩɪɨɮɿɥɿɜ. Ⱦɿɦɿɬɪɿɫ Ʉ. Ƚɤɿɤɚɫ, 
ɉɪɨɤɨɩɿɫ Ʉ. Ɍɟɨɞɨɪɿɞɿɫ Д2Ж ɩɪɨɞɟɦɨɧɫɬɪɭɜɚɥɢ ɭɫɩɿɲɧɿ ɡɚɫɬɨɫɭɜɚɧɧɹ ML-ɦɨɞɟɥɟɣ 
(ɤɥɚɫɢɮɿɤɚɰɿɹ, ɤɥɚɫɬɟɪɢɡɚɰɿɹ, ɩɪɨɝɧɨɡɧɿ ɦɨɞɟɥɿ) ɧɚ ɛɚɡɿ ɞɚɧɢɯ GШШРХО AЧКХвtТМs ɬɚ ɿɧɲɢɯ 
ɬɪɟɤɿɧɝ-ɿɧɫɬɪɭɦɟɧɬɿɜ ɞɥɹ ɜɢɹɜɥɟɧɧɹ ɫɟɝɦɟɧɬɿɜ ɤɨɪɢɫɬɭɜɚɱɿɜ ɿ ɩɟɪɟɞɛɚɱɟɧɧɹ ɤɨɧɜɟɪɫɿɣ. 
ȿɥɿɡɚɛɟɬ ȿɦɩɟɪɚɬɪɿɫ Ƚɚɪɫɿɹ-ɋɚɥɿɪɪɨɫɚɫ, Ɋɚɮɚɟɥь Ɏɟɪɧɚɧɞɨ Ɋɨɧɞɨɧ-ȿɭɫɟɛɿɨ, Ⱦɚɧɿ ɘɞɟɬ 
Ɇɿɥɥɨɧɟɫ-Ʌɿɡɚ Д3Ж ɩɨɤɚɡɚɥɢ ɩɪɹɦɢɣ ɡɜ’ɹɡɨɤ ɦɿɠ ɹɤɿɫɬɸ ɞɢɡɚɣɧɭ/ɸɡɚɛɿɥɿɬɿ ɿ ɡɚɞɨɜɨɥɟɧɿɫɬɸ 
ɤɨɪɢɫɬɭɜɚɱɿɜ, ɳɨ ɨɩɨɫɟɪɟɞɤɨɜɚɧɨ ɜɩɥɢɜɚє ɧɚ ɟɥɟɤɬɪɨɧɧɟ «ɫɚɪɚɮɚɧɧɟ ɪɚɞɿɨ» (О-АЇM) ɿ 
ɤɨɧɜɟɪɫɿʀ. ɐɟ ɩɿɞɤɪɿɩɥɸєɬьɫɹ ɟɦɩɿɪɢɱɧɢɦɢ ɞɨɫɥɿɞɠɟɧɧɹɦɢ ɭ ɪɨɡɞɪɿɛɧɿɣ ɫɮɟɪɿ. Ʌɿɚɧɚ 
ɋɬɚɧɤɚ, Ⱦɚɧ-Ʉɪɿɫɬɿɚɧ Ⱦɚɛɿɞɠɚ, ȼɟɪɨɧɿɤɚ Ʉɚɦɩɿɚɧ Д5Ж ɞɨɫɥɿɞɧɢɤɢ ɡɚɮɿɤɫɭɜɚɥɢ 
ɞɨɜɝɨɬɪɢɜɚɥɿ ɡɦɿɧɢ: ɡɪɨɫɬɚɧɧɹ ɨɧɥɚɣɧ-ɩɨɤɭɩɨɤ, ɡɦɿɧɚ ɲɥɹɯɿɜ ɤɨɪɢɫɬɭɜɚɱɿɜ (ЮsОr УШЮrЧОвs) 
ɿ ɛɿɥьɲɚ ɪɨɥь ɦɨɛɿɥьɧɢɯ ɤɚɧɚɥɿɜ, ɳɨ ɜɩɥɢɧɭɥɨ ɧɚ ɩɨɫɬɚɧɨɜɤɭ ɡɚɞɚɱ ɞɥɹ ɜɟɛ-ɚɧɚɥɿɬɢɤɢ. 
Ʉɭɛɥɿɰьɤɚ Ɉ. Д8Ж ɞɨɫɥɿɞɢɥɚ ɫɬɚɧ О-МШЦЦОrМО ɜ ɍɤɪɚʀɧɿ ɬɚ ɩɿɞɤɪɟɫɥɢɥɚ: ɥɨɤɚɥьɧɿ ɲɨɤɢ 
ɡɦɿɧɸɸɬь ɩɨɩɢɬ ɬɚ ɤɚɧɚɥɢ ɩɨɫɬɚɱɚɧɧɹ, ɬɨɦɭ ɞɥɹ ɭɤɪɚʀɧɫьɤɢɯ ɪɿɬɟɣɥɿɜ ɩɨɬɪɿɛɧɿ ɚɞɚɩɬɢɜɧɿ 
ɚɧɚɥɿɬɢɱɧɿ ɩɿɞɯɨɞɢ. Ⱥɞɟɥɚ Ȼɚɪɚ, ɋɿɦɨɧɚ-ȼɚɫɢɥɿɤɚ Ɉɩɪɟɚ, Ʉɪɿɫɬɿɚɧ Ȼɭɤɭɪ, Ȼɨɝɞɚɧ-
Ⱦɠɨɪɞɠɟ Ɍɭɞɨɪɿɤɚ Д1Ж ɡɞɿɣɫɧɢɥɢ ɤɥɚɫɢɮɿɤɚɰɿɸ ɩɨɤɚɡɧɢɤɿɜ GШШРХО AЧКХвtТМs ɧɚ ɝɪɭɩɢ, ɳɨ 
ɨɯɨɩɥɸɸɬь ɩɪɨɞɭɤɬɢɜɧɿɫɬь ɜɟɛ-ɫɚɣɬɭ, ɞɨɫɬɭɩɧɿɫɬь ɫɚɣɬɭ ɬɚ ɩɨɜɟɞɿɧɤɭ ɤɨɪɢɫɬɭɜɚɱɿɜ ɞɥɹ 
ȱɌ-ɤɨɦɩɚɧɿʀ. Ʌɨɤɦɚɧ ɏɚɤɿɦ Ȼɿɧ Ⱥɯɦɚɞ ɋɚɛɪɿ, ȿɦɿ ɏɭʀ Ʌɚɧ Ʌɿɦ, ɏɭʀ-ɇɝɨ Ƚɨ Д6Ж ɪɨɡɝɥɹɧɭɥɢ, 
ɹɤ ɪɟɡɭɥьɬɚɬɢ, ɨɬɪɢɦɚɧɿ ɡɚ ɞɨɩɨɦɨɝɨɸ ɟɤɫɩɥɨɪɚɬɢɜɧɨɝɨ ɚɧɚɥɿɡɭ ɞɚɧɢɯ (EDA) ɬɚ ɚɧɚɥɿɡɭ 
ɚɫɨɰɿɚɬɢɜɧɢɯ ɩɪɚɜɢɥ (ARM), ɦɨɠɭɬь ɞɨɩɨɦɨɝɬɢ ɤɨɦɩɚɧɿɹɦ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ 
ɪɨɡɪɨɛɥɹɬɢ ɤɨɧɤɪɟɬɧɿ ɦɚɪɤɟɬɢɧɝɨɜɿ ɩɥɚɧɢ. Ɇɨɪɨɡɸɤ Ⱥ. Ⱥ., Ɂɟɥɿɧɫьɤɚ Ɉ.ȼ. Д9Ж ɪɨɡɝɥɹɧɭɥɢ 
ɤɥɸɱɨɜɿ ɦɟɬɪɢɤɢ (sОssТШЧs, ЛШЮЧМО rКtО, ЩКРОs/sОssТШЧ), ɩɪɚɤɬɢɱɧɿ ɿɧɫɬɪɭɦɟɧɬɢ ɿ 
ɪɟɤɨɦɟɧɞɚɰɿʀ ɞɥɹ ɨɩɬɢɦɿɡɚɰɿʀ UБ ɧɚ ɩɿɞɫɬɚɜɿ ɚɧɚɥɿɬɢɤɢ. ɍ ɫɬɚɬɬɿ ɏɚɨ Ʌ. Д13Ж 
ɩɪɨɚɧɚɥɿɡɨɜɚɧɨ ɩɿɞɯɨɞɢ ɞɨ ɜɢɜɱɟɧɧɹ ɩɨɜɟɞɿɧɤɢ ɫɩɨɠɢɜɚɱɿɜ ɭ ɰɢɮɪɨɜɨɦɭ ɫɟɪɟɞɨɜɢɳɿ, 
ɜɤɥɸɱɚɸɱɢ ɜɢɤɨɪɢɫɬɚɧɧɹ ɚɧɚɥɿɬɢɱɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɿ ɫɬɚɬɢɫɬɢɱɧɢɯ ɦɟɬɨɞɿɜ ɞɥɹ 
ɫɟɝɦɟɧɬɚɰɿʀ ɬɚ ɩɪɨɝɧɨɡɭɜɚɧɧɹ ɤɭɩɿɜɟɥьɧɨʀ ɚɤɬɢɜɧɨɫɬɿ. Ɋɢɠɤɨɜɚ Ƚ. Ⱥ. Д12Ж ɩɪɨɜɟɥɚ 
ɚɧɚɥɿɬɢɱɧɟ ɞɨɫɥɿɞɠɟɧɧɹ ɪɢɧɤɭ О-МШЦЦОrМО ɜ ɍɤɪɚʀɧɿ, ɿɡ ɫɟɤɰɿєɸ ɩɪɨ ɩɨɜɟɞɿɧɤɨɜɿ ɡɦɿɧɢ 
ɤɨɪɢɫɬɭɜɚɱɿɜ ɩɿɞ ɜɩɥɢɜɨɦ ɦɨɛɿɥьɧɢɯ ɩɨɤɭɩɨɤ ɿ ɩɚɧɞɟɦɿɣɧɢɯ/ɜɨєɧɧɢɯ ɮɚɤɬɨɪɿɜ. 
ȼɢɡɧɚɱɢɥɚ ɡɨɜɧɿɲɧɿ ɮɚɤɬɨɪɢ, ɹɤɿ ɜɩɥɢɜɚɸɬь ɧɚ ɩɨɜɟɞɿɧɤɭ ɤɨɪɢɫɬɭɜɚɱɿɜ ɿ ɦɟɬɪɢɤɢ 
ɪɿɬɟɣɥɿɜ. ɇɿɤɨɥɚɣɱɭɤ Ɉ. Ⱥ.,  Ʌɢɠɧɢɤ ɘ. Ȼ. Д10Ж ɞɨɫɥɿɞɢɥɢ ɚɧɚɥɿɬɢɤɭ ɬɪɚɮɿɤɭ ɬɚ ɩɨɜɟɞɿɧɤɭ 
ɤɥɿєɧɬɿɜ, ɤɨɪɢɫɧɭ ɞɥɹ ɩɨɪɿɜɧɹɥьɧɨɝɨ ɚɧɚɥɿɡɭ ɤɨɧɤɭɪɟɧɬɿɜ ɧɚ ɧɚɰɿɨɧɚɥьɧɨɦɭ ɪɢɧɤɭ. 
Ȼɨɞɧɚɪɱɭɤ Ɍ., ɋɜɿɞɟɪ Ɉ. Д7Ж ɩɪɨɚɧɚɥɿɡɭɜɚɥɢ ɪɟɡɭɥьɬɚɬɢ ɜɥɚɫɧɨɝɨ ɫɨɰɿɨɥɨɝɿɱɧɨɝɨ 
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ɨɩɢɬɭɜɚɧɧɹ ɪɿɡɧɨɜɿɤɨɜɢɯ ɝɪɭɩ ɫɩɨɠɢɜɚɱɿɜ ɳɨɞɨ ɩɪɚɤɬɢɤɢ ȱɧɬɟɪɧɟɬ-ɩɨɤɭɩɨɤ. 
Ɋɟɲɟɬɧɿɤɨɜɚ Ɉ.ȼ., Ⱦɚɧɢɥɟɧɤɨ ȼ.ȱ., Ⱦɨɪɨɲ-Ʉɿɡɢɦ Ɇ.Ɇ. Д11Ж  ɞɨɫɥɿɞɢɥɢ ɝɟɨɝɪɚɮɿɱɧɿ ɬɚ 
ɞɟɦɨɝɪɚɮɿɱɧɿ ɨɫɨɛɥɢɜɨɫɬɿ ɰɢɮɪɨɜɨʀ ɩɨɜɟɞɿɧɤɢ, ɜɢɡɧɚɱɢɥɢ ɬɚ ɫɢɫɬɟɦɚɬɢɡɭɜɚɥɢ ɤɥɸɱɨɜɿ 
ɮɚɤɬɨɪɢ, ɳɨ ɫɬɢɦɭɥɸɸɬь ɫɩɨɠɢɜɚɱɿɜ ɞɨ ɨɧɥɚɣɧ-ɩɨɤɭɩɨɤ. 

ȼɢɞɿɥɟɧɧɹ ɧɟɜɢɪɿɲɟɧɢɯ ɪɚɧɿɲɟ ɱɚɫɬɢɧ ɡɚɝɚɥьɧɨʀ ɩɪɨɛɥɟɦɢ, ɤɨɬɪɢɦ 
ɩɪɢɫɜɹɱɭєɬьɫɹ ɫɬɚɬɬɹ. ɉɨɩɪɢ ɧɚɹɜɧɿɫɬь ɡɧɚɱɧɨʀ ɤɿɥьɤɨɫɬɿ ɞɨɫɥɿɞɠɟɧь ɭ ɫɮɟɪɿ ɜɟɛ-
ɚɧɚɥɿɬɢɤɢ ɬɚ ɨɧɥɚɣɧ-ɦɚɪɤɟɬɢɧɝɭ, ɧɢɡɤɚ ɚɫɩɟɤɬɿɜ ɡɚɥɢɲɚєɬьɫɹ ɧɟɞɨɫɬɚɬɧьɨ 
ɨɩɪɚɰьɨɜɚɧɨɸ. Ɂɨɤɪɟɦɚ:  

‒ ɜɿɞɫɭɬɧɹ ɤɨɦɩɥɟɤɫɧɚ ɫɬɚɬɢɫɬɢɱɧɚ ɦɟɬɨɞɨɥɨɝɿɹ ɩɨɪɿɜɧɹɧɧɹ ɩɨɜɟɞɿɧɤɨɜɢɯ 
ɩɨɤɚɡɧɢɤɿɜ ɤɨɪɢɫɬɭɜɚɱɿɜ ɧɚ ɫɚɣɬɚɯ ɪɿɬɟɣɥɿɜ ɡ ɭɪɚɯɭɜɚɧɧɹɦ ɫɩɟɰɢɮɿɤɢ ɭɤɪɚʀɧɫьɤɨɝɨ 
ɪɢɧɤɭ; 

‒ ɧɟ ɪɨɡɪɨɛɥɟɧɨ ɿɧɬɟɝɪɨɜɚɧɢɯ ɩɿɞɯɨɞɿɜ ɞɨ ɩɨєɞɧɚɧɧɹ ɞɚɧɢɯ ɜɟɛ-ɚɧɚɥɿɬɢɤɢ ɬɚ 
ɚɧɤɟɬɭɜɚɧɧɹ, ɳɨ ɞɨɡɜɨɥɹɥɨ ɛ ɨɞɧɨɱɚɫɧɨ ɜɪɚɯɨɜɭɜɚɬɢ ɹɤ ɤɿɥьɤɿɫɧɿ, ɬɚɤ ɿ ɹɤɿɫɧɿ 
ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɤɨɪɢɫɬɭɜɚɰьɤɨʀ ɜɡɚєɦɨɞɿʀ; 

‒ ɧɟɞɨɫɬɚɬɧьɨ ɞɨɫɥɿɞɠɟɧɨ ɜɡɚєɦɨɡɜ’ɹɡɨɤ ɦɿɠ ɩɨɜɟɞɿɧɤɨɜɢɦɢ ɦɟɬɪɢɤɚɦɢ 
(ɬɪɢɜɚɥɿɫɬь ɫɟɫɿʀ, ɩɨɤɚɡɧɢɤ ɜɿɞɦɨɜ, ɤɨɧɜɟɪɫɿɹ) ɬɚ ɟɥɟɦɟɧɬɚɦɢ UБ/UI-ɞɢɡɚɣɧɭ ɫɚɣɬɿɜ 
ɪɿɬɟɣɥɿɜ; 

‒ ɛɪɚɤɭє ɟɦɩɿɪɢɱɧɢɯ ɞɨɫɥɿɞɠɟɧь, ɳɨ ɨɰɿɧɸɸɬь ɜɩɥɢɜ ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ ɬɚ ɦɨɛɿɥьɧɨʀ 
ɨɩɬɢɦɿɡɚɰɿʀ ɧɚ ɩɨɜɟɞɿɧɤɭ ɤɨɪɢɫɬɭɜɚɱɿɜ ɭ ɤɚɬɟɝɨɪɿʀ FMCG ɬɚ ЛОКЮtв-ɪɢɬɟɣɥɭ; 

‒ ɧɟ ɪɨɡɪɨɛɥɟɧɨ ɫɬɚɬɢɫɬɢɱɧɨʀ ɦɨɞɟɥɿ ɨɰɿɧɤɢ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ 
ɜɟɛɪɟɫɭɪɫɿɜ ɧɚ ɨɫɧɨɜɿ ɩɨɜɟɞɿɧɤɨɜɢɯ ɞɚɧɢɯ ɤɨɪɢɫɬɭɜɚɱɿɜ. 

ɉɨɞɚɥьɲɿ ɞɨɫɥɿɞɠɟɧɧɹ ɦɚɸɬь ɛɭɬɢ ɫɩɪɹɦɨɜɚɧɿ ɧɚ ɮɨɪɦɭɜɚɧɧɹ ɫɢɫɬɟɦɧɨɝɨ 
ɩɿɞɯɨɞɭ ɞɨ ɤɨɧɤɭɪɟɧɬɧɨɝɨ ɚɧɚɥɿɡɭ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɿɡ ɡɚɫɬɨɫɭɜɚɧɧɹɦ ɿɧɫɬɪɭɦɟɧɬɿɜ 
ɜɟɛ-ɚɧɚɥɿɬɢɤɢ ɬɚ ɫɬɚɬɢɫɬɢɱɧɢɯ ɦɟɬɨɞɿɜ ɞɥɹ ɩɿɞɬɪɢɦɤɢ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɪɿɲɟɧь ɭ ɫɮɟɪɿ 
ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ. 

Ɏɨɪɦɭɥɸɜɚɧɧɹ ɦɟɬɢ ɫɬɚɬɬɿ (ɩɨɫɬɚɧɨɜɤɚ ɡɚɜɞɚɧɧɹ).  Ɇɟɬɨɸ ɞɨɫɥɿɞɠɟɧɧɹ є 
ɡɚɫɬɨɫɭɜɚɧɧɹ ɫɬɚɬɢɫɬɢɱɧɢɯ ɦɟɬɨɞɿɜ ɞɥɹ ɤɨɧɤɭɪɟɧɬɧɨɝɨ ɚɧɚɥɿɡɭ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ 
ɧɚ ɫɚɣɬɚɯ ɪɿɬɟɣɥɿɜ. 

ȼɢɤɥɚɞɟɧɧɹ ɨɫɧɨɜɧɨɝɨ ɦɚɬɟɪɿɚɥɭ ɞɨɫɥɿɞɠɟɧɧɹ ɡ ɩɨɜɧɢɦ ɨɛґɪɭɧɬɭɜɚɧɧɹɦ 
ɨɬɪɢɦɚɧɢɯ ɧɚɭɤɨɜɢɯ ɪɟɡɭɥьɬɚɬɿɜ.  Ⱦɨɫɥɿɞɠɟɧɧɹ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɜ ɦɟɪɟɠɿ 
ɿɧɬɟɪɧɟɬ ɜɚɠɥɢɜɟ ɞɥɹ ɟɮɟɤɬɢɜɧɨɝɨ ɩɥɚɧɭɜɚɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ ɬɚ ɨɩɬɢɦɿɡɚɰɿʀ 
ɰɢɮɪɨɜɢɯ ɩɥɚɬɮɨɪɦ. ȼɨɧɨ ɞɨɡɜɨɥɹє ɡɪɨɡɭɦɿɬɢ, ɹɤɿ ɟɥɟɦɟɧɬɢ ɫɚɣɬɭ ɩɪɢɜɟɪɬɚɸɬь ɭɜɚɝɭ 
ɜɿɞɜɿɞɭɜɚɱɿɜ, ɹɤ ɜɨɧɢ ɜɡɚєɦɨɞɿɸɬь ɡ ɤɨɧɬɟɧɬɨɦ, ɹɤɿ ɫɬɨɪɿɧɤɢ ɚɛɨ ɬɨɜɚɪɢ є ɧɚɣɛɿɥьɲ 
ɩɨɩɭɥɹɪɧɢɦɢ, ɚ ɞɟ ɤɨɪɢɫɬɭɜɚɱɿ ɫɬɢɤɚɸɬьɫɹ ɡ ɬɪɭɞɧɨɳɚɦɢ. Ɍɚɤɿ ɞɚɧɿ ɞɨɩɨɦɚɝɚɸɬь 
ɤɨɦɩɚɧɿɹɦ ɩɪɢɣɦɚɬɢ ɨɛґɪɭɧɬɨɜɚɧɿ ɪɿɲɟɧɧɹ ɳɨɞɨ ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ ɩɪɨɩɨɡɢɰɿɣ, 
ɧɚɥɚɲɬɭɜɚɧɧɹ ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ ɬɚ ɩɿɞɜɢɳɟɧɧɹ ɪɿɜɧɹ ɤɨɧɜɟɪɫɿʀ. 

Ʉɪɿɦ ɬɨɝɨ, ɚɧɚɥɿɡ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɞɨɡɜɨɥɹє ɜɢɡɧɚɱɚɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɪɿɡɧɢɯ 
ɤɚɧɚɥɿɜ ɡɚɥɭɱɟɧɧɹ ɬɪɚɮɿɤɭ, ɨɰɿɧɸɜɚɬɢ ɥɨɹɥьɧɿɫɬь ɚɭɞɢɬɨɪɿʀ ɬɚ ɩɪɨɝɧɨɡɭɜɚɬɢ ɬɟɧɞɟɧɰɿʀ 
ɫɩɨɠɢɜɱɨʀ ɩɨɜɟɞɿɧɤɢ. ɐɟ ɨɫɨɛɥɢɜɨ ɜɚɠɥɢɜɨ ɞɥɹ ɪɿɬɟɣɥɭ, ɞɟ ɲɜɢɞɤɿɫɬь ɩɪɢɣɧɹɬɬɹ ɪɿɲɟɧь 
ɿ ɬɨɱɧɟ ɪɨɡɭɦɿɧɧɹ ɩɨɬɪɟɛ ɤɥɿєɧɬɿɜ ɜɢɡɧɚɱɚɸɬь ɤɨɧɤɭɪɟɧɬɧɿ ɩɟɪɟɜɚɝɢ. ȼ ɪɟɡɭɥьɬɚɬɿ, 
ɞɨɫɥɿɞɠɟɧɧɹ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɫɬɚє ɧɟ ɥɢɲɟ ɿɧɫɬɪɭɦɟɧɬɨɦ ɩɿɞɜɢɳɟɧɧɹ ɩɪɨɞɚɠɿɜ, 
ɚ ɣ ɤɥɸɱɨɜɢɦ ɦɟɯɚɧɿɡɦɨɦ ɫɬɪɚɬɟɝɿɱɧɨɝɨ ɪɨɡɜɢɬɤɭ ɛɿɡɧɟɫɭ ɜ ɭɦɨɜɚɯ ɰɢɮɪɨɜɨʀ ɟɤɨɧɨɦɿɤɢ. 

Ɂ ɦɟɬɨɸ ɜɢɡɧɚɱɟɧɧɹ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɜ ɟɥɟɤɬɪɨɧɧɿɣ ɤɨɦɟɪɰɿʀ ɛɭɥɨ 
ɩɪɨɜɟɞɟɧɨ ɤɨɧɤɭɪɟɧɬɧɢɣ ɚɧɚɥɿɡ ɫɚɣɬɿɜ ɪɿɬɟɣɥɿɜ ɭ ɤɚɬɟɝɨɪɿʀ ɤɪɚɫɢ ɬɚ ɡɞɨɪɨɜ'ɹ: EVA, 
АКtsШЧs, PrШstШr. ɐɿ ɩɥɚɬɮɨɪɦɢ ɛɭɥɢ ɨɛɪɚɧɿ ɹɤ ɤɥɸɱɨɜɿ ɝɪɚɜɰɿ ɪɢɧɤɭ, ɳɨ ɩɨєɞɧɭɸɬь 
ɨɮɥɚɣɧ-ɦɚɝɚɡɢɧɢ ɡ ɚɤɬɢɜɧɨɸ ɨɧɥɚɣɧ-ɩɪɢɫɭɬɧɿɫɬɸ, ɳɨ ɞɨɡɜɨɥɹє ɨɰɿɧɢɬɢ, ɹɤ ɜɡɚєɦɨɞɿɹ 
ɦɿɠ ɮɿɡɢɱɧɢɦɢ ɬɨɱɤɚɦɢ ɩɪɨɞɚɠɭ ɬɚ ɰɢɮɪɨɜɢɦɢ ɤɚɧɚɥɚɦɢ ɜɩɥɢɜɚє ɧɚ ɩɨɜɟɞɿɧɤɭ 
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ɤɨɪɢɫɬɭɜɚɱɿɜ. Ʉɪɿɦ ɬɨɝɨ, ɚɧɚɥɿɡ ɜɪɚɯɨɜɭɜɚɜ ɪɿɡɧɨɦɚɧɿɬɧɿɫɬь ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ ɬɚ ɩɿɞɯɨɞɿɜ 
ɞɨ ɜɡɚєɦɨɞɿʀ ɡ ɤɥɿєɧɬɨɦ: ɜɿɞ ɤɥɚɫɢɱɧɨɝɨ ɤɚɬɚɥɨɝɭ ɬɨɜɚɪɿɜ ɬɚ ɚɤɰɿɣɧɢɯ ɩɪɨɩɨɡɢɰɿɣ ɞɨ 
ɿɧɬɟɪɚɤɬɢɜɧɢɯ ɮɭɧɤɰɿɣ, ɬɚɤɢɯ ɹɤ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɿ ɪɟɤɨɦɟɧɞɚɰɿʀ, ɪɟɣɬɢɧɝɢ ɬɚ ɜɿɞɝɭɤɢ 
ɩɨɤɭɩɰɿɜ. 

Ⱦɨɫɥɿɞɠɟɧɧɹ ɫɩɪɹɦɨɜɭɜɚɥɨɫɹ ɧɚ ɜɢɹɜɥɟɧɧɹ ɩɚɬɟɪɧɿɜ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ, 
ɬɚɤɢɯ ɹɤ ɱɚɫ ɩɟɪɟɛɭɜɚɧɧɹ ɧɚ ɫɚɣɬɿ, ɲɥɹɯɢ ɩɟɪɟɯɨɞɿɜ ɦɿɠ ɤɚɬɟɝɨɪɿɹɦɢ ɬɨɜɚɪɿɜ, 
ɜɢɤɨɪɢɫɬɚɧɧɹ ɮɭɧɤɰɿɣ ɩɨɲɭɤɭ ɬɚ ɮɿɥьɬɪɚɰɿʀ, ɚ ɬɚɤɨɠ ɧɚ ɜɢɡɧɚɱɟɧɧɹ ɮɚɤɬɨɪɿɜ, ɳɨ 
ɛɟɡɩɨɫɟɪɟɞɧьɨ ɜɩɥɢɜɚɸɬь ɧɚ ɤɨɧɜɟɪɫɿɸ. Ɉɫɨɛɥɢɜɭ ɭɜɚɝɭ ɩɪɢɞɿɥɹɥɢ ɩɨɪɿɜɧɹɧɧɸ 
ɤɥɸɱɨɜɢɯ ɩɨɤɚɡɧɢɤɿɜ ɤɨɧɤɭɪɟɧɬɿɜ, ɳɨ ɞɨɡɜɨɥɹє ɜɢɞɿɥɢɬɢ ɫɢɥьɧɿ ɫɬɨɪɨɧɢ ɤɨɠɧɨɝɨ 
ɪɿɬɟɣɥɟɪɚ ɬɚ ɡɧɚɣɬɢ ɦɨɠɥɢɜɨɫɬɿ ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɰɢɮɪɨɜɢɯ ɩɥɚɬɮɨɪɦ. 

Ⱦɥɹ ɡɛɨɪɭ ɞɚɧɢɯ ɜɢɤɨɪɢɫɬɨɜɭɜɚɥɢɫɹ ɫɭɱɚɫɧɿ ɿɧɫɬɪɭɦɟɧɬɢ ɜɟɛ-ɚɧɚɥɿɬɢɤɢ, ɳɨ 
ɞɨɡɜɨɥɹɸɬь ɜɿɞɫɬɟɠɭɜɚɬɢ ɹɤ ɡɚɝɚɥьɧɿ ɩɨɤɚɡɧɢɤɢ ɜɿɞɜɿɞɭɜɚɧɨɫɬɿ, ɬɚɤ ɿ ɞɟɬɚɥьɧɿ ɞɿʀ 
ɤɨɪɢɫɬɭɜɚɱɿɜ ɧɚ ɫɚɣɬɚɯ. ɉɟɪɿɨɞ ɞɨɫɥɿɞɠɟɧɧɹ ɨɯɨɩɥɸɜɚɜ ɬɪɢ ɦɿɫɹɰɿ, ɩɪɨɬɹɝɨɦ ɹɤɢɯ 
ɡɛɢɪɚɥɢɫɹ ɦɟɬɪɢɤɢ ɱɚɫɭ ɩɟɪɟɛɭɜɚɧɧɹ ɧɚ ɫɚɣɬɿ, ɝɥɢɛɢɧɢ ɩɟɪɟɝɥɹɞɿɜ, ɤɨɟɮɿɰɿєɧɬɚ ɤɨɧɜɟɪɫɿʀ 
ɬɚ ɲɥɹɯɢ ɩɟɪɟɯɨɞɿɜ ɦɿɠ ɤɚɬɟɝɨɪɿɹɦɢ ɬɨɜɚɪɿɜ. 

Ⱦɥɹ ɛɿɥьɲ ɝɥɢɛɨɤɨɝɨ ɪɨɡɭɦɿɧɧɹ ɜɡɚєɦɨɞɿʀ ɤɨɪɢɫɬɭɜɚɱɿɜ ɿɡ ɫɚɣɬɚɦɢ ɪɿɬɟɣɥɿɜ EVA, 
АКtsШЧs ɬɚ PrШstШr ɛɭɥɨ ɩɪɨɜɟɞɟɧɨ ɤɥɚɫɬɟɪɧɢɣ ɚɧɚɥɿɡ ɧɚ ɨɫɧɨɜɿ ɞɚɧɢɯ ɜɟɛ-ɚɧɚɥɿɬɢɤɢ. 
Ɉɫɧɨɜɧɢɦɢ ɤɪɢɬɟɪɿɹɦɢ ɫɟɝɦɟɧɬɚɰɿʀ ɫɬɚɥɢ: ɱɚɫ ɩɟɪɟɛɭɜɚɧɧɹ ɧɚ ɫɚɣɬɿ, ɝɥɢɛɢɧɚ ɩɟɪɟɝɥɹɞɿɜ, 
ɜɢɤɨɪɢɫɬɚɧɧɹ ɮɭɧɤɰɿɣ ɩɨɲɭɤɭ ɬɚ ɮɿɥьɬɪɭɜɚɧɧɹ, ɚ ɬɚɤɨɠ ɱɚɫɬɨɬɚ ɡɚɜɟɪɲɟɧɧɹ ɩɨɤɭɩɤɢ. 
Ʉɨɪɢɫɬɭɜɚɱɿ ɛɭɥɢ ɪɨɡɩɨɞɿɥɟɧɿ ɧɚ ɬɪɢ ɩɨɜɟɞɿɧɤɨɜɿ ɫɟɝɦɟɧɬɢ: ɲɜɢɞɤɿ ɩɨɤɭɩɰɿ, ɞɨɫɥɿɞɧɢɤɢ 
ɬɚ ɩɨɪɿɜɧɸɜɚɱɿ ɰɿɧ (ɪɢɫ. 1). 

 

   

 
 

Ɋɢɫɭɧɨɤ 1 – ɉɨɜɟɞɿɧɤɨɜɿ ɫɟɝɦɟɧɬɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɧɚ ɜɟɛ ɫɚɣɬɚɯ ɪɿɬɟɣɥɿɜ 
Ⱦɠɟɪɟɥɨ: ɜɥɚɫɧɿ ɞɨɫɥɿɞɠɟɧɧɹ ɚɜɬɨɪɿɜ 
 

32%

45%

23%

EVA

ɒɜɢɞɤɿ ɩɨɤɭɩɰɿ Ⱦɨɫɥɿɞɧɢɤɢ
ɉɨɪɿɜɧɸɜɚɱɿ ɰɿɧ

22%

38%

40%

Watsons 

ɒɜɢɞɤɿ ɩɨɤɭɩɰɿ Ⱦɨɫɥɿɞɧɢɤɢ
ɉɨɪɿɜɧɸɜɚɱɿ ɰɿɧ

30%

42%

28%

Prostor 

ɒɜɢɞɤɿ ɩɨɤɭɩɰɿ Ⱦɨɫɥɿɞɧɢɤɢ
ɉɨɪɿɜɧɸɜɚɱɿ ɰɿɧ
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ɋɟɝɦɟɧɬ «ɲɜɢɞɤɿ ɩɨɤɭɩɰɿ» ɯɚɪɚɤɬɟɪɢɡɭєɬьɫɹ ɤɨɪɨɬɤɢɦ ɱɚɫɨɦ ɩɟɪɟɛɭɜɚɧɧɹ ɧɚ 
ɫɚɣɬɿ ɬɚ ɜɢɫɨɤɨɸ ɲɜɢɞɤɿɫɬɸ ɩɪɢɣɧɹɬɬɹ ɪɿɲɟɧɧɹ ɩɪɨ ɩɨɤɭɩɤɭ. ɒɜɢɞɤɿ ɩɨɤɭɩɰɿ ɡɚɡɜɢɱɚɣ 
ɜɢɤɨɪɢɫɬɨɜɭɸɬь ɩɪɹɦɢɣ ɩɨɲɭɤ ɬɨɜɚɪɭ ɚɛɨ ɩɟɪɟɯɨɞɹɬь ɡɚ ɪɟɤɥɚɦɧɢɦɢ ɩɨɫɢɥɚɧɧɹɦɢ. Ɂɚ 
ɪɟɡɭɥьɬɚɬɚɦɢ ɞɨɫɥɿɞɠɟɧɧɹ ɜɟɛ ɫɚɣɬɿɜ ɪɿɬɟɣɥɿɜ ɨɬɪɢɦɚɧɨ ɬɚɤɿ ɪɟɡɭɥьɬɚɬɢ: 

EVA: 32% ɜɿɞ ɡɚɝɚɥьɧɨʀ ɚɭɞɢɬɨɪɿʀ; ɫɟɪɟɞɧɿɣ ɱɚɫ ɧɚ ɫɚɣɬɿ – 3,2 ɯɜ; ɝɥɢɛɢɧɚ 
ɩɟɪɟɝɥɹɞɿɜ – 4 ɫɬɨɪɿɧɤɢ. 

АКtsШЧs: 28%; ɱɚɫ ɧɚ ɫɚɣɬɿ – 3,5 ɯɜ; ɝɥɢɛɢɧɚ ɩɟɪɟɝɥɹɞɿɜ – 3 ɫɬɨɪɿɧɤɢ. 
PrШstШr: 30%; ɱɚɫ ɧɚ ɫɚɣɬɿ – 3,1 ɯɜ; ɝɥɢɛɢɧɚ ɩɟɪɟɝɥɹɞɿɜ – 4 ɫɬɨɪɿɧɤɢ. 
Ⱦɨɫɥɿɞɧɢɤɢ ɩɪɨɜɨɞɹɬь ɛɿɥьɲɟ ɱɚɫɭ ɧɚ ɫɚɣɬɿ, ɩɟɪɟɝɥɹɞɚɸɬь ɤɿɥьɤɚ ɤɚɬɟɝɨɪɿɣ 

ɬɨɜɚɪɿɜ ɿ ɚɤɬɢɜɧɨ ɤɨɪɢɫɬɭɸɬьɫɹ ɮɿɥьɬɪɚɦɢ ɬɚ ɩɨɲɭɤɨɦ. ȼɨɧɢ ɪɿɞɲɟ ɡɞɿɣɫɧɸɸɬь ɩɨɤɭɩɤɢ 
ɡ ɩɟɪɲɨɝɨ ɜɿɞɜɿɞɭɜɚɧɧɹ, ɚɥɟ ʀɯɧɹ ɤɨɧɜɟɪɫɿɹ ɡ ɱɚɫɨɦ ɜɢɳɚ ɡɚ ɪɚɯɭɧɨɤ ɞɟɬɚɥьɧɨɝɨ 
ɨɡɧɚɣɨɦɥɟɧɧɹ ɡ ɚɫɨɪɬɢɦɟɧɬɨɦ. Ⱥɧɚɥɿɡ ɜɟɛ ɫɚɣɬɿɜ ɪɿɬɟɣɥɿɜ ɩɨɤɚɡɚɜ ɬɚɤɿ ɪɟɡɭɥьɬɚɬɢ: 

EVA: 45% ɤɨɪɢɫɬɭɜɚɱɿɜ; ɫɟɪɟɞɧɿɣ ɱɚɫ ɧɚ ɫɚɣɬɿ – 7,4 ɯɜ; ɝɥɢɛɢɧɚ ɩɟɪɟɝɥɹɞɿɜ – 8 
ɫɬɨɪɿɧɨɤ. 

АКtsШЧs: 50%; ɱɚɫ ɧɚ ɫɚɣɬɿ – 6,8 ɯɜ; ɝɥɢɛɢɧɚ ɩɟɪɟɝɥɹɞɿɜ – 7 ɫɬɨɪɿɧɨɤ. 
PrШstШr: 42%; ɱɚɫ ɧɚ ɫɚɣɬɿ – 7,1 ɯɜ; ɝɥɢɛɢɧɚ ɩɟɪɟɝɥɹɞɿɜ – 7 ɫɬɨɪɿɧɨɤ. 
ɐɟɣ ɫɟɝɦɟɧɬ ɚɤɬɢɜɧɨ ɩɟɪɟɝɥɹɞɚє ɬɨɜɚɪɢ ɧɚ ɪɿɡɧɢɯ ɫɚɣɬɚɯ ɿ ɲɭɤɚє ɨɩɬɢɦɚɥьɧɿ 

ɩɪɨɩɨɡɢɰɿʀ. ɉɨɪɿɜɧɸɜɚɱɿ ɰɿɧ ɜɿɞɡɧɚɱɚɸɬьɫɹ ɜɢɫɨɤɨɸ ɤɿɥьɤɿɫɬɸ ɩɟɪɟɝɥɹɧɭɬɢɯ ɫɬɨɪɿɧɨɤ, 
ɧɢɡьɤɨɸ ɲɜɢɞɤɿɫɬɸ ɨɮɨɪɦɥɟɧɧɹ ɡɚɦɨɜɥɟɧɧɹ ɬɚ ɜɢɫɨɤɨɸ ɱɭɬɥɢɜɿɫɬɸ ɞɨ ɚɤɰɿɣ ɬɚ ɡɧɢɠɨɤ. 
ȼ ɪɟɡɭɥьɬɚɬɿ ɨɰɿɧɤɢ ɜɟɛ ɫɚɣɬɿɜ ɞɨɫɥɿɞɠɭɜɚɧɢɯ ɪɿɬɟɣɥɿɜ ɨɬɪɢɦɚɧɨ ɬɚɤɿ ɞɚɧɿ: 

EVA: 23%; ɫɟɪɟɞɧɿɣ ɱɚɫ ɧɚ ɫɚɣɬɿ – 5,6 ɯɜ; ɝɥɢɛɢɧɚ ɩɟɪɟɝɥɹɞɿɜ – 10 ɫɬɨɪɿɧɨɤ. 
АКtsШЧs: 22%; ɱɚɫ ɧɚ ɫɚɣɬɿ – 5,2 ɯɜ; ɝɥɢɛɢɧɚ ɩɟɪɟɝɥɹɞɿɜ – 9 ɫɬɨɪɿɧɨɤ. 
Prostor: 28%; ɱɚɫ ɧɚ ɫɚɣɬɿ – 5,9 ɯɜ; ɝɥɢɛɢɧɚ ɩɟɪɟɝɥɹɞɿɜ – 11 ɫɬɨɪɿɧɨɤ. 
Ⱥɧɚɥɿɡ ɩɨɤɚɡɚɜ, ɳɨ ɧɚɣɛɿɥьɲɭ ɱɚɫɬɤɭ ɤɨɪɢɫɬɭɜɚɱɿɜ ɫɬɚɧɨɜɥɹɬь ɞɨɫɥɿɞɧɢɤɢ, ɳɨ 

ɫɜɿɞɱɢɬь ɩɪɨ ɜɚɠɥɢɜɿɫɬь ɞɟɬɚɥьɧɨʀ ɩɪɟɡɟɧɬɚɰɿʀ ɬɨɜɚɪɿɜ, ɡɪɨɡɭɦɿɥɢɯ ɮɿɥьɬɪɿɜ ɿ 
ɪɟɤɨɦɟɧɞɚɰɿɣ. ɒɜɢɞɤɿ ɩɨɤɭɩɰɿ ɩɨɬɪɟɛɭɸɬь ɲɜɢɞɤɨɝɨ ɞɨɫɬɭɩɭ ɞɨ ɨɫɧɨɜɧɢɯ ɬɨɜɚɪɿɜ ɿ 
ɚɤɰɿɣɧɢɯ ɩɪɨɩɨɡɢɰɿɣ, ɬɨɞɿ ɹɤ ɩɨɪɿɜɧɸɜɚɱɿ ɰɿɧ ɪɟɚɝɭɸɬь ɧɚ ɡɦɿɧɢ ɭ ɰɿɧɚɯ ɿ ɧɚɹɜɧɿɫɬь 
ɫɩɟɰɿɚɥьɧɢɯ ɩɪɨɩɨɡɢɰɿɣ. Ɋɨɡɩɨɞɿɥ ɫɟɝɦɟɧɬɿɜ ɦɿɠ ɪɿɬɟɣɥɟɪɚɦɢ ɦɚє ɩɟɜɧɿ ɜɿɞɦɿɧɧɨɫɬɿ, ɳɨ 
ɜɿɞɨɛɪɚɠɚє ɨɫɨɛɥɢɜɨɫɬɿ UБ/UI ɬɚ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ ɤɨɠɧɨɝɨ ɫɚɣɬɭ. 

ɋɬɚɬɢɫɬɢɱɧɢɣ ɩɿɞɯɿɞ ɞɨ ɜɟɛ-ɚɧɚɥɿɬɢɤɢ ɞɨɡɜɨɥɹє ɧɟ ɥɢɲɟ ɨɩɢɫɚɬɢ ɩɨɜɟɞɿɧɤɭ 
ɤɨɪɢɫɬɭɜɚɱɿɜ, ɚ ɣ ɜɢɹɜɢɬɢ ɤɨɧɤɭɪɟɧɬɧɿ ɩɟɪɟɜɚɝɢ ɬɚ ɧɟɞɨɥɿɤɢ. Ʉɨɧɤɭɪɟɧɬɧɢɣ ɚɧɚɥɿɡ ɫɚɣɬɿɜ 
ɪɿɬɟɣɥɿɜ ɞɨɩɨɦɿɝ: ɨɩɬɢɦɿɡɭɜɚɬɢ UБ ɬɚ ɦɚɪɤɟɬɢɧɝɨɜɿ ɫɬɪɚɬɟɝɿʀ, ɫɩɪɨɝɧɨɡɭɜɚɬɢ ɩɨɜɟɞɿɧɤɭ 
ɤɨɪɢɫɬɭɜɚɱɿɜ ɧɚ ɨɫɧɨɜɿ ɿɫɬɨɪɢɱɧɢɯ ɞɚɧɢɯ, ɜɢɡɧɚɱɢɬɢ ɤɥɸɱɨɜɿ ɮɚɤɬɨɪɢ ɤɨɧɜɟɪɫɿʀ ɬɚ ɲɥɹɯɢ 
ɩɿɞɜɢɳɟɧɧɹ ɩɪɨɞɚɠɿɜ. Ɍɚɤɢɦ ɱɢɧɨɦ, ɿɧɬɟɝɪɚɰɿɹ ɫɬɚɬɢɫɬɢɱɧɢɯ ɦɟɬɨɞɿɜ ɭ ɜɟɛ-ɚɧɚɥɿɬɢɤɭ 
ɫɬɚє ɧɟɨɛɯɿɞɧɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ ɪɿɬɟɣɥɿɜ, ɹɤɿ ɩɪɚɝɧɭɬь ɡɚɥɢɲɚɬɢɫɹ 
ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɢɦɢ ɭ ɰɢɮɪɨɜɨɦɭ ɫɟɪɟɞɨɜɢɳɿ. 

ȼɢɡɧɚɱɟɧɧɹ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɭ ɦɟɪɟɠɟɜɢɯ ɦɚɝɚɡɢɧɚɯ ɤɨɫɦɟɬɢɤɢ ɬɚ 
ɩɨɛɭɬɨɜɨʀ ɯɿɦɿʀ (EVA, АКtsШЧs, PrШstШr) ɡ ɚɤɰɟɧɬɨɦ ɧɚ ɬɢɩɨɜɿ ɲɥɹɯɢ ɤɨɪɢɫɬɭɜɚɱɿɜ (ЮsОr 
УШЮrЧОв) ɬɚ ʀɯ ɫɟɝɦɟɧɬɚɰɿɸ ɡɚ ɩɨɜɟɞɿɧɤɨɜɢɦɢ ɯɚɪɚɤɬɟɪɢɫɬɢɤɚɦɢ ɞɨɡɜɨɥɢɬь ɨɩɬɢɦɿɡɭɜɚɬɢ 
ɦɚɪɤɟɬɢɧɝɨɜɿ ɫɬɪɚɬɟɝɿʀ, ɩɿɞɜɢɳɢɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɩɪɨɞɚɠɿɜ ɬɚ ɩɨɤɪɚɳɢɬɢ ɤɥɿєɧɬɫьɤɢɣ 
ɞɨɫɜɿɞ (ɬɚɛɥ. 1). 
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Ɍɚɛɥɢɰɹ 1 – ɉɨɜɟɞɿɧɤɚ ɤɨɪɢɫɬɭɜɚɱɿɜ ɭ ɦɟɪɟɠɟɜɢɯ ɦɚɝɚɡɢɧɚɯ 
 EVA Watsons Prostor 
ɒɜɢɞɤɿ ɩɨɤɭɩɰɿ ȼɿɞɤɪɢɜɚɸɬь ɦɨɛɿɥьɧɢɣ 

ɞɨɞɚɬɨɤ ɚɛɨ ɫɚɣɬ EVA. 
ȼɢɤɨɪɢɫɬɨɜɭɸɬь ɩɨɲɭɤ 
ɤɨɧɤɪɟɬɧɨɝɨ ɬɨɜɚɪɭ. 
Ⱦɨɞɚɸɬь ɬɨɜɚɪ ɭ ɤɨɲɢɤ 
ɬɚ ɡɞɿɣɫɧɸɸɬь ɩɨɤɭɩɤɭ 
ɱɟɪɟɡ ɤɿɥьɤɚ ɤɥɿɤɿɜ. 
Ɇɿɧɿɦɚɥьɧɚ ɜɡɚєɦɨɞɿɹ ɡ 
ɜɿɞɝɭɤɚɦɢ ɱɢ 
ɞɨɞɚɬɤɨɜɢɦɢ 
ɩɪɨɞɭɤɬɚɦɢ. 

ɒɜɢɞɤɢɣ ɩɨɲɭɤ ɩɨ 
ɤɚɬɟɝɨɪɿɹɯ ɬɚ ɛɪɟɧɞɚɯ. 
ȼɢɤɨɪɢɫɬɚɧɧɹ ɮɭɧɤɰɿʀ 
“ɤɭɩɢɬɢ ɡɚɪɚɡ” ɭ 
ɦɨɛɿɥьɧɨɦɭ ɞɨɞɚɬɤɭ. 
Ɇɚɸɬь ɤɨɪɨɬɤɢɣ ɱɚɫ 
ɩɟɪɟɛɭɜɚɧɧɹ ɧɚ ɫɚɣɬɿ ɿ 
ɧɢɡьɤɭ ɜɡɚєɦɨɞɿɸ ɡ 
ɞɨɞɚɬɤɨɜɢɦ 
ɤɨɧɬɟɧɬɨɦ. 

Ɇɢɬɬєɜɨ ɡɞɿɣɫɧɸɸɬь 
ɩɨɲɭɤ ɤɨɧɤɪɟɬɧɨɝɨ 
ɩɪɨɞɭɤɬɭ. 
ȼɢɫɨɤɚ ɣɦɨɜɿɪɧɿɫɬь 
ɜɢɤɨɪɢɫɬɚɧɧɹ 
ɦɨɛɿɥьɧɨɝɨ ɫɤɚɧɟɪɚ 
ɞɥɹ ɲɜɢɞɤɨɝɨ 
ɡɚɦɨɜɥɟɧɧɹ. 
Ɇɿɧɿɦɚɥьɧɚ 
ɜɡɚєɦɨɞɿɹ ɡ 
ɤɨɧɬɟɧɬɨɦ ɬɚ 
ɪɟɤɨɦɟɧɞɚɰɿɹɦɢ. 

Ⱦɨɫɥɿɞɧɢɤɢ ɉɟɪɟɝɥɹɞɚɸɬь ɤɚɬɟɝɨɪɿʀ 
ɬɚ ɬɨɜɚɪɢ, ɱɢɬɚɸɬь 
ɜɿɞɝɭɤɢ ɬɚ 
ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ. 
ȼɢɤɨɪɢɫɬɨɜɭɸɬь 
ɮɿɥьɬɪɢ ɬɚ ɪɟɤɨɦɟɧɞɚɰɿʀ 
ɞɥɹ ɩɨɲɭɤɭ 
ɨɩɬɢɦɚɥьɧɨɝɨ ɩɪɨɞɭɤɬɭ. 
Ɇɨɠɭɬь ɞɨɞɚɜɚɬɢ 
ɬɨɜɚɪɢ ɭ ɫɩɢɫɨɤ ɛɚɠɚɧь 
ɞɥɹ ɩɨɞɚɥьɲɨɝɨ ɚɧɚɥɿɡɭ. 
ɑɚɫɬɨ ɩɨɜɟɪɬɚɸɬьɫɹ ɞɨ 
ɫɚɣɬɭ ɞɟɤɿɥьɤɚ ɪɚɡɿɜ 
ɩɟɪɟɞ ɩɨɤɭɩɤɨɸ. 

Ⱥɤɬɢɜɧɨ ɩɟɪɟɝɥɹɞɚɸɬь 
ɜɿɞɝɭɤɢ ɬɚ ɪɟɣɬɢɧɝɢ 
ɩɪɨɞɭɤɬɿɜ. 
ȼɢɤɨɪɢɫɬɨɜɭɸɬь 
ɞɟɬɚɥьɧɿ ɮɿɥьɬɪɢ ɡɚ 
ɯɚɪɚɤɬɟɪɢɫɬɢɤɚɦɢ 
ɬɨɜɚɪɭ. 
ɑɚɫɬɨ ɞɨɞɚɸɬь ɬɨɜɚɪɢ 
ɞɨ “ɋɩɢɫɤɭ ɛɚɠɚɧь” 
ɩɟɪɟɞ ɨɫɬɚɬɨɱɧɢɦ 
ɜɢɛɨɪɨɦ. 

ȼɢɜɱɚɸɬь ɨɩɢɫɢ ɬɚ 
ɜɿɞɝɭɤɢ ɩɪɨ ɬɨɜɚɪɢ, 
ɩɨɪɿɜɧɸɸɬь ɤɿɥьɤɚ 
ɛɪɟɧɞɿɜ. 
ȼɢɤɨɪɢɫɬɨɜɭɸɬь 
ɮɭɧɤɰɿɸ “ɩɨɪɿɜɧɹɬɢ 
ɩɪɨɞɭɤɬɢ” ɬɚ 
ɞɨɞɚɸɬь ɬɨɜɚɪɢ ɜ 
ɤɨɲɢɤ ɞɥɹ ɩɿɡɧɿɲɨʀ 
ɩɨɤɭɩɤɢ. 

ɉɨɪɿɜɧɸɜɚɱɿ ɰɿɧ Ⱥɤɬɢɜɧɨ ɤɨɪɢɫɬɭɸɬьɫɹ 
ɪɨɡɞɿɥɨɦ ɚɤɰɿɣ ɬɚ 
ɫɩɟɰɩɪɨɩɨɡɢɰɿɣ. 
ɉɨɪɿɜɧɸɸɬь ɰɿɧɢ 
ɚɧɚɥɨɝɿɱɧɢɯ ɬɨɜɚɪɿɜ ɜ 
ɿɧɲɢɯ ɦɚɝɚɡɢɧɚɯ. 
ɑɚɫɬɨ ɤɭɩɭɸɬь ɬɿɥьɤɢ 
ɩɿɫɥɹ ɩɿɞɬɜɟɪɞɠɟɧɧɹ 
ɧɚɣɜɢɝɿɞɧɿɲɨʀ ɰɿɧɢ. 

ȼɿɞɫɬɟɠɭɸɬь ɚɤɰɿʀ, 
ɤɭɩɨɧɢ ɬɚ ɡɧɢɠɤɢ. 
ȼɢɤɨɪɢɫɬɨɜɭɸɬь 
ɩɨɪɿɜɧɹɧɧɹ ɰɿɧ ɧɚ 
ɫɬɨɪɨɧɧɿɯ ɩɥɚɬɮɨɪɦɚɯ 
ɬɚ ɫɚɣɬɚɯ ɤɨɧɤɭɪɟɧɬɿɜ. 
ɉɪɢɣɦɚɸɬь ɪɿɲɟɧɧɹ 
ɩɪɨ ɩɨɤɭɩɤɭ ɬɿɥьɤɢ 
ɩɿɫɥɹ ɮɿɧɚɥьɧɨʀ 
ɩɟɪɟɜɿɪɤɢ ɜɚɪɬɨɫɬɿ. 

Ⱥɤɬɢɜɧɨ ɚɧɚɥɿɡɭɸɬь 
ɚɤɰɿɣɧɿ ɩɪɨɩɨɡɢɰɿʀ, 
ɩɪɨɦɨɤɨɞɢ ɬɚ 
ɡɧɢɠɤɢ. 
ɉɨɪɿɜɧɸɸɬь ɰɿɧɢ 
ɦɿɠ PrШstШr ɬɚ 
ɿɧɲɢɦɢ ɦɟɪɟɠɚɦɢ. 
Ʉɭɩɿɜɥɹ ɜɿɞɛɭɜɚєɬьɫɹ 
ɩɿɫɥɹ ɜɩɟɜɧɟɧɨɫɬɿ ɭ 
ɧɚɣɜɢɝɿɞɧɿɲɿɣ 
ɩɪɨɩɨɡɢɰɿʀ. 

Ⱦɠɟɪɟɥɨ: ɜɥɚɫɧɿ ɞɨɫɥɿɞɠɟɧɧɹ ɚɜɬɨɪɿɜ 
 
Ɋɟɡɭɥьɬɚɬɢ ɞɨɫɥɿɞɠɟɧɧɹ ɩɨɤɚɡɭɸɬь, ɳɨ ɬɢɩɨɜɿ ɲɥɹɯɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɡɧɚɱɧɨɸ 

ɦɿɪɨɸ ɡɚɥɟɠɚɬь ɜɿɞ ʀɯ ɩɨɜɟɞɿɧɤɨɜɨɝɨ ɫɟɝɦɟɧɬɚ. ɒɜɢɞɤɿ ɩɨɤɭɩɰɿ ɩɪɚɝɧɭɬь ɦɿɧɿɦɿɡɚɰɿʀ ɱɚɫɭ 
ɩɨɤɭɩɤɢ, ɞɨɫɥɿɞɧɢɤɢ ɩɪɢɞɿɥɹɸɬь ɭɜɚɝɭ ɞɟɬɚɥɹɦ ɿ ɯɚɪɚɤɬɟɪɢɫɬɢɤɚɦ ɬɨɜɚɪɭ, ɚ ɩɨɪɿɜɧɸɜɚɱɿ 
ɰɿɧ ɨɪɿєɧɬɨɜɚɧɿ ɧɚ ɟɤɨɧɨɦɿɸ. Ⱦɥɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ ɰɟ ɨɡɧɚɱɚє ɧɟɨɛɯɿɞɧɿɫɬь 
ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ ɤɨɧɬɟɧɬɭ ɬɚ ɩɪɨɩɨɡɢɰɿɣ ɩɿɞ ɤɨɠɧɢɣ ɫɟɝɦɟɧɬ, ɡɨɤɪɟɦɚ ɱɟɪɟɡ: 

– ɲɜɢɞɤɿ ɩɨɤɭɩɤɢ – ɫɩɪɨɳɟɧɧɹ ɩɪɨɰɟɫɭ ɩɨɤɭɩɤɢ; 
– ɞɨɫɥɿɞɧɢɤɿɜ – ɧɚɞɚɧɧɹ ɞɟɬɚɥьɧɨʀ ɿɧɮɨɪɦɚɰɿʀ ɬɚ ɪɟɤɨɦɟɧɞɚɰɿɣ; 
– ɩɨɪɿɜɧɸɜɚɱɿɜ ɰɿɧ – ɩɪɨɡɨɪɿ ɚɤɰɿʀ ɬɚ ɩɨɪɿɜɧɹɧɧɹ ɰɿɧ. 
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Ⱥɧɚɥɿɡ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɧɚ ɜɟɛ-ɫɚɣɬɚɯ ɭɤɪɚʀɧɫьɤɢɯ ɦɟɪɟɠ ɦɚɝɚɡɢɧɿɜ EVA, 
АКtsШЧs ɬɚ PrШstШr ɭ ɨɧɥɚɣɧ-ɫɟɪɟɞɨɜɢɳɿ є ɤɥɸɱɨɜɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ ɪɨɡɭɦɿɧɧɹ ɬɨɝɨ, 
ɹɤ ɫɩɨɠɢɜɚɱɿ ɜɡɚєɦɨɞɿɸɬь ɿɡ ɰɢɮɪɨɜɢɦɢ ɩɥɚɬɮɨɪɦɚɦɢ ɛɪɟɧɞɿɜ (ɬɚɛɥ. 2). ȼɿɧ ɞɨɡɜɨɥɹє ɧɟ 
ɥɢɲɟ ɨɰɿɧɢɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɜɩɪɨɜɚɞɠɟɧɢɯ ɰɢɮɪɨɜɢɯ ɫɬɪɚɬɟɝɿɣ — ɬɚɤɢɯ ɹɤ 
ɩɟɪɫɨɧɚɥɿɡɚɰɿɹ ɤɨɧɬɟɧɬɭ, ɚɤɰɿɣɧɿ ɩɪɨɩɨɡɢɰɿʀ, ɩɪɨɝɪɚɦɢ ɥɨɹɥьɧɨɫɬɿ ɬɚ ɨɩɬɢɦɿɡɚɰɿɹ 
ɦɨɛɿɥьɧɨʀ ɜɟɪɫɿʀ ɫɚɣɬɭ — ɚɥɟ ɣ ɜɢɹɜɢɬɢ ɫɢɥьɧɿ ɫɬɨɪɨɧɢ, ɳɨ ɡɚɛɟɡɩɟɱɭɸɬь ɩɨɡɢɬɢɜɧɢɣ 
ɤɨɪɢɫɬɭɜɚɰьɤɢɣ ɞɨɫɜɿɞ, ɚ ɬɚɤɨɠ ɫɥɚɛɤɿ ɦɿɫɰɹ, ɹɤɿ ɦɨɠɭɬь ɡɧɢɠɭɜɚɬɢ ɪɿɜɟɧь ɡɚɥɭɱɟɧɧɹ ɬɚ 
ɤɨɧɜɟɪɫɿʀ. Ʉɪɿɦ ɬɨɝɨ, ɬɚɤɢɣ ɚɧɚɥɿɡ ɞɨɩɨɦɚɝɚє ɜɢɡɧɚɱɢɬɢ ɧɨɜɿ ɦɨɠɥɢɜɨɫɬɿ ɞɥɹ 
ɜɞɨɫɤɨɧɚɥɟɧɧɹ ɜɟɛ ɪɟɫɭɪɫɿɜ: ɜɿɞ ɩɨɤɪɚɳɟɧɧɹ ɧɚɜɿɝɚɰɿʀ ɬɚ ɩɨɲɭɤɭ ɬɨɜɚɪɿɜ ɞɨ ɿɧɬɟɝɪɚɰɿʀ 
ɿɧɬɟɪɚɤɬɢɜɧɢɯ ɟɥɟɦɟɧɬɿɜ ɿ ɫɨɰɿɚɥьɧɢɯ ɮɭɧɤɰɿɣ, ɳɨ ɫɩɪɢɹɸɬь ɛɿɥьɲ ɚɤɬɢɜɧɿɣ ɜɡɚєɦɨɞɿʀ 
ɤɨɪɢɫɬɭɜɚɱɿɜ ɿɡ ɫɚɣɬɨɦ. Ɂ ɨɝɥɹɞɭ ɧɚ ɫɭɱɚɫɧɿ ɬɟɧɞɟɧɰɿʀ ɜ ɟɥɟɤɬɪɨɧɧɿɣ ɤɨɦɟɪɰɿʀ ɬɚ ɡɪɨɫɬɚɸɱɿ 
ɜɢɦɨɝɢ ɫɩɨɠɢɜɚɱɿɜ ɞɨ ɨɧɥɚɣɧ-ɞɨɫɜɿɞɭ, ɫɢɫɬɟɦɧɢɣ ɚɧɚɥɿɡ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɫɬɚє 
ɜɚɠɥɢɜɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɦɟɪɟɠ ɿ ɮɨɪɦɭɜɚɧɧɹ 
ɥɨɹɥьɧɨʀ ɤɥɿєɧɬɫьɤɨʀ ɛɚɡɢ. 

 
Ɍɚɛɥɢɰɹ 2 – ɉɨɪɿɜɧɹɧɧɹ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɧɚ ɫɚɣɬɚɯ EVA, АКtsШЧs ɬɚ PrШstШr 
ɉɚɪɚɦɟɬɪ EVA Watsons Prostor 

ȱɧɬɟɪɮɟɣɫ ȱɧɬɭʀɬɢɜɧɨ 
ɡɪɨɡɭɦɿɥɢɣ 

ɋɭɱɚɫɧɢɣ, ɱɿɬɤɚ 
ɫɬɪɭɤɬɭɪɚ 

ɉɪɨɫɬɢɣ, ɡɪɨɡɭɦɿɥɢɣ 

Ⱥɞɚɩɬɢɜɧɿɫɬь Ɉɩɬɢɦɿɡɨɜɚɧɨ ɞɥɹ 
ɦɨɛɿɥьɧɢɯ 

Ɇɨɛɿɥьɧɚ ɜɟɪɫɿɹ 
ɨɩɬɢɦɿɡɨɜɚɧɚ 

Ɇɨɛɿɥьɧɚ ɜɟɪɫɿɹ 
ɨɩɬɢɦɿɡɨɜɚɧɚ 

ɉɟɪɫɨɧɚɥɿɡɚɰɿɹ Ɋɟɤɨɦɟɧɞɚɰɿʀ ɧɚ 
ɨɫɧɨɜɿ ɞɚɧɢɯ 

ȱɧɬɟɝɪɚɰɿɹ ɡ 
ɚɤɚɭɧɬɚɦɢ 

ɉɟɪɫɨɧɚɥɿɡɨɜɚɧɿ 
ɩɪɨɩɨɡɢɰɿʀ 

Ⱥɤɰɿʀ ɬɚ ɡɧɢɠɤɢ ɑɚɫɬɿ ɚɤɰɿʀ ɬɚ ɡɧɢɠɤɢ Ɋɟɝɭɥɹɪɧɿ ɚɤɰɿʀ ɬɚ 
ɪɨɡɩɪɨɞɚɠɿ 

ɑɚɫɬɿ ɚɤɰɿʀ ɬɚ ɡɧɢɠɤɢ 

ɉɪɨɝɪɚɦɚ ɥɨɹɥьɧɨɫɬɿ Ȼɨɧɭɫɧɚ ɫɢɫɬɟɦɚ ɇɚɤɨɩɢɱɭɜɚɥьɧɿ ɛɚɥɢ Ȼɨɧɭɫɢ ɬɚ ɡɧɢɠɤɢ 
Ⱦɠɟɪɟɥɨ: ɜɥɚɫɧɿ ɞɨɫɥɿɞɠɟɧɧɹ ɚɜɬɨɪɿɜ 
 
ȼɟɛ ɫɚɣɬ EVA ɜɿɞɡɧɚɱɚєɬьɫɹ ɿɧɬɭʀɬɢɜɧɨ ɡɪɨɡɭɦɿɥɢɦ ɿɧɬɟɪɮɟɣɫɨɦ ɿɡ ɥɨɝɿɱɧɨɸ 

ɫɬɪɭɤɬɭɪɨɸ ɤɚɬɟɝɨɪɿɣ ɬɚ ɲɜɢɞɤɢɦ ɞɨɫɬɭɩɨɦ ɞɨ ɩɨɩɭɥɹɪɧɢɯ ɬɨɜɚɪɿɜ. ɐɟ ɞɨɡɜɨɥɹє 
ɤɨɪɢɫɬɭɜɚɱɚɦ ɥɟɝɤɨ ɡɧɚɯɨɞɢɬɢ ɩɨɬɪɿɛɧɿ ɩɪɨɞɭɤɬɢ ɬɚ ɨɮɨɪɦɥɹɬɢ ɡɚɦɨɜɥɟɧɧɹ ɛɟɡ ɡɚɣɜɢɯ 
ɤɪɨɤɿɜ, ɳɨ ɩɿɞɜɢɳɭє ɟɮɟɤɬɢɜɧɿɫɬь ɜɡɚєɦɨɞɿʀ ɡ ɫɚɣɬɨɦ ɬɚ ɡɦɟɧɲɭє ɩɨɤɚɡɧɢɤ ɜɿɞɦɨɜ. Ʉɪɿɦ 
ɬɨɝɨ, ɡɪɭɱɧɚ ɤɨɪɡɢɧɚ ɬɚ ɩɨɤɪɨɤɨɜɟ ɨɮɨɪɦɥɟɧɧɹ ɡɚɦɨɜɥɟɧɧɹ ɫɩɪɨɳɭɸɬь ɩɪɨɰɟɫ ɩɨɤɭɩɤɢ 
ɧɚɜɿɬь ɞɥɹ ɧɨɜɢɯ ɤɨɪɢɫɬɭɜɚɱɿɜ. 

ɋɚɣɬ EVA ɩɨɜɧɿɫɬɸ ɨɩɬɢɦɿɡɨɜɚɧɢɣ ɞɥɹ ɦɨɛɿɥьɧɢɯ ɩɪɢɫɬɪɨʀɜ ɬɚ ɩɥɚɧɲɟɬɿɜ, ɳɨ 
ɡɚɛɟɡɩɟɱɭє ɤɨɦɮɨɪɬɧɟ ɤɨɪɢɫɬɭɜɚɧɧɹ ɧɟɡɚɥɟɠɧɨ ɜɿɞ ɩɥɚɬɮɨɪɦɢ. ɐɟ ɨɫɨɛɥɢɜɨ ɜɚɠɥɢɜɨ ɞɥɹ 
ɫɟɝɦɟɧɬɭ ɫɩɨɠɢɜɚɱɿɜ, ɹɤɿ ɡɞɿɣɫɧɸɸɬь ɩɨɤɭɩɤɢ ɧɚ ɯɨɞɭ, ɨɫɤɿɥьɤɢ ɲɜɢɞɤɟ ɡɚɜɚɧɬɚɠɟɧɧɹ 
ɫɬɨɪɿɧɨɤ ɬɚ ɚɞɚɩɬɨɜɚɧɢɣ ɞɢɡɚɣɧ ɩɨɤɪɚɳɭɸɬь ɤɨɪɢɫɬɭɜɚɰьɤɢɣ ɞɨɫɜɿɞ ɿ ɫɬɢɦɭɥɸɸɬь 
ɱɚɫɬɿɲɿ ɜɿɞɜɿɞɭɜɚɧɧɹ. 

EVA ɚɤɬɢɜɧɨ ɜɢɤɨɪɢɫɬɨɜɭє ɞɚɧɿ ɩɪɨ ɩɨɩɟɪɟɞɧɿ ɩɨɤɭɩɤɢ ɬɚ ɩɟɪɟɝɥɹɞɢ 
ɤɨɪɢɫɬɭɜɚɱɿɜ ɞɥɹ ɮɨɪɦɭɜɚɧɧɹ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɯ ɪɟɤɨɦɟɧɞɚɰɿɣ. ɐɟ ɫɩɪɢɹє ɩɿɞɜɢɳɟɧɧɸ 
ɡɚɰɿɤɚɜɥɟɧɨɫɬɿ ɤɥɿєɧɬɿɜ, ɫɬɢɦɭɥɸє ɞɨɞɚɬɤɨɜɿ ɩɨɤɭɩɤɢ ɿ ɡɛɿɥьɲɭє ɫɟɪɟɞɧɿɣ ɱɟɤ, ɚ ɬɚɤɨɠ 
ɮɨɪɦɭє ɛɿɥьɲ ɿɧɞɢɜɿɞɭɚɥɿɡɨɜɚɧɢɣ ɞɨɫɜɿɞ ɜɡɚєɦɨɞɿʀ ɡ ɛɪɟɧɞɨɦ. 

ɑɚɫɬɿ ɚɤɰɿɣɧɿ ɩɪɨɩɨɡɢɰɿʀ ɬɚ ɫɩɟɰɿɚɥьɧɿ ɡɧɢɠɤɢ ɦɨɬɢɜɭɸɬь ɤɨɪɢɫɬɭɜɚɱɿɜ ɞɨ 
ɡɞɿɣɫɧɟɧɧɹ ɩɨɤɭɩɨɤ ɿ ɩɿɞɜɢɳɭɸɬь ɚɤɬɢɜɧɿɫɬь ɧɚ ɫɚɣɬɿ. ȱɧɮɨɪɦɭɜɚɧɧɹ ɩɪɨ ɚɤɰɿʀ ɧɚ 
ɝɨɥɨɜɧɿɣ ɫɬɨɪɿɧɰɿ ɬɚ ɱɟɪɟɡ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɿ ɪɨɡɫɢɥɤɢ ɫɩɪɢɹє ɭɬɪɢɦɚɧɧɸ ɭɜɚɝɢ ɤɥɿєɧɬɿɜ. 
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ɉɪɨɝɪɚɦɚ ɥɨɹɥьɧɨɫɬɿ EVA ɡ ɧɚɤɨɩɢɱɭɜɚɥьɧɢɦɢ ɛɨɧɭɫɚɦɢ ɬɚ ɫɩɟɰɿɚɥьɧɢɦɢ 
ɩɪɨɩɨɡɢɰɿɹɦɢ ɞɥɹ ɩɨɫɬɿɣɧɢɯ ɤɥɿєɧɬɿɜ ɩɿɞɜɢɳɭє ɩɨɜɬɨɪɧɿ ɩɨɤɭɩɤɢ ɿ ɡɦɿɰɧɸє ɟɦɨɰɿɣɧɢɣ 
ɡɜ’ɹɡɨɤ ɤɨɪɢɫɬɭɜɚɱɿɜ ɿɡ ɛɪɟɧɞɨɦ. 

ȼɟɛ ɫɚɣɬ АКtsШЧs ɜɿɞɡɧɚɱɚєɬьɫɹ ɫɭɱɚɫɧɢɦ, ɩɪɢɜɚɛɥɢɜɢɦ ɞɢɡɚɣɧɨɦ ɿɡ ɱɿɬɤɨɸ 
ɫɬɪɭɤɬɭɪɨɸ ɤɚɬɟɝɨɪɿɣ ɿ ɮɿɥьɬɪɿɜ, ɳɨ ɩɨɥɟɝɲɭє ɩɨɲɭɤ ɬɨɜɚɪɿɜ. ɇɚɹɜɧɿɫɬь ɥɨɝɿɱɧɨʀ ɿєɪɚɪɯɿʀ 
ɫɬɨɪɿɧɨɤ ɞɨɡɜɨɥɹє ɤɨɪɢɫɬɭɜɚɱɚɦ ɲɜɢɞɤɨ ɨɪɿєɧɬɭɜɚɬɢɫɹ ɬɚ ɡɧɚɯɨɞɢɬɢ ɧɟɨɛɯɿɞɧɭ 
ɿɧɮɨɪɦɚɰɿɸ ɩɪɨ ɬɨɜɚɪɢ, ɚɤɰɿʀ ɱɢ ɩɨɫɥɭɝɢ. 

Ɇɨɛɿɥьɧɚ ɜɟɪɫɿɹ ɫɚɣɬɭ АКtsШЧs ɨɩɬɢɦɿɡɨɜɚɧɚ ɞɥɹ ɫɦɚɪɬɮɨɧɿɜ ɿ ɩɥɚɧɲɟɬɿɜ, ɳɨ 
ɡɚɛɟɡɩɟɱɭє ɡɪɭɱɧɢɣ ɩɟɪɟɝɥɹɞ ɤɨɧɬɟɧɬɭ ɬɚ ɨɮɨɪɦɥɟɧɧɹ ɡɚɦɨɜɥɟɧь ɛɟɡ ɡɛɨʀɜ ɿ ɩɪɨɛɥɟɦ ɿɡ 
ɜɿɞɨɛɪɚɠɟɧɧɹɦ ɟɥɟɦɟɧɬɿɜ ɫɬɨɪɿɧɤɢ. ȱɧɬɟɝɪɚɰɿɹ ɡ ɚɤɚɭɧɬɚɦɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɞɨɡɜɨɥɹє 
ɡɛɟɪɿɝɚɬɢ ɿɫɬɨɪɿɸ ɩɨɤɭɩɨɤ ɬɚ ɧɚɞɚɜɚɬɢ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɿ ɪɟɤɨɦɟɧɞɚɰɿʀ. ɐɟ ɩɿɞɜɢɳɭє 
ɪɟɥɟɜɚɧɬɧɿɫɬь ɩɪɨɩɨɡɢɰɿɣ, ɫɬɢɦɭɥɸє ɩɨɜɬɨɪɧɿ ɩɨɤɭɩɤɢ ɬɚ ɫɩɪɢɹє ɛɿɥьɲ ɬɪɢɜɚɥɨɦɭ 
ɡɚɥɭɱɟɧɧɸ ɤɥɿєɧɬɿɜ. 

Ɋɟɝɭɥɹɪɧɿ ɪɨɡɩɪɨɞɚɠɿ ɬɚ ɚɤɰɿʀ ɫɬɢɦɭɥɸɸɬь ɤɨɪɢɫɬɭɜɚɱɿɜ ɞɨ ɜɿɞɜɿɞɭɜɚɧɧɹ ɫɚɣɬɭ ɬɚ 
ɡɞɿɣɫɧɟɧɧɹ ɩɨɤɭɩɨɤ, ɡɚɛɟɡɩɟɱɭɸɱɢ ɩɨɫɬɿɣɧɢɣ ɩɨɬɿɤ ɬɪɚɮɿɤɭ. ɉɪɨɝɪɚɦɚ ɥɨɹɥьɧɨɫɬɿ ɡ 
ɧɚɤɨɩɢɱɭɜɚɥьɧɢɦɢ ɛɚɥɚɦɢ ɡɚ ɩɨɤɭɩɤɢ ɬɚ ɫɩɟɰɿɚɥьɧɢɦɢ ɩɪɨɩɨɡɢɰɿɹɦɢ ɞɥɹ 
ɡɚɪɟєɫɬɪɨɜɚɧɢɯ ɤɨɪɢɫɬɭɜɚɱɿɜ ɫɩɪɢɹє ɩɿɞɜɢɳɟɧɧɸ ɡɚɞɨɜɨɥɟɧɨɫɬɿ ɤɥɿєɧɬɿɜ ɬɚ ɡɦɿɰɧɟɧɧɸ 
ʀɯɧьɨʀ ɥɨɹɥьɧɨɫɬɿ ɞɨ ɛɪɟɧɞɭ. 

ȼɟɛ ɫɚɣɬ PrШstШr ɯɚɪɚɤɬɟɪɢɡɭєɬьɫɹ ɩɪɨɫɬɢɦ ɬɚ ɡɪɨɡɭɦɿɥɢɦ ɿɧɬɟɪɮɟɣɫɨɦ ɿɡ ɱɿɬɤɨɸ 
ɤɚɬɟɝɨɪɢɡɚɰɿєɸ ɬɨɜɚɪɿɜ ɬɚ ɲɜɢɞɤɢɦ ɞɨɫɬɭɩɨɦ ɞɨ ɩɨɩɭɥɹɪɧɢɯ ɩɨɡɢɰɿɣ. ɐɟ ɡɚɛɟɡɩɟɱɭє 
ɥɟɝɤɿɫɬь ɭ ɡɞɿɣɫɧɟɧɧɿ ɩɨɤɭɩɨɤ ɬɚ ɡɦɟɧɲɭє ɣɦɨɜɿɪɧɿɫɬь ɩɨɤɢɞɚɧɧɹ ɫɚɣɬɭ ɱɟɪɟɡ ɫɤɥɚɞɧɭ 
ɧɚɜɿɝɚɰɿɸ. 

Ɇɨɛɿɥьɧɚ ɜɟɪɫɿɹ ɫɚɣɬɭ ɨɩɬɢɦɿɡɨɜɚɧɚ ɞɥɹ ɜɫɿɯ ɨɫɧɨɜɧɢɯ ɩɪɢɫɬɪɨʀɜ, ɳɨ ɞɨɡɜɨɥɹє 
ɤɨɪɢɫɬɭɜɚɱɚɦ ɤɨɦɮɨɪɬɧɨ ɡɞɿɣɫɧɸɜɚɬɢ ɩɨɤɭɩɤɢ ɧɚ ɫɦɚɪɬɮɨɧɚɯ, ɩɥɚɧɲɟɬɚɯ ɚɛɨ 
ɧɨɭɬɛɭɤɚɯ ɛɟɡ ɜɬɪɚɬɢ ɮɭɧɤɰɿɨɧɚɥьɧɨɫɬɿ ɱɢ ɹɤɨɫɬɿ ɜɿɞɨɛɪɚɠɟɧɧɹ ɤɨɧɬɟɧɬɭ. 

PrШstШr ɜɢɤɨɪɢɫɬɨɜɭє ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɿ ɩɪɨɩɨɡɢɰɿʀ ɬɚ ɪɟɤɨɦɟɧɞɚɰɿʀ ɧɚ ɨɫɧɨɜɿ 
ɩɨɩɟɪɟɞɧьɨʀ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɳɨ ɩɿɞɜɢɳɭє ɟɮɟɤɬɢɜɧɿɫɬь ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɤɚɦɩɚɧɿɣ, ɡɛɿɥьɲɭє ɣɦɨɜɿɪɧɿɫɬь ɩɨɜɬɨɪɧɢɯ ɩɨɤɭɩɨɤ ɬɚ ɫɬɢɦɭɥɸє ɡɚɥɭɱɟɧɿɫɬь 
ɤɨɪɢɫɬɭɜɚɱɿɜ. 

ɑɚɫɬɿ ɚɤɰɿʀ ɬɚ ɫɩɟɰɿɚɥьɧɿ ɩɪɨɩɨɡɢɰɿʀ ɩɪɢɜɟɪɬɚɸɬь ɭɜɚɝɭ ɧɨɜɢɯ ɤɥɿєɧɬɿɜ ɬɚ 
ɫɬɢɦɭɥɸɸɬь ɩɨɬɨɱɧɢɯ ɤɨɪɢɫɬɭɜɚɱɿɜ ɞɨ ɩɨɜɬɨɪɧɢɯ ɩɨɤɭɩɨɤ, ɩɿɞɜɢɳɭɸɱɢ ɤɨɧɜɟɪɫɿɸ ɧɚ 
ɫɚɣɬɿ. ɉɪɨɝɪɚɦɚ ɥɨɹɥьɧɨɫɬɿ ɡ ɛɨɧɭɫɚɦɢ ɬɚ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɦɢ ɡɧɢɠɤɚɦɢ ɫɩɪɢɹє 
ɭɬɪɢɦɚɧɧɸ ɤɥɿєɧɬɿɜ ɿ ɮɨɪɦɭє ɩɨɡɢɬɢɜɧɢɣ ɞɨɫɜɿɞ ɜɡɚєɦɨɞɿʀ ɿɡ ɛɪɟɧɞɨɦ, ɳɨ ɫɬɢɦɭɥɸє 
ɩɨɜɬɨɪɧɿ ɩɨɤɭɩɤɢ ɿ ɩɿɞɜɢɳɭє ɡɚɝɚɥьɧɭ ɥɨɹɥьɧɿɫɬь ɚɭɞɢɬɨɪɿʀ. 

ɋɢɥьɧɚ ɫɬɨɪɨɧɚ EVA ɩɨɥɹɝɚє ɭ ɤɨɦɩɥɟɤɫɧɨɦɭ ɬɚ ɟɮɟɤɬɢɜɧɨɦɭ ɜɢɤɨɪɢɫɬɚɧɧɿ 
ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ ɬɚ ɚɤɰɿɣɧɢɯ ɩɪɨɩɨɡɢɰɿɣ, ɳɨ ɞɨɡɜɨɥɹє ɧɟ ɥɢɲɟ ɡɚɥɭɱɚɬɢ ɧɨɜɢɯ ɤɥɿєɧɬɿɜ, ɚɥɟ 
ɣ ɩɿɞɬɪɢɦɭɜɚɬɢ ɿɧɬɟɪɟɫ ɿɫɧɭɸɱɢɯ. ɉɟɪɫɨɧɚɥɿɡɚɰɿɹ ɜɿɞɛɭɜɚєɬьɫɹ ɱɟɪɟɡ ɪɟɤɨɦɟɧɞɚɰɿʀ ɧɚ 
ɨɫɧɨɜɿ ɩɨɩɟɪɟɞɧɿɯ ɩɨɤɭɩɨɤ ɿ ɩɟɪɟɝɥɹɞɿɜ, ɳɨ ɩɿɞɜɢɳɭє ɪɟɥɟɜɚɧɬɧɿɫɬь ɩɪɨɩɨɡɢɰɿɣ ɬɚ 
ɣɦɨɜɿɪɧɿɫɬь ɡɞɿɣɫɧɟɧɧɹ ɩɨɜɬɨɪɧɢɯ ɩɨɤɭɩɨɤ. Ⱥɤɰɿɣɧɿ ɩɪɨɩɨɡɢɰɿʀ, ɡɧɢɠɤɢ ɬɚ ɩɪɨɝɪɚɦɢ 
ɥɨɹɥьɧɨɫɬɿ ɫɬɢɦɭɥɸɸɬь ɤɨɪɢɫɬɭɜɚɱɿɜ ɱɚɫɬɿɲɟ ɩɨɜɟɪɬɚɬɢɫɹ ɧɚ ɫɚɣɬ, ɫɬɜɨɪɸɸɱɢ 
ɩɨɡɢɬɢɜɧɢɣ ɤɨɪɢɫɬɭɜɚɰьɤɢɣ ɞɨɫɜɿɞ ɿ ɡɛɿɥьɲɭɸɱɢ ɫɟɪɟɞɧɿɣ ɱɟɤ. 

АКtsШЧs ɜɢɪɿɡɧɹєɬьɫɹ ɫɭɱɚɫɧɢɦ, ɩɪɢɜɚɛɥɢɜɢɦ ɞɢɡɚɣɧɨɦ ɬɚ ɿɧɬɟɝɪɚɰɿєɸ ɡ 
ɚɤɚɭɧɬɚɦɢ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɳɨ ɞɨɡɜɨɥɹє ɜɿɞɫɬɟɠɭɜɚɬɢ ɿɫɬɨɪɿɸ ɩɨɤɭɩɨɤ ɿ ɧɚɞɚɜɚɬɢ 
ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɿ ɪɟɤɨɦɟɧɞɚɰɿʀ. Ɍɚɤɢɣ ɩɿɞɯɿɞ ɫɩɪɢɹє ɩɿɞɜɢɳɟɧɧɸ ɡɚɥɭɱɟɧɨɫɬɿ 
ɤɨɪɢɫɬɭɜɚɱɿɜ ɿ ɩɨɤɪɚɳɟɧɧɸ ɤɨɪɢɫɬɭɜɚɰьɤɨɝɨ ɞɨɫɜɿɞɭ, ɨɫɤɿɥьɤɢ ɤɥɿєɧɬɢ ɨɬɪɢɦɭɸɬь 
ɪɟɥɟɜɚɧɬɧɿ ɩɪɨɩɨɡɢɰɿʀ, ɚ ɬɚɤɨɠ ɦɨɠɭɬь ɡɪɭɱɧɨ ɩɨɜɬɨɪɸɜɚɬɢ ɩɨɤɭɩɤɢ. ȼɨɞɧɨɱɚɫ ɫɭɱɚɫɧɢɣ 
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ɞɢɡɚɣɧ ɩɿɞɜɢɳɭє ɞɨɜɿɪɭ ɞɨ ɛɪɟɧɞɭ ɬɚ ɫɬɜɨɪɸє ɜɿɞɱɭɬɬɹ ɩɪɨɮɟɫɿɣɧɨɫɬɿ ɣ ɚɤɬɭɚɥьɧɨɫɬɿ 
ɩɥɚɬɮɨɪɦɢ. 

PrШstШr ɜɢɪɿɡɧɹєɬьɫɹ ɩɪɨɫɬɢɦ ɿ ɡɪɨɡɭɦɿɥɢɦ ɿɧɬɟɪɮɟɣɫɨɦ, ɳɨ ɡɚɛɟɡɩɟɱɭє ɥɟɝɤɭ 
ɧɚɜɿɝɚɰɿɸ ɬɚ ɲɜɢɞɤɢɣ ɞɨɫɬɭɩ ɞɨ ɬɨɜɚɪɿɜ. ȿɮɟɤɬɢɜɧɟ ɜɢɤɨɪɢɫɬɚɧɧɹ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɯ 
ɩɪɨɩɨɡɢɰɿɣ ɿ ɚɤɰɿɣ ɞɨɡɜɨɥɹє ɫɬɢɦɭɥɸɜɚɬɢ ɩɨɩɢɬ, ɩɿɞɜɢɳɭɜɚɬɢ ɤɨɧɜɟɪɫɿɸ ɬɚ ɭɬɪɢɦɭɜɚɬɢ 
ɤɥɿєɧɬɿɜ. ɉɪɨɫɬɨɬɚ ɿɧɬɟɪɮɟɣɫɭ ɡɦɟɧɲɭє ɛɚɪ’єɪɢ ɞɥɹ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɪɨɛɥɹɱɢ ɩɪɨɰɟɫ 
ɩɨɤɭɩɨɤ ɲɜɢɞɤɢɦ ɿ ɤɨɦɮɨɪɬɧɢɦ, ɳɨ ɨɫɨɛɥɢɜɨ ɜɚɠɥɢɜɨ ɞɥɹ ɫɟɝɦɟɧɬɭ ɫɩɨɠɢɜɚɱɿɜ, ɹɤɿ 
ɜɿɞɞɚɸɬь ɩɟɪɟɜɚɝɭ ɲɜɢɞɤɢɦ ɿ ɡɪɭɱɧɢɦ ɨɧɥɚɣɧ-ɩɨɤɭɩɤɚɦ. 

Ɂɚɝɚɥɨɦ, ɭɫɿ ɬɪɢ ɦɟɪɟɠɿ ɞɟɦɨɧɫɬɪɭɸɬь ɟɮɟɤɬɢɜɧɟ ɜɢɤɨɪɢɫɬɚɧɧɹ ɰɢɮɪɨɜɢɯ 
ɫɬɪɚɬɟɝɿɣ ɞɥɹ ɡɚɥɭɱɟɧɧɹ ɬɚ ɭɬɪɢɦɚɧɧɹ ɤɥɿєɧɬɿɜ, ɿɧɬɟɝɪɭɸɱɢ ɩɟɪɫɨɧɚɥɿɡɚɰɿɸ, ɚɤɰɿɣɧɿ 
ɩɪɨɩɨɡɢɰɿʀ ɬɚ ɩɪɨɝɪɚɦɢ ɥɨɹɥьɧɨɫɬɿ. Ʉɨɠɟɧ ɛɪɟɧɞ ɩɿɞɤɪɟɫɥɸє ɫɜɨʀ ɤɨɧɤɭɪɟɧɬɧɿ ɩɟɪɟɜɚɝɢ: 
EVA ɪɨɛɢɬь ɚɤɰɟɧɬ ɧɚ ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ ɬɚ ɛɨɧɭɫɧɢɯ ɩɪɨɝɪɚɦɚɯ, АКtsШЧs — ɧɚ ɫɭɱɚɫɧɨɦɭ 
ɞɢɡɚɣɧɿ ɬɚ ɿɧɬɟɝɪɚɰɿʀ ɡ ɚɤɚɭɧɬɚɦɢ ɤɨɪɢɫɬɭɜɚɱɿɜ, PrШstШr — ɧɚ ɩɪɨɫɬɨɬɿ ɿɧɬɟɪɮɟɣɫɭ ɬɚ 
ɡɪɨɡɭɦɿɥɨɫɬɿ ɧɚɜɿɝɚɰɿʀ. Ɋɚɡɨɦ ɰɿ ɫɬɪɚɬɟɝɿʀ ɫɩɪɢɹɸɬь ɮɨɪɦɭɜɚɧɧɸ ɥɨɹɥьɧɨʀ ɚɭɞɢɬɨɪɿʀ ɬɚ 
ɩɿɞɜɢɳɟɧɧɸ ɟɮɟɤɬɢɜɧɨɫɬɿ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿɜ. 

Ⱥɧɚɥɿɡ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɧɚ ɜɟɛ-ɫɚɣɬɚɯ ɦɟɪɟɠ EVA, АКtsШЧs ɬɚ PrШstШr ɡ 
ɚɤɰɟɧɬɨɦ ɧɚ ɜɟɛ ɚɧɚɥɿɬɢɤɭ ɞɨɡɜɨɥɢɜ ɞɟɬɚɥьɧɨ ɨɰɿɧɢɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɰɢɮɪɨɜɢɯ ɫɬɪɚɬɟɝɿɣ 
ɤɨɦɩɚɧɿɣ ɬɚ ɯɚɪɚɤɬɟɪ ɜɡɚєɦɨɞɿʀ ɤɨɪɢɫɬɭɜɚɱɿɜ ɿɡ ʀɯɧɿɦɢ ɨɧɥɚɣɧ-ɩɥɚɬɮɨɪɦɚɦɢ. Ɂɚɜɞɹɤɢ 
ɜɢɤɨɪɢɫɬɚɧɧɸ ɤɥɸɱɨɜɢɯ ɦɟɬɪɢɤ ɜɟɛ ɚɧɚɥɿɬɢɤɢ — ɬɚɤɢɯ ɹɤ ɤɿɥьɤɿɫɬь ɜɿɞɜɿɞɭɜɚɧь, 
ɫɟɪɟɞɧɿɣ ɱɚɫ ɩɟɪɟɛɭɜɚɧɧɹ ɧɚ ɫɚɣɬɿ, ɤɿɥьɤɿɫɬь ɩɟɪɟɝɥɹɧɭɬɢɯ ɫɬɨɪɿɧɨɤ, ɩɨɤɚɡɧɢɤ ɜɿɞɦɨɜ ɬɚ 
ɤɨɧɜɟɪɫɿʀ — ɦɨɠɧɚ ɜɢɡɧɚɱɢɬɢ, ɹɤɿ ɟɥɟɦɟɧɬɢ ɫɚɣɬɭ ɫɩɪɢɹɸɬь ɭɬɪɢɦɚɧɧɸ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɚ 
ɹɤɿ ɩɨɬɪɟɛɭɸɬь ɨɩɬɢɦɿɡɚɰɿʀ. Ɍɚɤɢɣ ɚɧɚɥɿɡ ɞɨɡɜɨɥɹє ɧɟ ɥɢɲɟ ɨɰɿɧɢɬɢ ɭɫɩɿɲɧɿɫɬь ɩɨɬɨɱɧɢɯ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɬɚ UБ-ɪɿɲɟɧь, ɚɥɟ ɣ ɜɢɹɜɢɬɢ ɡɚɤɨɧɨɦɿɪɧɨɫɬɿ ɩɨɜɟɞɿɧɤɢ ɫɩɨɠɢɜɚɱɿɜ, ɳɨ 
ɞɨɩɨɦɚɝɚє ɩɪɨɝɧɨɡɭɜɚɬɢ ʀɯɧɿ ɩɨɬɪɟɛɢ ɬɚ ɨɱɿɤɭɜɚɧɧɹ. Ʉɪɿɦ ɬɨɝɨ, ɜɟɛ ɚɧɚɥɿɬɢɤɚ ɡɚɛɟɡɩɟɱɭє 
ɦɨɠɥɢɜɿɫɬь ɩɨɪɿɜɧɹɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɪɿɡɧɢɯ ɮɭɧɤɰɿɣ ɬɚ ɫɬɨɪɿɧɨɤ ɫɚɣɬɭ, ɜɢɹɜɥɟɧɧɹ 
ɜɭɡьɤɢɯ ɦɿɫɰь ɭ ɤɨɪɢɫɬɭɜɚɰьɤɨɦɭ ɲɥɹɯɭ ɬɚ ɪɨɡɪɨɛɤɭ ɫɬɪɚɬɟɝɿɣ ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ ɪɿɜɧɹ 
ɡɚɥɭɱɟɧɨɫɬɿ ɬɚ ɤɨɧɜɟɪɫɿʀ. ȼ ɭɦɨɜɚɯ ɡɪɨɫɬɚɸɱɨʀ ɤɨɧɤɭɪɟɧɰɿʀ ɧɚ ɪɢɧɤɭ ɨɧɥɚɣɧ-ɪɢɬɟɣɥɭ ɬɚ 
ɩɨɫɬɿɣɧɨɝɨ ɪɨɡɜɢɬɤɭ ɰɢɮɪɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ, ɬɚɤɢɣ ɩɿɞɯɿɞ є ɤɪɢɬɢɱɧɨ ɜɚɠɥɢɜɢɦ ɞɥɹ 
ɡɚɛɟɡɩɟɱɟɧɧɹ ɩɨɡɢɬɢɜɧɨɝɨ ɤɨɪɢɫɬɭɜɚɰьɤɨɝɨ ɞɨɫɜɿɞɭ ɬɚ ɡɦɿɰɧɟɧɧɹ ɥɨɹɥьɧɨɫɬɿ ɤɥɿєɧɬɿɜ. 

Ɉɫɧɨɜɧɿ ɦɟɬɪɢɤɢ ɜɟɛ ɚɧɚɥɿɬɢɤɢ ɞɨɡɜɨɥɹɸɬь ɤɨɦɩɥɟɤɫɧɨ ɨɰɿɧɢɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɜɟɛ 
ɫɚɣɬɿɜ ɿ ɡɪɨɡɭɦɿɬɢ ɩɨɜɟɞɿɧɤɭ ɤɨɪɢɫɬɭɜɚɱɿɜ ɧɚ ɪɿɡɧɢɯ ɟɬɚɩɚɯ ʀɯ ɜɡɚєɦɨɞɿʀ ɡ ɩɥɚɬɮɨɪɦɨɸ. 
Ⱦɨɫɥɿɞɠɟɧɧɹ ɩɪɨɜɨɞɢɥɨɫь ɡɚ ɞɨɩɨɦɨɝɨɸ ɚɧɚɥɿɡɭ ɬɚɤɢɯ ɤɥɸɱɨɜɢɯ ɩɨɤɚɡɧɢɤɿɜ:  ɤɿɥьɤɿɫɬь ɜɿɞɜɿɞɭɜɚɧь (SОssТШЧs): ɐɟ ɡɚɝɚɥьɧɚ ɤɿɥьɤɿɫɬь ɫɟɚɧɫɿɜ ɧɚ ɫɚɣɬɿ ɡɚ 
ɜɢɡɧɚɱɟɧɢɣ ɩɟɪɿɨɞ ɱɚɫɭ. Ɇɟɬɪɢɤɚ ɞɨɩɨɦɚɝɚє ɨɰɿɧɢɬɢ ɡɚɝɚɥьɧɭ ɚɤɬɢɜɧɿɫɬь ɤɨɪɢɫɬɭɜɚɱɿɜ ɿ 
ɩɨɤɚɡɭє, ɧɚɫɤɿɥьɤɢ ɱɚɫɬɨ ɫɚɣɬ ɡɚɥɭɱɚє ɜɿɞɜɿɞɭɜɚɱɿɜ. ȼɢɫɨɤɢɣ ɩɨɤɚɡɧɢɤ ɤɿɥьɤɨɫɬɿ 
ɜɿɞɜɿɞɭɜɚɧь ɦɨɠɟ ɫɜɿɞɱɢɬɢ ɩɪɨ ɟɮɟɤɬɢɜɧɿ ɦɚɪɤɟɬɢɧɝɨɜɿ ɤɚɦɩɚɧɿʀ ɬɚ ɩɨɩɭɥɹɪɧɿɫɬь 
ɪɟɫɭɪɫɭ.  ɤɿɥьɤɿɫɬь ɭɧɿɤɚɥьɧɢɯ ɜɿɞɜɿɞɭɜɚɱɿɜ (UsОrs): ȼɤɚɡɭє ɧɚ ɱɢɫɥɨ ɨɤɪɟɦɢɯ 
ɤɨɪɢɫɬɭɜɚɱɿɜ, ɹɤɿ ɜɿɞɜɿɞɚɥɢ ɫɚɣɬ ɩɪɨɬɹɝɨɦ ɩɟɜɧɨɝɨ ɩɟɪɿɨɞɭ. ɐɟɣ ɩɨɤɚɡɧɢɤ ɞɨɡɜɨɥɹє 
ɨɰɿɧɢɬɢ ɨɯɨɩɥɟɧɧɹ ɚɭɞɢɬɨɪɿʀ ɬɚ ɜɢɡɧɚɱɢɬɢ ɪɿɜɟɧь ɡɚɥɭɱɟɧɨɫɬɿ ɧɨɜɢɯ ɿ ɩɨɫɬɿɣɧɢɯ ɤɥɿєɧɬɿɜ. 

– ɫɟɪɟɞɧɿɣ ɱɚɫ ɧɚ ɫɚɣɬɿ (AЯОrКРО SОssТШЧ DЮrКtТШЧ): ȼɿɞɨɛɪɚɠɚє ɫɟɪɟɞɧɿɣ ɱɚɫ, ɹɤɢɣ 
ɤɨɪɢɫɬɭɜɚɱ ɩɪɨɜɨɞɢɬь ɧɚ ɫɚɣɬɿ ɩɿɞ ɱɚɫ ɨɞɧɨɝɨ ɫɟɚɧɫɭ. Ⱦɨɜɲɢɣ ɱɚɫ ɩɟɪɟɛɭɜɚɧɧɹ ɧɚ ɫɚɣɬɿ 
ɫɜɿɞɱɢɬь ɩɪɨ ɰɿɤɚɜɿɫɬь ɤɨɧɬɟɧɬɭ, ɡɪɭɱɧɿɫɬь ɧɚɜɿɝɚɰɿʀ ɬɚ ɡɚɥɭɱɟɧɿɫɬь ɤɨɪɢɫɬɭɜɚɱɿɜ. 

– ɤɿɥьɤɿɫɬь ɩɟɪɟɝɥɹɧɭɬɢɯ ɫɬɨɪɿɧɨɤ (PКРОs ЩОr SОssТШЧ): ɋɟɪɟɞɧɹ ɤɿɥьɤɿɫɬь ɫɬɨɪɿɧɨɤ, 
ɹɤɿ ɜɿɞɜɿɞɭɜɚɱ ɩɟɪɟɝɥɹɞɚє ɩɿɞ ɱɚɫ ɨɞɧɨɝɨ ɫɟɚɧɫɭ. ɐɹ ɦɟɬɪɢɤɚ ɞɨɩɨɦɚɝɚє ɜɢɡɧɚɱɢɬɢ, 
ɧɚɫɤɿɥьɤɢ ɤɨɪɢɫɬɭɜɚɱɿ ɚɤɬɢɜɧɨ ɜɡɚєɦɨɞɿɸɬь ɿɡ ɫɚɣɬɨɦ, ɞɨɫɥɿɞɠɭɸɬь ɩɪɨɩɨɡɢɰɿʀ ɬɚ 
ɤɨɧɬɟɧɬ. 



Ɇɚɪɤɟɬɢɧɝ ɿ ɰɢɮɪɨɜɿ ɬɟɯɧɨɥɨɝɿʀ                              Ɍɨɦ 10, № 1, 2026 
ISSN 2522-9087     (Print) 
ISSN 2523-434X (Online) 

 

 ȼ.Ⱦ. ɏɭɪɞɟɣ, Ɍ.ɋ. Ⱦɪɨɧɨɜɚ, І.Ƚ. ɉɚɜɥɨɜɫьɤɚ. Ʉɨɧɤɭɪɟɧɬɧɢɣ ɚɧɚɥɿɡ ɩɨɜɟɞɿɧɤɢ 
ɤɨɪɢɫɬɭɜɚɱɿɜ ɧɚ ɫɚɣɬɚɯ ɪɿɬɟɣɥɿɜ ɡɚ ɞɨɩɨɦɨɝɨɸ ɜɟɛ-ɚɧɚɥɿɬɢɤɢ: ɫɬɚɬɢɫɬɢɱɧɢɣ ɩɿɞɯɿɞ 

115 

 

– ɩɨɤɚɡɧɢɤ ɜɿɞɦɨɜ (BШЮЧМО RКtО): ȼɿɞɫɨɬɨɤ ɜɿɞɜɿɞɭɜɚɧь, ɤɨɥɢ ɤɨɪɢɫɬɭɜɚɱ ɡɚɥɢɲɚє 
ɫɚɣɬ ɩɿɫɥɹ ɩɟɪɟɝɥɹɞɭ ɥɢɲɟ ɨɞɧɿєʀ ɫɬɨɪɿɧɤɢ. ȼɢɫɨɤɢɣ ɩɨɤɚɡɧɢɤ ɜɿɞɦɨɜ ɦɨɠɟ ɫɜɿɞɱɢɬɢ ɩɪɨ 
ɧɟɞɨɫɬɚɬɧɸ ɪɟɥɟɜɚɧɬɧɿɫɬь ɤɨɧɬɟɧɬɭ, ɩɪɨɛɥɟɦɢ ɡ ɧɚɜɿɝɚɰɿєɸ ɚɛɨ ɧɢɡьɤɭ ɲɜɢɞɤɿɫɬь 
ɡɚɜɚɧɬɚɠɟɧɧɹ ɫɬɨɪɿɧɨɤ. 

– ɤɨɟɮɿɰɿєɧɬ ɤɨɧɜɟɪɫɿʀ (CШЧЯОrsТШЧ RКtО): ȼɿɞɫɨɬɨɤ ɜɿɞɜɿɞɭɜɚɱɿɜ, ɹɤɿ ɜɢɤɨɧɚɥɢ 
ɰɿɥьɨɜɭ ɞɿɸ ɧɚ ɫɚɣɬɿ, ɧɚɩɪɢɤɥɚɞ, ɡɞɿɣɫɧɢɥɢ ɩɨɤɭɩɤɭ ɚɛɨ ɩɿɞɩɢɫɚɥɢɫɹ ɧɚ ɪɨɡɫɢɥɤɭ. ɐɹ 
ɦɟɬɪɢɤɚ є ɤɥɸɱɨɜɨɸ ɞɥɹ ɨɰɿɧɤɢ ɟɮɟɤɬɢɜɧɨɫɬɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ ɿ ɡɞɚɬɧɨɫɬɿ ɫɚɣɬɭ 
ɩɟɪɟɬɜɨɪɸɜɚɬɢ ɜɿɞɜɿɞɭɜɚɱɿɜ ɧɚ ɤɥɿєɧɬɿɜ. 

– ɩɨɤɚɡɧɢɤ ɜɢɯɨɞɭ (EбТt RКtО): ȼɿɞɫɨɬɨɤ ɜɿɞɜɿɞɭɜɚɧь, ɤɨɥɢ ɤɨɪɢɫɬɭɜɚɱɿ ɡɚɥɢɲɚɸɬь 
ɫɚɣɬ ɩɿɫɥɹ ɩɟɪɟɝɥɹɞɭ ɩɟɜɧɨʀ ɫɬɨɪɿɧɤɢ. Ⱦɨɩɨɦɚɝɚє ɿɞɟɧɬɢɮɿɤɭɜɚɬɢ ɫɬɨɪɿɧɤɢ, ɹɤɿ ɦɨɠɭɬь 
ɫɬɚɬɢ «ɜɭɡьɤɢɦɢ ɦɿɫɰɹɦɢ» ɜ ɤɨɪɢɫɬɭɜɚɰьɤɨɦɭ ɲɥɹɯɭ, ɬɚ ɩɨɬɪɟɛɭɸɬь ɨɩɬɢɦɿɡɚɰɿʀ. 

– ɫɬɨɪɿɧɤɢ ɡ ɧɚɣɜɢɳɢɦ ɪɟɣɬɢɧɝɨɦ (TШЩ LКЧНТЧР PКРОs): ɋɬɨɪɿɧɤɢ, ɧɚ ɹɤɢɯ 
ɤɨɪɢɫɬɭɜɚɱɿ ɧɚɣɱɚɫɬɿɲɟ ɩɨɱɢɧɚɸɬь ɫɜɿɣ ɫɟɚɧɫ. Ⱥɧɚɥɿɡ ɰɢɯ ɫɬɨɪɿɧɨɤ ɞɨɩɨɦɚɝɚє ɡɪɨɡɭɦɿɬɢ, 
ɹɤɿ ɟɥɟɦɟɧɬɢ ɫɚɣɬɭ ɩɪɢɜɚɛɥɸɸɬь ɜɿɞɜɿɞɭɜɚɱɿɜ ɿ ɮɨɪɦɭɸɬь ɩɟɪɲɟ ɜɪɚɠɟɧɧɹ ɩɪɨ ɪɟɫɭɪɫ. 

– ɫɬɨɪɿɧɤɢ ɡ ɧɚɣɜɢɳɢɦ ɜɢɯɨɞɨɦ (TШЩ EбТt PКРОs): ɋɬɨɪɿɧɤɢ, ɧɚ ɹɤɢɯ ɤɨɪɢɫɬɭɜɚɱɿ 
ɧɚɣɱɚɫɬɿɲɟ ɡɚɥɢɲɚɸɬь ɫɚɣɬ. ɐɟ ɞɨɡɜɨɥɹє ɜɢɹɜɢɬɢ ɩɨɬɟɧɰɿɣɧɿ ɩɪɨɛɥɟɦɧɿ ɬɨɱɤɢ ɜ ɤɨɧɬɟɧɬɿ 
ɚɛɨ ɫɬɪɭɤɬɭɪɿ ɫɚɣɬɭ ɬɚ ɪɨɡɪɨɛɢɬɢ ɡɚɯɨɞɢ ɞɥɹ ɭɬɪɢɦɚɧɧɹ ɤɨɪɢɫɬɭɜɚɱɿɜ ɿ ɡɛɿɥьɲɟɧɧɹ 
ɤɨɧɜɟɪɫɿʀ. 

Ɂɚɫɬɨɫɭɜɚɧɧɹ ɰɢɯ ɦɟɬɪɢɤ ɭ ɤɨɦɩɥɟɤɫɿ ɞɚɥɨ ɡɦɨɝɭ ɫɮɨɪɦɭɜɚɬɢ ɩɨɜɧɭ ɤɚɪɬɢɧɭ 
ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɨɰɿɧɢɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɬɚ UБ-ɪɿɲɟɧь, ɚ ɬɚɤɨɠ 
ɜɢɡɧɚɱɢɬɢ ɩɪɿɨɪɢɬɟɬɧɿ ɧɚɩɪɹɦɤɢ ɞɥɹ ɩɨɤɪɚɳɟɧɧɹ ɜɟɛ ɪɟɫɭɪɫɭ (ɬɚɛɥ. 3). 

 
Ɍɚɛɥɢɰɹ 3 –ɉɨɪɿɜɧɹɧɧɹ ɜɟɛ ɫɚɣɬɿɜ EVA, АКtsШЧs ɬɚ PrШstШr 
ɉɚɪɚɦɟɬɪ EVA Watsons Prostor 

Ʉɿɥьɤɿɫɬь ɜɿɞɜɿɞɭɜɚɧь ȼɢɫɨɤɚ (ɡɚɜɞɹɤɢ 
ɲɢɪɨɤɿɣ ɦɟɪɟɠɿ) 

ɋɬɚɛɿɥьɧɚ, ɚɥɟ ɡ 
ɬɟɧɞɟɧɰɿєɸ ɞɨ 
ɡɧɢɠɟɧɧɹ 

ȼɢɫɨɤɚ (ɡɚɜɞɹɤɢ 
ɚɤɬɢɜɧɢɦ ɚɤɰɿɹɦ) 

ɋɟɪɟɞɧɿɣ ɱɚɫ ɧɚ ɫɚɣɬɿ 3–5 ɯɜɢɥɢɧ 2–4 ɯɜɢɥɢɧɢ 3–6 ɯɜɢɥɢɧ 
Ʉɿɥьɤɿɫɬь 
ɩɟɪɟɝɥɹɧɭɬɢɯ 
ɫɬɨɪɿɧɨɤ 

5–7 4–6 6–8 

ɉɨɤɚɡɧɢɤ ɜɿɞɦɨɜ 40–45% 50–55% 35–40% 
Ʉɨɟɮɿɰɿєɧɬ ɤɨɧɜɟɪɫɿʀ 2–3% 1.5–2% 3–4% 
ɉɨɤɚɡɧɢɤ ɜɢɯɨɞɭ 30–35% 40–45% 25–30% 
Ɍɨɩ-ɫɬɨɪɿɧɤɢ Ƚɨɥɨɜɧɚ, ɤɚɬɟɝɨɪɿʀ 

ɬɨɜɚɪɿɜ 
Ƚɨɥɨɜɧɚ, ɚɤɰɿʀ, 
ɤɚɬɟɝɨɪɿʀ ɬɨɜɚɪɿɜ 

Ƚɨɥɨɜɧɚ, ɚɤɰɿʀ, 
ɤɚɬɟɝɨɪɿʀ ɬɨɜɚɪɿɜ 

Ⱦɠɟɪɟɥɨ: ɜɥɚɫɧɿ ɞɨɫɥɿɞɠɟɧɧɹ ɚɜɬɨɪɿɜ 
 
ȼɢɫɨɤɚ ɤɿɥьɤɿɫɬь ɜɿɞɜɿɞɭɜɚɧь ɭ ɩɨєɞɧɚɧɧɿ ɡ ɧɢɡьɤɢɦ ɩɨɤɚɡɧɢɤɨɦ ɜɿɞɦɨɜ 

ɩɿɞɬɜɟɪɞɠɭє ɪɟɡɭɥьɬɚɬɢɜɧɿɫɬь ɫɬɪɚɬɟɝɿʀ ɡɚɥɭɱɟɧɧɹ ɤɨɪɢɫɬɭɜɚɱɿɜ ɬɚ ʀɯ ɫɬɿɣɤɢɣ ɿɧɬɟɪɟɫ ɞɨ 
ɤɨɧɬɟɧɬɭ ɫɚɣɬɭ ɪɿɬɟɣɥɭ EVA. ɐɟ ɫɜɿɞɱɢɬь ɩɪɨ ɬɟ, ɳɨ ɫɚɣɬ ɦɚє ɩɪɢɜɚɛɥɢɜɭ ɫɬɪɭɤɬɭɪɭ ɬɚ 
ɤɨɧɬɟɧɬ, ɹɤɢɣ ɜɿɞɩɨɜɿɞɚє ɨɱɿɤɭɜɚɧɧɹɦ ɚɭɞɢɬɨɪɿʀ. Ⱦɨɞɚɬɤɨɜɢɦ ɩɿɞɬɜɟɪɞɠɟɧɧɹɦ 
ɟɮɟɤɬɢɜɧɨɫɬɿ є ɜɢɫɨɤɢɣ ɪɿɜɟɧь ɭɬɪɢɦɚɧɧɹ ɜɿɞɜɿɞɭɜɚɱɿɜ, ɳɨ ɡɚɛɟɡɩɟɱɭє ɡɛɿɥьɲɟɧɧɹ 
ɣɦɨɜɿɪɧɨɫɬɿ ɩɨɜɬɨɪɧɢɯ ɩɨɤɭɩɨɤ ɬɚ ɡɦɿɰɧɟɧɧɹ ɥɨɹɥьɧɨɫɬɿ ɤɥɿєɧɬɿɜ. 

ɇɚ ɜɟɛ ɫɚɣɬɿ АКtsШЧs ɧɟɡɜɚɠɚɸɱɢ ɧɚ ɫɬɚɛɿɥьɧɿ ɩɨɤɚɡɧɢɤɢ ɜɿɞɜɿɞɭɜɚɧɨɫɬɿ, ɜɢɹɜɥɟɧɟ 
ɡɧɢɠɟɧɧɹ ɤɨɟɮɿɰɿєɧɬɚ ɤɨɧɜɟɪɫɿʀ ɬɚ ɜɢɫɨɤɢɣ ɩɨɤɚɡɧɢɤ ɜɿɞɦɨɜ ɫɜɿɞɱɚɬь ɩɪɨ ɿɫɧɭɜɚɧɧɹ 
ɩɪɨɛɥɟɦ ɭ ɫɮɟɪɿ ɤɨɪɢɫɬɭɜɚɰьɤɨɝɨ ɞɨɫɜɿɞɭ. ɐɟ ɦɨɠɟ ɛɭɬɢ ɩɨɜ’ɹɡɚɧɨ ɡ ɧɚɞɦɿɪɧɨɸ 
ɫɤɥɚɞɧɿɫɬɸ ɧɚɜɿɝɚɰɿʀ, ɧɟɞɨɫɬɚɬɧьɨ ɞɟɬɚɥьɧɢɦɢ ɨɩɢɫɚɦɢ ɬɨɜɚɪɿɜ ɚɛɨ ɫɥɚɛɤɢɦ ɪɿɜɧɟɦ 
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ɿɧɬɟɪɚɤɬɢɜɧɨɫɬɿ. Ɍɚɤɚ ɫɢɬɭɚɰɿɹ ɜɤɚɡɭє ɧɚ ɩɨɬɪɟɛɭ ɜɞɨɫɤɨɧɚɥɟɧɧɹ ɿɧɬɟɪɮɟɣɫɭ, ɨɩɬɢɦɿɡɚɰɿʀ 
ɫɬɪɭɤɬɭɪɢ ɫɚɣɬɭ, ɚ ɬɚɤɨɠ ɧɚɞɚɧɧɹ ɛɿɥьɲ ɪɟɥɟɜɚɧɬɧɨɝɨ ɬɚ ɿɧɮɨɪɦɚɬɢɜɧɨɝɨ ɤɨɧɬɟɧɬɭ ɞɥɹ 
ɩɿɞɜɢɳɟɧɧɹ ɞɨɜɿɪɢ ɬɚ ɫɬɢɦɭɥɸɜɚɧɧɹ ɩɨɤɭɩɨɤ. 

ȼɢɫɨɤɚ ɤɿɥьɤɿɫɬь ɩɟɪɟɝɥɹɧɭɬɢɯ ɫɬɨɪɿɧɨɤ ɬɚ ɧɢɡьɤɢɣ ɩɨɤɚɡɧɢɤ ɜɢɯɨɞɭ є 
ɿɧɞɢɤɚɬɨɪɚɦɢ ɟɮɟɤɬɢɜɧɨʀ ɩɨɛɭɞɨɜɢ ɧɚɜɿɝɚɰɿʀ ɬɚ ɹɤɿɫɧɨɝɨ ɤɨɪɢɫɬɭɜɚɰьɤɨɝɨ ɞɨɫɜɿɞɭ ɧɚ 
ɫɚɣɬɿ PrШstШr. ɐɟ ɫɜɿɞɱɢɬь ɩɪɨ ɬɟ, ɳɨ ɜɿɞɜɿɞɭɜɚɱɿ ɚɤɬɢɜɧɨ ɞɨɫɥɿɞɠɭɸɬь ɫɚɣɬ, ɩɟɪɟɯɨɞɹɬь 
ɦɿɠ ɤɚɬɟɝɨɪɿɹɦɢ ɬɚ ɩɟɪɟɝɥɹɞɚɸɬь ɪɿɡɧɿ ɬɨɜɚɪɢ, ɳɨ ɩɿɞɜɢɳɭє ɣɦɨɜɿɪɧɿɫɬь ɡɞɿɣɫɧɟɧɧɹ 
ɩɨɤɭɩɤɢ. Ɍɚɤɿ ɪɟɡɭɥьɬɚɬɢ ɞɟɦɨɧɫɬɪɭɸɬь ɜɞɚɥɿ UБ-ɪɿɲɟɧɧɹ ɬɚ ɪɟɥɟɜɚɧɬɧɿɫɬь 
ɩɪɟɞɫɬɚɜɥɟɧɨɝɨ ɤɨɧɬɟɧɬɭ, ɹɤɿ ɮɨɪɦɭɸɬь ɩɨɡɢɬɢɜɧɟ ɫɩɪɢɣɧɹɬɬɹ ɛɪɟɧɞɭ ɬɚ ɫɬɢɦɭɥɸɸɬь 
ɩɨɜɬɨɪɧɿ ɜɿɡɢɬɢ. 

Ɂɚɝɚɥɨɦ, ɭɫɿ ɬɪɢ ɦɟɪɟɠɿ ɞɟɦɨɧɫɬɪɭɸɬь ɜɿɞɦɿɧɧɿ ɩɿɞɯɨɞɢ ɞɨ ɮɨɪɦɭɜɚɧɧɹ ɰɢɮɪɨɜɢɯ 
ɫɬɪɚɬɟɝɿɣ ɿ ɞɨɫɹɝɧɟɧɧɹ ɪɟɡɭɥьɬɚɬɿɜ ɭ ɜɡɚєɦɨɞɿʀ ɡ ɤɨɪɢɫɬɭɜɚɱɚɦɢ. ɐɟ ɫɜɿɞɱɢɬь ɩɪɨ 
ɧɚɹɜɧɿɫɬь ɭ ɤɨɠɧɨʀ ɤɨɦɩɚɧɿʀ ɜɥɚɫɧɨʀ ɦɨɞɟɥɿ ɪɨɛɨɬɢ ɡ ɨɧɥɚɣɧ-ɚɭɞɢɬɨɪɿєɸ ɬɚ ɜɢɤɨɪɢɫɬɚɧɧɹ 
ɪɿɡɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɞɥɹ ɡɚɥɭɱɟɧɧɹ ɿ ɭɬɪɢɦɚɧɧɹ ɤɥɿєɧɬɿɜ. ɉɪɨɬɟ ɜɢɹɜɥɟɧɿ ɜɿɞɦɿɧɧɨɫɬɿ 
ɩɿɞɤɪɟɫɥɸɸɬь ɧɟɨɛɯɿɞɧɿɫɬь ɩɨɞɚɥьɲɨɝɨ ɝɥɢɛɨɤɨɝɨ ɚɧɚɥɿɡɭ, ɫɩɪɹɦɨɜɚɧɨɝɨ ɧɚ ɜɢɡɧɚɱɟɧɧɹ 
ɮɚɤɬɨɪɿɜ, ɳɨ ɜɩɥɢɜɚɸɬь ɧɚ ɩɨɜɟɞɿɧɤɭ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɬɚ ɜɢɹɜɥɟɧɧɹ ɬɨɱɨɤ ɪɨɫɬɭ ɞɥɹ 
ɤɨɠɧɨɝɨ ɡ ɜɟɛ ɪɟɫɭɪɫɿɜ. Ɂ ɨɞɧɨɝɨ ɛɨɤɭ, ɩɨɡɢɬɢɜɧɿ ɪɟɡɭɥьɬɚɬɢ, ɹɤ-ɨɬ ɜɢɫɨɤɚ ɜɿɞɜɿɞɭɜɚɧɿɫɬь, 
ɟɮɟɤɬɢɜɧɚ ɧɚɜɿɝɚɰɿɹ ɱɢ ɧɢɡьɤɢɣ ɪɿɜɟɧь ɜɿɞɦɨɜ, ɩɿɞɬɜɟɪɞɠɭɸɬь ɭɫɩɿɲɧɿɫɬь ɨɤɪɟɦɢɯ 
ɪɿɲɟɧь ɭ ɫɮɟɪɿ UБ/UI ɬɚ ɤɨɧɬɟɧɬ-ɦɟɧɟɞɠɦɟɧɬɭ. Ɂ ɿɧɲɨɝɨ ɛɨɤɭ, ɧɚɹɜɧɿɫɬь ɩɪɨɛɥɟɦ, 
ɩɨɜ’ɹɡɚɧɢɯ ɿɡ ɜɢɫɨɤɢɦ ɩɨɤɚɡɧɢɤɨɦ ɜɿɞɦɨɜ ɱɢ ɡɧɢɠɟɧɧɹɦ ɤɨɟɮɿɰɿєɧɬɚ ɤɨɧɜɟɪɫɿʀ, ɜɤɚɡɭє ɧɚ 
ɨɛɦɟɠɟɧɧɹ ɜ ɩɨɬɨɱɧɢɯ ɫɬɪɚɬɟɝɿɹɯ ɿ ɩɨɬɪɟɛɭ ɜ ʀɯ ɨɩɬɢɦɿɡɚɰɿʀ. 

Ʉɨɦɩɥɟɤɫɧɢɣ ɩɿɞɯɿɞ ɞɨ ɚɧɚɥɿɡɭ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɞɨɡɜɨɥɢɜ ɧɟ ɥɢɲɟ ɨɰɿɧɢɬɢ 
ɟɮɟɤɬɢɜɧɿɫɬь ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɜɟɛ ɪɟɫɭɪɫɿɜ EVA, АКtsШЧs ɬɚ PrШstШr, ɚɥɟ ɣ ɜɢɡɧɚɱɢɬɢ 
ɧɚɩɪɹɦɢ ɜɞɨɫɤɨɧɚɥɟɧɧɹ ɰɢɮɪɨɜɢɯ ɫɬɪɚɬɟɝɿɣ. ɐɟ ɡɚɛɟɡɩɟɱɢɬь ɩɿɞɜɢɳɟɧɧɹ ɪɿɜɧɹ 
ɡɚɞɨɜɨɥɟɧɨɫɬɿ ɤɥɿєɧɬɿɜ, ɩɨɤɪɚɳɟɧɧɹ ɤɨɪɢɫɬɭɜɚɰьɤɨɝɨ ɞɨɫɜɿɞɭ ɬɚ ɡɦɿɰɧɟɧɧɹ ɤɨɧɤɭɪɟɧɬɧɢɯ 
ɩɨɡɢɰɿɣ ɤɨɦɩɚɧɿɣ ɧɚ ɪɢɧɤɭ. SWOT-ɚɧɚɥɿɡ ɜɟɛ-ɫɚɣɬɿɜ ɦɟɪɟɠ EVA, АКtsШЧs ɬɚ PrШstШr ɡ 
ɚɤɰɟɧɬɨɦ ɧɚ ɩɨɜɟɞɿɧɤɭ ɤɨɪɢɫɬɭɜɚɱɿɜ ɞɨɡɜɨɥɢɜ ɨɰɿɧɢɬɢ ʀɯ ɫɢɥьɧɿ ɬɚ ɫɥɚɛɤɿ ɫɬɨɪɨɧɢ, 
ɦɨɠɥɢɜɨɫɬɿ ɬɚ ɡɚɝɪɨɡɢ ɜ ɤɨɧɬɟɤɫɬɿ ɰɢɮɪɨɜɨɝɨ ɫɩɨɠɢɜɱɨɝɨ ɞɨɫɜɿɞɭ (ɬɚɛɥ. 4). Ⱥɧɚɥɿɡ 
ɛɚɡɭɜɚɜɫɹ ɧɚ ɩɪɢɧɰɢɩɚɯ ɜɟɛ ɚɧɚɥɿɬɢɤɢ, ɨɫɤɿɥьɤɢ ɞɚɧɿ ɩɪɨ ɜɿɞɜɿɞɭɜɚɧɿɫɬь, ɿɧɲɿ ɦɟɬɪɢɤɢ 
ɦɨɠɭɬь ɛɭɬɢ ɧɟɞɨɫɬɭɩɧɿ ɛɟɡ ɞɨɫɬɭɩɭ ɞɨ ɜɧɭɬɪɿɲɧɿɯ ɚɧɚɥɿɬɢɱɧɢɯ ɫɢɫɬɟɦ. 

 
Ɍɚɛɥɢɰɹ 4 – SWOT-ɚɧɚɥɿɡ ɜɟɛ-ɫɚɣɬɿɜ ɦɟɪɟɠ EVA, АКtsШЧs ɬɚ PrШstШr 
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ȼɟɛ ɫɚɣɬ EVA ɡɚɛɟɡɩɟɱɭє ɥɟɝɤɢɣ ɞɨɫɬɭɩ ɞɨ ɬɨɜɚɪɿɜ ɬɚ ɡɪɭɱɧɭ ɧɚɜɿɝɚɰɿɸ, ɳɨ ɫɩɪɢɹє 
ɩɨɡɢɬɢɜɧɨɦɭ ɤɨɪɢɫɬɭɜɚɰьɤɨɦɭ ɞɨɫɜɿɞɭ. ȼɢɤɨɪɢɫɬɚɧɧɹ ɞɚɧɢɯ ɩɪɨ ɩɨɩɟɪɟɞɧɿ ɩɨɤɭɩɤɢ 
ɞɨɡɜɨɥɹє ɩɪɨɩɨɧɭɜɚɬɢ ɪɟɥɟɜɚɧɬɧɿ ɬɨɜɚɪɢ, ɩɿɞɜɢɳɭɸɱɢ ɣɦɨɜɿɪɧɿɫɬь ɤɨɧɜɟɪɫɿʀ. ɋɚɣɬ 
ɚɞɚɩɬɨɜɚɧɨ ɞɥɹ ɦɨɛɿɥьɧɢɯ ɩɪɢɫɬɪɨʀɜ, ɳɨ ɜɿɞɩɨɜɿɞɚє ɫɭɱɚɫɧɢɦ ɬɟɧɞɟɧɰɿɹɦ ɫɩɨɠɢɜɱɨʀ 
ɩɨɜɟɞɿɧɤɢ. ɇɟɡɜɚɠɚɸɱɢ ɧɚ ɡɪɭɱɧɢɣ ɿɧɬɟɪɮɟɣɫ, ɞɟɹɤɿ ɤɨɪɢɫɬɭɜɚɱɿ ɦɨɠɭɬь ɫɬɢɤɚɬɢɫɹ ɡ 
ɬɪɭɞɧɨɳɚɦɢ ɩɪɢ ɩɨɲɭɤɭ ɤɨɧɤɪɟɬɧɢɯ ɬɨɜɚɪɿɜ. ȼɿɞɫɭɬɧɿɫɬь ɞɟɹɤɢɯ ɿɧɬɟɪɚɤɬɢɜɧɢɯ 
ɟɥɟɦɟɧɬɿɜ ɦɨɠɟ ɡɧɢɠɭɜɚɬɢ ɡɚɥɭɱɟɧɧɹ ɤɨɪɢɫɬɭɜɚɱɿɜ. ȼɩɪɨɜɚɞɠɟɧɧɹ ɞɨɞɚɬɤɨɜɢɯ ɮɿɥьɬɪɿɜ 
ɬɚ ɫɨɪɬɭɜɚɧɧɹ ɦɨɠɟ ɩɨɤɪɚɳɢɬɢ ɞɨɫɜɿɞ ɤɨɪɢɫɬɭɜɚɱɿɜ. Ɇɨɠɥɢɜɿɫɬь ɞɿɥɢɬɢɫɹ ɬɨɜɚɪɚɦɢ ɜ 
ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ ɦɨɠɟ ɡɛɿɥьɲɢɬɢ ɨɯɨɩɥɟɧɧɹ ɚɭɞɢɬɨɪɿʀ. Ɂɪɨɫɬɚɸɱɚ ɤɨɧɤɭɪɟɧɰɿɹ ɡ ɛɨɤɭ 
ɿɧɲɢɯ ɨɧɥɚɣɧ-ɪɢɬɟɣɥɟɪɿɜ ɦɨɠɟ ɜɩɥɢɧɭɬɢ ɧɚ ɜɿɞɜɿɞɭɜɚɧɿɫɬь ɫɚɣɬɭ. Ɇɨɠɥɢɜɿ ɬɟɯɧɿɱɧɿ ɡɛɨʀ 
ɦɨɠɭɬь ɧɟɝɚɬɢɜɧɨ ɜɩɥɢɧɭɬɢ ɧɚ ɤɨɪɢɫɬɭɜɚɰьɤɢɣ ɞɨɫɜɿɞ. 

Ⱥɤɬɭɚɥьɧɢɣ ɬɚ ɩɪɢɜɚɛɥɢɜɢɣ ɞɢɡɚɣɧ ɫɚɣɬɭ АКtsШЧs ɫɩɪɢɹє ɩɨɡɢɬɢɜɧɨɦɭ 
ɫɩɪɢɣɧɹɬɬɸ ɛɪɟɧɞɭ. Ⱦɨɡɜɨɥɹє ɡɛɟɪɿɝɚɬɢ ɿɫɬɨɪɿɸ ɩɨɤɭɩɨɤ ɬɚ ɨɬɪɢɦɭɜɚɬɢ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɿ 
ɪɟɤɨɦɟɧɞɚɰɿʀ. Ɉɩɬɢɦɿɡɨɜɚɧɚ ɞɥɹ ɦɨɛɿɥьɧɢɯ ɩɪɢɫɬɪɨʀɜ, ɳɨ ɜɿɞɩɨɜɿɞɚє ɫɭɱɚɫɧɢɦ ɜɢɦɨɝɚɦ 
ɤɨɪɢɫɬɭɜɚɱɿɜ. Ⱦɟɹɤɿ ɤɨɪɢɫɬɭɜɚɱɿ ɦɨɠɭɬь ɜɜɚɠɚɬɢ ɫɬɪɭɤɬɭɪɭ ɫɚɣɬɭ ɫɤɥɚɞɧɨɸ ɞɥɹ 
ɨɪɿєɧɬɚɰɿʀ. ɇɟɞɨɫɬɚɬɧɹ ɞɟɬɚɥɿɡɚɰɿɹ ɨɩɢɫɿɜ ɬɨɜɚɪɿɜ ɦɨɠɟ ɡɧɢɠɭɜɚɬɢ ɪɿɜɟɧь ɞɨɜɿɪɢ 
ɤɨɪɢɫɬɭɜɚɱɿɜ. Ɉɩɬɢɦɿɡɚɰɿɹ ɧɚɜɿɝɚɰɿʀ ɦɨɠɟ ɩɨɤɪɚɳɢɬɢ ɤɨɪɢɫɬɭɜɚɰьɤɢɣ ɞɨɫɜɿɞ. Ⱦɨɞɚɜɚɧɧɹ 
ɞɟɬɚɥьɧɿɲɢɯ ɨɩɢɫɿɜ ɬɨɜɚɪɿɜ ɬɚ ɜɿɞɝɭɤɿɜ ɦɨɠɟ ɩɿɞɜɢɳɢɬɢ ɪɿɜɟɧь ɞɨɜɿɪɢ ɤɨɪɢɫɬɭɜɚɱɿɜ. 
Ɇɨɠɥɢɜɿ ɬɟɯɧɿɱɧɿ ɡɛɨʀ ɦɨɠɭɬь ɧɟɝɚɬɢɜɧɨ ɜɩɥɢɧɭɬɢ ɧɚ ɮɭɧɤɰɿɨɧɚɥьɧɿɫɬь ɫɚɣɬɭ. 
Ɂɪɨɫɬɚɸɱɚ ɤɨɧɤɭɪɟɧɰɿɹ ɡ ɛɨɤɭ ɿɧɲɢɯ ɨɧɥɚɣɧ-ɪɢɬɟɣɥɟɪɿɜ ɦɨɠɟ ɜɩɥɢɧɭɬɢ ɧɚ 
ɜɿɞɜɿɞɭɜɚɧɿɫɬь ɫɚɣɬɭ. 

ȼɟɛ ɫɚɣɬ PrШstШr ɡɚɛɟɡɩɟɱɭє ɥɟɝɤɢɣ ɞɨɫɬɭɩ ɞɨ ɬɨɜɚɪɿɜ ɬɚ ɡɪɭɱɧɭ ɧɚɜɿɝɚɰɿɸ. 
ȼɢɤɨɪɢɫɬɚɧɧɹ ɞɚɧɢɯ ɩɪɨ ɩɨɩɟɪɟɞɧɿ ɩɨɤɭɩɤɢ ɞɨɡɜɨɥɹє ɩɪɨɩɨɧɭɜɚɬɢ ɪɟɥɟɜɚɧɬɧɿ ɬɨɜɚɪɢ. 
ɋɚɣɬ ɚɞɚɩɬɨɜɚɧɨ ɞɥɹ ɦɨɛɿɥьɧɢɯ ɩɪɢɫɬɪɨʀɜ, ɳɨ ɜɿɞɩɨɜɿɞɚє ɫɭɱɚɫɧɢɦ ɬɟɧɞɟɧɰɿɹɦ 
ɫɩɨɠɢɜɱɨʀ ɩɨɜɟɞɿɧɤɢ. ȼɿɞɫɭɬɧɿɫɬь ɞɟɹɤɢɯ ɿɧɬɟɪɚɤɬɢɜɧɢɯ ɟɥɟɦɟɧɬɿɜ ɦɨɠɟ ɡɧɢɠɭɜɚɬɢ 
ɡɚɥɭɱɟɧɧɹ ɤɨɪɢɫɬɭɜɚɱɿɜ. ɇɟɡɜɚɠɚɸɱɢ ɧɚ ɡɪɭɱɧɢɣ ɿɧɬɟɪɮɟɣɫ, ɞɟɹɤɿ ɤɨɪɢɫɬɭɜɚɱɿ ɦɨɠɭɬь 
ɫɬɢɤɚɬɢɫɹ ɡ ɬɪɭɞɧɨɳɚɦɢ ɩɪɢ ɩɨɲɭɤɭ ɤɨɧɤɪɟɬɧɢɯ ɬɨɜɚɪɿɜ. ȼɩɪɨɜɚɞɠɟɧɧɹ ɞɨɞɚɬɤɨɜɢɯ 
ɮɿɥьɬɪɿɜ ɬɚ ɫɨɪɬɭɜɚɧɧɹ ɦɨɠɟ ɩɨɤɪɚɳɢɬɢ ɞɨɫɜɿɞ ɤɨɪɢɫɬɭɜɚɱɿɜ. Ɇɨɠɥɢɜɿɫɬь ɞɿɥɢɬɢɫɹ 
ɬɨɜɚɪɚɦɢ ɜ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ ɦɨɠɟ ɡɛɿɥьɲɢɬɢ ɨɯɨɩɥɟɧɧɹ ɚɭɞɢɬɨɪɿʀ. Ɂɪɨɫɬɚɸɱɚ 
ɤɨɧɤɭɪɟɧɰɿɹ ɡ ɛɨɤɭ ɿɧɲɢɯ ɨɧɥɚɣɧ-ɪɢɬɟɣɥɟɪɿɜ ɦɨɠɟ ɜɩɥɢɧɭɬɢ ɧɚ ɜɿɞɜɿɞɭɜɚɧɿɫɬь ɫɚɣɬɭ. 
Ɇɨɠɥɢɜɿ ɬɟɯɧɿɱɧɿ ɡɛɨʀ ɦɨɠɭɬь ɧɟɝɚɬɢɜɧɨ ɜɩɥɢɧɭɬɢ ɧɚ ɤɨɪɢɫɬɭɜɚɰьɤɢɣ ɞɨɫɜɿɞ. 

SWOT-ɚɧɚɥɿɡ ɩɨɤɚɡɚɜ, ɳɨ ɜɫɿ ɬɪɢ ɦɟɪɟɠɿ – EVA, АКtsШЧs ɬɚ PrШstШr – ɦɚɸɬь ɫɢɥьɧɿ 
ɫɬɨɪɨɧɢ ɭ ɜɢɝɥɹɞɿ ɿɧɬɭʀɬɢɜɧɨ ɡɪɨɡɭɦɿɥɨɝɨ ɿɧɬɟɪɮɟɣɫɭ, ɦɨɛɿɥьɧɨʀ ɨɩɬɢɦɿɡɚɰɿʀ ɬɚ 
ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɯ ɪɟɤɨɦɟɧɞɚɰɿɣ, ɳɨ ɩɨɡɢɬɢɜɧɨ ɜɩɥɢɜɚє ɧɚ ɩɨɜɟɞɿɧɤɭ ɤɨɪɢɫɬɭɜɚɱɿɜ ɬɚ 
ɤɨɧɜɟɪɫɿɸ. ȼɨɞɧɨɱɚɫ ɿɫɧɭɸɬь ɫɩɿɥьɧɿ ɫɥɚɛɤɿ ɫɬɨɪɨɧɢ, ɬɚɤɿ ɹɤ ɨɛɦɟɠɟɧɚ ɿɧɬɟɪɚɤɬɢɜɧɿɫɬь ɿ 
ɦɨɠɥɢɜɿ ɬɪɭɞɧɨɳɿ ɡ ɩɨɲɭɤɨɦ ɬɨɜɚɪɿɜ, ɳɨ ɦɨɠɟ ɡɧɢɠɭɜɚɬɢ ɡɚɥɭɱɟɧɧɹ ɤɨɪɢɫɬɭɜɚɱɿɜ. 

АКtsШЧs ɜɢɞɿɥɹєɬьɫɹ ɫɭɱɚɫɧɢɦ ɞɢɡɚɣɧɨɦ ɬɚ ɿɧɬɟɝɪɚɰɿєɸ ɡ ɚɤɚɭɧɬɚɦɢ ɤɨɪɢɫɬɭɜɚɱɿɜ, 
ɚɥɟ ɩɨɬɪɟɛɭє ɨɩɬɢɦɿɡɚɰɿʀ ɧɚɜɿɝɚɰɿʀ ɬɚ ɪɨɡɲɢɪɟɧɧɹ ɤɨɧɬɟɧɬɭ. EVA ɿ PrШstШr ɦɚɸɬь ɫɯɨɠɿ 
ɦɨɠɥɢɜɨɫɬɿ ɞɥɹ ɩɨɤɪɚɳɟɧɧɹ ɮɭɧɤɰɿɨɧɚɥɭ ɬɚ ɿɧɬɟɝɪɚɰɿʀ ɡ ɫɨɰɿɚɥьɧɢɦɢ ɦɟɪɟɠɚɦɢ. Ɉɫɧɨɜɧɿ 
ɡɚɝɪɨɡɢ ɞɥɹ ɜɫɿɯ ɬɪьɨɯ ɫɚɣɬɿɜ – ɡɪɨɫɬɚɸɱɚ ɤɨɧɤɭɪɟɧɰɿɹ ɧɚ ɪɢɧɤɭ ɬɚ ɪɢɡɢɤ ɬɟɯɧɿɱɧɢɯ ɡɛɨʀɜ, 
ɳɨ ɦɨɠɟ ɜɩɥɢɜɚɬɢ ɧɚ ɜɿɞɜɿɞɭɜɚɧɿɫɬь ɬɚ ɤɨɪɢɫɬɭɜɚɰьɤɢɣ ɞɨɫɜɿɞ. 

Ⱦɥɹ ɩɨɤɪɚɳɟɧɧɹ ɜɡɚєɦɨɞɿʀ ɡ ɤɨɪɢɫɬɭɜɚɱɟɦ ɜ ɨɧɥɚɣɧ ɫɟɪɟɞɨɜɢɳɿ ɧɟɨɛɯɿɞɧɨ 
ɨɩɬɢɦɿɡɭɜɚɬɢ ɩɨɲɭɤ ɬɚ ɧɚɜɿɝɚɰɿɸ (ɜɩɪɨɜɚɞɢɬɢ ɪɨɡɲɢɪɟɧɿ ɮɿɥьɬɪɢ ɬɚ ɿɧɬɭʀɬɢɜɧɭ ɫɢɫɬɟɦɭ 
ɫɨɪɬɭɜɚɧɧɹ ɬɨɜɚɪɿɜ, ɞɨɞɚɬɢ ɲɜɢɞɤɢɣ ɩɨɲɭɤ ɡ ɚɜɬɨɡɚɩɨɜɧɟɧɧɹɦ ɬɚ ɩɿɞɤɚɡɤɚɦɢ); 
ɪɨɡɲɢɪɢɬɢ ɿɧɬɟɪɚɤɬɢɜɧɿɫɬь (ɜɢɤɨɪɢɫɬɚɬɢ ɿɧɬɟɪɚɤɬɢɜɧɿ ɟɥɟɦɟɧɬɢ, ɬɚɤɿ ɹɤ 3D-ɨɝɥɹɞɢ 
ɬɨɜɚɪɿɜ, ɜɿɞɟɨɨɝɥɹɞɢ, ɤɚɥьɤɭɥɹɬɨɪɢ ɚɛɨ ɜɿɪɬɭɚɥьɧɿ ɩɪɢɦɿɪɨɱɧɿ, ɫɬɜɨɪɢɬɢ ɿɧɬɟɪɚɤɬɢɜɧɿ 
ɩɪɨɦɨ-ɛɚɧɟɪɢ ɬɚ ɚɤɰɿʀ); ɡɪɨɛɢɬɢ ɩɟɪɫɨɧɚɥɿɡɚɰɿɸ ɬɚ ɪɟɤɨɦɟɧɞɚɰɿʀ (ɩɨɝɥɢɛɢɬɢ 
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ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ ɧɚ ɨɫɧɨɜɿ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɿɫɬɨɪɿʀ ɩɨɤɭɩɨɤ ɬɚ ɿɧɬɟɪɟɫɿɜ, ɜɩɪɨɜɚɞɢɬɢ 
ɫɢɫɬɟɦɢ ɪɟɤɨɦɟɧɞɚɰɿɣ «ɋɯɨɠɿ ɬɨɜɚɪɢ» ɬɚ «Ɍɨɜɚɪɢ, ɹɤɿ ɦɨɠɭɬь ɡɚɰɿɤɚɜɢɬɢ ɜɚɫ»); 
ɿɧɬɟɝɪɚɰɿɹ ɡ ɫɨɰɿɚɥьɧɢɦɢ ɦɟɪɟɠɚɦɢ (ɞɚɬɢ ɦɨɠɥɢɜɿɫɬь ɞɿɥɢɬɢɫɹ ɬɨɜɚɪɚɦɢ ɬɚ ɚɤɰɿɹɦɢ ɭ 
ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ; ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɫɨɰɿɚɥьɧɿ ɞɨɤɚɡɢ ɱɟɪɟɡ ɜɿɞɝɭɤɢ ɬɚ ɪɟɣɬɢɧɝɢ ɡ 
ɫɨɰɿɚɥьɧɢɯ ɩɥɚɬɮɨɪɦ); ɩɨɤɪɚɳɢɬɢ ɤɨɧɬɟɧɬ ɬɚ ɿɧɮɨɪɦɚɰɿɸ ɩɪɨ ɬɨɜɚɪɢ (ɡɪɨɛɢɬɢ ɞɟɬɚɥьɧɿ 
ɨɩɢɫɢ, ɹɤɿ ɜɤɥɸɱɚɸɬь ɫɤɥɚɞ, ɿɧɫɬɪɭɤɰɿʀ, ɜɿɞɝɭɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɩɭɛɥɿɤɭɜɚɬɢ ɜɿɞɟɨ-ɨɝɥɹɞɢ 
ɿ ɪɟɤɨɦɟɧɞɚɰɿʀ ɟɤɫɩɟɪɬɿɜ); ɦɨɧɿɬɨɪɢɬɢ ɬɟɯɧɿɱɧɿ ɩɨɤɚɡɧɢɤɢ ɬɚ ɲɜɢɞɤɿɫɬь ɪɨɛɨɬɢ ɫɚɣɬɭ 
(ɪɟɝɭɥɹɪɧɨ ɬɟɫɬɭɜɚɬɢ ɫɚɣɬ ɧɚ ɲɜɢɞɤɿɫɬь ɡɚɜɚɧɬɚɠɟɧɧɹ ɬɚ ɞɨɫɬɭɩɧɿɫɬь, ɜɩɪɨɜɚɞɠɭɜɚɬɢ 
ɫɢɫɬɟɦɢ ɲɜɢɞɤɨɝɨ ɪɟɚɝɭɜɚɧɧɹ ɧɚ ɬɟɯɧɿɱɧɿ ɡɛɨʀ); ɩɿɞɜɢɳɢɬɢ ɥɨɹɥьɧɿɫɬь ɬɚ ɜɡɚєɦɨɞɿɸ 
(ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɿɧɬɟɪɚɤɬɢɜɧɿ ɩɪɨɝɪɚɦɢ ɥɨɹɥьɧɨɫɬɿ ɡ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɦɢ ɛɨɧɭɫɚɦɢ, 
ɜɩɪɨɜɚɞɠɭɜɚɬɢ ɝɟɣɦɿɮɿɤɚɰɿɸ ɞɥɹ ɫɬɢɦɭɥɸɜɚɧɧɹ ɚɤɬɢɜɧɨɫɬɿ ɤɨɪɢɫɬɭɜɚɱɿɜ). ɐɿ ɡɚɯɨɞɢ 
ɞɨɡɜɨɥɹɬь ɩɨɤɪɚɳɢɬɢ ɤɨɪɢɫɬɭɜɚɰьɤɢɣ ɞɨɫɜɿɞ, ɩɿɞɜɢɳɢɬɢ ɪɿɜɟɧь ɤɨɧɜɟɪɫɿʀ ɬɚ ɭɬɪɢɦɚɬɢ 
ɤɥɿєɧɬɿɜ ɧɚ ɫɚɣɬɚɯ EVA, АКtsШЧs ɬɚ PrШstШr, ɜɨɞɧɨɱɚɫ ɡɦɿɰɧɸɸɱɢ ɤɨɧɤɭɪɟɧɬɧɿ ɩɨɡɢɰɿʀ ɧɚ 
ɪɢɧɤɭ ɨɧɥɚɣɧ-ɪɢɬɟɣɥɭ. 

Ɂ ɦɟɬɨɸ ɞɨɫɥɿɞɠɟɧɧɹ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɧɚ ɫɚɣɬɚɯ ɪɿɬɟɣɥɿɜ ɛɭɥɨ ɩɪɨɜɟɞɟɧɨ 
ɚɧɤɟɬɧɟ ɨɩɢɬɭɜɚɧɧɹ ɜ ɨɧɥɚɣɧ ɮɨɪɦɚɬɿ ɡ ɜɢɤɨɪɢɫɬɚɧɧɹɦ ɤɨɦɩ’ɸɬɟɪɧɢɯ ɬɟɯɧɨɥɨɝɿɣ. 
Ɉɩɢɬɭɜɚɧɧɹ ɨɯɨɩɥɸɜɚɥɨ ɬɪɢ ɩɪɨɜɿɞɧɿ ɭɤɪɚʀɧɫьɤɿ ɪɿɬɟɣɥ‑ɦɚɣɞɚɧɱɢɤɢ ɭ ɫɟɝɦɟɧɬɿ 
ɤɨɫɦɟɬɢɤɢ ɬɚ ɬɨɜɚɪɿɜ ɞɥɹ ɞɨɝɥɹɞɭ: EVA.UA, АКtsШЧs (ɍɤɪɚʀɧɚ) ɬɚ PrШstШr.ЮК. 

Ⱥɧɤɟɬɚ ɫɤɥɚɞɚɥɚɫɹ ɡ ɡɚɤɪɢɬɢɯ ɬɚ ɧɚɩɿɜɡɚɤɪɢɬɢɯ ɡɚɩɢɬɚɧь, ɳɨ ɞɨɡɜɨɥɹɥɨ ɨɬɪɢɦɚɬɢ 
ɤɿɥьɤɿɫɧɿ ɬɚ ɹɤɿɫɧɿ ɞɚɧɿ ɳɨɞɨ: 

– ɞɟɦɨɝɪɚɮɿɱɧɢɯ ɯɚɪɚɤɬɟɪɢɫɬɢɤ ɤɨɪɢɫɬɭɜɚɱɿɜ (ɜɿɤ, ɫɬɚɬь, ɦɿɫɰɟ ɩɪɨɠɢɜɚɧɧɹ), 
– ɩɪɢɫɬɪɨʀɜ, ɡ ɹɤɢɯ ɤɨɪɢɫɬɭɜɚɱɿ ɡɚɯɨɞɹɬь ɧɚ ɫɚɣɬ (ɦɨɛɿɥьɧɢɣ ɬɟɥɟɮɨɧ, ɞɟɫɤɬɨɩ, 

ɩɥɚɧɲɟɬ), 
– ɱɚɫɬɨɬɢ ɜɿɞɜɿɞɭɜɚɧɧɹ ɫɚɣɬɿɜ ɬɚ ɫɟɪɟɞɧьɨʀ ɬɪɢɜɚɥɨɫɬɿ ɫɟɫɿɣ, 
– ɨɫɧɨɜɧɢɯ ɰɿɥɟɣ ɜɿɞɜɿɞɭɜɚɧɧɹ (ɩɨɤɭɩɤɚ, ɩɟɪɟɝɥɹɞ, ɩɟɪɟɜɿɪɤɚ ɚɤɰɿɣ), 
– ɪɿɜɧɹ ɡɚɞɨɜɨɥɟɧɨɫɬɿ ɤɨɪɢɫɬɭɜɚɱɿɜ ɿɧɬɟɪɮɟɣɫɨɦ ɬɚ ɡɪɭɱɧɿɫɬɸ ɤɨɪɢɫɬɭɜɚɧɧɹ 

ɫɚɣɬɨɦ, 
– ɝɨɬɨɜɧɨɫɬɿ ɪɟɤɨɦɟɧɞɭɜɚɬɢ ɫɚɣɬ ɿɧɲɢɦ ɤɨɪɢɫɬɭɜɚɱɚɦ (ІPS). 
Ɉɩɢɬɭɜɚɧɧɹ ɩɪɨɜɨɞɢɥɨɫɹ ɫɟɪɟɞ 150 ɪɟɫɩɨɧɞɟɧɬɿɜ, ɩɨ 50 ɧɚ ɤɨɠɟɧ ɫɚɣɬ, ɳɨ 

ɡɚɛɟɡɩɟɱɢɥɨ ɪɟɩɪɟɡɟɧɬɚɬɢɜɧɿɫɬь ɞɚɧɢɯ ɞɥɹ ɩɨɪɿɜɧɹɥьɧɨɝɨ ɚɧɚɥɿɡɭ. 
Ɋɟɡɭɥьɬɚɬɢ ɨɩɢɬɭɜɚɧɧɹ ɞɨɡɜɨɥɢɥɢ ɜɢɡɧɚɱɢɬɢ ɬɢɩɨɜɿ ɩɚɬɟɪɧɢ ɩɨɜɟɞɿɧɤɢ 

ɤɨɪɢɫɬɭɜɚɱɿɜ, ɜɢɹɜɢɬɢ ɩɟɪɟɜɚɝɢ ɬɚ ɫɥɚɛɤɿ ɦɿɫɰɹ ɤɨɠɧɨɝɨ ɫɚɣɬɭ, ɚ ɬɚɤɨɠ ɧɚɞɚɬɢ 
ɪɟɤɨɦɟɧɞɚɰɿʀ ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɜɟɛ‑ɪɟɫɭɪɫɿɜ (ɬɚɛɥ. 5). 

ȼɫɿ ɬɪɢ ɪɿɬɟɣɥɢ ɦɚɸɬь ɩɟɪɟɜɚɠɧɨ ɠɿɧɨɱɭ ɚɭɞɢɬɨɪɿɸ (75–85 %).  Ɉɫɧɨɜɧɚ ɜɿɤɨɜɚ 
ɝɪɭɩɚ – 25–34 ɪɨɤɢ, ɳɨ ɜɿɞɩɨɜɿɞɚє ɬɢɩɨɜɨɦɭ ɫɩɨɠɢɜɚɱɭ ɤɨɫɦɟɬɢɤɢ ɬɚ ɬɨɜɚɪɿɜ ɞɥɹ 
ɞɨɝɥɹɞɭ. EVA ɬɚ PrШstШr ɦɚɸɬь ɬɪɨɯɢ ɛɿɥьɲɟ ɦɨɥɨɞɢɯ ɤɨɪɢɫɬɭɜɚɱɿɜ 18–24, ɳɨ ɦɨɠɟ 
ɫɜɿɞɱɢɬɢ ɩɪɨ ɩɪɢɜɚɛɥɢɜɿɫɬь ɛɪɟɧɞɭ ɞɥɹ ɫɬɭɞɟɧɬɿɜ ɿ ɦɨɥɨɞɿ. Ȼɿɥьɲɿɫɬь ɤɨɪɢɫɬɭɜɚɱɿɜ 
ɡɚɯɨɞɹɬь ɡ ɦɨɛɿɥьɧɢɯ ɩɪɢɫɬɪɨʀɜ (65–75 %), ɨɫɨɛɥɢɜɨ PrШstШr. ɐɟ ɨɡɧɚɱɚє, ɳɨ ɦɨɛɿɥьɧɚ 
ɨɩɬɢɦɿɡɚɰɿɹ ɬɚ ɲɜɢɞɤɿɫɬь ɡɚɜɚɧɬɚɠɟɧɧɹ ɤɪɢɬɢɱɧɨ ɜɚɠɥɢɜɿ. ɋɟɪɟɞɧɹ ɬɪɢɜɚɥɿɫɬь ɫɟɫɿʀ 
ɧɚɣɜɢɳɚ ɧɚ PrШstШr.ЮК (7 ɯɜ), ɳɨ ɦɨɠɟ ɫɜɿɞɱɢɬɢ ɩɪɨ ɛɿɥьɲ ɝɥɢɛɨɤɟ ɡɚɥɭɱɟɧɧɹ ɚɛɨ ɡɪɭɱɧɭ 
ɫɬɪɭɤɬɭɪɭ ɤɚɬɚɥɨɝɭ. EVA ɬɚ PrШstШr ɦɚɸɬь ɛɿɥьɲɭ ɱɚɫɬɤɭ ɚɤɬɢɜɧɢɯ ɤɨɪɢɫɬɭɜɚɱɿɜ 
(ɳɨɞɧɹ/ɪɚɡ ɧɚ ɬɢɠɞɟɧь), ɳɨ ɜɿɞɨɛɪɚɠɚє ɥɨɹɥьɧɿɫɬь. Ɉɫɧɨɜɧɚ ɦɟɬɚ – ɩɨɤɭɩɤɚ, ɚɥɟ ɡɧɚɱɧɚ 
ɱɚɫɬɤɚ ɤɨɪɢɫɬɭɜɚɱɿɜ ɡɚɯɨɞɢɬь ɩɪɨɫɬɨ ɩɟɪɟɝɥɹɧɭɬɢ ɬɨɜɚɪɢ ɚɛɨ ɩɟɪɟɜɿɪɢɬɢ ɚɤɰɿʀ. ȼɫɿ ɫɚɣɬɢ 
ɨɰɿɧɟɧɿ ɤɨɪɢɫɬɭɜɚɱɚɦɢ ɜɢɳɟ 4 ɛɚɥɿɜ ɡɚ 5‑ɛɚɥьɧɨɸ ɲɤɚɥɨɸ. ІPS (ɝɨɬɨɜɧɿɫɬь 
ɪɟɤɨɦɟɧɞɭɜɚɬɢ) ɜɢɫɨɤɢɣ ɞɥɹ EVA ɬɚ PrШstШr (8/10), ɬɪɨɯɢ ɧɢɠɱɢɣ ɞɥɹ АКtsШЧs (7/10), ɳɨ 
ɦɨɠɟ ɫɜɿɞɱɢɬɢ ɩɪɨ ɦɟɧɲɭ ɟɦɨɰɿɣɧɭ ɩɪɢɯɢɥьɧɿɫɬь ɚɛɨ UБ‑ɩɪɨɛɥɟɦɢ. 
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Ɍɚɛɥɢɰɹ 5 – Ɋɟɡɭɥьɬɚɬɢ ɚɧɤɟɬɭɜɚɧɧɹ ɤɨɪɢɫɬɭɜɚɱɿɜ ɪɿɬɟɣɥ-ɦɚɣɞɚɧɱɢɤɚɦɢ 

ɉɨɤɚɡɧɢɤ EVA.UA Watsons 
(ɍɤɪɚʀɧɚ) 

Prostor.ua 

Ʉɿɥьɤɿɫɬь ɨɩɢɬɚɧɢɯ 50 50 50 

ɋɬɚɬь, % (ɠɿɧɤɢ / ɱɨɥɨɜɿɤɢ) 80 / 20 75 / 25 85 / 15 

ȼɿɤ, % (18–24 / 25–34 / 35–44 / 45+) 15 / 40 / 30 / 15 20 / 35 / 30 / 15 10 / 45 / 30 / 15 

ɉɪɢɫɬɪɿɣ ɞɥɹ ɜɯɨɞɭ, % (ɦɨɛɿɥьɧɢɣ / 
ɞɟɫɤɬɨɩ / ɩɥɚɧɲɟɬ) 

70 / 25 / 5 65 / 30 / 5 75 / 20 / 5 

ɋɟɪɟɞɧɹ ɬɪɢɜɚɥɿɫɬь ɫɟɫɿʀ (ɯɜ) 6 5 7 

ɑɚɫɬɨɬɚ ɜɿɞɜɿɞɭɜɚɧɧɹ, % (ɳɨɞɧɹ / ɪɚɡ ɧɚ 
ɬɢɠɞɟɧь / ɪɚɡ ɧɚ ɦɿɫɹɰь) 

10 / 50 / 40 5 / 55 / 40 15 / 50 / 35 

Ɉɫɧɨɜɧɚ ɦɟɬɚ ɜɿɞɜɿɞɭɜɚɧɧɹ, % (ɩɨɤɭɩɤɚ / 
ɩɟɪɟɝɥɹɞ / ɚɤɰɿʀ/ɡɧɢɠɤɢ) 

60 / 25 / 15 55 / 30 / 15 65 / 20 / 15 

Ɂɪɭɱɧɿɫɬь ɫɚɣɬɭ (ɨɰɿɧɤɚ 1–5) 4.2 4.0 4.3 

Ƚɨɬɨɜɧɿɫɬь ɪɟɤɨɦɟɧɞɭɜɚɬɢ (ІPS, 0–10) 8 7 8 

Ⱦɠɟɪɟɥɨ: ɜɥɚɫɧɿ ɞɨɫɥɿɞɠɟɧɧɹ ɚɜɬɨɪɿɜ 
 
EVA ɬɚ PrШstШr ɞɟɦɨɧɫɬɪɭɸɬь ɫɯɨɠɭ ɩɨɜɟɞɿɧɤɭ ɤɨɪɢɫɬɭɜɚɱɿɜ: ɦɨɛɿɥьɧɚ ɚɤɬɢɜɧɿɫɬь, 

ɱɚɫɬɟ ɜɿɞɜɿɞɭɜɚɧɧɹ, ɜɢɫɨɤɢɣ ɪɿɜɟɧь ɡɚɥɭɱɟɧɨɫɬɿ. АКtsШЧs ɦɚє ɬɪɨɯɢ ɦɟɧɲɭ ɡɚɥɭɱɟɧɿɫɬь ɿ 
ІPS, ɦɨɠɥɢɜɨ ɱɟɪɟɡ ɦɟɧɲɟ ɚɤɰɟɧɬɨɜɚɧɭ ɨɧɥɚɣɧ-ɤɨɦɭɧɿɤɚɰɿɸ. Ɇɚɪɤɟɬɢɧɝɨɜɿ 
ɪɟɤɨɦɟɧɞɚɰɿʀ: ɩɨɤɪɚɳɢɬɢ ɦɨɛɿɥьɧɭ ɜɟɪɫɿɸ, ɨɪɿєɧɬɭɜɚɬɢ ɤɨɧɬɟɧɬ ɧɚ ɨɫɧɨɜɧɭ ɜɿɤɨɜɭ ɝɪɭɩɭ 
25–34, ɩɿɞɬɪɢɦɭɜɚɬɢ ɚɤɰɿɣɧɿ ɩɪɨɩɨɡɢɰɿʀ ɬɚ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɿ ɪɟɤɨɦɟɧɞɚɰɿʀ ɞɥɹ ɡɛɿɥьɲɟɧɧɹ 
ɤɨɧɜɟɪɫɿɣ. 

Ɋɟɡɭɥьɬɚɬɢ ɚɧɤɟɬɭɜɚɧɧɹ ɧɚɞɚɥɢ ɿɧɮɨɪɦɚɰɿɸ ɩɪɨ ɞɟɦɨɝɪɚɮɿɱɧɢɣ ɩɪɨɮɿɥь 
ɤɨɪɢɫɬɭɜɚɱɿɜ ɬɚ ʀɯɧɿ ɫɭɛ’єɤɬɢɜɧɿ ɨɰɿɧɤɢ ɫɚɣɬɿɜ. Ⱦɥɹ ɛɿɥьɲ ɝɥɢɛɨɤɨɝɨ ɚɧɚɥɿɡɭ 
ɩɨɜɟɞɿɧɤɨɜɢɯ ɩɚɬɟɪɧɿɜ ɤɨɪɢɫɬɭɜɚɱɿɜ ɧɚ ɨɧɥɚɣɧ‑ɦɚɣɞɚɧɱɢɤɚɯ EVA.UA, АКtsШЧs (ɍɤɪɚʀɧɚ) 
ɬɚ PrШstШr.ЮК ɛɭɥɢ ɜɢɤɨɪɢɫɬɚɧɿ ɜɟɛ-ɚɧɚɥɿɬɢɱɧɿ ɩɨɤɚɡɧɢɤɢ. ɉɨɜɟɞɿɧɤɨɜɢɣ ɚɧɚɥɿɡ ɞɨɡɜɨɥɹє 
ɨɰɿɧɢɬɢ ɪɟɚɥьɧɿ ɞɿʀ ɤɨɪɢɫɬɭɜɚɱɿɜ ɧɚ ɫɚɣɬɿ: ɹɤɿ ɫɬɨɪɿɧɤɢ ɜɨɧɢ ɜɿɞɜɿɞɭɸɬь, ɫɤɿɥьɤɢ ɱɚɫɭ 
ɩɪɨɜɨɞɹɬь, ɹɤ ɜɡɚєɦɨɞɿɸɬь ɿɡ ɤɨɧɬɟɧɬɨɦ ɬɚ ɹɤ ɱɚɫɬɨ ɡɞɿɣɫɧɸɸɬь ɤɨɧɜɟɪɫɿɣɧɿ ɞɿʀ 
(ɞɨɞɚɜɚɧɧɹ ɬɨɜɚɪɭ ɭ ɤɨɲɢɤ, ɨɮɨɪɦɥɟɧɧɹ ɡɚɦɨɜɥɟɧɧɹ). Ʉɨɦɛɿɧɭɜɚɧɧɹ ɞɚɧɢɯ ɚɧɤɟɬɭɜɚɧɧɹ 
ɡ ɜɟɛ-ɚɧɚɥɿɬɢɤɨɸ ɞɚє ɡɦɨɝɭ ɨɬɪɢɦɚɬɢ ɰɿɥɿɫɧɟ ɭɹɜɥɟɧɧɹ ɩɪɨ ɤɨɪɢɫɬɭɜɚɱɿɜ ɬɚ ɟɮɟɤɬɢɜɧɿɫɬь 
ɫɚɣɬɭ (ɬɚɛɥ. 6). 

ɇɚɣɛɿɥьɲɭ ɚɤɬɢɜɧɿɫɬь ɞɟɦɨɧɫɬɪɭɸɬь ɤɨɪɢɫɬɭɜɚɱɿ PrШstШr.ЮК: ɫɟɪɟɞɧɹ ɤɿɥьɤɿɫɬь 
ɩɟɪɟɝɥɹɧɭɬɢɯ ɫɬɨɪɿɧɨɤ ɿ ɬɪɢɜɚɥɿɫɬь ɫɟɫɿʀ ɧɚɣɜɢɳɿ. EVA.UA ɩɨɤɚɡɭє ɫɟɪɟɞɧɿ ɩɨɤɚɡɧɢɤɢ, ɚ 
Watsons ɦɚє ɧɢɠɱɭ ɡɚɥɭɱɟɧɿɫɬь ɬɚ ɬɪɢɜɚɥɿɫɬь ɫɟɚɧɫɭ, ɳɨ ɦɨɠɟ ɫɜɿɞɱɢɬɢ ɩɪɨ ɩɨɬɪɟɛɭ ɜ 
ɩɨɤɪɚɳɟɧɧɿ ɧɚɜɿɝɚɰɿʀ ɬɚ ɤɨɧɬɟɧɬɭ. ɇɚɣɧɢɠɱɢɣ ɩɨɤɚɡɧɢɤ ɭ PrШstШr.ЮК (30 %), ɳɨ ɝɨɜɨɪɢɬь 
ɩɪɨ ɤɪɚɳɭ ɫɬɪɭɤɬɭɪɭ ɫɚɣɬɭ ɿ ɛɿɥьɲ ɪɟɥɟɜɚɧɬɧɢɣ ɤɨɧɬɟɧɬ ɞɥɹ ɤɨɪɢɫɬɭɜɚɱɿɜ. 
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Ɍɚɛɥɢɰɹ 6 – ɉɨɜɟɞɿɧɤɨɜɿ ɩɨɤɚɡɧɢɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɫɚɣɬɿɜ ɪɿɬɟɣɥɿɜ 

ɉɨɤɚɡɧɢɤ EVA.UA Watsons 
(ɍɤɪɚʀɧɚ) 

Prostor.ua 

ɋɟɪɟɞɧɹ ɤɿɥьɤɿɫɬь ɩɟɪɟɝɥɹɧɭɬɢɯ ɫɬɨɪɿɧɨɤ ɡɚ 
ɫɟɚɧɫ 

6 5 7 

ɋɟɪɟɞɧɹ ɬɪɢɜɚɥɿɫɬь ɫɟɚɧɫɭ (ɯɜ) 6 5 7 

ɉɨɤɚɡɧɢɤ ɜɿɞɦɨɜ (BШЮЧМО RКtО, %) 35 40 30 

ȼɿɞɫɨɬɨɤ ɩɨɜɟɪɧɟɧь ɧɚ ɫɚɣɬ (RОturn Rate, %) 45 40 50 

ɑɚɫɬɤɚ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɹɤɿ ɞɨɞɚɥɢ ɬɨɜɚɪ ɭ 
ɤɨɲɢɤ (%) 

55 50 60 

ɑɚɫɬɤɚ ɡɚɜɟɪɲɟɧɢɯ ɩɨɤɭɩɨɤ ɜɿɞ ɱɢɫɥɚ 
ɞɨɞɚɧɢɯ ɭ ɤɨɲɢɤ (%) 

70 65 72 

Ɉɫɧɨɜɧɿ ɞɠɟɪɟɥɚ ɬɪɚɮɿɤɭ, % Organic 50 / 
Direct 30 / 
Social 20 

Organic 45 / 
Direct 35 / 
Social 20 

Organic 55 / 
Direct 25 / 
Social 20 

Ⱦɠɟɪɟɥɨ: ɜɥɚɫɧɿ ɞɨɫɥɿɞɠɟɧɧɹ ɚɜɬɨɪɿɜ 
 
АКtsШЧs ɦɚє ɧɚɣɜɢɳɢɣ ɩɨɤɚɡɧɢɤ (40 %), ɳɨ ɦɨɠɟ ɛɭɬɢ ɫɢɝɧɚɥɨɦ ɧɟɨɛɯɿɞɧɨɫɬɿ 

ɨɩɬɢɦɿɡɚɰɿʀ ɩɟɪɲɨʀ ɜɡɚєɦɨɞɿʀ ɤɨɪɢɫɬɭɜɚɱɚ ɿɡ ɫɚɣɬɨɦ. ȼɢɳɢɣ RОtЮrЧ RКtО ɧɚ PrШstШr.ЮК 
(50 %) ɬɚ EVA.UA (45 %) ɫɜɿɞɱɢɬь ɩɪɨ ɮɨɪɦɭɜɚɧɧɹ ɥɨɹɥьɧɨʀ ɚɭɞɢɬɨɪɿʀ. ɑɚɫɬɤɚ ɞɨɞɚɧɢɯ 
ɭ ɤɨɲɢɤ ɬɨɜɚɪɿɜ ɿ ɡɚɜɟɪɲɟɧɢɯ ɩɨɤɭɩɨɤ ɧɚɣɜɢɳɚ ɧɚ PrШstШr.ЮК, ɳɨ ɜɿɞɨɛɪɚɠɚє 
ɟɮɟɤɬɢɜɧɿɫɬь UБ ɬɚ ɩɪɨɞɚɠɿɜ. Ɉɪɝɚɧɿɱɧɢɣ ɬɪɚɮɿɤ (SEЇ) є ɞɨɦɿɧɭɸɱɢɦ ɞɥɹ ɜɫɿɯ ɫɚɣɬɿɜ, 
ɳɨ ɩɿɞɤɪɟɫɥɸє ɜɚɠɥɢɜɿɫɬь ɨɩɬɢɦɿɡɚɰɿʀ ɤɨɧɬɟɧɬɭ ɞɥɹ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦ. ɉɪɹɦɿ ɩɟɪɟɯɨɞɢ 
(DТrОМt) ɬɚ ɫɨɰɿɚɥьɧɿ ɦɟɪɟɠɿ (SШМТКХ) ɬɚɤɨɠ ɪɨɛɥɹɬь ɡɧɚɱɧɢɣ ɜɧɟɫɨɤ, ɨɫɨɛɥɢɜɨ ɭ ɡɚɥɭɱɟɧɧɿ 
ɩɨɫɬɿɣɧɢɯ ɤɨɪɢɫɬɭɜɚɱɿɜ. 

PrШstШr.ЮК ɞɟɦɨɧɫɬɪɭє ɧɚɣɜɢɳɭ ɡɚɥɭɱɟɧɿɫɬь ɤɨɪɢɫɬɭɜɚɱɿɜ ɬɚ ɤɨɧɜɟɪɫɿʀ, ɳɨ ɪɨɛɢɬь 
ɣɨɝɨ ɧɚɣɛɿɥьɲ ɟɮɟɤɬɢɜɧɢɦ ɫɟɪɟɞ ɬɪьɨɯ ɫɚɣɬɿɜ ɭ ɩɨɜɟɞɿɧɤɨɜɨɦɭ ɚɫɩɟɤɬɿ. EVA.UA 
ɭɬɪɢɦɭє ɫɟɪɟɞɧɿɣ ɪɿɜɟɧь ɡɚɥɭɱɟɧɨɫɬɿ, ɡ ɩɨɬɟɧɰɿɚɥɨɦ ɞɥɹ ɩɨɤɪɚɳɟɧɧɹ ɱɟɪɟɡ ɨɩɬɢɦɿɡɚɰɿɸ 
ɤɨɧɜɟɪɫɿɣɧɢɯ ɲɥɹɯɿɜ. АКtsШЧs ɩɨɬɪɟɛɭє ɭɜɚɝɢ ɞɨ UБ, ɡɧɢɠɟɧɧɹ ɩɨɤɚɡɧɢɤɚ ɜɿɞɦɨɜ ɬɚ 
ɩɿɞɜɢɳɟɧɧɹ ɬɪɢɜɚɥɨɫɬɿ ɫɟɚɧɫɭ ɞɥɹ ɡɛɿɥьɲɟɧɧɹ ɤɨɧɜɟɪɫɿɣ. 

ɐɿ ɩɨɜɟɞɿɧɤɨɜɿ ɩɨɤɚɡɧɢɤɢ ɪɚɡɨɦ ɿɡ ɞɟɦɨɝɪɚɮɿɱɧɢɦɢ ɞɚɧɢɦɢ ɚɧɤɟɬɭɜɚɧɧɹ 
ɞɨɡɜɨɥɹɸɬь ɩɨɛɭɞɭɜɚɬɢ ɰɿɥɿɫɧɭ ɦɨɞɟɥь ɤɨɪɢɫɬɭɜɚɰьɤɨʀ ɜɡɚєɦɨɞɿʀ, ɳɨ ɫɬɚɧɟ ɨɫɧɨɜɨɸ ɞɥɹ 
ɪɟɤɨɦɟɧɞɚɰɿɣ ɳɨɞɨ ɩɨɤɪɚɳɟɧɧɹ ɫɚɣɬɿɜ ɪɿɬɟɣɥɿɜ ɬɚ ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɨɧɥɚɣɧ-
ɩɪɨɞɚɠɿɜ. 

ȼɢɫɧɨɜɤɢ ɡ ɞɚɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɿ ɩɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɪɨɡɪɨɛɨɤ ɡɚ ɞɚɧɢɦ 
ɧɚɩɪɹɦɨɦ. Ʉɨɧɤɭɪɟɧɬɧɢɣ ɚɧɚɥɿɡ ɭ ɫɮɟɪɿ О-МШЦЦОrМО ɡɚ ɞɨɩɨɦɨɝɨɸ ɜɟɛ-ɚɧɚɥɿɬɢɤɢ ɬɚ 
ɫɬɚɬɢɫɬɢɱɧɢɯ ɦɟɬɨɞɿɜ ɞɨɡɜɨɥɹє ɩɨɪɿɜɧɸɜɚɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɪɿɬɟɣɥɿɜ, ɜɢɹɜɥɹɬɢ ɩɨɜɟɞɿɧɤɨɜɿ 
ɩɚɬɟɪɧɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɿ ɮɨɪɦɭɜɚɬɢ ɨɛґɪɭɧɬɨɜɚɧɿ ɦɚɪɤɟɬɢɧɝɨɜɿ ɪɿɲɟɧɧɹ ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ 
ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ. ɍ ɪɨɛɨɬɿ ɫɢɫɬɟɦɚɬɢɡɨɜɚɧɨ ɤɥɸɱɨɜɿ ɩɨɜɟɞɿɧɤɨɜɿ ɦɟɬɪɢɤɢ 
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(ɤɿɥьɤɿɫɬь ɫɟɚɧɫɿɜ, ɩɨɤɚɡɧɢɤ ɜɿɞɦɨɜ, ɤɨɧɜɟɪɫɿɹ, ɞɠɟɪɟɥɚ ɬɪɚɮɿɤɭ, ɩɨɜɟɪɧɟɧɧɹ ɤɨɪɢɫɬɭɜɚɱɿɜ) 
ɿ ɡɚɩɪɨɩɨɧɨɜɚɧɨ ɦɨɞɟɥь ɤɿɥьɤɿɫɧɨɝɨ ɨɰɿɧɸɜɚɧɧɹ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɜɟɛ ɪɟɫɭɪɫɿɜ ɧɚ 
ɨɫɧɨɜɿ ɿɧɬɟɝɪɨɜɚɧɢɯ ɩɨɤɚɡɧɢɤɿɜ ɤɨɪɢɫɬɭɜɚɰьɤɨʀ ɚɤɬɢɜɧɨɫɬɿ. Ʉɨɪɢɫɬɭɜɚɱɿɜ ɜɟɛ-ɫɚɣɬɚɦɢ 
ɪɿɬɟɣɥɿɜ EVA, АКtsШЧs ɬɚ PrШstШr ɛɭɥɨ ɪɨɡɩɨɞɿɥɟɧɨ ɧɚ ɬɪɢ ɩɨɜɟɞɿɧɤɨɜɿ ɫɟɝɦɟɧɬɢ: ɲɜɢɞɤɿ 
ɩɨɤɭɩɰɿ, ɞɨɫɥɿɞɧɢɤɢ ɬɚ ɩɨɪɿɜɧɸɜɚɱɿ ɰɿɧ. Ɋɟɡɭɥьɬɚɬɢ ɩɨɤɚɡɭɸɬь, ɳɨ ɬɢɩɨɜɿ ɲɥɹɯɢ 
ɤɨɪɢɫɬɭɜɚɱɿɜ ɡɚɥɟɠɚɬь ɜɿɞ ɫɟɝɦɟɧɬɚ: ɲɜɢɞɤɿ ɩɨɤɭɩɰɿ ɩɪɚɝɧɭɬь ɲɜɢɞɤɢɯ ɩɨɤɭɩɨɤ, 
ɞɨɫɥɿɞɧɢɤɢ — ɞɟɬɚɥɟɣ ɬɨɜɚɪɭ, ɚ ɩɨɪɿɜɧɸɜɚɱɿ ɰɿɧ — ɟɤɨɧɨɦɿʀ, ɳɨ ɜɢɦɚɝɚє ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ 
ɤɨɧɬɟɧɬɭ ɬɚ ɩɪɨɩɨɡɢɰɿɣ. ɍɫɿ ɬɪɢ ɦɟɪɟɠɿ ɟɮɟɤɬɢɜɧɨ ɜɢɤɨɪɢɫɬɨɜɭɸɬь ɰɢɮɪɨɜɿ ɫɬɪɚɬɟɝɿʀ ɞɥɹ 
ɡɚɥɭɱɟɧɧɹ ɬɚ ɭɬɪɢɦɚɧɧɹ ɤɥɿєɧɬɿɜ: EVA — ɩɟɪɫɨɧɚɥɿɡɚɰɿɹ ɬɚ ɛɨɧɭɫɢ, АКtsШЧs — ɫɭɱɚɫɧɢɣ 
ɞɢɡɚɣɧ ɿ ɿɧɬɟɝɪɚɰɿɹ ɡ ɚɤɚɭɧɬɚɦɢ, PrШstШr — ɩɪɨɫɬɢɣ ɿɧɬɟɪɮɟɣɫ ɿ ɡɪɨɡɭɦɿɥɚ ɧɚɜɿɝɚɰɿɹ, ɳɨ 
ɩɿɞɜɢɳɭє ɥɨɹɥьɧɿɫɬь ɿ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿ. ɍɫɿ ɬɪɢ ɦɟɪɟɠɿ ɦɚɸɬь ɜɥɚɫɧɿ ɰɢɮɪɨɜɿ ɫɬɪɚɬɟɝɿʀ ɞɥɹ 
ɡɚɥɭɱɟɧɧɹ ɬɚ ɭɬɪɢɦɚɧɧɹ ɤɥɿєɧɬɿɜ, ɩɪɨɬɟ ɜɿɞɦɿɧɧɨɫɬɿ ɩɿɞɤɪɟɫɥɸɸɬь ɩɨɬɪɟɛɭ ɜ ɩɨɞɚɥьɲɨɦɭ 
ɚɧɚɥɿɡɿ ɮɚɤɬɨɪɿɜ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɿ ɬɨɱɨɤ ɪɨɫɬɭ ɤɨɠɧɨɝɨ ɫɚɣɬɭ. ȼɢɡɧɚɱɟɧɨ, ɳɨ ɜɟɛ-
ɫɚɣɬɢ EVA, АКtsШЧs ɿ PrШstШr ɟɮɟɤɬɢɜɧɨ ɜɢɤɨɪɢɫɬɨɜɭɸɬь ɰɢɮɪɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ ɞɥɹ ɜɡɚєɦɨɞɿʀ 
ɡ ɤɨɪɢɫɬɭɜɚɱɚɦɢ, ɨɞɧɚɤ ɦɚɸɬь ɪɿɡɧɿ ɪɿɜɧɿ ɡɪɭɱɧɨɫɬɿ ɬɚ ɮɭɧɤɰɿɨɧɚɥьɧɨɫɬɿ. EVA ɜɢɪɿɡɧɹєɬьɫɹ 
ɩɪɨɫɬɨɬɨɸ ɧɚɜɿɝɚɰɿʀ ɣ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɦɢ ɩɪɨɩɨɡɢɰɿɹɦɢ, ɚɥɟ ɩɨɬɪɟɛɭє ɛɿɥьɲɟ ɮɿɥьɬɪɿɜ ɿ 
ɿɧɬɟɪɚɤɬɢɜɧɨɫɬɿ. АКtsШЧs ɦɚє ɫɭɱɚɫɧɢɣ ɞɢɡɚɣɧ ɿ ɦɨɛɿɥьɧɭ ɚɞɚɩɬɢɜɧɿɫɬь, ɩɪɨɬɟ ɫɤɥɚɞɧɭ 
ɫɬɪɭɤɬɭɪɭ ɧɚɜɿɝɚɰɿʀ ɬɚ ɧɟɞɨɫɬɚɬɧьɨ ɞɟɬɚɥьɧɿ ɨɩɢɫɢ ɬɨɜɚɪɿɜ. PrШstШr ɡɚɛɟɡɩɟɱɭє ɡɪɭɱɧɿɫɬь ɿ 
ɲɜɢɞɤɢɣ ɞɨɫɬɭɩ ɞɨ ɬɨɜɚɪɿɜ, ɨɞɧɚɤ ɦɨɠɟ ɩɨɤɪɚɳɢɬɢ ɿɧɬɟɪɚɤɬɢɜɧɿɫɬь ɬɚ ɩɨɲɭɤ. SАЇT-ɚɧɚɥɿɡ 
ɩɨɤɚɡɚɜ ɫɩɿɥьɧɿ ɫɢɥьɧɿ ɫɬɨɪɨɧɢ — ɡɪɭɱɧɢɣ ɿɧɬɟɪɮɟɣɫ, ɦɨɛɿɥьɧɭ ɨɩɬɢɦɿɡɚɰɿɸ ɣ 
ɩɟɪɫɨɧɚɥɿɡɚɰɿɸ, ɚ ɬɚɤɨɠ ɫɥɚɛɤɿ — ɨɛɦɟɠɟɧɭ ɿɧɬɟɪɚɤɬɢɜɧɿɫɬь ɿ ɫɤɥɚɞɧɿɫɬь ɩɨɲɭɤɭ. Ɉɫɧɨɜɧɿ 
ɡɚɝɪɨɡɢ — ɤɨɧɤɭɪɟɧɰɿɹ ɬɚ ɬɟɯɧɿɱɧɿ ɪɢɡɢɤɢ. ɍɞɨɫɤɨɧɚɥɟɧɧɹ UБ, ɧɚɜɿɝɚɰɿʀ ɬɚ ɿɧɬɟɝɪɚɰɿʀ 
ɫɨɰɿɚɥьɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɩɿɞɜɢɳɢɬь ɟɮɟɤɬɢɜɧɿɫɬь ɿ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɿɫɬь ɭɫɿɯ ɬɪьɨɯ 
ɩɥɚɬɮɨɪɦ. Ⱦɨɫɥɿɞɠɟɧɨ, ɳɨ ɭɫɿ ɬɪɢ ɪɿɬɟɣɥɢ ɦɚɸɬь ɩɨɞɿɛɧɢɣ ɩɨɪɬɪɟɬ ɚɭɞɢɬɨɪɿʀ — ɩɟɪɟɜɚɠɧɨ 
ɠɿɧɤɢ 25–34 ɪɨɤɿɜ, ɚɤɬɢɜɧɿ ɤɨɪɢɫɬɭɜɚɱɿ ɦɨɛɿɥьɧɢɯ ɩɪɢɫɬɪɨʀɜ. EVA ɬɚ PrШstШr ɡɚɥɭɱɚɸɬь 
ɛɿɥьɲɟ ɦɨɥɨɞɿ 18–24 ɪɨɤɿɜ ɿ ɞɟɦɨɧɫɬɪɭɸɬь ɜɢɳɭ ɥɨɹɥьɧɿɫɬь ɬɚ ІPS, ɧɿɠ АКtsШЧs. ɇɚɣɛɿɥьɲɚ 
ɬɪɢɜɚɥɿɫɬь ɫɟɫɿʀ — ɧɚ PrШstШr.ЮК, ɳɨ ɫɜɿɞɱɢɬь ɩɪɨ ɡɪɭɱɧɿɫɬь ɧɚɜɿɝɚɰɿʀ. Ɉɫɧɨɜɧɚ ɦɟɬɚ 
ɜɿɞɜɿɞɭɜɚɧь — ɩɨɤɭɩɤɚ, ɨɞɧɚɤ ɡɧɚɱɧɚ ɱɚɫɬɤɚ ɤɨɪɢɫɬɭɜɚɱɿɜ ɩɟɪɟɝɥɹɞɚє ɚɤɰɿʀ. Ⱦɥɹ ɩɿɞɜɢɳɟɧɧɹ 
ɟɮɟɤɬɢɜɧɨɫɬɿ ɪɟɤɨɦɟɧɞɨɜɚɧɨ ɩɨɫɢɥɢɬɢ ɦɨɛɿɥьɧɭ ɨɩɬɢɦɿɡɚɰɿɸ, ɩɟɪɫɨɧɚɥɿɡɚɰɿɸ ɤɨɧɬɟɧɬɭ ɬɚ 
ɚɤɰɿɣɧɭ ɤɨɦɭɧɿɤɚɰɿɸ, ɨɪɿєɧɬɭɸɱɢɫь ɧɚ ɤɥɸɱɨɜɭ ɜɿɤɨɜɭ ɝɪɭɩɭ. PrШstШr.ЮК ɞɟɦɨɧɫɬɪɭє 
ɧɚɣɜɢɳɭ ɡɚɥɭɱɟɧɿɫɬь ɿ ɤɨɧɜɟɪɫɿʀ, ɳɨ ɫɜɿɞɱɢɬь ɩɪɨ ɟɮɟɤɬɢɜɧɢɣ UБ ɬɚ ɪɟɥɟɜɚɧɬɧɢɣ ɤɨɧɬɟɧɬ; 
EVA.UA ɡɚɣɦɚє ɫɟɪɟɞɧɿ ɩɨɡɢɰɿʀ ɡ ɩɨɬɟɧɰɿɚɥɨɦ ɞɥɹ ɨɩɬɢɦɿɡɚɰɿʀ ɲɥɹɯɿɜ ɤɨɧɜɟɪɫɿʀ, ɬɨɞɿ ɹɤ 
АКtsШЧs ɩɨɬɪɟɛɭє ɩɨɤɪɚɳɟɧɧɹ ɧɚɜɿɝɚɰɿʀ ɬɚ ɡɧɢɠɟɧɧɹ ɩɨɤɚɡɧɢɤɚ ɜɿɞɦɨɜ. Ɂɚɝɚɥɨɦ ɪɟɡɭɥьɬɚɬɢ 
ɜɤɚɡɭɸɬь ɧɚ ɜɚɠɥɢɜɿɫɬь SEЇ, ɦɨɛɿɥьɧɨʀ ɡɪɭɱɧɨɫɬɿ ɬɚ ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ 
ɟɮɟɤɬɢɜɧɨɫɬɿ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿɜ. 
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ɋompetТtТve КnКlвsТs oП user behavior on retail websites using web analytics: a statistical 
approach. 

The aim of the article. Competitive analysis in the e-commerce sector using web analytics and 
statistical methods is an extremely important tool for modern retail companies, as it allows not only to 
assess their own performance but also to compare key metrics with major market competitors. This 
approach enables the identification of user behavioral patterns, the development of comprehensive 
marketing strategies, the increase of conversion rates and customer loyalty, and the rapid response to 
changes in the digital environment.  

Analysis results. The main objective of this study is to apply statistical methods for competitive 
analysis of user behavior on retail websites, providing objective data on the effectiveness of digital 
platforms and their interaction with audiences. The scientific novelty of the study lies in combining web 
analytics methods with a statistical approach to quantitatively evaluate the competitiveness of online 
platforms. The study systematizes key behavioral metrics such as session counts, bounce rates, 
conversion rates, traffic sources, user return rates, average time on site, number of pages viewed, exit 
rates, and pages with the highest ratings and exits. Based on these metrics, a model for integrated 
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assessment of web resource performance is proposed, allowing for comparison between platforms and 
identification of both strengths and weaknesses of each retailer. The practical significance of the results 
is determined by their applicability for e-commerce enterprises to enhance the effectiveness of online 
platforms. The study provides recommendations for optimizing website structure, improving user 
experience (UX/UI), increasing conversion rates, and fostering a loyal audience. This enables marketers 
and e-commerce managers to make data-driven decisions based on user behavioral patterns and the 
specifics of the competitive environment. Within the study, users of EVA, Watsons, and Prostor websites 
were segmented into three behavioral groups: fast buyers, researchers, and price comparers. The 
analysis focused on user behavior in online cosmetics and household chemistry stores, emphasizing 
typical user journeys and behavioral segmentation. Comparisons of user behavior across the three 
platforms revealed differences in engagement, session duration, number of pages viewed, and 
effectiveness of conversion actions. To assess the effectiveness of web resources, core web analytics 
metrics were identified: number of visits, number of unique users, average time on site, pages viewed, 
bounce rate, conversion rate, exit rate, top-rated pages, and pages with the highest exits. This allowed 
for a comprehensive evaluation of user interaction with the site and identification of critical points for 
improving platform performance. Additionally, a SWOT analysis of the websites of the studied networks 
was conducted, highlighting strategic advantages and areas for improvement. Furthermore, a survey 
аКs МШЧНuМtОН tШ stuНв usОrs’ suЛУОМtТvО perceptions of website functionality and usability. Combining 
survey data with behavioral analysis enabled the evaluation of real user actions, identification of key 
patterns, and understanding of interaction dynamics. Based on this, recommendations were formulated 
to optimize interface design, improve navigation, and increase conversion, contributing to user retention 
and engagement.  

Conclusions and perspectives for further research. Future research prospects include the use 
of artificial intelligence and machine learning to automatically detect user behavioral patterns, the 
НОvОХШpЦОЧt ШП prОНТМtТvО ЦШНОХs ПШr МШЧvОrsТШЧ КЧН ХШвКХtв, ОvКХuКtТШЧ ШП UБ/UI ПКМtШrs’ ТЦpКМt ШЧ 
user behavior, integration of data from social networks and mobile applications, and the creation of 
systems for real-time monitoring of competitive positions. Another important direction involves studying 
the ethical aspects of data collection and processing, ensuring transparency in analytics, and adhering 
to privacy principles in digital marketing. Implementing these directions will contribute to the formation 
of a modern scientific basis for data-driven decision-making in e-commerce and strengthen the 
competitive advantages of Ukrainian retailers. 

Keywords: retail, website, SWOT analysis, user behavior, competition, statistics, marketing. 
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