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ɥɨɝɿɫɬɢɱɧɢɯ ɩɪɨɰɟɫɿɜ ɪɢɧɤɭ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɜ ɍɤɪɚʀɧɿ ɬɚ ɫɜɿɬɿ  
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Ȼɿɥɨɜɨɞɫьɤɚ Ɉɥɟɧɚ Ⱥɧɚɬɨɥɿʀɜɧɚ 
ORCID: 0000-0003-3707-0734 

ɞ-ɪ ɟɤɨɧ. ɧɚɭɤ, ɩɪɨɮɟɫɨɪ 
ɩɪɨɮɟɫɨɪ ɤɚɮɟɞɪɢ ɦɚɪɤɟɬɢɧɝɭ ɿ ɛɿɡɧɟɫ-ɚɞɦɿɧɿɫɬɪɭɜɚɧɧɹ 

ɀɭɪɛɚ ȼɿɨɥɟɬɬɚ Ɉɥɟɤɫɚɧɞɪɿɜɧɚ 
ORCID: 0009-0008-4576-5871 

ɡɞɨɛɭɜɚɱɤɚ ɨɫɜɿɬɧьɨɝɨ ɫɬɭɩɟɧɹ ɛɚɤɚɥɚɜɪɚ ɫɩɟɰɿɚɥьɧɨɫɬɿ 075 Ɇɚɪɤɟɬɢɧɝ, Ɉɉ Ɇɚɪɤɟɬɢɧɝ 
 Ʉɢʀɜɫьɤɢɣ ɧɚɰɿɨɧɚɥьɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ ɿɦɟɧɿ Ɍɚɪɚɫɚ ɒɟɜɱɟɧɤɚ 

(Ʉɢʀɜ, ɍɤɪɚʀɧɚ) 
 
 

ɊɈɁȼɂɌɈɄ ȿɅȿɄɌɊɈɇɇɈȲ ɄɈɆȿɊɐȱȲ ȼ ɍɆɈȼȺɏ ɐɂɎɊɈȼȱɁȺɐȱȲ 
ɅɈȽȱɋɌɂɑɇɂɏ ɉɊɈɐȿɋȱȼ ɊɂɇɄɍ ɊɈɁȾɊȱȻɇɈȲ ɌɈɊȽȱȼɅȱ 

ȼ ɍɄɊȺȲɇȱ ɌȺ ɋȼȱɌȱ 
 

ɋɬɚɬɬɹ ɩɪɢɫɜɹɱɟɧɚ ɜɢɡɧɚɱɟɧɧɸ ɨɫɧɨɜɧɢɯ ɬɟɧɞɟɧɰɿɣ ɪɨɡɜɢɬɤɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜ 
ɍɤɪɚʀɧɿ ɬɚ ɫɜɿɬɿ ɜ ɭɦɨɜɚɯ ɰɢɮɪɨɜɨʀ ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɪɢɧɤɭ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɬɚ ɚɧɚɥɿɡɭ ɡɦɿɧ 
ɫɩɨɠɢɜɱɨʀ ɩɨɜɟɞɿɧɤɢ ɩɿɞ ɜɩɥɢɜɨɦ ɮɚɤɬɨɪɿɜ, ɳɨ ɫɩɨɧɭɤɚɸɬь ɞɨ ɨɧɥɚɣɧ-ɩɨɤɭɩɨɤ ɿ ɡɭɦɨɜɥɸɸɬь 
ɩɟɪɟɮɨɪɦɚɬɭɜɚɧɧɹ ɥɨɝɿɫɬɢɱɧɢɯ ɩɪɨɰɟɫɿɜ ɭ ɫɮɟɪɿ ɪɨɡɩɨɞɿɥɭ ɬɨɜɚɪɿɜ. Ɍɚɤ, ɭ ɪɨɛɨɬɿ ɜɢɡɧɚɱɟɧɨ  
ɬɟɧɞɟɧɰɿɸ ɞɨ ɡɪɨɫɬɚɧɧɹ ɱɚɫɬɤɢ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿɜ ɭ ɡɚɝɚɥьɧɨɦɭ ɨɛɫɹɡɿ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ, 
ɤɥɸɱɨɜɿ ɤɨɦɩɚɧɿʀ ɪɨɡɞɪɿɛɧɨɝɨ ɪɢɧɤɭ ɬɚ ɤɚɬɟɝɨɪɿʀ ɬɨɜɚɪɿɜ, ɧɚ ɹɤɿ ɫɩɨɫɬɟɪɿɝɚєɬьɫɹ ɧɚɣɛɿɥьɲɢɣ 
ɩɨɩɢɬ ɫɟɪɟɞ ɫɩɨɠɢɜɚɱɿɜ;  ɞɨɫɥɿɞɠɟɧɨ ɡɦɿɧɢ ɭ ɫɩɨɠɢɜɱɢɯ ɩɟɪɟɜɚɝɚɯ, ɤɥɸɱɨɜɢɦɢ ɡ ɹɤɢɯ є ɩɟɪɟɯɿɞ 
ɞɨ ɤɭɩɿɜɥɿ ɨɧɥɚɣɧ ɬɚ ɡɪɨɫɬɚɧɧɹ ɜɢɦɨɝ ɞɨ ɫɟɪɜɿɫɭ ɩɪɨɞɚɠɭ ɱɟɪɟɡ ɟɥɟɤɬɪɨɧɧɭ ɤɨɦɟɪɰɿɸ, 
ɧɚɩɪɢɤɥɚɞ, ɬɚɤɿ ɹɤ ɲɜɢɞɤɿɫɬь ɞɨɫɬɚɜɤɢ ɬɚ ɡɪɭɱɧɿɫɬь ɰɢɮɪɨɜɢɯ ɩɥɚɬɟɠɿɜ, ɳɨ ɜɢɡɧɚɱɚɸɬь 
ɟɤɨɧɨɦɿɱɧɿ ɞɟɬɟɪɦɿɧɚɧɬɢ ɪɨɡɜɢɬɤɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɬɚ ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɥɨɝɿɫɬɢɱɧɢɯ 
ɩɪɨɰɟɫɿɜ. ȼɢɹɜɥɟɧɨ ɡɚɤɨɧɨɦɿɪɧɨɫɬɿ ɪɨɡɜɢɬɤɭ ɪɢɧɤɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜ ɍɤɪɚʀɧɿ ɜ ɩɨɪɿɜɧɹɧɧɿ 
ɡ ɪɨɡɜɢɬɤɨɦ ɭ ɫɜɿɬɿ ɡɚ ɤɚɬɟɝɨɪɿɹɦɢ: 1) ɡɚɝɚɥьɧɢɣ ɫɬɚɧ ɪɢɧɤɭ; 2)  ɲɢɪɢɧɚ ɧɨɦɟɧɤɥɚɬɭɪɢ; 3) 
ɬɟɯɧɨɥɨɝɿʀ; 4) ɦɚɪɤɟɬɢɧɝɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ ɩɪɨɫɭɜɚɧɧɹ; 5) ɫɨɰɿɚɥьɧɚ ɤɨɦɟɪɰɿɹ; 6) ɦɨɛɿɥьɧɚ 
ɤɨɦɟɪɰɿɹ; 7) ɤɿɛɟɪɛɟɡɩɟɤɚ ɬɚ ɞɨɜɿɪɚ; 8) ɜɢɤɥɢɤɢ. ɍɬɨɱɧɟɧɨ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɫɩɨɠɢɜɱɢɯ 
ɬɪɟɧɞɿɜ, ɳɨ ɜɢɡɧɚɱɚɸɬь ɪɟɤɨɦɟɧɞɚɰɿʀ ɞɨ ɭɞɨɫɤɨɧɚɥɟɧɧɹ ɿɧɫɬɪɭɦɟɧɬɿɜ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɧɚ 
ɪɢɧɤɭ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɜ ɭɦɨɜɚɯ ɰɢɮɪɨɜɿɡɚɰɿʀ ɟɤɨɧɨɦɿɤɢ. 

Ʉɥɸɱɨɜɿ ɫɥɨɜɚ: ɟɥɟɤɬɪɨɧɧɚ ɤɨɦɟɪɰɿɹ, ɿɧɧɨɜɚɰɿɣɧɿ ɬɟɯɧɨɥɨɝɿʀ, ɨɧɥɚɣɧ-ɬɨɪɝɿɜɥɹ, ɪɢɬɟɣɥ, 
ɰɢɮɪɨɜɚ ɬɪɚɧɫɮɨɪɦɚɰɿɹ ɥɨɝɿɫɬɢɱɧɢɯ ɩɪɨɰɟɫɿɜ, ɰɢɮɪɨɜɿ ɤɚɧɚɥɢ ɡɛɭɬɭ, ɬɪɚɧɫɮɨɪɦɚɰɿɹ ɩɨɜɟɞɿɧɤɢ 
ɫɩɨɠɢɜɚɱɿɜ. 
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ɉɨɫɬɚɧɨɜɤɚ ɩɪɨɛɥɟɦɢ ɜ ɡɚɝɚɥьɧɨɦɭ ɜɢɝɥɹɞɿ ɬɚ ʀʀ ɡɜ'ɹɡɨɤ ɡ ɜɚɠɥɢɜɢɦɢ 

ɧɚɭɤɨɜɢɦɢ ɚɛɨ ɩɪɚɤɬɢɱɧɢɦɢ ɡɚɜɞɚɧɧɹɦɢ. ɋɬɪɿɦɤɢɣ ɪɨɡɜɢɬɨɤ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ 
ɫɭɬɬєɜɨ ɬɪɚɧɫɮɨɪɦɭє ɫɭɱɚɫɧɢɣ ɪɢɧɨɤ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɜ ɭɦɨɜɚɯ ɰɢɮɪɨɜɿɡɚɰɿʀ 
ɥɨɝɿɫɬɢɱɧɢɯ ɩɪɨɰɟɫɿɜ, ɡɦɿɧɸɸɱɢ ɫɩɨɫɨɛɢ ɜɡɚєɦɨɞɿʀ ɦɿɠ ɩɪɨɞɚɜɰɹɦɢ, ɥɨɝɿɫɬɢɱɧɢɦɢ 
ɨɩɟɪɚɬɨɪɚɦɢ ɬɚ ɫɩɨɠɢɜɚɱɚɦɢ. ȱɧɬɟɪɧɟɬ-ɬɨɪɝɿɜɥɹ ɜɿɞɤɪɢɜɚє ɧɨɜɿ ɦɨɠɥɢɜɨɫɬɿ ɞɥɹ ɛɿɡɧɟɫɭ, 
ɜɨɞɧɨɱɚɫ ɜɢɫɭɜɚɸɱɢ ɩɿɞɜɢɳɟɧɿ ɜɢɦɨɝɢ ɞɨ ɚɞɚɩɬɢɜɧɨɫɬɿ ɬɚ ɟɮɟɤɬɢɜɧɨɫɬɿ ɥɨɝɿɫɬɢɱɧɢɯ 
ɥɚɧɰɸɝɿɜ. 
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ɋьɨɝɨɞɧɿ ɟɥɟɤɬɪɨɧɧɚ ɤɨɦɟɪɰɿɹ ɩɟɪɟɬɜɨɪɸєɬьɫɹ ɡ ɞɨɞɚɬɤɨɜɨɝɨ ɤɚɧɚɥɭ ɡɛɭɬɭ ɧɚ 
ɧɟɡɚɥɟɠɧɭ ɬɚ ɡɧɚɱɭɳɭ ɫɤɥɚɞɨɜɭ ɪɢɧɤɭ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ, ɜɩɥɢɜɚɸɱɢ ɧɚ ɨɪɝɚɧɿɡɚɰɿɸ 
ɥɨɝɿɫɬɢɱɧɢɯ ɩɪɨɰɟɫɿɜ, ɨɩɬɢɦɿɡɚɰɿɸ ɜɢɬɪɚɬ ɧɚ ɨɛɫɥɭɝɨɜɭɜɚɧɧɹ ɤɥɿєɧɬɿɜ ɿ ɡɚɛɟɡɩɟɱɟɧɧɹ 
ɲɜɢɞɤɨɝɨ ɨɛɦɿɧɭ ɿɧɮɨɪɦɚɰɿєɸ ɦɿɠ ɭɱɚɫɧɢɤɚɦɢ ɪɢɧɤɭ. Ɂɚɜɞɹɤɢ ɰɢɮɪɨɜɢɦ ɬɟɯɧɨɥɨɝɿɹɦ 
ɩɿɞɩɪɢєɦɫɬɜɚ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɨɬɪɢɦɭɸɬь ɡɦɨɝɭ ɛɿɥьɲ ɨɩɟɪɚɬɢɜɧɨ ɚɞɚɩɬɭɜɚɬɢ 
ɥɨɝɿɫɬɢɱɧɿ ɩɪɨɰɟɫɢ ɞɨ ɡɦɿɧ ɩɨɩɢɬɭ, ɩɪɨɩɨɧɭɜɚɬɢ ɿɧɞɢɜɿɞɭɚɥɿɡɨɜɚɧɿ ɪɿɲɟɧɧɹ ɞɥɹ ɤɥɿєɧɬɿɜ 
ɬɚ ɩɿɞɜɢɳɭɜɚɬɢ ɪɿɜɟɧь ʀɯ ɡɚɞɨɜɨɥɟɧɨɫɬɿ. ɍ ɦɟɠɚɯ ɪɨɛɨɬɢ ɪɨɛɢɬьɫɹ ɚɤɰɟɧɬ ɧɚ ɜɢɜɱɟɧɧɿ 
ɟɤɨɧɨɦɿɱɧɢɯ ɞɟɬɟɪɦɿɧɚɧɬɿɜ ɪɨɡɜɢɬɤɭ ɪɢɧɤɭ, ɹɤɿ ɞɨɡɜɨɥɹɸɬь ɜɿɞɫɬɟɠɢɬɢ ɫɬɪɿɦɤɟ 
ɡɪɨɫɬɚɧɧɹ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿɜ ɬɚ ʀɯɧɸ ɩɨɫɬɭɩɨɜɭ ɿɧɬɟɝɪɚɰɿɸ ɭ ɥɨɝɿɫɬɢɱɧɭ ɬɚ ɬɨɪɝɨɜɟɥьɧɭ 
ɿɧɮɪɚɫɬɪɭɤɬɭɪɭ. 

Ⱥɧɚɥɿɡ ɨɫɬɚɧɧɿɯ ɞɨɫɥɿɞɠɟɧь ɿ ɩɭɛɥɿɤɚɰɿɣ, ɜ ɹɤɢɯ ɩɨɤɥɚɞɟɧɢɣ ɩɨɱɚɬɨɤ 
ɜɢɪɿɲɟɧɧɸ ɞɚɧɨʀ ɩɪɨɛɥɟɦɢ ɿ ɧɚ ɹɤɿ ɫɩɢɪɚɸɬьɫɹ ɚɜɬɨɪɢ. Ⱦɢɧɚɦɿɤɚ ɪɨɡɜɢɬɤɭ 
ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɚɤɬɢɜɧɨ ɞɨɫɥɿɞɠɭєɬьɫɹ ɹɤ ɜɿɬɱɢɡɧɹɧɢɦɢ, ɬɚɤ ɿ ɡɚɪɭɛɿɠɧɢɦɢ 
ɧɚɭɤɨɜɰɹɦɢ, ɳɨ ɮɨɪɦɭє ɧɚɭɤɨɜɭ ɛɚɡɭ ɞɥɹ ɩɨɞɚɥьɲɨɝɨ ɜɢɜɱɟɧɧɹ ɬɟɧɞɟɧɰɿɣ ɿɧɬɟɝɪɚɰɿʀ О-
МШЦЦОrМО ɭ ɫɭɱɚɫɧɿ ɥɨɝɿɫɬɢɱɧɿ ɥɚɧɰɸɝɢ ɜ ɭɦɨɜɚɯ ɰɢɮɪɨɜɿɡɚɰɿʀ ɥɨɝɿɫɬɢɱɧɢɯ ɩɪɨɰɟɫɿɜ Ɍɚɤ, 
ȼɨɥɨɳɭɤ Ʉ.Ȼ., ȼɨɥɨɳɭɤ ɘ.Ɉ., ȼɨɥɨɳɭɤ ȼ.Ɋ., Ȼɨɝɚɱɢɤ ɋ.ȼ. Д1Ж ɪɨɡɝɥɹɧɭɥɢ ɩɪɢɱɢɧɧɨ-
ɧɚɫɥɿɞɤɨɜɢɣ ɡɜ'ɹɡɨɤ ɦɿɠ ɪɿɜɧɟɦ ɞɨɫɬɭɩɭ ɦɟɪɟɠɿ ȱɧɬɟɪɧɟɬ, ɪɿɜɧɟɦ ɪɨɡɜɢɬɤɭ ɤɪɚʀɧɢ ɬɚ 
ɭɬɜɨɪɟɧɧɹɦ ɛɚɡɢɫɭ ɞɥɹ ɪɨɡɜɢɬɤɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɬɚ ɟɤɨɧɨɦɿɱɧɢɦ ɡɪɨɫɬɚɧɧɹɦ, 
Ⱦɨɫɥɿɞɧɢɤɢ ɜɢɡɧɚɱɢɥɢ ɲɥɹɯɢ ɜɢɪɿɲɟɧɧɹ ɜɢɤɥɢɤɿɜ ɜɪɚɯɭɜɚɧɧɹ ɚɤɬɭɚɥьɧɢɯ ɬɟɧɞɟɧɰɿɣ 
ɪɨɡɜɢɬɤɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ. ɇɢɦɢ ɞɨɜɟɞɟɧɨ, ɳɨ ɩɨɩɢɬ ɬɚ ɩɪɨɩɨɡɢɰɿɹ ɧɚ ɬɨɜɚɪɢ ɣ 
ɩɨɫɥɭɝɢ ɛɚɡɭɸɬьɫɹ ɛɟɡɩɨɫɟɪɟɞɧьɨ ɜ ɿɧɬɟɪɧɟɬ-ɦɟɪɟɠɿ, ɳɨ ɡɦɿɧɸє ɬɪɚɞɢɰɿɣɧɢɣ ɦɟɯɚɧɿɡɦ 
ɩɪɨɞɚɠɭ ɬɨɜɚɪɿɜ; ɳɨ ɪɨɡɜɢɬɨɤ ɬɟɯɧɨɥɨɝɿɣ ɬɚ ɿɧɮɨɪɦɚɰɿɣɧɢɯ ɦɟɪɟɠ ɫɭɬɬєɜɨ ɜɩɥɢɧɭɜ ɧɚ 
ɪɹɞ ɟɤɨɧɨɦɿɱɧɢɯ ɩɪɨɰɟɫɿɜ ɪɨɡɜɢɬɤɭ ɛɿɡɧɟɫɭ.  

Ƚɜɨɡɞɢɰьɤɢɣ ȼ. Д10Ж ɞɨɫɥɿɞɢɜ ɪɨɡɜɢɬɨɤ ɬɨɪɝɿɜɥɿ ɭ ɫɜɿɬɿ ɬɚ ɜ ɍɤɪɚʀɧɿ, ɚ ɬɚɤɨɠ 
ɩɪɨɚɧɚɥɿɡɭɜɚɜ ɫɭɱɚɫɧɢɣ ɫɬɚɧ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ, ɜ ɪɟɡɭɥьɬɚɬɿ ɱɨɝɨ ɚɜɬɨɪɨɦ 
ɨɛґɪɭɧɬɨɜɚɧɨ ɟɜɨɥɸɰɿɣɧɢɣ ɯɚɪɚɤɬɟɪ ɬɪɚɧɫɮɨɪɦɚɰɿɣɧɢɯ ɩɪɨɰɟɫɿɜ ɭ ɬɨɪɝɿɜɥɿ ɬɚ ɫɜɿɬɿ, 
ɞɨɜɟɞɟɧɨ ɜɚɠɥɢɜɿɫɬь ɜɩɪɨɜɚɞɠɟɧɧɹ ɿɧɫɬɪɭɦɟɧɬɿɜ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜ ɩɿɞɩɪɢєɦɫɬɜɚɯ 
ɭɫɿɯ ɪɿɜɧɿɜ.  

Ɂɝɭɪɫьɤɚ Ɉ.Ɇ., Ɇɚɪɬɢɧɟɧɤɨ Ɇ.Ɉ., ȱɥьɸɳɟɧɤɨ ɇ.ȼ. Д3Ж ɜɢɡɧɚɱɢɥɢ ɪɨɥь 
ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜ ɭɦɨɜɚɯ ɪɨɡɜɢɬɤɭ ɰɢɮɪɨɜɨʀ ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɜ ɍɤɪɚʀɧɿ; ɨɛґɪɭɧɬɭɜɚɥɢ 
ɧɟɨɛɯɿɞɧɿɫɬь ɜɢɤɨɪɢɫɬɚɧɧɹ ɿɧɬɟɪɧɟɬ-ɦɚɪɤɟɬɢɧɝɭ ɡ ɰɿɥɥɸ ɡɚɥɭɱɢɬɢ ɫɩɨɠɢɜɚɱɿɜ; ɡɚɡɧɚɱɢɥɢ 
ɜɚɠɥɢɜɭ ɪɨɥь ɜɢɤɨɪɢɫɬɚɧɧɹ ɿɧɫɬɪɭɦɟɧɬɿɜ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ. Ⱥɜɬɨɪɚɦɢ 
ɫɮɨɪɦɭɥьɨɜɚɧɨ ɩɟɪɫɩɟɤɬɢɜɢ ɪɨɡɜɢɬɤɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ, ɳɨ ɩɨɜ'ɹɡɚɧɿ ɡ ɧɟɨɛɯɿɞɧɿɫɬɸ 
ɪɨɡɜɢɬɤɭ ɰɢɮɪɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ, ɩɨɞɨɥɚɧɧɹɦ ɰɢɮɪɨɜɨɝɨ ɪɨɡɪɢɜɭ, ɚ ɬɚɤɨɠ ɿɧɬɟɝɪɚɰɿʀ ɦɚɥɢɯ 
ɬɚ ɫɟɪɟɞɧɿɯ ɩɿɞɩɪɢєɦɫɬɜ ɭ ɝɥɨɛɚɥьɧɢɣ ɿɧɬɟɪɧɟɬ-ɩɪɨɫɬɿɪ.  

Ɉɪєɯɨɜɚ Ɍ.ȼ., Ⱦɭɛɟɥь Ɇ.ȼ. Д4Ж ɜɢɹɜɢɥɢ, ɹɤɿ ɫɬɨɪɨɧɢ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ 
ɧɚɣɲɜɢɞɲɟ ɪɨɡɜɢɜɚɸɬьɫɹ ɜ ɩɪɨɫɬɨɪɿ ɟɤɨɧɨɦɿɤɢ ɍɤɪɚʀɧɢ; ɞɨɫɥɿɞɢɥɢ ɬɟɧɞɟɧɰɿʀ ɡɦɿɧɢ 
ɨɛɫɹɝɭ ɩɪɨɞɚɠɿɜ ɱɟɪɟɡ ɿɧɬɟɪɧɟɬ ɡɚ ɪɿɡɧɢɦɢ ɤɚɬɟɝɨɪɿɹɦɢ ɬɨɜɚɪɿɜ ɬɚ ɩɨɫɥɭɝ, ɜɧɚɫɥɿɞɨɤ ɱɨɝɨ 
ɜɢɡɧɚɱɢɥɢ, ɳɨ ɨɫɧɨɜɧɢɦɢ ɧɚɩɪɹɦɚɦɢ ɪɨɡɜɢɬɤɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜ ɍɤɪɚʀɧɿ є: 
ɩɿɞɜɢɳɟɧɧɹ ɥɨɹɥьɧɨɫɬɿ ɬɚ ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ, ɪɨɡɜɢɬɨɤ ɪɟɝɿɨɧɚɥьɧɨʀ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ, 
ɡɪɨɫɬɚɧɧɹ ɨɛɫɹɝɿɜ ɦɨɛɿɥьɧɨɝɨ ɦɚɪɤɟɬɢɧɝɭ, ɩɨɥɿɩɲɟɧɧɹ ɪɨɛɨɬɢ ɡɿ ɤɥɿєɧɬɚɦɢ, 
ɦɭɥьɬɢɤɚɧɚɥьɧɿɫɬь ɬɨɳɨ ɬɚ ɫɮɨɪɦɭɜɚɥɢ ɪɟɤɨɦɟɧɞɚɰɿʀ ɳɨɞɨ ɩɨɞɚɥьɲɨɝɨ ɪɨɡɜɢɬɤɭ 
ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜ ɍɤɪɚʀɧɿ. 

Ɍɟɛɟɧɤɨ ȼ.Ɇ., Ɂɚɜɚɞɫьɤɢɯ Ƚ.Ɇ., Ʌɢɫɚɤ Ɉ.ȱ. Д6Ж ɪɨɡɝɥɹɧɭɥɢ ɫɟɪɟɞɨɜɢɳɟ 
ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɧɚ ɝɥɨɛɚɥьɧɨɦɭ ɪɿɜɧɿ; ɞɨɫɥɿɞɢɥɢ ɫɜɿɬɨɜɿ ɬɟɧɞɟɧɰɿʀ, ɪɢɧɤɨɜɿ 
ɩɨɤɚɡɧɢɤɢ ɬɚ ɚɤɬɭɚɥьɧɿ ɬɪɟɧɞɢ; ɧɚɞɚɥɢ ɿɧɮɨɪɦɚɰɿɸ ɩɪɨ ɨɫɧɨɜɧɿ ɩɨɤɚɡɧɢɤɢ ɪɢɧɤɭ. 
ɉɢɥьɧɭ ɭɜɚɝɭ ɩɪɢɞɿɥɟɧɨ ɤɭɩɿɜɟɥьɧɿɣ ɩɨɜɟɞɿɧɰɿ ɨɧɥɚɣɧ-ɩɨɤɭɩɰɿɜ ɬɚ ɩɨɤɚɡɧɢɤɚɦ 
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Ɉ.Ⱥ. Ȼɿɥɨɜɨɞɫьɤɚ, ȼ.Ɉ. ɀɭɪɛɚ. Ɋɨɡɜɢɬɨɤ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜ ɭɦɨɜɚɯ ɰɢɮɪɨɜɿɡɚɰɿʀ 
ɥɨɝɿɫɬɢɱɧɢɯ ɩɪɨɰɟɫɿɜ ɪɢɧɤɭ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɜ ɍɤɪɚʀɧɿ ɬɚ ɫɜɿɬɿ  
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ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɛɿɡɧɟɫɭ. Ⱥɜɬɨɪɢ ɜɢɞɿɥɢɥɢ ɬɪɟɧɞɢ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɫɬɚɧɨɦ 
ɧɚ 2024 ɪɿɤ: ɪɨɡɜɢɬɨɤ ɦɨɛɿɥьɧɨʀ ɬɚ ɫɨɰɿɚɥьɧɨʀ ɤɨɦɟɪɰɿʀ ɬɚ ʀɯ ɜɩɥɢɜ ɧɚ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɜ 
ɭɦɨɜɚɯ ɩɨɫɬɿɣɧɢɯ ɬɟɯɧɨɥɨɝɿɱɧɢɯ ɡɦɿɧ. 

ɏɜɚɧ Ⱦ.Ƀ. Д11Ж ɞɨɫɥɿɞɢɜ ɤɥɸɱɨɜɿ ɟɥɟɦɟɧɬɢ, ɬɚɤɿ ɹɤ ɩɟɪɫɨɧɚɥɿɡɚɰɿɹ, ɤɨɧɬɟɧɬ-
ɦɚɪɤɟɬɢɧɝ, ɩɪɨɝɪɚɦɢ ɥɨɹɥьɧɨɫɬɿ ɬɚ ɮɚɤɬɨɪɢ ɡɦɿɰɧɟɧɧɹ ɞɨɜɿɪɢ. Ɋɟɡɭɥьɬɚɬɢ  ɞɨɫɥɿɞɠɟɧɧɹ 
ɩɨɤɚɡɚɥɢ, ɳɨ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɚ ɜɡɚєɦɨɞɿɹ, ɹɤɿɫɧɢɣ ɤɨɧɬɟɧɬ, ɟɮɟɤɬɢɜɧɟ ɨɛɫɥɭɝɨɜɭɜɚɧɧɹ 
ɤɥɿєɧɬɿɜ ɬɚ ɩɪɨɡɨɪɚ ɩɨɥɿɬɢɤɚ ɫɭɬɬєɜɨ ɜɩɥɢɜɚɸɬь ɧɚ ɥɨɹɥьɧɿɫɬь ɬɚ ɡɚɥɭɱɟɧɿɫɬь ɤɥɿєɧɬɿɜ, ɳɨ 
ɩɿɞɤɪɟɫɥɸє ɜɚɠɥɢɜɿɫɬь ɚɞɚɩɬɚɰɿʀ ɞɨ ɰɢɮɪɨɜɢɯ ɭɩɨɞɨɛɚɧь ɫɩɨɠɢɜɚɱɿɜ, ɜɢɤɨɪɢɫɬɚɧɧɹ 
ɬɟɯɧɨɥɨɝɿɣ ɞɥɹ ɫɩɪɢɹɧɧɹ ɞɨɜɝɨɫɬɪɨɤɨɜɢɦ ɜɿɞɧɨɫɢɧɚɦ ɡ ɤɥɿєɧɬɚɦɢ ɧɚ ɩɨɫɬɿɣɧɨ ɦɿɧɥɢɜɨɦɭ 
ɰɢɮɪɨɜɨɦɭ ɪɢɧɤɭ.  

Ʉɚɪɥ Ⱦ. Д12Ж ɪɨɡɝɥɹɧɭɜ ɫɬɚɧ ɞɨɫɥɿɞɠɟɧь ɩɪɨɝɧɨɡɭɜɚɧɧɹ ɩɨɜɟɪɧɟɧь ɫɩɨɠɢɜɚɱɿɜ ɭ 
ɫɮɟɪɿ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ. Ⱥɜɬɨɪɨɦ ɛɭɥɨ ɩɪɨɜɟɞɟɧɨ ɫɢɫɬɟɦɚɬɢɱɧɢɣ ɨɝɥɹɞ ɥɿɬɟɪɚɬɭɪɢ 
ɳɨɞɨ ɦɟɬɨɞɨɥɨɝɿʀ, ɤɥɚɫɢɮɿɤɭɸɱɢ ɩɭɛɥɿɤɚɰɿʀ ɡɚ ɤɿɥьɤɨɦɚ ɩɨɬɨɤɚɦɢ ɜɿɞɩɨɜɿɞɧɨ ɞɨ ɨɫɧɨɜɧɨʀ 
ɫɮɟɪɢ ɡɚɫɬɨɫɭɜɚɧɧɹ. ɐɟɣ ɤɨɦɩɥɟɤɫɧɢɣ ɨɝɥɹɞ ɥɿɬɟɪɚɬɭɪɢ ɡɪɨɛɢɜ ɫɭɬɬєɜɢɣ ɜɧɟɫɨɤ ɭ ɤɿɥьɤɚ 
ɞɢɫɰɢɩɥɿɧ ɜɿɞ ɿɧɮɨɪɦɚɰɿɣɧɢɯ ɫɢɫɬɟɦ ɞɨ ɭɩɪɚɜɥɿɧɧɹ ɨɩɟɪɚɰɿɹɦɢ ɬɚ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɞɨɫɥɿɞɠɟɧь, ɬɚɤɨɠ ɚɜɬɨɪɨɦ ɞɨɫɥɿɞɠɟɧɨ ɩɢɬɚɧɧɹ ɩɪɨɝɧɨɡɭɜɚɧɧɹ ɩɨɜɟɪɧɟɧь ɫɚɦɟ ɡ ɬɨɱɤɢ 
ɡɨɪɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ. 

Ɉɦɚɧ Ɂ.ɍ., Ȼɟɝɭɦ ɋ. Д14Ж ɩɪɟɞɫɬɚɜɢɥɢ ɤɨɦɩɥɟɤɫɧɢɣ ɚɧɚɥɿɡ ɰɢɮɪɨɜɨʀ 
ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɜ ɫɟɤɬɨɪɿ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɬɚ ɞɨɫɥɿɞɢɥɢ ɜɩɥɢɜ, ɩɟɪɟɜɚɝɢ, ɧɟɞɨɥɿɤɢ ɬɚ 
ɩɟɪɫɩɟɤɬɢɜɢ, ɩɨɜ'ɹɡɚɧɿ ɡ ɿɧɬɟɝɪɚɰɿєɸ ɰɢɮɪɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ ɭ ɪɨɡɞɪɿɛɧɭ ɬɨɪɝɿɜɥɸ. Ɉɫɧɨɜɧɿ 
ɜɢɫɧɨɜɤɢ ɜɤɚɡɭɸɬь ɧɚ ɡɧɚɱɧɟ ɩɿɞɜɢɳɟɧɧɹ ɪɿɜɧɹ ɡɚɞɨɜɨɥɟɧɨɫɬɿ ɫɩɨɠɢɜɚɱɿɜ, ɡɪɨɫɬɚɧɧɹ 
ɞɨɯɨɞɿɜ ɬɚ ɨɩɟɪɚɰɿɣɧɨʀ ɟɮɟɤɬɢɜɧɨɫɬɿ, ɳɨ ɫɜɿɞɱɢɬь ɩɪɨ ɩɨɡɢɬɢɜɧɿ ɪɟɡɭɥьɬɚɬɢ 
ɜɩɪɨɜɚɞɠɟɧɧɹ ɰɢɮɪɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ. 

ɒɭɤɥɚ Ȼ.ɇ. Д15Ж ɪɨɡɝɥɹɧɭɥɚ ɩɪɢɲɜɢɞɲɟɧɧɹ ɜɩɪɨɜɚɞɠɟɧɧɹ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ 
ɜ ɭɫьɨɦɭ ɫɜɿɬɿ ɬɚ ɡɦɿɧɢ ɜ ɦɨɞɟɥɹɯ ɩɨɤɭɩɨɤ ɫɩɨɠɢɜɚɱɿɜ. Ɋɟɡɭɥьɬɚɬɢ ɞɨɫɥɿɞɠɟɧɧɹ 
ɩɿɞɤɪɟɫɥɸɸɬь, ɳɨ ɩɪɨɫɬɨɬɚ, ɲɢɪɨɤɟ ɜɢɤɨɪɢɫɬɚɧɧɹ ɦɨɛɿɥьɧɢɯ ɩɪɢɫɬɪɨʀɜ ɬɚ ɩɪɨɝɚɥɢɧɢ ɜ 
ɨɦɧɿɤɚɧɚɥьɧɢɯ ɫɬɪɚɬɟɝɿɹɯ є ɨɫɧɨɜɧɢɦɢ ɮɚɤɬɨɪɚɦɢ, ɳɨ ɫɬɢɦɭɥɸɸɬь ɩɟɪɟɯɿɞ ɪɨɡɞɪɿɛɧɨʀ 
ɬɨɪɝɿɜɥɿ ɞɨ ɨɧɥɚɣɧ-ɩɥɚɬɮɨɪɦ. Ɂɿ ɡɪɨɫɬɚɧɧɹɦ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɬɪɚɞɢɰɿɣɧɿ 
ɩɿɞɩɪɢєɦɫɬɜɚ ɩɨɜɢɧɧɿ ɚɞɚɩɬɭɜɚɬɢɫɹ, ɩɟɪɟɯɨɞɹɱɢ ɞɨ ɨɦɧɿɤɚɧɚɥьɧɢɯ ɦɨɞɟɥɟɣ. Ȼɿɡɧɟɫ, ɹɤɢɣ 
ɧɟ ɡɚɞɨɜɨɥьɧɹє ɩɨɬɪɟɛɭ ɜ ɿɧɬɟɝɪɨɜɚɧɢɯ ɦɨɛɿɥьɧɢɯ ɬɚ ɨɦɧɿɤɚɧɚɥьɧɢɯ ɩɨɫɥɭɝɚɯ, ɡɿɬɤɧɟɬьɫɹ 
ɡ ɬɪɭɞɧɨɳɚɦɢ, ɨɫɤɿɥьɤɢ ɜɫɟ ɛɿɥьɲɟ ɫɩɨɠɢɜɚɱɿɜ ɩɟɪɟɯɨɞɹɬь ɞɨ ɨɧɥɚɣɧ-ɲɨɩɿɧɝɭ. 

ɋɿɧɝɥɚ Ⱥ. ɬɚ ɞ-ɪ Ɇɿɧɭ Д16Ж ɞɨɫɥɿɞɢɥɢ ɜɩɥɢɜ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɧɚ ɩɨɜɟɞɿɧɤɭ 
ɫɩɨɠɢɜɚɱɿɜ ɲɥɹɯɨɦ ɩɪɨɜɟɞɟɧɧɹ ɩɨɪɿɜɧɹɥьɧɨɝɨ ɚɧɚɥɿɡɭ ɬɪɚɞɢɰɿɣɧɢɯ ɬɚ ɨɧɥɚɣɧ-ɦɨɞɟɥɟɣ 
ɩɨɤɭɩɨɤ. ȼɢɤɨɪɢɫɬɨɜɭɸɱɢ ɤɨɦɛɿɧɚɰɿɸ ɹɤɿɫɧɢɯ ɬɚ ɤɿɥьɤɿɫɧɢɯ ɦɟɬɨɞɿɜ, ɜɤɥɸɱɚɸɱɢ 
ɨɩɢɬɭɜɚɧɧɹ, ɿɧɬɟɪɜ'ɸ ɬɚ ɚɧɚɥɿɡ ɞɚɧɢɯ, ɚɜɬɨɪɢ ɪɨɡɝɥɹɧɭɥɢ ɪɿɡɧɿ ɚɫɩɟɤɬɢ ɩɨɜɟɞɿɧɤɢ 
ɫɩɨɠɢɜɚɱɿɜ, ɬɚɤɿ ɹɤ ɩɪɨɰɟɫɢ ɩɪɢɣɧɹɬɬɹ ɪɿɲɟɧь ɩɪɨ ɩɨɤɭɩɤɭ, ɜɩɨɞɨɛɚɧɧɹ ɳɨɞɨ ɩɪɨɞɭɤɬɿɜ 
ɬɚ ɪɿɜɟɧь ɡɚɞɨɜɨɥɟɧɧɹ ɭ ɪɿɡɧɢɯ ɫɟɪɟɞɨɜɢɳɚɯ ɬɨɪɝɿɜɥɿ. 

ȼɢɞɿɥɟɧɧɹ ɧɟɜɢɪɿɲɟɧɢɯ ɪɚɧɿɲɟ ɱɚɫɬɢɧ ɡɚɝɚɥьɧɨʀ ɩɪɨɛɥɟɦɢ, ɤɨɬɪɢɦ 
ɩɪɢɫɜɹɱɭєɬьɫɹ ɫɬɚɬɬɹ. ɋɬɪɿɦɤɚ ɰɢɮɪɨɜɿɡɚɰɿɹ ɟɤɨɧɨɦɿɤɢ ɬɚ ɚɤɬɢɜɧɢɣ ɪɨɡɜɢɬɨɤ 
ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɡɭɦɨɜɥɸɸɬь ɝɥɢɛɨɤɿ ɫɬɪɭɤɬɭɪɧɿ ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɪɢɧɤɭ ɪɨɡɞɪɿɛɧɨʀ 
ɬɨɪɝɿɜɥɿ, ɡɦɿɧɸɸɱɢ ɭɫɬɚɥɟɧɿ ɩɿɞɯɨɞɢ ɞɨ ɨɪɝɚɧɿɡɚɰɿʀ ɥɨɝɿɫɬɢɱɧɢɯ ɩɪɨɰɟɫɿɜ, ɩɪɨɞɚɠɭ, 
ɜɡɚєɦɨɞɿʀ ɡ ɤɥɿєɧɬɚɦɢ ɬɚ ɮɨɪɦɭɜɚɧɧɹ ɤɨɧɤɭɪɟɧɬɧɢɯ ɩɟɪɟɜɚɝ ɩɿɞɩɪɢєɦɫɬɜ. ȿɥɟɤɬɪɨɧɧɚ 
ɤɨɦɟɪɰɿɹ ɞɟɞɚɥɿ ɛɿɥьɲɟ ɭɬɜɟɪɞɠɭєɬьɫɹ ɧɟ ɥɢɲɟ ɹɤ ɚɥьɬɟɪɧɚɬɢɜɧɢɣ, ɚ ɹɤ ɩɨɜɧɨɰɿɧɧɢɣ ɿ 
ɫɚɦɨɫɬɿɣɧɢɣ ɫɟɝɦɟɧɬ ɪɨɡɞɪɿɛɧɨɝɨ ɪɢɧɤɭ, ɳɨ ɜɩɥɢɜɚє ɧɚ ɞɢɧɚɦɿɤɭ ɫɩɨɠɢɜɱɨɝɨ ɩɨɩɢɬɭ, 
ɩɨɜɟɞɿɧɤɨɜɿ ɦɨɞɟɥɿ ɩɨɤɭɩɰɿɜ, ɟɮɟɤɬɢɜɧɿɫɬь ɤɚɧɚɥɿɜ ɡɛɭɬɭ ɬɚ ɬɪɚɧɫɮɨɪɦɚɰɿɸ ɥɨɝɿɫɬɢɱɧɢɯ 
ɩɪɨɰɟɫɿɜ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ. ȼɨɞɧɨɱɚɫ ɡɪɨɫɬɚɧɧɹ ɪɨɥɿ ɰɢɮɪɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ, ɦɨɛɿɥьɧɢɯ 
ɿ ɫɨɰɿɚɥьɧɢɯ ɩɥɚɬɮɨɪɦ, ɨɧɥɚɣɧ-ɩɥɚɬɟɠɿɜ ɬɚ ɥɨɝɿɫɬɢɱɧɢɯ ɫɟɪɜɿɫɿɜ ɚɤɬɭɚɥɿɡɭє ɩɨɬɪɟɛɭ ɜ 
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ɝɥɢɛɲɨɦɭ ɨɫɦɢɫɥɟɧɧɿ ɫɭɱɚɫɧɢɯ ɬɟɧɞɟɧɰɿɣ ɪɨɡɜɢɬɤɭ О-МШЦЦОrМО ɬɚ ɬɪɚɧɫɮɨɪɦɚɰɿʀ 
ɫɩɨɠɢɜɱɢɯ ɬɪɟɧɞɿɜ ɭ ɰɢɮɪɨɜɨɦɭ ɫɟɪɟɞɨɜɢɳɿ. ɉɨɩɪɢ ɡɧɚɱɧɭ ɤɿɥьɤɿɫɬь ɧɚɭɤɨɜɢɯ 
ɞɨɫɥɿɞɠɟɧь, ɩɪɢɫɜɹɱɟɧɢɯ ɨɤɪɟɦɢɦ ɚɫɩɟɤɬɚɦ ɪɨɡɜɢɬɤɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ, ɩɢɬɚɧɧɹ 
ɤɨɦɩɥɟɤɫɧɨɝɨ ɚɧɚɥɿɡɭ ɬɟɧɞɟɧɰɿɣ ʀʀ ɪɨɡɜɢɬɤɭ ɜ ɍɤɪɚʀɧɿ ɭ ɡɿɫɬɚɜɥɟɧɧɿ ɡɿ ɫɜɿɬɨɜɢɦɢ 
ɩɪɨɰɟɫɚɦɢ, ɚ ɬɚɤɨɠ ɫɢɫɬɟɦɚɬɢɡɚɰɿʀ ɫɩɨɠɢɜɱɢɯ ɬɪɟɧɞɿɜ, ɳɨ ɮɨɪɦɭɸɬьɫɹ ɩɿɞ ɜɩɥɢɜɨɦ 
ɰɢɮɪɨɜɿɡɚɰɿʀ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ, ɩɨɬɪɟɛɭɸɬь ɩɨɞɚɥьɲɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ. 

Ɏɨɪɦɭɥɸɜɚɧɧɹ ɦɟɬɢ ɫɬɚɬɬɿ (ɩɨɫɬɚɧɨɜɤɚ ɡɚɜɞɚɧɧɹ). Ɇɟɬɨɸ ɫɬɚɬɬɿ є ɜɢɹɜɥɟɧɧɹ 
ɨɫɧɨɜɧɢɯ ɬɟɧɞɟɧɰɿɣ ɪɨɡɜɢɬɤɭ ɪɢɧɤɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜ ɍɤɪɚʀɧɿ ɬɚ ɫɜɿɬɿ ɜ ɭɦɨɜɚɯ 
ɰɢɮɪɨɜɨʀ ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɥɨɝɿɫɬɢɱɧɢɯ ɩɪɨɰɟɫɿɜ ɪɢɧɤɭ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɬɚ ɭɬɨɱɧɟɧɧɹ 
ɯɚɪɚɤɬɟɪɢɫɬɢɤ ɫɩɨɠɢɜɱɢɯ ɬɪɟɧɞɿɜ ɩɿɞ ɜɩɥɢɜɨɦ ɮɚɤɬɨɪɿɜ, ɳɨ ɫɩɨɧɭɤɚɸɬь ɤɭɩɭɜɚɬɢ 
ɨɧɥɚɣɧ. Ɉɫɧɨɜɧɿ ɡɚɜɞɚɧɧɹ ɩɟɪɟɞɛɚɱɚɸɬь: 1) ɚɧɚɥɿɡ ɞɢɧɚɦɿɤɢ ɬɚ ɨɛɫɹɝɿɜ ɫɜɿɬɨɜɨɝɨ ɪɢɧɤɭ 
ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ; 2) ɨɰɿɧɸɜɚɧɧɹ ɫɬɚɧɭ ɬɚ ɬɟɧɞɟɧɰɿɣ ɪɨɡɜɢɬɤɭ ɜɿɬɱɢɡɧɹɧɨɝɨ ɫɟɝɦɟɧɬɚ 
e-commerce; 3) ɞɨɫɥɿɞɠɟɧɧɹ ɫɬɪɭɤɬɭɪɢ ɫɩɨɠɢɜɱɨɝɨ ɩɨɩɢɬɭ ɜ ɨɧɥɚɣɧ-ɫɟɪɟɞɨɜɢɳɿ; 4) 
ɜɢɹɜɥɟɧɧɹ ɬɚ ɯɚɪɚɤɬɟɪɢɫɬɢɤɚ ɤɥɸɱɨɜɢɯ ɫɩɨɠɢɜɱɢɯ ɬɪɟɧɞɿɜ. 

Ɇɟɬɨɞɢ ɞɨɫɥɿɞɠɟɧɧɹ. ȼ ɯɨɞɿ ɞɨɫɥɿɞɠɟɧɧɹ ɛɭɥɨ ɡɚɫɬɨɫɨɜɚɧɨ ɤɨɦɩɥɟɤɫ ɟɦɩɿɪɢɱɧɢɯ 
ɦɟɬɨɞɿɜ, ɫɟɪɟɞ ɹɤɢɯ ɜɢɦɿɪɸɜɚɧɧɹ ɤɿɥьɤɿɫɧɢɯ ɩɨɤɚɡɧɢɤɿɜ ɪɢɧɤɭ, ɩɨɪɿɜɧɹɧɧɹ ɞɢɧɚɦɿɤɢ 
ɭɤɪɚʀɧɫьɤɨɝɨ ɫɟɝɦɟɧɬɚ ɡ ɝɥɨɛɚɥьɧɢɦɢ ɥɿɞɟɪɚɦɢ ɪɢɧɤɭ, ɚ ɬɚɤɨɠ ɫɩɨɫɬɟɪɟɠɟɧɧɹ ɡɚ 
ɬɪɚɧɫɮɨɪɦɚɰɿєɸ ɤɭɩɿɜɟɥьɧɢɯ ɩɟɪɟɜɚɝ ɭ ɩɟɪɿɨɞ 2016–2024 ɪɨɤɿɜ. 

Ɍɟɨɪɟɬɢɱɧɟ ɩɿɞґɪɭɧɬɹ ɚɧɚɥɿɡɭ ɛɚɡɭєɬьɫɹ ɧɚ ɦɟɬɨɞɚɯ ɚɛɫɬɪɚɝɭɜɚɧɧɹ ɬɚ 
ɭɡɚɝɚɥьɧɟɧɧɹ, ɳɨ ɞɚɥɨ ɡɦɨɝɭ ɡɚɡɧɚɱɢɬɢ ɨɫɧɨɜɧɿ ɱɢɧɧɢɤɢ, ɳɨ ɦɚɸɬь ɜɩɥɢɜ ɧɚ ɪɢɧɨɤ: 
ɪɨɡɜɢɬɨɤ ɦɨɛɿɥьɧɢɯ ɬɟɯɧɨɥɨɝɿɣ ɬɚ ɡɦɿɧɚ ɩɪɿɨɪɢɬɟɬɿɜ ɫɩɨɠɢɜɚɱɿɜ ɭ ɛɿɤ ɲɜɢɞɤɨɫɬɿ ɣ 
ɡɪɭɱɧɨɫɬɿ ɨɛɫɥɭɝɨɜɭɜɚɧɧɹ. Ⱦɨ ɬɨɝɨ ɠ, ɡɚɫɬɨɫɭɜɚɧɧɹ ɦɟɬɨɞɿɜ ɿɧɞɭɤɰɿʀ ɬɚ ɞɟɞɭɤɰɿʀ 
ɡɚɛɟɡɩɟɱɢɥɨ ɦɨɠɥɢɜɿɫɬь ɩɟɪɟɯɨɞɭ ɜɿɞ ɫɬɚɬɢɫɬɢɱɧɨɝɨ ɚɧɚɥɿɡɭ ɩɟɜɧɢɯ ɬɨɜɚɪɧɢɯ ɤɚɬɟɝɨɪɿɣ 
ɞɨ ɪɨɡɪɨɛɤɢ ɿɫɬɨɬɧɢɯ ɜɢɫɧɨɜɤɿɜ ɩɪɨ ɫɬɚɧ ɿ ɩɟɪɫɩɟɤɬɢɜɢ ɝɚɥɭɡɿ. 

Ɉɛґɪɭɧɬɨɜɚɧɿɫɬь ɬɚ ɞɨɫɬɨɜɿɪɧɿɫɬь ɨɬɪɢɦɚɧɢɯ ɪɟɡɭɥьɬɚɬɿɜ ɩɿɞɬɜɟɪɞɠɭєɬьɫɹ 
ɡɚɫɬɨɫɭɜɚɧɧɹɦ ɨɮɿɰɿɣɧɨʀ ɫɬɚɬɢɫɬɢɱɧɨʀ ɡɜɿɬɧɨɫɬɿ, ɚɧɚɥɿɬɢɱɧɢɯ ɞɨɩɨɜɿɞɟɣ ɦɿɠɧɚɪɨɞɧɢɯ 
ɨɪɝɚɧɿɡɚɰɿɣ (UІCTAD, StКtТstК, MМKТЧsОв & CШЦЩКЧв) ɬɚ ɡɚɪɭɛɿɠɧɢɯ ɿ ɜɿɬɱɢɡɧɹɧɢɯ 
ɞɨɫɥɿɞɧɢɤɿɜ. Ɍɟɨɪɟɬɢɤɨ-ɦɟɬɨɞɨɥɨɝɿɱɧɢɣ ɛɚɡɢɫ ɞɨɫɥɿɞɠɟɧɧɹ ɞɚɜ ɡɦɨɝɭ ɧɟ ɬɿɥьɤɢ ɨɰɿɧɢɬɢ 
ɞɢɧɚɦɿɤɭ ɪɢɧɤɭ, ɚ ɣ ɜɢɡɧɚɱɢɬɢ ɤɨɧɰɟɩɬɭɚɥьɧɿ ɡɚɫɚɞɢ ɩɪɨɰɟɫɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜ 
ɭɦɨɜɚɯ ɰɢɮɪɨɜɿɡɚɰɿʀ ɪɢɧɤɭ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ. 

ȼɢɤɥɚɞɟɧɧɹ ɨɫɧɨɜɧɨɝɨ ɦɚɬɟɪɿɚɥɭ ɞɨɫɥɿɞɠɟɧɧɹ ɡ ɩɨɜɧɢɦ ɨɛґɪɭɧɬɭɜɚɧɧɹɦ 
ɨɬɪɢɦɚɧɢɯ ɧɚɭɤɨɜɢɯ ɪɟɡɭɥьɬɚɬɿɜ. ɉɪɨɞɚɠɿ ɱɟɪɟɡ ɟɥɟɤɬɪɨɧɧɭ ɤɨɦɟɪɰɿɸ ɩɪɨɞɨɜɠɭɸɬь 
ɡɪɨɫɬɚɬɢ. ɇɚ ɪɢɫ. 1 ɩɪɨɫɥɿɞɤɨɜɭєɦɨ, ɳɨ ɭ 2021 ɪɨɰɿ 2,3 ɦɿɥьɹɪɞɚ ɥɸɞɟɣ ɪɨɛɢɥɢ ɩɨɤɭɩɤɢ 
ɜ ȱɧɬɟɪɧɟɬɿ, ɳɨ ɧɚ 68% ɛɿɥьɲɟ, ɧɿɠ ɭ 2017 ɪɨɰɿ. Ɉɛɫɹɝ ɩɪɨɞɚɠɿɜ ɟɥɟɤɬɪɨɧɧɨɸ ɤɨɦɟɪɰɿєɸ 
ɜ 43 ɪɨɡɜɢɧɟɧɢɯ ɤɪɚʀɧɚɯ ɿ ɤɪɚʀɧɚɯ, ɳɨ ɪɨɡɜɢɜɚɸɬьɫɹ, ɧɚ ɹɤɿ ɩɪɢɩɚɞɚє ɛɥɢɡьɤɨ ɬɪьɨɯ 
ɱɜɟɪɬɟɣ ɫɜɿɬɨɜɨɝɨ ȼȼɉ, ɭ 2022 ɪɨɰɿ ɞɨɫɹɝ ɦɚɣɠɟ 27 ɬɪɢɥьɣɨɧɿɜ ɞɨɥɚɪɿɜ ɋɒȺ , ɳɨ ɧɚ 10% 
ɛɿɥьɲɟ, ɧɿɠ ɭ 2021 ɪ. 
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Ɉ.Ⱥ. Ȼɿɥɨɜɨɞɫьɤɚ, ȼ.Ɉ. ɀɭɪɛɚ. Ɋɨɡɜɢɬɨɤ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜ ɭɦɨɜɚɯ ɰɢɮɪɨɜɿɡɚɰɿʀ 
ɥɨɝɿɫɬɢɱɧɢɯ ɩɪɨɰɟɫɿɜ ɪɢɧɤɭ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɜ ɍɤɪɚʀɧɿ ɬɚ ɫɜɿɬɿ  
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Ɋɢɫɭɧɨɤ 1 – Ɉɛɫɹɝ ɩɪɨɞɚɠɿɜ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜɿɞ ɤɨɦɩɚɧɿɣ ɭ 43 ɪɨɡɜɢɧɟɧɢɯ ɤɪɚʀɧɚɯ 

ɿ ɤɪɚʀɧɚɯ, ɳɨ ɪɨɡɜɢɜɚɸɬьɫɹ, ɬɪɢɥьɣɨɧɢ ɞɨɥɚɪɿɜ ɭ ɩɨɬɨɱɧɢɯ ɰɿɧɚɯ, 2016–2022 ɪɪ. Д8Ж 
 
ɇɟ ɦɨɠɧɚ ɧɟ ɡɚɡɧɚɱɢɬɢ ɩɪɨ ɜɟɥɢɱɟɡɧɢɣ ɩɨɬɟɧɰɿɚɥ ɞɥɹ ɡɪɨɫɬɚɧɧɹ, ɫɬɜɨɪɟɧɧɹ 

ɪɨɛɨɱɢɯ ɦɿɫɰь ɿ ɡɦɟɧɲɟɧɧɹ ɛɿɞɧɨɫɬɿ. Ⱦɥɹ ɤɪɚʀɧ, ɳɨ ɪɨɡɜɢɜɚɸɬьɫɹ, ɰɹ ɬɪɚɧɫɮɨɪɦɚɰɿɹ 
ɩɪɨɩɨɧɭє ɜɟɥɢɱɟɡɧɢɣ ɩɨɬɟɧɰɿɚɥ ɞɥɹ ɟɤɨɧɨɦɿɱɧɨɝɨ ɡɪɨɫɬɚɧɧɹ, ɫɬɜɨɪɟɧɧɹ ɪɨɛɨɱɢɯ ɦɿɫɰь ɿ 
ɫɤɨɪɨɱɟɧɧɹ ɛɿɞɧɨɫɬɿ. ɇɚɩɪɢɤɥɚɞ,  ɰɢɮɪɨɜɢɣ ɟɤɫɩɨɪɬ Ⱥɡɿɚɬɫьɤɨ-Ɍɢɯɨɨɤɟɚɧɫьɤɨɝɨ 
ɪɟɝɿɨɧɭ ɫɹɝɧɭɜ 958 ɦɿɥьɹɪɞɿɜ ɞɨɥɚɪɿɜ ɭ 2022 ɪɨɰɿ, ɳɨ ɧɚ 9% ɛɿɥьɲɟ, ɧɿɠ ɭ 2015 ɪɨɰɿ, ɿ ɰɟ 
ɩɟɪɟɜɢɳɢɥɨ ɫɟɪɟɞɧɿɣ ɫɜɿɬɨɜɢɣ ɩɨɤɚɡɧɢɤ ɭ 6,8%. Ɇɨɠɟɦɨ ɩɪɨɫɥɿɞɭɜɚɬɢ ɬɟɧɞɟɧɰɿʀ 
ɜɩɪɨɜɚɞɠɟɧɧɹ О-МШЦЦОrМО ɡɚ ɪɟɝɿɨɧɚɦɢ, ɩɪɨɫɥɿɞɤɨɜɭɸɱɢ ɩɿɞɤɥɸɱɟɧɧɹ ɩɪɢɫɬɪɨʀɜ ȱɈɌ ɡ 
ɫɬɿɥьɧɢɤɨɜɢɦ ɡɜ’ɹɡɤɨɦ (ɪɢɫ. 2). 

 

 
Ɋɢɫɭɧɨɤ 2 – ɉɪɢɫɬɪɨʀ IШT ɿɡ ɫɬɿɥьɧɢɤɨɜɢɦ ɡɜ’ɹɡɤɨɦ, ɡɚ ɝɪɭɩɚɦɢ ɤɪɚʀɧ, ɦɿɥьɣɨɧɢ 

ɩɿɞɤɥɸɱɟɧь, 2016–2029 ɪɪ. Д13Ж 
 
ȿɥɟɤɬɪɨɧɧɚ ɤɨɦɟɪɰɿɹ ɬɚ ɰɢɮɪɨɜɿɡɚɰɿɹ ɫɬɜɨɪɸɸɬь ɧɨɜɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ, ɡɧɢɠɭɸɬь 

ɫɬɚɪɬɨɜɿ ɜɢɬɪɚɬɢ ɬɚ ɩɨɤɪɚɳɭɸɬь ɞɨɫɬɭɩ ɞɨ ɪɟɝɿɨɧɚɥьɧɢɯ ɿ ɝɥɨɛɚɥьɧɢɯ ɪɢɧɤɿɜ ɞɥɹ 
ɩɿɞɩɪɢєɦɰɿɜ ɿ ɦɚɥɨɝɨ ɛɿɡɧɟɫɭ ɜ ɤɪɚʀɧɚɯ, ɳɨ ɪɨɡɜɢɜɚɸɬьɫɹ.  

ɍ 2024 ɪɨɰɿ ɬɚɤɨɠ ɫɩɨɫɬɟɪɿɝɚєɬьɫɹ ɳɨɪɿɱɧɟ ɡɪɨɫɬɚɧɧɹ ɧɚ 8,4%  – ɰɟ ɞɪɭɝɢɣ 
ɧɚɣɲɜɢɞɲɢɣ ɬɟɦɩ ɡɪɨɫɬɚɧɧɹ ɩɪɨɞɚɠɿɜ О-МШЦЦОrМО ɜ ɫɜɿɬɿ ɡɚ ɩɪɨɝɧɨɡɨɜɚɧɢɣ ɩɟɪɿɨɞ ɦɿɠ 

17
18

20
21 21

25
27

0

5

10

15

20

25

30

2016 2017 2018 2019 2020 2021 2022

E-commerce sales

0

1000

2000

3000

4000

5000

6000

7000

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029

П̞в̦̞ч̦̌ ʤ̞̚я П̞вде̦̦о-С̵̞д̦̌ ʤ̞̚я, Оке̦̞̌я т̌ І̦д̞я

П̞в̦̞ч̦̌ ʤ̥е̛̬к̌ З̵̞̌д̦̌ Єв̬оп̌

Це̦т̬̌ль̦̌ т̌ С̵̞д̦̌ Єв̬оп̌ ʥл̛̚ьк̛̜ С̵̞д ̞ ʤ̴̛̬к̌

Л̌т̛̦̭ьк̌ ʤ̥е̛̬к̌



Marketing and Digital Technologies          Volume 10, No 1, 2026 
ISSN 2522-9087     (Print) 
ISSN 2523-434X (Online) 

 

130 
 
 
 

2022 ɿ 2028 ɪɨɤɚɦɢ. 
Ⱥɧɚɥɿɡ ɫɜɿɬɨɜɢɯ ɥɿɞɟɪɿɜ ɭ ɜɩɪɨɜɚɞɠɟɧɧɿ ɬɚ ɜɢɤɨɪɢɫɬɚɧɧɿ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ 

ɩɨɞɚɧɨ ɧɚ ɪɢɫ.3. Ɍɚɤ, ɛɭɞɭɱɢ ɧɚɣɛɿɥьɲɢɦ ɭ ɫɜɿɬɿ ɟɤɫɩɨɪɬɟɪɨɦ, Ʉɢɬɚɣ ɬɚɤɨɠ ɡɚɣɦɚє 
ɧɚɣɛɿɥьɲɭ ɱɚɫɬɤɭ ɭ ɫɜɿɬɿ ɧɚ ɪɢɧɤɭ ɿɡ ɫɭɤɭɩɧɢɦ ɨɛɫɹɝɨɦ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿɜ ɭ 2023 ɪɨɰɿ, ɳɨ 
ɞɨɫɹɝ 1,26 ɬɪɢɥьɣɨɧɚ ɞɨɥɚɪɿɜ ɋɒȺ. ɍ ɫɭɤɭɩɧɨɫɬɿ ɡɿ ɋɩɨɥɭɱɟɧɢɦɢ ɒɬɚɬɚɦɢ ɨɛɫɹɝ 
ɩɪɨɞɚɠɿɜ ɭ ɫɮɟɪɿ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜ ɨɛɨɯ ɤɪɚʀɧɚɯ ɩɟɪɟɜɢɳɢɜ 2,32 ɬɪɢɥьɣɨɧɚ ɞɨɥɚɪɿɜ. 
Ɍɨɦɭ ɧɟ ɞɢɜɧɨ, ɳɨ ɞɟɹɤɿ ɡ ɩɪɨɜɿɞɧɢɯ ɫɜɿɬɨɜɢɯ ɤɨɦɩɚɧɿɣ ɭ ɫɮɟɪɿ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ 
ɡɚɫɧɨɜɚɧɿ ɿɡ ɰɢɯ ɞɜɨɯ ɩɨɬɭɠɧɢɯ ɤɪɚʀɧ. Ɏɚɤɬɢɱɧɨ, ɛɿɥьɲɟ ɩɨɥɨɜɢɧɢ ɡ ɩɟɪɲɨʀ ɞɟɫɹɬɤɢ 
ɩɨɯɨɞɹɬь ɡ Ʉɢɬɚɸ ɚɛɨ ɋɒȺ.  

 

 
Ɋɢɫɭɧɨɤ 3 – Ƚɥɨɛɚɥьɧɿ ɩɪɨɞɚɠɿ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ: ɧɚɣɛɿɥьɲɿ ɭɱɚɫɧɢɤɢ Д9Ж 

 
Ɂɚɝɚɥɨɦ ɧɢɧɿ 2,71 ɦɥɪɞ ɝɪɨɦɚɞɹɧ ɡɞɿɣɫɧɸɸɬь ɨɧɥɚɣɧ-ɡɚɤɭɩɿɜɥɿ ɜ ɫɨɰɿɚɥьɧɢɯ 

ɦɟɪɟɠɚɯ ɚɛɨ ɧɚ ɩɥɚɬɮɨɪɦɚɯ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɩɨ ɜɫьɨɦɭ ɫɜɿɬɭ. ɐɟ ɦɚє ɧɚ ɭɜɚɡɿ, 33% 
ɧɚɫɟɥɟɧɧɹ ɫɜɿɬɭ ɡɞɿɣɫɧɸє ɩɨɤɭɩɤɢ ɨɧɥɚɣɧ, ɳɨ ɧɚ 2,7% ɛɿɥьɲɟ ɩɨɪɿɜɧɹɧɨ ɡ 2023 ɪɨɤɨɦ. Ɂɚ 
ɩɪɨɝɧɨɡɚɦɢ, ɭ 2025 ɪɨɰɿ ɤɿɥьɤɿɫɬь ɨɧɥɚɣɧ-ɫɩɨɠɢɜɚɱɿɜ ɞɨɫɹɝɧɟ 2,77 ɦɥɪɞ ɡɚɜɞɹɤɢ 
ɩɨɞɚɥьɲɨɦɭ ɪɨɡɜɢɬɤɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɬɚ ɲɢɪɲɨɦɭ ɞɨɫɬɭɩɭ ɞɨ ɿɧɬɟɪɧɟɬɭ, ɳɨ 
ɫɩɪɢɹɬɢɦɟ ɡɪɭɱɧɨɫɬɿ ɡɞɿɣɫɧɟɧɧɹ ɡɚɤɭɩɿɜɟɥь. ɍ ɝɥɨɛɚɥьɧɨɦɭ ɜɢɦɿɪɿ ɧɚɣɛɿɥьɲɚ ɤɿɥьɤɿɫɬь 
ɩɨɤɭɩɰɿɜ ɱɟɪɟɡ ɟɥɟɤɬɪɨɧɧɭ ɤɨɦɟɪɰɿɸ ɫɩɨɫɬɟɪɿɝɚєɬьɫɹ ɜ Ʉɢɬɚʀ (915,1 ɦɥɧ) ɿ ɋɒȺ (270,1 
ɦɥɧ) Д4Ж. 

ȼ ɍɤɪɚʀɧɿ ɠ ɡɚ ɫɬɚɬɢɫɬɢɱɧɢɦɢ ɞɚɧɢɦɢ ɞɨ 2022 ɪɨɤɭ, ɜɿɞɛɭɜɚɥɨɫɹ ɡɧɚɱɧɟ ɡɪɨɫɬɚɧɧɹ 
ɨɛɫɹɝɭ ɬɚ ɫɩɨɫɬɟɪɿɝɚɥɢɫɹ ɩɨɡɢɬɢɜɧɿ ɬɟɦɩɢ ɧɚɪɨɳɟɧɧɹ ɨɛɫɹɝɿɜ ɪɢɧɤɭ. (ɪɢɫ.4). Ɍɚɤ, ɭ 2020 
ɪɨɰɿ ɨɛɫɹɝ ɪɢɧɤɭ О-МШЦЦОrМО ɜ ɍɤɪɚʀɧɿ ɡɪɿɫ ɧɚ 41%, ɞɨɫɹɝɧɭɜɲɢ 4 ɦɥɪɞ ɞɨɥɚɪɿɜ ɋɒȺ, ɳɨ 
ɪɿɜɧɨɰɿɧɧɨ ɞɨ 2,6% ɜɚɥɨɜɨɝɨ ɜɧɭɬɪɿɲɧьɨɝɨ ɩɪɨɞɭɤɬɭ ɞɟɪɠɚɜɢ. Ⱦɨ ɬɨɝɨ ɠ, ɜ ɍɤɪɚʀɧɿ ɬɟɦɩɢ 
ɪɨɡɜɢɬɤɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ є ɨɞɧɢɦɢ ɡ ɧɚɣɜɢɳɢɯ ɫɟɪɟɞ ɞɟɪɠɚɜ ɐɟɧɬɪɚɥьɧɨʀ ɬɚ 
ɋɯɿɞɧɨʀ Єɜɪɨɩɢ. Ⱦɥɹ ɩɨɪɿɜɧɹɧɧɹ, ɭ 2017 ɪɨɰɿ ɜɧɟɫɨɤ ɰьɨɝɨ ɫɟɤɬɨɪɚ ɜ ɭɤɪɚʀɧɫьɤɢɣ ȼȼɉ 
ɫɬɚɧɨɜɢɜ ɥɢɲɟ 1,21%. 

Ɉɱɿɤɭєɬьɫɹ, ɳɨ ɞɨ ɤɿɧɰɹ 2024 ɪɨɤɭ 20,1% ɪɨɡɞɪɿɛɧɢɯ ɩɨɤɭɩɨɤ ɛɭɞɭɬь ɡɞɿɣɫɧɸɜɚɬɢɫɹ 
ɨɧɥɚɣɧ. Ⱦɨ 2027 ɪɨɤɭ ɰɹ ɱɚɫɬɤɚ ɡɪɨɫɬɟ ɞɨ 22,6%. ɍ 2024 ɪɨɰɿ ɩɪɨɞɚɠɿ ɟɥɟɤɬɪɨɧɧɨʀ 
ɤɨɦɟɪɰɿʀ ɩɟɪɟɜɢɳɚɬь $6,3 ɬɪɥɧ, ɳɨ ɧɚ 8,76% ɛɿɥьɲɟ, ɧɿɠ ɭ 2023 ɪ. Д4Ж.  
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Ɉ.Ⱥ. Ȼɿɥɨɜɨɞɫьɤɚ, ȼ.Ɉ. ɀɭɪɛɚ. Ɋɨɡɜɢɬɨɤ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜ ɭɦɨɜɚɯ ɰɢɮɪɨɜɿɡɚɰɿʀ 
ɥɨɝɿɫɬɢɱɧɢɯ ɩɪɨɰɟɫɿɜ ɪɢɧɤɭ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɜ ɍɤɪɚʀɧɿ ɬɚ ɫɜɿɬɿ  

131 

 

 
 

Ɋɢɫɭɧɨɤ 4 – Ⱦɢɧɚɦɿɤɚ ɪɢɧɤɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜ ɍɤɪɚʀɧɿ ɬɚ ɱɚɫɬɤɢ ɟɥɟɤɬɪɨɧɧɨʀ 
ɤɨɦɟɪɰɿʀ ɜ ɪɨɡɞɪɿɛɧɿɣ ɬɨɪɝɿɜɥɿ ɭ 2016-2020 ɪɪ., ɦɥɪɞ ɞɨɥ. ɋɒȺ Д5Ж 

 
ɇɟɨɛɯɿɞɧɨ ɡɚɡɧɚɱɢɬɢ, ɡ 2021 ɪɨɤɭ ɫɟɪɟɞɧьɨɪɿɱɧɢɣ ɬɟɦɩ ɡɪɨɫɬɚɧɧɹ ɱɚɫɬɤɢ 

ɪɨɡɞɪɿɛɧɢɯ ɨɧɥɚɣɧ-ɩɨɤɭɩɨɤ ɫɬɚɧɨɜɢɬь ɩɪɢɛɥɢɡɧɨ 0,32%. ɐɟ ɫɜɿɞɱɢɬь ɩɪɨ ɧɟɨɛɯɿɞɧɿɫɬь 
ɞɥɹ ɪɢɬɟɣɥɟɪɿɜ ɚɤɬɢɜɧɿɲɟ ɿɧɜɟɫɬɭɜɚɬɢ ɜ ɪɨɡɜɢɬɨɤ ɨɧɥɚɣɧ-ɤɚɧɚɥɿɜ, ɳɨɛ ɡɛɟɪɟɝɬɢ ɫɜɨɸ 
ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɿɫɬь ɭ ɫɭɱɚɫɧɢɯ ɭɦɨɜɚɯ. ɇɚ ɪɢɫ.5 ɚɜɬɨɪɚɦɢ ɩɪɟɞɫɬɚɜɥɟɧɨ ɮɚɤɬɢɱɧɭ 
ɬɚ ɩɪɨɝɧɨɡɨɜɚɧɭ ɞɢɧɚɦɿɤɭ ɱɚɫɬɤɢ ɨɧɥɚɣɧ-ɬɪɚɧɡɚɤɰɿɣ. 

 

 
Ɋɢɫɭɧɨɤ 5 – Ⱦɢɧɚɦɿɤɚ ɱɚɫɬɤɢ ɨɧɥɚɣɧ ɬɪɚɧɡɚɤɰɿɣ, %  Д5Ж 

 
Ɂɝɿɞɧɨ ɡ ɩɪɨɝɧɨɡɚɦɢ ɭ 2024-2027 ɪɨɤɚɯ ɫɜɿɬɨɜɿ ɨɛɫɹɝɢ ɩɪɨɞɚɠɿɜ ɩɪɨɞɨɜɠɭɜɚɬɢɦɭɬь 

ɡɪɨɫɬɚɬɢ ɿɡ ɫɟɪɟɞɧьɨɪɿɱɧɢɦ ɬɟɦɩɨɦ 7,8%, ɞɨɫɹɝɧɭɜɲɢ 8 ɬɪɥɧ ɞɨɥɚɪɿɜ ɋɒȺ (ɪɢɫ. 6), ɳɨ 
ɩɟɪɟɜɢɳɢɬь ɜɢɬɨɪɝ ɬɪɚɞɢɰɿɣɧɢɯ ɦɚɝɚɡɢɧɿɜ ɛɿɥьɲ ɧɿɠ ɭɞɜɿɱɿ. ɐɟ ɫɜɿɞɱɢɬь ɩɪɨ ɫɬɪɿɦɤɟ 
ɡɦɿɰɧɟɧɧɹ ɩɨɡɢɰɿɣ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɞɥɹ ɪɢɬɟɣɥɟɪɿɜ ɹɤ ɩɪɿɨɪɢɬɟɬɧɨɝɨ ɤɚɧɚɥɭ ɡɛɭɬɭ ɭ 
ɜɫьɨɦɭ ɫɜɿɬɿ. Ɍɚɤɨɠ ɞɨ ɤɥɸɱɨɜɢɯ ɱɢɧɧɢɤɿɜ ɡɪɨɫɬɚɧɧɹ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɦɢ ɦɨɠɟɦɨ 
ɜɿɞɧɟɫɬɢ ɛɟɡɥɿɱ ɮɚɤɬɨɪɿɜ, ɚɥɟ ɧɚɣɛɿɥьɲɢɣ ɜɩɥɢɜ ɦɚɸɬь ɩɨɲɢɪɟɧɧɹ ɦɨɛɿɥьɧɢɯ 
ɬɟɯɧɨɥɨɝɿɣ, ɪɨɡɜɢɬɨɤ ɰɢɮɪɨɜɨʀ ɿɧɮɪɚɫɬɪɭɤɬɭɪɢ, ɚ ɬɚɤɨɠ ɡɪɨɫɬɚɧɧɹ ɩɨɩɢɬɭ ɧɚ ɲɜɢɞɤɿ ɬɚ 
ɡɪɭɱɧɿ ɫɩɨɫɨɛɢ ɩɨɤɭɩɨɤ, ɳɨ ɩɨɜ’ɹɡɚɧɨ ɡ ɲɜɢɞɤɢɦ ɬɟɦɩɨɦ ɠɢɬɬɹ ɧɚɫɟɥɟɧɧɹ, ɜɫɟɛɿɱɧɢɦ 
ɪɨɡɜɢɬɤɨɦ ɬɚ ɩɨɤɪɚɳɟɧɧɹɦ ɬɟɯɧɨɥɨɝɿɣ. ȼɧɚɫɥɿɞɨɤ ɰьɨɝɨ ɪɢɬɟɣɥɟɪɢ ɚɤɬɢɜɧɨ 
ɜɩɪɨɜɚɞɠɭɸɬь ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɿ ɫɬɪɚɬɟɝɿʀ ɦɚɪɤɟɬɢɧɝɭ, ɿɧɜɟɫɬɭɸɬь ɭ ɜɞɨɫɤɨɧɚɥɟɧɧɹ 
ɥɨɝɿɫɬɢɤɢ ɬɚ ɩɿɞɜɢɳɭɸɬь ɪɿɜɟɧь ɤɿɛɟɪɛɟɡɩɟɤɢ. Ɂɚɭɜɚɠɢɦɨ, ɳɨ ɩɢɬɚɧɧɹ ɤɿɛɟɪɛɟɡɩɟɤɢ є 
ɨɫɨɛɥɢɜɨ ɚɤɬɭɚɥьɧɢɦ, ɜɪɚɯɨɜɭɸɱɢ ɦɚɫɨɜɢɣ ɡɛɿɪ ɞɚɧɢɯ ɤɨɪɢɫɬɭɜɚɱɿɜ. ɓɨɛ ɡɛɟɪɟɝɬɢ 
ɪɟɩɭɬɚɰɿɸ ɯɨɪɨɲɨʀ ɤɨɦɩɚɧɿʀ ɬɚ ɥɨɹɥьɧɿɫɬь ɤɥɿєɧɬɿɜ, ɩɿɞɩɪɢєɦɰɿ ɬɚ ɩɨɫɬɚɱɚɥьɧɢɤɢ 
ɞɨɤɥɚɞɚɸɬь ɜɟɥɢɤɢɯ ɡɭɫɢɥь, ɳɨɛ ɡɚɛɟɡɩɟɱɢɬɢ ɛɟɡɩɟɤɭ ɬɚ ɤɨɧɮɿɞɟɧɰɿɣɧɿɫɬь.  
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Ɋɢɫɭɧɨɤ 6 – Ɋɨɡɞɪɿɛɧɿ ɩɪɨɞɚɠɿ ɜ ɟɥɟɤɬɪɨɧɧɿɣ ɤɨɦɟɪɰɿʀ ɭ ɫɜɿɬɿ, 2021-2027 ɪɪ. Д5Ж 
 
ɉɿɞɫɭɦɭєɦɨ ɪɨɡɜɢɬɨɤ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɭ ɫɜɿɬɿ ɬɚ ɜ ɍɤɪɚʀɧɿ (ɬɚɛɥ.1).  
 
Ɍɚɛɥɢɰɹ 1 – Ɋɨɡɜɢɬɨɤ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɭ ɫɜɿɬɿ ɬɚ ɜ ɍɤɪɚʀɧɿ 

Ʉɚɬɟɝɨɪɿɹ ɋɜɿɬ ɍɤɪɚʀɧɚ 
Ɂɚɝɚɥьɧɢɣ 
ɫɬɚɧ ɪɢɧɤɭ 

ȿ-ɤɨɦɟɪɰɿɹ є ɡɪɿɥɢɦ ɿ ɦɚɫɨɜɢɦ 
ɤɚɧɚɥɨɦ ɩɪɨɞɚɠɭ. ɑɚɫɬɨ ɡɚɦɿɧɸє 
ɬɪɚɞɢɰɿɣɧɢɣ ɪɢɬɟɣɥ. 

Ⱥɤɬɢɜɧɨ ɪɨɡɜɢɜɚєɬьɫɹ, ɚɥɟ ɜɫɟ ɳɟ 
ɞɨɩɨɜɧɸє ɨɮɥɚɣɧ-ɩɪɨɞɚɠɿ. 

ɒɢɪɢɧɚ 
ɧɨɦɟɧɤɥɚɬɭɪɢ 

ɉɪɨɩɨɡɢɰɿɹ ɨɯɨɩɥɸє ɜɫɿ ɤɚɬɟɝɨɪɿʀ  
ɜɿɞ ɩɪɨɞɭɤɬɿɜ ɞɨ ɰɢɮɪɨɜɢɯ ɩɨɫɥɭɝ. 

Ɉɫɧɨɜɧɢɣ ɮɨɤɭɫ  ɩɨɛɭɬɨɜɚ ɬɟɯɧɿɤɚ, 
ɦɨɞɚ, ɤɨɫɦɟɬɢɤɚ, ɬɨɜɚɪɢ 
ɩɨɜɫɹɤɞɟɧɧɨɝɨ ɩɨɩɢɬɭ. 

Ɍɟɯɧɨɥɨɝɿʀ ɒɢɪɨɤɟ ɜɩɪɨɜɚɞɠɟɧɧɹ AI, AR, 
ɚɜɬɨɦɚɬɢɡɚɰɿʀ, ɪɨɡɭɦɧɨʀ ɥɨɝɿɫɬɢɤɢ, 
ЛТР НКtК, ɝɨɥɨɫɨɜɢɯ ɚɫɢɫɬɟɧɬɿɜ. 

ɑɚɫɬɤɨɜɟ ɜɢɤɨɪɢɫɬɚɧɧɹ ɬɟɯɧɨɥɨɝɿɣ: 
ɱɚɬ-ɛɨɬɢ, ɦɨɛɿɥьɧɿ ɞɨɞɚɬɤɢ, CRM; AI –  
ɬɨɱɤɨɜɨ. 

Ɇɚɪɤɟɬɢɧɝɨɜɿ 
ɿɧɫɬɪɭɦɟɧɬɢ 
ɩɪɨɫɭɜɚɧɧɹ 

ɉɟɪɫɨɧɚɥɿɡɨɜɚɧɢɣ ɦɚɪɤɟɬɢɧɝ, 
ɚɧɚɥɿɬɢɤɚ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ, 
ɚɜɬɨɦɚɬɢɡɨɜɚɧɿ ɤɚɦɩɚɧɿʀ. 

Ɉɫɧɨɜɧɢɣ ɚɤɰɟɧɬ ɧɚ ɫɨɰɦɟɪɟɠɚɯ, 
SMM, ɩɪɨɫɬɿɣ ɬɚɪɝɟɬɨɜɚɧɿɣ ɪɟɤɥɚɦɿ. 

ɋɨɰɿɚɥьɧɚ 
ɤɨɦɟɪɰɿɹ 

Ɋɨɡɜɢɧɟɧɢɣ ɩɪɨɞɚɠ ɱɟɪɟɡ TТФTШФ, 
IЧstКРrКЦ, FКМОЛШШФ ɿɡ ɜɛɭɞɨɜɚɧɢɦɢ 
ɦɚɝɚɡɢɧɚɦɢ. 

ɋɨɰɦɟɪɟɠɿ ɜɢɤɨɪɢɫɬɨɜɭɸɬьɫɹ 
ɡɞɟɛɿɥьɲɨɝɨ ɹɤ ɤɚɧɚɥ ɤɨɦɭɧɿɤɚɰɿʀ, ɚ ɧɟ 
ɩɨɜɧɨɰɿɧɧɨʀ ɬɨɪɝɿɜɥɿ. 

Ɇɨɛɿɥьɧɚ 
ɤɨɦɟɪɰɿɹ 

Ɉɫɧɨɜɧɚ ɱɚɫɬɢɧɚ ɩɨɤɭɩɨɤ 
ɡɞɿɣɫɧɸєɬьɫɹ ɱɟɪɟɡ ɫɦɚɪɬɮɨɧɢ. UБ 
ɩɨɜɧɿɫɬɸ ɨɩɬɢɦɿɡɨɜɚɧɢɣ. 

Ɇɨɛɿɥьɧɿ ɫɚɣɬɢ ɣ ɞɨɞɚɬɤɢ є, ɚɥɟ 
ɡɪɭɱɧɿɫɬь ɿɧɨɞɿ ɩɨɫɬɭɩɚєɬьɫɹ ɡɚɯɿɞɧɢɦ 
ɚɧɚɥɨɝɚɦ. Ⱥɤɬɢɜɧɚ ɪɨɛɨɬɚ ɧɚɞ 
ɭɞɨɫɤɨɧɚɥɟɧɧɹɦ ɪɨɛɨɬɢ.  

Ʉɿɛɟɪɛɟɡɩɟɤɚ 
ɬɚ ɞɨɜɿɪɚ 

Ʉɨɪɢɫɬɭɜɚɱɿ ɨɱɿɤɭɸɬь ɜɢɫɨɤɨɝɨ ɪɿɜɧɹ 
ɡɚɯɢɫɬɭ ɞɚɧɢɯ; ɤɨɦɩɚɧɿʀ ɿɧɜɟɫɬɭɸɬь ɭ 
ɛɟɡɩɟɤɭ. 

Ɋɿɜɟɧь ɞɨɜɿɪɢ ɩɨɫɬɭɩɨɜɨ ɡɪɨɫɬɚє, ɚɥɟ 
ɳɟ є ɩɨɛɨɸɜɚɧɧɹ ɳɨɞɨ ɲɚɯɪɚɣɫɬɜɚ ɬɚ 
ɧɟɧɚɥɟɠɧɨʀ ɞɨɫɬɚɜɤɢ. 

ȼɢɤɥɢɤɢ Ʉɨɧɤɭɪɟɧɰɿɹ, ɩɟɪɟɧɚɫɢɱɟɧɧɹ ɪɢɧɤɭ, 
ɩɪɨɛɥɟɦɢ ɡ ɭɬɪɢɦɚɧɧɹɦ ɤɥɿєɧɬɚ. 

Ɂɚɥɟɠɧɿɫɬь ɜɿɞ ɿɧɮɪɚɫɬɪɭɤɬɭɪɢ, ɧɢɡьɤɚ 
ɩɥɚɬɨɫɩɪɨɦɨɠɧɿɫɬь, ɜɨєɧɧɿ ɪɢɡɢɤɢ. 

Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɚɦɢ 
 
Ɉɬɠɟ, ɟɥɟɤɬɪɨɧɧɚ ɤɨɦɟɪɰɿɹ ɚɤɬɢɜɧɨ ɡɦɿɧɸє ɪɢɧɨɤ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ, 

ɡɚɛɟɡɩɟɱɭɸɱɢ ɡɪɨɫɬɚɧɧɹ ɩɪɨɞɚɠɿɜ ɿ ɤɿɥьɤɨɫɬɿ ɨɧɥɚɣɧ-ɩɨɤɭɩɰɿɜ. ɍ ɪɨɡɜɢɧɟɧɢɯ ɤɪɚʀɧɚɯ 
ɜɨɧɚ ɜɠɟ ɫɬɚɥɚ ɧɟɡɚɦɿɧɧɢɦ ɤɚɧɚɥɨɦ ɬɨɪɝɿɜɥɿ, ɚ ɜ ɤɪɚʀɧɚɯ, ɳɨ ɪɨɡɜɢɜɚɸɬьɫɹ – ɫɬɢɦɭɥɸє 
ɟɤɨɧɨɦɿɱɧɢɣ ɪɨɡɜɢɬɨɤ. ȿɥɟɤɬɪɨɧɧɚ ɤɨɦɟɪɰɿɹ ɬɚɤɨɠ ɚɤɬɢɜɧɨ ɡɪɨɫɬɚє ɧɚ ɭɤɪɚʀɧɫьɤɨɦɭ 
ɪɢɧɤɭ. Ɍɨɠ, ɧɚɹɜɧɿ ɬɟɧɞɟɧɰɿʀ ɜɢɦɚɝɚɸɬь ɜɿɞ ɛɿɡɧɟɫɭ ɚɞɚɩɬɚɰɿʀ ɞɨ ɰɢɮɪɨɜɢɯ ɡɦɿɧ ɿ ɪɨɡɜɢɬɤɭ 
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Ɉ.Ⱥ. Ȼɿɥɨɜɨɞɫьɤɚ, ȼ.Ɉ. ɀɭɪɛɚ. Ɋɨɡɜɢɬɨɤ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜ ɭɦɨɜɚɯ ɰɢɮɪɨɜɿɡɚɰɿʀ 
ɥɨɝɿɫɬɢɱɧɢɯ ɩɪɨɰɟɫɿɜ ɪɢɧɤɭ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɜ ɍɤɪɚʀɧɿ ɬɚ ɫɜɿɬɿ  

133 

 

ɟɥɟɤɬɪɨɧɧɢɯ ɤɚɧɚɥɿɜ ɡɛɭɬɭ. 
ɇɟ ɦɟɧɲ ɜɚɠɥɢɜɢɦ є ɞɨɫɥɿɞɢɬɢ, ɹɤɿ ɫɚɦɟ ɩɨɬɪɟɛɢ ɦɚɸɬь ɫɩɨɠɢɜɚɱɿ ɡ ɦɟɬɨɸ 

ɜɢɡɧɚɱɟɧɧɹ ɧɚɩɪɹɦɤɿɜ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿɜ. Ɂɚ ɫɬɚɬɢɫɬɢɤɨɸ,  ɿɧɬɟɪɧɟɬ-ɫɩɨɠɢɜɚɱɿ 2024 ɪɨɤɭ 
ɜɢɬɪɚɱɚɸɬь ɧɚɣɛɿɥьɲɟ ɝɪɨɲɟɣ ɧɚ ɟɥɟɤɬɪɨɧɿɤɭ. Ɂɚɡɧɚɱɚɥɨɫь, ɩɪɨɞɚɠɿ ɟɥɟɤɬɪɨɧɿɤɢ ɜ 
ɝɪɨɲɨɜɨɦɭ ɟɤɜɿɜɚɥɟɧɬɿ ɜɚɪɬɭɜɚɬɢɦɭɬь $922,5 ɦɥɪɞ ɜ 2024-ɦɭ. ɇɚ ɞɪɭɝɨɦɭ ɦɿɫɰɿ 
ɪɨɡɬɚɲɭɜɚɥɢɫь ɜɢɬɪɚɬɢ ɧɚ ɩɪɢɞɛɚɧɧɹ ɨɞɹɝɭ, ɜɡɭɬɬɹ ɬɚ ɚɤɫɟɫɭɚɪɿɜ, ɳɨ ɫɹɝɧɭɥɨ $760 ɦɥɪɞ. 
ȼɚɪɬɨ ɡɚɡɧɚɱɢɬɢ, ɳɨ ɭ ɬɪɿɣɤɭ ɥɿɞɟɪɿɜ ɫɟɪɟɞ ɧɚɣɩɨɩɭɥɹɪɧɿɲɢɯ ɬɨɜɚɪɿɜ ɜɯɨɞɢɥɢ ɯɚɪɱɨɜɿ 
ɩɪɨɞɭɤɬɢ ɬɚ ɧɚɩɨʀ – $708,8 ɦɥɪɞ. ɉɪɢɛɥɢɡɧɿ ɜɢɬɪɚɬɢ ɫɩɨɠɢɜɚɱɿɜ ɜ 2024 ɪ. ɡɨɛɪɚɠɟɧɨ ɧɚ 
ɪɢɫ.7, ɚ ɮɚɤɬɨɪɢ, ɹɤɿ ɜɩɥɢɜɚɸɬь ɧɚ ɜɢɛɿɪ ɬɨɜɚɪɭ ɜ ɿɧɬɟɪɧɟɬɿ – ɧɚ ɪɢɫ.8. 

 

 
Ɋɢɫɭɧɨɤ 7 – ɉɪɢɛɥɢɡɧɿ ɜɢɬɪɚɬɢ ɜ 2024 ɪɨɰɿ ɧɚ ɩɟɜɧɿ ɤɚɬɟɝɨɪɿʀ ɬɨɜɚɪɿɜ, $ ɦɥɪɞ. Д5Ж 

 

 
Ɋɢɫɭɧɨɤ 8 – ɌɈɉ-10 ɮɚɤɬɨɪɿɜ, ɳɨ ɫɩɨɧɭɤɚɸɬь ɤɭɩɭɜɚɬɢ ɨɧɥɚɣɧ, % Д5Ж 

 
Ɉɬɠɟ, ɩɿɞ ɱɚɫ ɜɢɛɨɪɭ ɬɨɜɚɪɭ ɜ ɿɧɬɟɪɧɟɬɿ 99% ɩɨɤɭɩɰɿɜ ɡɜɟɪɬɚɸɬьɫɹ ɞɨ ɜɿɞɝɭɤɿɜ 

ɿɧɲɢɯ ɫɩɨɠɢɜɚɱɿɜ, ɩɪɢɱɨɦɭ 96% ɿɡ ɧɢɯ ɫɩɟɰɿɚɥьɧɨ ɲɭɤɚɸɬь ɧɟɝɚɬɢɜɧɿ ɤɨɦɟɧɬɚɪɿ, ɳɨɛ 
ɤɪɚɳɟ ɨɰɿɧɢɬɢ ɦɨɠɥɢɜɿ ɧɟɞɨɥɿɤɢ ɩɪɨɞɭɤɬɭ. ȼɿɞɝɭɤɢ ɜ ɦɟɪɟɠɿ ɦɨɠɭɬь ɹɤ ɫɬɢɦɭɥɸɜɚɬɢ 
ɬɨɪɝɿɜɥɸ, ɬɚɤ ɿ ɧɟɝɚɬɢɜɧɨ ɜɩɥɢɧɭɬɢ ɧɚ ɪɟɩɭɬɚɰɿɸ ɬɨɜɚɪɭ, ɨɫɤɿɥьɤɢ ɦɚɣɠɟ ɩɨɥɨɜɢɧɚ 
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ɫɩɨɠɢɜɚɱɿɜ (49%) ɩɨɤɥɚɞɚɸɬьɫɹ ɧɚ ɞɭɦɤɢ ɿɧɲɢɯ ɤɥɿєɧɬɿɜ ɡ ɬɚɤɨɸ ɠ ɞɨɜɿɪɨɸ, ɹɤ ɿ ɧɚ 
ɪɟɤɨɦɟɧɞɚɰɿʀ ɪɨɞɢɱɿɜ, ɿ ɞɪɭɡɿɜ. ɋɟɪɟɞ ɨɫɧɨɜɧɢɯ ɱɢɧɧɢɤɿɜ ɜɩɥɢɜɭ ɧɚ ɡɞɿɣɫɧɟɧɧɹ ɨɧɥɚɣɧ-
ɩɨɤɭɩɤɢ, ɛɟɡɤɨɲɬɨɜɧɚ ɞɨɫɬɚɜɤɚ – ɜɨɧɚ ɡɧɚɱɭɳɚ ɞɥɹ 50,6% ɫɩɨɠɢɜɚɱɿɜ. Ʉɭɩɨɧɢ ɬɚ ɡɧɢɠɤɢ 
ɡɚɣɦɚɸɬь ɞɪɭɝɭ ɩɨɡɢɰɿɸ (39,3%), ɚ ɬɪɟɬє ɦɿɫɰɟ ɡɚ ɡɧɚɱɟɧɧɹɦ ɩɨɫɿɞɚє ɡɪɭɱɧɿɫɬь ɩɪɨɰɟɞɭɪɢ 
ɩɨɜɟɪɧɟɧɧɹ ɬɨɜɚɪɭ (33,2%). 

Ƚɨɜɨɪɹɱɢ ɩɪɨ ɨɫɧɨɜɧɢɯ ɝɪɚɜɰɿɜ ɧɚ ɪɢɧɤɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜ ɫɜɿɬɿ, ɧɟ ɦɨɠɧɚ ɧɟ 
ɡɚɡɧɚɱɢɬɢ, ɳɨ AЦКгШЧ ɩɪɨɞɨɜɠɭє ɡɚɥɢɲɚɬɢɫɹ ɧɚɣɛɿɥьɲ ɜɿɞɜɿɞɭɜɚɧɢɦ ɫɚɣɬɨɦ 
ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ, ɡɚɥɭɱɚɸɱɢ 2,84 ɦɿɥьɹɪɞɚ ɜɿɞɜɿɞɭɜɚɧь ɳɨɦɿɫɹɰɹ. Ƀɨɝɨ ɱɚɫɬɤɚ ɧɚ 
ɪɢɧɤɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɭ ɋɒȺ ɫɬɚɧɨɜɢɬь 37,6%. ɇɚ ɞɪɭɝɨɦɭ ɦɿɫɰɿ ɡɧɚɯɨɞɢɬьɫɹ 
АКХЦКrt ɿɡ ɱɚɫɬɤɨɸ 6,4% Д7Ж.  ɇɚ ɬɪɟɬьɨɦɭ ɦɿɫɰɿ ɪɨɡɬɚɲɭɜɚɜɫɹ ɤɢɬɚɣɫьɤɢɣ AХТEбЩrОss, 
ɩɨɩɭɥɹɪɧɿɫɬь ɹɤɨɝɨ ɰьɨɝɨ ɪɨɤɭ ɡɪɨɫɥɚ ɧɚ 44%. Ɂɜɿɞɫɢ, ɭ ɤɚɬɟɝɨɪɿʀ ɧɚɣɚɤɬɢɜɧɿɲɨɝɨ 
ɡɚɥɭɱɟɧɧɹ ɜɿɞɜɿɞɭɜɚɱɿɜ ɥɿɞɢɪɭɸɬь ɚɡɿɣɫьɤɿ ɤɨɦɩɚɧɿʀ. Ɉɤɪɿɦ AХТEбЩrОss, ɡɧɚɱɧɢɣ ɩɪɢɪɿɫɬ ɭ 
90% ɩɪɨɞɟɦɨɧɫɬɪɭɜɚɜ ɿɧɞɿɣɫьɤɢɣ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧ FХТЩФКrt. ɉɪɨɬɟ ɧɚɣɛɿɥьɲɨɝɨ ɩɪɨɝɪɟɫɭ 
ɞɨɫɹɝɥɚ ɤɨɦɩɚɧɿɹ LКгКНК, ɹɤɚ ɧɚɪɨɫɬɢɥɚ ɤɿɥьɤɿɫɬь ɜɿɞɜɿɞɭɜɚɱɿɜ ɦɚɣɠɟ ɧɚ 200%, ɳɨ 
ɡɧɚɱɧɨɸ ɦɿɪɨɸ ɫɬɚɥɨ ɦɨɠɥɢɜɢɦ ɡɚɜɞɹɤɢ ʀʀ ɭɫɩɿɯɭ ɧɚ ɪɢɧɤɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ Ɏɿɥɿɩɩɿɧ 
Д5Ж. 

Ⱦɥɹ ɬɨɝɨ, ɳɨɛ ɜɢɡɧɚɱɢɬɢ ɭɤɪɚʀɧɫьɤɢɯ ɥɿɞɟɪɿɜ ɩɨɪɿɜɧɹєɦɨ ɪɿɡɧɿ ɤɚɬɟɝɨɪɿʀ ɬɨɜɚɪɿɜ ɬɚ 
ɧɚɣɩɨɩɭɥɹɪɧɿɲɿ ɩɥɚɬɮɨɪɦɢ, ɡɚɜɟɪɧɟɦɨɫь ɞɨ ɞɚɧɢɯ ɨɩɢɬɭɜɚɧɧɹ AIІ.UA ɳɨɞɨ ɬɪɟɧɞɿɜ 
ɨɧɥɚɣɧ-ɲɨɩɿɧɝɭ ɫɬɚɧɨɦ ɧɚ 2023 ɪɿɤ Д2Ж (ɬɚɛɥ. 2).  
 

Ɍɚɛɥɢɰɹ 2 – ɇɚɣɩɨɩɭɥɹɪɧɿɲɿ ɩɥɚɬɮɨɪɦɢ ɟɥɟɤɬɪɨɧɧɿ ɤɨɦɟɪɰɿʀ ɜ ɍɤɪɚʀɧɿ ɡɚ 
ɤɚɬɟɝɨɪɿɹɦɢ 

Ɇɿɫɰɟ ɡɚ 
ɩɨɩɭɥɹɪɧɿɫɬɸ 

Ɍɟɯɧɿɤɚ Ɉɞɹɝ Ʉɨɫɦɟɬɢɤɚ ɉɪɨɞɭɤɬɢ 

1 «ɐɢɬɪɭɫ» – 
54,8% 

Ɉɮɥɚɣɧ-
ɦɚɝɚɡɢɧɢ – 
47% 

MКФОUЩ –  34,2% Ɉɮɥɚɣɧ-ɦɚɝɚɡɢɧɢ 
–  35,5% 

2 RШгОtФК – 21,8% IЧstКРrКЦ – 
21% 

Ɉɮɥɚɣɧ-ɦɚɝɚɡɢɧɢ –  
22,1% 

«ɋɿɥьɩɨ» – 25% 

3 MЇВЇ – 8,3% RШгОtФК – 
6,8% 
 

EЯК – 18,9% 
 

GХШЯШ – 18,8% 
 

4 Ɉɮɥɚɣɧ-
ɦɚɝɚɡɢɧɢ – 3,9% 

KКstК –  3,8% 
 

BrШМКrН –  7,6% ГКФКг.ЮК – 7,9% 
 

5 CШЦПв – 3,3% LКЦШНК –  
3,6% 

PrШstШr –  4,1% RКФОtК – 7,8% 

Ⱦɠɟɪɟɥɨ: ɭɡɚɝɚɥьɧɟɧɨ ɚɜɬɨɪɚɦɢ ɧɚ ɨɫɧɨɜɿ Д2Ж 
 
Ɉɬɠɟ, ɭɡɚɝɚɥьɧɢɦɨ ɫɩɨɠɢɜɱɿ ɬɪɟɧɞɢ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜ ɫɜɿɬɿ ɬɚ ɍɤɪɚʀɧɿ (ɬɚɛɥ. 

3). 
 

Ɍɚɛɥɢɰɹ 3 – ɋɩɨɠɢɜɱɿ ɬɪɟɧɞɢ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜ ɫɜɿɬɿ ɬɚ ɍɤɪɚʀɧɿ 
Ɍɪɟɧɞ ɋɜɿɬ ɍɤɪɚʀɧɚ 

ɐɿɧɧɿɫɬь ɱɚɫɭ ɿ 
ɡɪɭɱɧɨɫɬɿ 

ɋɩɨɠɢɜɚɱɿ ɝɨɬɨɜɿ ɩɥɚɬɢɬɢ ɛɿɥьɲɟ 
ɡɚ ɲɜɢɞɤɭ ɞɨɫɬɚɜɤɭ, 
ɚɜɬɨɦɚɬɢɡɚɰɿɸ, ɡɪɭɱɧɭ ɨɩɥɚɬɭ, 
ɫɚɦɨɫɬɿɣɧɢɣ ɜɢɛɿɪ ɜɚɪɿɚɧɬɿɜ 
ɞɨɫɬɚɜɤɢ. 

Ȼɿɥьɲɿɫɬь ɫɩɨɠɢɜɚɱɿɜ ɧɚɞɚɸɬь ɩɟɪɟɜɚɝɭ 
ɛɟɡɤɨɲɬɨɜɧɿɣ ɞɨɫɬɚɜɰɿ, ɧɚɜɿɬь ɹɤɳɨ ɜɨɧɚ 
ɞɨɜɲɚ. ɍ ɪɟɝɿɨɧɚɯ – ɩɨɩɭɥɹɪɧɚ ɨɩɥɚɬɚ ɩɪɢ 
ɨɬɪɢɦɚɧɧɿ, ɛɨ є ɧɟɞɨɜɿɪɚ ɞɨ ɨɧɥɚɣɧ-ɨɩɥɚɬ, 
ɫɬɪɚɯ ɧɟɜɿɞɩɨɜɿɞɧɨɫɬɿ ɬɨɜɚɪɭ ɬɚ ɲɚɯɪɚɣɫɬɜɚ. 
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ɉɪɨɞɨɜɠɟɧɧɹ ɬɚɛɥ. 3 

Ɍɪɟɧɞ ɋɜɿɬ ɍɤɪɚʀɧɚ 
Ʌɨɹɥьɧɿɫɬь ɞɨ 
ɛɪɟɧɞɿɜ 

Ʉɥɿєɧɬɢ ɦɟɧɲɟ ɩɪɢɜ’ɹɡɚɧɿ ɞɨ 
ɛɪɟɧɞɿɜ. Ɋɿɲɟɧɧɹ ɩɪɨ ɩɨɤɭɩɤɭ 
ɛɚɡɭєɬьɫɹ ɧɚ ɰɿɧɿ, ɜɿɞɝɭɤɚɯ, 
ɟɦɨɰɿɣɧɨɦɭ ɞɨɫɜɿɞɿ. Ȼɪɟɧɞɢ 
ɱɚɫɬɨ ɤɨɧɤɭɪɭɸɬь ɱɟɪɟɡ 
ɩɟɪɫɨɧɚɥɿɡɚɰɿɸ. 

ɍɤɪɚʀɧɰɿ ɫɯɢɥьɧɿ ɩɿɞɬɪɢɦɭɜɚɬɢ ɭɤɪɚʀɧɫьɤɿ 
ɛɪɟɧɞɢ  ɱɟɪɟɡ ɩɚɬɪɿɨɬɢɡɦ, ɟɦɨɰɿɣɧɢɣ 
ɡɜ’ɹɡɨɤ. Ɉɞɧɚɤ ɛɿɥьɲɚ ɱɚɫɬɢɧɚ ɧɚɫɟɥɟɧɧɹ ɜɫɟ 
ɳɟ ɧɚɞɚє ɩɟɪɟɜɚɝɭ ɿɦɩɨɪɬɧɢɦ ɬɨɜɚɪɚɦ, 
ɜɜɚɠɚɸɱɢ ʀɯ ɛɿɥьɲ ɹɤɿɫɧɢɦɢ.  

ɉɨɜɟɞɿɧɤɚ ɩɿɞ 
ɱɚɫ ɤɪɢɡɢ 

ɍ ɱɚɫɢ ɝɥɨɛɚɥьɧɢɯ ɤɪɢɡ (CЇVID, 
ɿɧɮɥɹɰɿɹ) ɩɨɤɭɩɰɿ ɫɤɨɪɨɱɭɸɬь 
ɧɟɩɨɬɪɿɛɧɿ ɜɢɬɪɚɬɢ, ɜɢɛɢɪɚɸɬь 
ɬɿɥьɤɢ ɧɟɨɛɯɿɞɧɟ. 

ȼ ɭɦɨɜɚɯ ɜɿɣɧɢ ɩɨɤɭɩɰɿ, ɧɚɜɩɚɤɢ, ɦɨɠɭɬь 
ɡɞɿɣɫɧɸɜɚɬɢ ɟɦɨɰɿɣɧɿ ɩɨɤɭɩɤɢ  «ɳɨɛ 
ɩɨɪɚɞɭɜɚɬɢ ɫɟɛɟ», «ɩɿɞɬɪɢɦɚɬɢ ɛɿɡɧɟɫ», «ɧɟ 
ɜɿɞɤɥɚɞɚɬɢ ɠɢɬɬɹ» 

ɐɢɮɪɨɜɚ 
ɡɪɿɥɿɫɬь 

Ɂɚɯɿɞɧɿ ɫɩɨɠɢɜɚɱɿ ɚɤɬɢɜɧɨ 
ɜɢɤɨɪɢɫɬɨɜɭɸɬь ɝɨɥɨɫɨɜɿ 
ɩɨɦɿɱɧɢɤɢ, AR-ɩɪɢɦɿɪɤɢ, sЦКrt-
ɪɟɤɨɦɟɧɞɚɰɿʀ ɧɚ ɨɫɧɨɜɿ 
ɩɨɜɟɞɿɧɤɢ. 

ȼ ɍɤɪɚʀɧɿ ɝɨɥɨɜɧɟ –  ɩɪɨɫɬɨɬɚ ɿ ɡɪɨɡɭɦɿɥɿɫɬь. 
ɇɚɞɬɨ ɫɤɥɚɞɧɿ ɚɛɨ ɧɟɡɜɢɱɧɿ ɿɧɬɟɪɮɟɣɫɢ 
ɦɨɠɭɬь ɜɿɞɥɹɤɚɬɢ. Ȼɿɥьɲɟ ɩɨɤɭɩɨɤ 
ɨɮɨɪɦɥɸєɬьɫɹ ɱɟɪɟɡ IЧstКРrКЦ/ɦɟɫɟɧɞɠɟɪɢ, 
ɧɿɠ ɱɟɪɟɡ ɩɨɜɧɨɰɿɧɧɿ ɫɚɣɬɢ. 

ȼɩɥɢɜ 
ɿɧɮɥɸɟɧɫɟɪɿɜ 

Ɋɿɜɟɧь ɞɨɜɿɪɢ ɡɦɟɧɲɭєɬьɫɹ ɱɟɪɟɡ 
ɧɚɞɦɿɪ ɤɨɦɟɪɰɿɣɧɨɝɨ ɤɨɧɬɟɧɬɭ. 
ɋɩɨɠɢɜɚɱɿ ɛɿɥьɲɟ ɞɨɜɿɪɹɸɬь 
ɪɟɤɨɦɟɧɞɚɰɿɹɦ ɡɧɚɣɨɦɢɯ ɚɛɨ 
ɧɿɲɟɜɢɯ ɟɤɫɩɟɪɬɿɜ. 

ȼ ɍɤɪɚʀɧɿ –  ɜɢɫɨɤɚ ɞɨɜɿɪɚ ɞɨ ɥɨɤɚɥьɧɢɯ 
ɿɧɮɥɸɟɧɫɟɪɿɜ, ɨɫɨɛɥɢɜɨ TТФTШФ/IЧstКРrКЦ. Ȳɯ 
ɫɩɪɢɣɦɚɸɬь ɹɤ "ɫɜɨʀɯ", ɱɚɫɬɨ ɤɭɩɭɸɬь ɡɚ 
ʀɯɧɿɦɢ ɪɟɤɨɦɟɧɞɚɰɿɹɦɢ. 

ȿɤɨɫɜɿɞɨɦɿɫɬь ȿɤɨ-ɬɨɜɚɪɢ, ɛɿɨɭɩɚɤɨɜɤɚ, 
ɩɨɜɬɨɪɧɟ ɜɢɤɨɪɢɫɬɚɧɧɹ –  ɭɠɟ 
ɧɨɪɦɚ ɭ ɜɟɥɢɤɿɣ ɱɚɫɬɢɧɿ 
ɫɟɪɟɞɧьɨɝɨ ɤɥɚɫɭ. ɑɚɫɬɨ є 
ɝɨɬɨɜɧɿɫɬь ɡɚɩɥɚɬɢɬɢ ɛɿɥьɲɟ. 

ȼ ɍɤɪɚʀɧɿ ɟɤɨɫɜɿɞɨɦɿɫɬь ɪɨɡɜɢɜɚєɬьɫɹ, ɚɥɟ 
ɱɚɫɬɨ ɡɭɩɢɧɹєɬьɫɹ ɱɟɪɟɡ ɜɢɫɨɤɭ ɰɿɧɭ. Ȼɿɥьɲɟ 
ɪɨɡɜɢɧɭɬɚ ɜ Ʉɢєɜɿ, Ʌьɜɨɜɿ, ɫɟɪɟɞ ɦɨɥɨɞɿ, 
ɥɸɞɟɣ ɡ ɜɢɫɨɤɢɦ ɪɿɜɧɟɦ ɞɨɯɨɞɭ.  

ɉɨɜɟɞɿɧɤɨɜɿ 
ɞɪɚɣɜɟɪɢ 
ɩɨɤɭɩɨɤ 

Ɉɫɧɨɜɧɿ ɮɚɤɬɨɪɢ: ɞɨɫɜɿɞ, 
ɭɧɿɤɚɥьɧɿɫɬь, ɹɤɿɫɬь, 
ɩɿɫɥɹɩɪɨɞɚɠɧɢɣ ɫɟɪɜɿɫ. ɉɨɤɭɩɰɿ 
ɝɨɬɨɜɿ ɩɥɚɬɢɬɢ ɡɚ ɰɿɧɧɿɫɬь. 

Ɉɫɧɨɜɧɿ ɮɚɤɬɨɪɢ: ɰɿɧɚ, ɡɧɢɠɤɚ, ɩɪɨɦɨɤɨɞ, 
ɞɨɫɬɚɜɤɚ. ɑɚɫɬɨ ɪɿɲɟɧɧɹ ɩɪɢɣɦɚєɬьɫɹ 
ɿɦɩɭɥьɫɢɜɧɨ ɱɟɪɟɡ ɪɨɡɩɪɨɞɚɠ ɱɢ ɟɦɨɰɿɣɧɢɣ 
ɩɨɲɬɨɜɯ. 

Ⱦɠɟɪɟɥɨ: ɚɜɬɨɪɫьɤɚ ɪɨɡɪɨɛɤɚ 
 

Ɍɚɤɢɦ ɱɢɧɨɦ, ɚɜɬɨɪɚɦɢ ɛɭɥɨ ɞɨɫɥɿɞɠɟɧɨ ɫɩɟɰɢɮɿɤɭ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɤɚɧɚɥɿɜ ɡɛɭɬɭ 
ɜ О-МШЦЦОrМО ɱɟɪɟɡ ɩɪɢɡɦɭ ɫɩɨɠɢɜɱɢɯ ɬɪɟɧɞɿɜ ɬɚ ɜɢɹɜɥɟɧɨ ɫɭɱɚɫɧɿ ɬɟɧɞɟɧɰɿʀ ɬɚ ɱɢɧɧɢɤɢ, 
ɳɨ ɜɩɥɢɜɚɸɬь ɧɚ ʀɯ ɟɮɟɤɬɢɜɧɿɫɬь. ȼɢɹɜɥɟɧɨ, ɳɨ ɜ ɟɥɟɤɬɪɨɧɧɿɣ ɤɨɦɟɪɰɿʀ ɫɭɱɚɫɧɿ ɫɩɨɠɢɜɱɿ 
ɬɟɧɞɟɧɰɿʀ ɜɿɞɨɛɪɚɠɚɸɬь ɝɥɢɛɨɤɿ ɡɦɿɧɢ ɭ ɩɨɜɟɞɿɧɰɿ ɩɨɤɭɩɰɿɜ, ɳɨ ɡɭɦɨɜɥɟɧɿ ɬɟɯɧɨɥɨɝɿɱɧɢɦ 
ɩɪɨɝɪɟɫɨɦ, ɫɨɰɿɚɥьɧɢɦɢ ɬɪɚɧɫɮɨɪɦɚɰɿɹɦɢ, ɚ ɬɚɤɨɠ ɝɥɨɛɚɥьɧɢɦɢ ɬɚ ɥɨɤɚɥьɧɢɦɢ ɤɪɢɡɚɦɢ. 
ɉɿɞɬɜɟɪɞɠɟɧɨ, ɳɨ ɭ ɫɜɿɬɿ ɩɨɫɬɭɩɨɜɨ ɭɬɜɟɪɞɠɭєɬьɫɹ ɦɨɞɟɥь ɭɫɜɿɞɨɦɥɟɧɨɝɨ ɫɩɨɠɢɜɚɧɧɹ: 
ɤɥɿєɧɬɢ ɨɱɿɤɭɸɬь ɧɟ ɥɢɲɟ ɬɨɜɚɪ, ɚ ɣ ɰɿɧɧɨɫɬɿ, ɹɤɿɫɧɢɣ ɫɟɪɜɿɫ, ɩɟɪɫɨɧɚɥɿɡɚɰɿɸ ɬɚ ɲɜɢɞɤɭ 
ɜɡɚєɦɨɞɿɸ ɡ ɛɪɟɧɞɨɦ. 

ȼɢɫɧɨɜɤɢ ɡ ɞɚɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɿ ɩɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɪɨɡɪɨɛɨɤ ɡɚ ɞɚɧɢɦ 
ɧɚɩɪɹɦɨɦ. Ɉɬɠɟ, ɭ ɪɨɛɨɬɿ ɭɞɨɫɤɨɧɚɥɟɧɨ ɤɨɦɩɥɟɤɫɧɭ ɯɚɪɚɤɬɟɪɢɫɬɢɤɭ ɩɪɨɰɟɫɿɜ ɰɢɮɪɨɜɨʀ 
ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɜ ɤɨɧɬɟɤɫɬɿ ɪɨɡɜɢɬɤɭ О-МШЦЦОrМО ɜ ɍɤɪɚʀɧɿ, ɳɨ ɮɭɧɤɰɿɨɧɭє ɫɚɦɟ ɧɚ ɪɢɧɤɭ 
ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɡɚ ɪɚɯɭɧɨɤ ɫɮɨɪɦɨɜɚɧɨɝɨ ɚɜɬɨɪɫьɤɨɝɨ ɛɚɱɟɧɧɹ ɜɡɚєɦɨɡɜ’ɹɡɤɭ ɦɿɠ 
ɰɢɮɪɨɜɿɡɚɰɿєɸ ɬɨɪɝɨɜɟɥьɧɨɝɨ ɛɿɡɧɟɫɭ ɬɚ ɟɮɟɤɬɢɜɧɿɫɬɸ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɟɥɟɤɬɪɨɧɧɢɯ 
ɤɚɧɚɥɿɜ ɡɛɭɬɭ ɭ ɫɜɿɬɿ ɬɚ ɍɤɪɚʀɧɿ. Ɍɚɤ, ɧɚ ɨɫɧɨɜɿ ɚɧɚɥɿɡɭ ɫɬɚɬɢɫɬɢɱɧɢɯ ɞɚɧɢɯ ɳɨɞɨ 
ɞɢɧɚɦɿɤɢ ɫɜɿɬɨɜɨɝɨ ɬɚ ɭɤɪɚʀɧɫьɤɨɝɨ ɪɢɧɤɿɜ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɡɚ ɩɟɪɿɨɞ 2016–2024 
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ɪɨɤɿɜ ɡ’ɹɫɨɜɚɧɨ ɤɥɸɱɨɜɿ ɬɟɧɞɟɧɰɿʀ ɬɚ ɡɚɤɨɧɨɦɿɪɧɨɫɬɿ ɪɨɡɜɢɬɤɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ, ɳɨ 
ɩɿɞɬɜɟɪɞɠɭɸɬь ɫɬɚɛɿɥьɧɟ ɧɚɪɨɳɟɧɧɹ ɨɛɫɹɝɿɜ О-МШЦЦОrМО, ɨɫɨɛɥɢɜɨ ɩɿɫɥɹ 2019 ɪɨɤɭ, ɚɞɠɟ 
ɩɚɧɞɟɦɿɹ CЇVID-19 ɞɚɥɚ ɫɢɥьɧɢɣ ɩɨɲɬɨɜɯ ɞɨ ɪɨɡɜɢɬɤɭ ɰɿєʀ ɝɚɥɭɡɿ, ɚ  ɬɚɤɨɠ ɩɨɫɬɭɩɨɜɟ 
ɡɛɿɥьɲɟɧɧɹ ɤɿɥьɤɨɫɬɿ ɨɧɥɚɣɧ-ɩɨɤɭɩɰɿɜ, ɪɨɡɲɢɪɟɧɧɹ ɫɩɟɤɬɪɭ ɬɨɜɚɪɿɜ ɿ ɩɨɫɥɭɝ, ɹɤɿ ɦɨɠɧɚ 
ɩɪɢɞɛɚɬɢ ɱɟɪɟɡ ȱɧɬɟɪɧɟɬ, ɡɪɨɫɬɚɧɧɹ ɪɿɜɧɹ ɞɨɜɿɪɢ ɫɩɨɠɢɜɚɱɿɜ ɞɨ ɨɧɥɚɣɧ-ɬɨɪɝɿɜɥɿ. 
ȱɞɟɧɬɢɮɿɤɨɜɚɧɨ ɝɥɨɛɚɥьɧɢɯ ɥɿɞɟɪɿɜ ɪɢɧɤɭ ɬɚ ɨɰɿɧɟɧɨ ɩɨɡɢɰɿʀ ɍɤɪɚʀɧɢ ɡ ɭɪɚɯɭɜɚɧɧɹɦ 
ɫɜɿɬɨɜɢɯ ɬɟɧɞɟɧɰɿɣ ɰɢɮɪɨɜɿɡɚɰɿʀ. 

Ɉɫɨɛɥɢɜɭ ɭɜɚɝɭ ɛɭɥɨ ɩɪɢɞɿɥɟɧɨ ɞɨɫɥɿɞɠɟɧɧɸ ɫɢɫɬɟɦɿ ɫɩɨɠɢɜɱɨɝɨ ɩɨɩɢɬɭ, ɳɨ 
ɡɚɜɛɚɱɚɜ ɚɧɚɥɿɡ ɪɨɡɩɨɞɿɥɭ ɜɢɬɪɚɬ ɡɚ ɤɥɸɱɨɜɢɦɢ ɬɨɜɚɪɧɢɦɢ ɤɚɬɟɝɨɪɿɹɦɢ, ɬɚɤɢɦɢ ɹɤ 
ɟɥɟɤɬɪɨɧɿɤɚ, ɨɞɹɝ, ɤɨɫɦɟɬɢɤɚ ɬɚ ɩɪɨɞɭɤɬɢ ɯɚɪɱɭɜɚɧɧɹ. ȼɢɹɜɥɟɧɨ ɬɚ ɫɢɫɬɟɦɚɬɢɡɨɜɚɧɨ 
ɫɩɨɠɢɜɱɿ ɬɟɧɞɟɧɰɿʀ, ɡɨɤɪɟɦɚ, ɞɨɦɿɧɭɜɚɧɧɹ ɦɨɛɿɥьɧɨʀ ɤɨɦɟɪɰɿʀ, ɩɨɲɢɪɟɧɧɹ ɰɢɮɪɨɜɢɯ 
ɩɥɚɬɿɠɧɢɯ ɫɢɫɬɟɦ ɬɚ ɩɿɞɜɢɳɟɧɧɹ ɜɢɦɨɝ ɞɨ ɥɨɝɿɫɬɢɱɧɨʀ ɟɮɟɤɬɢɜɧɨɫɬɿ. ȼɢɹɜɥɟɧɨ, ɳɨ 
ɨɫɨɛɥɢɜɟ ɡɧɚɱɟɧɧɹ ɦɚɸɬь ɬɚɤɿ ɱɢɧɧɢɤɢ ɭɫɩɿɯɭ ɜ ɟɥɟɤɬɪɨɧɧɿɣ ɤɨɦɟɪɰɿʀ, ɹɤ ɧɚɹɜɧɿɫɬь 
ɛɟɡɤɨɲɬɨɜɧɨʀ ɞɨɫɬɚɜɤɢ, ɹɤɿɫɧɢɣ ɫɟɪɜɿɫ, ɡɪɭɱɧɿ ɭɦɨɜɢ ɩɨɜɟɪɧɟɧɧɹ ɬɨɜɚɪɭ ɬɚ ɛɟɡɩɟɤɚ 
ɩɥɚɬɟɠɿɜ. Ʉɪɿɦ ɬɨɝɨ, ɧɚ ɨɫɧɨɜɿ ɞɨɫɥɿɞɠɟɧɧɹ ɫɩɟɰɢɮɿɤɢ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɤɚɧɚɥɿɜ ɡɛɭɬɭ ɜ 
e-МШЦЦОrМО ɱɟɪɟɡ ɩɪɢɡɦɭ ɫɩɨɠɢɜɱɢɯ ɬɪɟɧɞɿɜ ɜɢɹɜɥɟɧɨ ɫɭɱɚɫɧɿ ɬɟɧɞɟɧɰɿʀ ɬɚ ɱɢɧɧɢɤɢ, ɳɨ 
ɜɩɥɢɜɚɸɬь ɧɚ ʀɯ ɟɮɟɤɬɢɜɧɿɫɬь: 1)  ɜ ɟɥɟɤɬɪɨɧɧɿɣ ɤɨɦɟɪɰɿʀ ɫɭɱɚɫɧɿ ɫɩɨɠɢɜɱɿ ɬɟɧɞɟɧɰɿʀ 
ɜɿɞɨɛɪɚɠɚɸɬь ɝɥɢɛɨɤɿ ɡɦɿɧɢ ɭ ɩɨɜɟɞɿɧɰɿ ɩɨɤɭɩɰɿɜ, ɳɨ ɡɭɦɨɜɥɟɧɿ ɬɟɯɧɨɥɨɝɿɱɧɢɦ 
ɩɪɨɝɪɟɫɨɦ, ɫɨɰɿɚɥьɧɢɦɢ ɬɪɚɧɫɮɨɪɦɚɰɿɹɦɢ, ɚ ɬɚɤɨɠ ɝɥɨɛɚɥьɧɢɦɢ ɬɚ ɥɨɤɚɥьɧɢɦɢ ɤɪɢɡɚɦɢ; 
2) ɭ ɫɜɿɬɿ ɩɨɫɬɭɩɨɜɨ ɭɬɜɟɪɞɠɭєɬьɫɹ ɦɨɞɟɥь ɭɫɜɿɞɨɦɥɟɧɨɝɨ ɫɩɨɠɢɜɚɧɧɹ: ɤɥɿєɧɬɢ ɨɱɿɤɭɸɬь 
ɧɟ ɥɢɲɟ ɬɨɜɚɪ, ɚ ɣ ɰɿɧɧɨɫɬɿ, ɹɤɿɫɧɢɣ ɫɟɪɜɿɫ, ɩɟɪɫɨɧɚɥɿɡɚɰɿɸ ɬɚ ɲɜɢɞɤɭ ɜɡɚєɦɨɞɿɸ ɡ 
ɛɪɟɧɞɨɦ.  

Ɉɬɠɟ, ɨɬɪɢɦɚɧɿ ɪɟɡɭɥьɬɚɬɢ ɫɩɪɢɹɸɬь ɩɨɝɥɢɛɥɟɧɧɸ ɬɟɨɪɟɬɢɱɧɢɯ ɭɹɜɥɟɧь ɩɪɨ 
ɡɚɤɨɧɨɦɿɪɧɨɫɬɿ ɪɨɡɜɢɬɤɭ ɪɢɧɤɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜ ɭɦɨɜɚɯ ɰɢɮɪɨɜɨʀ ɟɤɨɧɨɦɿɤɢ ɬɚ 
ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɥɨɝɿɫɬɢɱɧɢɯ ɩɪɨɰɟɫɿɜ ɿ ɦɨɠɭɬь ɛɭɬɢ ɜɢɤɨɪɢɫɬɚɧɿ ɩɪɢ ɮɨɪɦɭɜɚɧɧɿ 
ɫɬɪɚɬɟɝɿɣ ɰɢɮɪɨɜɨɝɨ ɪɨɡɜɢɬɤɭ, ɭɞɨɫɤɨɧɚɥɟɧɧɿ ɿɧɫɬɪɭɦɟɧɬɿɜ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ, 
ɚɞɚɩɬɚɰɿʀ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ ɞɨ ɡɦɿɧ ɫɩɨɠɢɜɱɨʀ ɩɨɜɟɞɿɧɤɢ ɬɚ ɩɿɞɜɢɳɟɧɧɿ 
ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɩɿɞɩɪɢєɦɫɬɜ ɧɚ ɫɭɱɚɫɧɨɦɭ ɪɢɧɤɭ. 

ɍ ɰьɨɦɭ ɤɨɧɬɟɤɫɬɿ ɩɨɞɚɥьɲɿ ɞɨɫɥɿɞɠɟɧɧɹ ɦɚɸɬь ɛɭɬɢ ɫɩɪɹɦɨɜɚɧɿ ɧɚ ɤɨɦɩɥɟɤɫɧɟ 
ɨɛґɪɭɧɬɭɜɚɧɧɹ ɫɬɪɚɬɟɝɿɱɧɢɯ ɧɚɩɪɹɦɿɜ ɪɨɡɜɢɬɤɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜ ɍɤɪɚʀɧɿ ɡ 
ɭɪɚɯɭɜɚɧɧɹɦ ɩɨɝɥɢɛɥɟɧɧɹ ɰɢɮɪɨɜɿɡɚɰɿʀ, ɪɨɡɜɢɬɤɭ ɨɦɧɿɤɚɧɚɥьɧɢɯ ɦɨɞɟɥɟɣ ɡɛɭɬɭ, 
ɿɧɬɟɝɪɚɰɿʀ ɿɧɧɨɜɚɰɿɣɧɢɯ ɬɟɯɧɨɥɨɝɿɣ ɬɚ ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɫɩɨɠɢɜɱɢɯ ɰɿɧɧɨɫɬɟɣ; ɪɨɡɪɨɛɥɟɧɧɹ 
ɩɪɚɤɬɢɱɧɢɯ ɦɟɯɚɧɿɡɦɿɜ ɚɞɚɩɬɚɰɿʀ ɩɿɞɩɪɢєɦɫɬɜ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɞɨ ɡɦɿɧ ɰɢɮɪɨɜɨɝɨ 
ɫɟɪɟɞɨɜɢɳɚ ɬɚ ɜɩɪɨɜɚɞɠɟɧɧɹ ɟɮɟɤɬɢɜɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɭɩɪɚɜɥɿɧɧɹ ɟɥɟɤɬɪɨɧɧɢɦɢ 
ɤɚɧɚɥɚɦɢ ɡɛɭɬɭ. 
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BТХШЯШНsФК ЇХОЧК, Dr. SМ. (ТЧ EМШЧШЦТМs), PrШПОssШr, PrШПОssШr Кt tСО DОpКrtЦОЧt ШП MКrkОtТЧР 

КЧН BusТЧОss AНЦТЧТstrКtТШЧ, TКrКs SСОvМСОЧkШ NКtТШЧКХ UЧТvОrsТtв ШП KвТv (KвТv, UkrКТЧО) 
ГСЮrЛК VТШХОttК, stuНОЧt, spОМТКХtв 075 MКrkОtТЧР, TКrКs SСОvМСОЧkШ NКtТШЧКХ UЧТvОrsТtв ШП 

KвТv (KвТv, UkrКТЧО). 
DОЯОХШЩЦОЧt ШП E-CШЦЦОrМО ЮЧНОr tСО DТРТtКХТгКtТШЧ ШП RОtКТХ MКrФОt LШРТstТМs PrШМОssОs 

ТЧ UФrКТЧО КЧН АШrХНаТНО. 
The aim of the article is to identify the main trends in the development of the electronic 

commerce market in Ukraine and worldwide under the conditions of digital transformation of retail 
logistics processes, as well as to analyse changes in consumer behaviour driven by factors that 
encourage online purchasing. 

AnКlвsТs results. The study identifies a growing trend in the share of online sales within the 

total volume of retail trade; determines key retail market companies and product categories with the 
highest consumer demand; and examines changes in consumer preferences. Based on the analysis of 
statistical data on the dynamics of the global and Ukrainian e-commerce markets for the period 2016–
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2024, key trends and patterns in the development of electronic commerce were identified. These findings 
confirm a steady increase in e-commerce volumes, particularly after 2019, when the COVID-19 
pandemic provided a significant impetus for the accelerated growth of the sector, as well as a gradual 
rise in the number of online consumers, an expansion of the range of goods and services available 
online, and an increasing level of consumer trust in online retail. Among the most significant shifts are 
the transition toward online purchasing and increasing requirements for e-commerce service quality, 
particularly in terms of delivery speed and the convenience of digital payment systems. Global market 
ХОКНОrs аОrО ТНОЧtТПТОН, КЧН UkrКТЧО’s pШsТtТШЧ аКs КssОssОН ТЧ Мomparison with international 
digitalization trends. Regularities in the development of the e-commerce market in Ukraine are 
identified in comparison with global trends across the following dimensions: (1) overall market 
conditions; (2) product assortment breadth; (3) applied technologies; (4) marketing promotion tools; 
(5) social commerce; (6) mobile commerce; (7) cybersecurity and trust; and (8) existing challenges. 
The characteristics of consumer trends are further refined, forming the basis for recommendations 
aimed at improving e-commerce instruments in the retail market under conditions of economic 
digitalization.  

Conclusions and directions for further research. The study enhances a comprehensive 
characterization of digital transformation processes in the context of e-commerce development in 
Ukraine, specifically within the retail market, by formulating an original authorial perspective on the 
interrelationship between the digitalization of retail business and the efficiency of electronic distribution 
channels at both global and national levels. Consumer trends were identified and systematized, notably 
the dominance of mobile commerce, the widespread adoption of digital payment systems, and rising 
requirements for logistics efficiency. The study reveals that critical success factors in electronic 
commerce include the availability of free delivery, high-quality customer service, convenient return 
policies, and secure payment systems. Furthermore, by examining the functioning of e-commerce 
distribution channels through the lens of consumer trends, the research identifies contemporary 
tendencies and determinants influencing their effectiveness. First, modern consumer trends in electronic 
commerce reflect profound changes in purchasing behaviour driven by technological advancement, 
social transformations, and global and local crises. Second, a model of conscious consumption is 
gradually becoming established worldwide, whereby consumers expect not only products but also 
shared values, high-quality service, personalization, and rapid interaction with brands. 

The scientific novelty of the research lies in identifying patterns in the development of the e-
commerce market in Ukraine in comparison with global trends, as well as in refining the characteristics 
of consumer trends that form the basis for recommendations aimed at improving e-commerce tools in 
the retail market under the conditions of the digital economy. TСО prКМtТМКХ sТРЧТПТМКЧМО ШП tСО stuНв. 
The results of the study may serve as guidelines for retail businesses in adapting to the digital 
environment, implementing innovative solutions, developing customer outreach strategies through 
digital channels, and improving company processes in line with current consumer expectations. 

FurtСОr rОsОКrМС sСШuХН ПШМus ШЧ tСО МШЦprОСОЧsТvО suЛstКЧtТКtТШЧ ШП strКtОРТМ НТrОМtТШЧs ПШr 
tСО НОvОХШpЦОЧt ШП ОХОМtrШЧТМ МШЦЦОrМО ТЧ UkrКТЧО, tКkТЧР ТЧtШ КММШuЧt tСО НООpОЧТЧР ШП НТРТtКХТгКtТШЧ, 
tСО ОбpКЧsТШЧ ШП ШЦЧТМСКЧЧОХ НТstrТЛutТШЧ ЦШНОХs, tСО ТЧtОРrКtТШЧ ШП ТЧЧШvКtТvО tОМСЧШХШРТОs, КЧН tСО 
trКЧsПШrЦКtТШЧ ШП МШЧsuЦОr vКХuОs; Кs аОХХ Кs ШЧ tСО НОvОХШpЦОЧt ШП prКМtТМКХ ЦОМСКЧТsЦs ПШr КНКptТЧР 
rОtКТХ ОЧtОrprТsОs tШ МСКЧРОs ТЧ tСО НТРТtКХ ОЧvТrШЧЦОЧt КЧН ТЦpХОЦОЧtТЧР ОППОМtТvО tШШХs ПШr ЦКЧКРТЧР 
ОХОМtrШЧТМ НТstrТЛutТШЧ МСКЧЧОХs. 

KОваШrНs: ОХОМtrШЧТМ МШЦЦОrМО, ТЧЧШvКtТvО tОМСЧШХШРТОs, ШЧХТЧО rОtКТХТЧР, rОtКТХ, НТРТtКХ 
trКЧsПШrЦКtТШЧ ШП ХШРТstТМs prШМОssОs, НТРТtКХ sКХОs МСКЧЧОХs, trКЧsПШrЦКtТШЧ ШП МШЧsuЦОr ЛОСКvТШur.  
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