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Ʉɨɥɨɞɢɧɫьɤɢɣ ɋɟɪɝɿɣ Ȼɨɪɢɫɨɜɢɱ 
ORCID ID: Сttps://ШrМТН.ШrР/0000-0002-9576-5289 

ɞ-ɪ, ɟɤɨɧ. ɧɚɭɤ, ɩɪɨɮɟɫɨɪ 
ɩɪɨɮɟɫɨɪ ɤɚɮɟɞɪɢ ɟɤɨɧɨɦɿɤɢ, ɦɚɪɤɟɬɢɧɝɭ, ɨɛɥɿɤɭ ɿ ɨɩɨɞɚɬɤɭɜɚɧɧɹ 

ɋɢɜɨɥɚɩ ɘɥɿɹ ɘɪɿʀɜɧɚ 
ORCID ID: Сttps://ШrМТН.ШrР/0000-0001-7995-7283 

ɞ-ɪ ɮɿɥɨɫɨɮɿʀ ɡ ɟɤɨɧɨɦɿɤɢ 
 ɞɨɰɟɧɬ ɤɚɮɟɞɪɢ ɟɤɨɧɨɦɿɤɢ, ɦɚɪɤɟɬɢɧɝɭ, ɨɛɥɿɤɭ ɿ ɨɩɨɞɚɬɤɭɜɚɧɧɹ 

Ⱦɿɯɬɹɪ Ⱦɟɧɢɫ ȼɿɬɚɥɿɣɨɜɢɱ 
ORCID ID: Сttps://ШrМТН.ШrР/0009-0000-5672-062Б 

ɡɞɨɛɭɜɚɱ ɬɪɟɬьɨɝɨ (ɨɫɜɿɬɧьɨ-ɧɚɭɤɨɜɨɝɨ) ɪɿɜɧɹ ɜɢɳɨʀ ɨɫɜɿɬɢ 
ɉɁȼɈ «ɋɯɿɞɧɨєɜɪɨɩɟɣɫьɤɢɣ ɭɧɿɜɟɪɫɢɬɟɬ ɿɦɟɧɿ Ɋɚɭɮɚ Ⱥɛɥɹɡɨɜɚ» 

(ɦ. ɑɟɪɤɚɫɢ, ɍɤɪɚʀɧɚ) 
 
 

ȼȱɁɍȺɅȱɁȺɐȱə ȱɇɎɈɊɆȺɐȱȲ əɄ ȱɇɋɌɊɍɆȿɇɌ ɎɈɊɆɍȼȺɇɇə 
ɆȺɊɄȿɌɂɇȽɈȼɂɏ ɄɈɆɍɇȱɄȺɐȱɃ 

 
ɍ ɫɬɚɬɬɿ ɪɨɡɝɥɹɧɭɬɨ ɪɨɥь ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿʀ ɹɤ ɿɧɫɬɪɭɦɟɧɬɭ ɮɨɪɦɭɜɚɧɧɹ 

ɟɮɟɤɬɢɜɧɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɩɿɞɩɪɢєɦɫɬɜ ɜ ɭɦɨɜɚɯ ɰɢɮɪɨɜɿɡɚɰɿʀ ɬɚ ɩɨɫɢɥɟɧɧɹ 
ɤɨɧɤɭɪɟɧɬɧɨɝɨ ɬɢɫɤɭ. ɇɚ ɨɫɧɨɜɿ ɨɝɥɹɞɭ ɫɭɱɚɫɧɢɯ ɜɿɬɱɢɡɧɹɧɢɯ ɿ ɡɚɪɭɛɿɠɧɢɯ ɧɚɭɤɨɜɢɯ ɞɠɟɪɟɥ 
ɜɢɡɧɚɱɟɧɨ ɤɥɸɱɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿʀ ɬɚ ɦɟɯɚɧɿɡɦɢ ʀɯ ɜɩɥɢɜɭ ɧɚ ɤɨɝɧɿɬɢɜɧɿ, 
ɟɦɨɰɿɣɧɿ ɣ ɩɨɜɟɞɿɧɤɨɜɿ ɪɟɚɤɰɿʀ ɫɩɨɠɢɜɚɱɿɜ, ɜɢɡɧɚɱɟɧɨ ɮɭɧɤɰɿɨɧɚɥьɧɟ ɩɪɢɡɧɚɱɟɧɧɹ ɜɿɡɭɚɥɿɡɚɰɿʀ 
ɿɧɮɨɪɦɚɰɿʀ ɜ ɫɢɫɬɟɦɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ. ɍ ɪɨɛɨɬɿ ɨɛґɪɭɧɬɨɜɚɧɨ ɜɩɥɢɜ ɿɧɫɬɪɭɦɟɧɬɿɜ 
ɜɿɡɭɚɥɿɡɚɰɿʀ ɧɚ ɪɿɜɟɧь ɡɚɥɭɱɟɧɨɫɬɿ, ɞɨɜɿɪɢ, ɧɚɦɿɪɭ ɞɨ ɤɭɩɿɜɥɿ ɬɚ ɥɨɹɥьɧɨɫɬɿ ɫɩɨɠɢɜɚɱɿɜ, ɳɨ 
ɫɬɜɨɪɸє ɨɫɧɨɜɭ ɞɥɹ ɩɨɞɚɥьɲɢɯ ɟɦɩɿɪɢɱɧɢɯ ɞɨɫɥɿɞɠɟɧь. Ɂɚ ɪɟɡɭɥьɬɚɬɚɦɢ ɞɨɫɥɿɞɠɟɧɧɹ 
ɡɚɩɪɨɩɨɧɨɜɚɧɨ ɦɨɞɟɥь ɜɢɤɨɪɢɫɬɚɧɧɹ ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿʀ ɜ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɹɯ, ɳɨ 
ɩɨєɞɧɭє ɿɧɫɬɪɭɦɟɧɬɢ ɜɿɡɭɚɥɿɡɚɰɿʀ, ɩɫɢɯɨɥɨɝɿɱɧɿ ɦɟɯɚɧɿɡɦɢ ɫɩɪɢɣɧɹɬɬɹ ɬɚ ɩɨɤɚɡɧɢɤɢ 
ɪɟɡɭɥьɬɚɬɢɜɧɨɫɬɿ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɞɿɹɥьɧɨɫɬɿ. Ɋɨɡɪɨɛɥɟɧɚ ɦɨɞɟɥь ɿɧɬɟɝɪɭє ɜɢɹɜɥɟɧɿ 
ɡɚɤɨɧɨɦɿɪɧɨɫɬɿ ɭ ɰɿɥɿɫɧɭ ɫɬɪɚɬɟɝɿɸ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɿ ɫɬɜɨɪɸє ɦɟɬɨɞɨɥɨɝɿɱɧɭ ɨɫɧɨɜɭ 
ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ ɪɟɡɭɥьɬɚɬɢɜɧɨɫɬɿ ɜɡɚєɦɨɞɿʀ ɛɪɟɧɞɿɜ ɡɿ ɫɩɨɠɢɜɚɱɚɦɢ.. 

Ʉɥɸɱɨɜɿ ɫɥɨɜɚ: ɜɿɡɭɚɥɿɡɚɰɿɹ ɿɧɮɨɪɦɚɰɿʀ, ɩɨɜɟɞɿɧɤɚ ɫɩɨɠɢɜɚɱɿɜ, ɦɚɪɤɟɬɢɧɝɨɜɿ ɤɨɦɭɧɿɤɚɰɿʀ, 
ɡɚɥɭɱɟɧɿɫɬь, ɞɨɜɿɪɚ ɞɨ ɛɪɟɧɞɭ, ɧɚɦɿɪ ɞɨ ɤɭɩɿɜɥɿ, ɫɩɨɠɢɜɱɚ ɥɨɹɥьɧɿɫɬь.. 
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ɉɨɫɬɚɧɨɜɤɚ ɩɪɨɛɥɟɦɢ ɜ ɡɚɝɚɥьɧɨɦɭ ɜɢɝɥɹɞɿ ɬɚ ʀʀ ɡɜ'ɹɡɨɤ ɡ ɜɚɠɥɢɜɢɦɢ 
ɧɚɭɤɨɜɢɦɢ ɚɛɨ ɩɪɚɤɬɢɱɧɢɦɢ ɡɚɜɞɚɧɧɹɦɢ. ɍ ɫɭɱɚɫɧɢɯ ɭɦɨɜɚɯ ɰɢɮɪɨɜɿɡɚɰɿʀ ɟɤɨɧɨɦɿɤɢ 
ɬɚ ɡɪɨɫɬɚɧɧɹ ɿɧɮɨɪɦɚɰɿɣɧɨʀ ɧɚɫɢɱɟɧɨɫɬɿ ɪɢɧɤɨɜɨɝɨ ɫɟɪɟɞɨɜɢɳɚ ɦɚɪɤɟɬɢɧɝɨɜɿ ɤɨɦɭɧɿɤɚɰɿʀ 
ɡɚɡɧɚɸɬь ɫɭɬɬєɜɨʀ ɬɪɚɧɫɮɨɪɦɚɰɿʀ. ɋɩɨɠɢɜɚɱɿ ɳɨɞɟɧɧɨ ɫɬɢɤɚɸɬьɫɹ ɡ ɧɚɞɦɿɪɧɢɦɢ 
ɨɛɫɹɝɚɦɢ ɪɟɤɥɚɦɧɨʀ ɬɚ ɿɧɮɨɪɦɚɰɿɣɧɨʀ ɩɪɨɞɭɤɰɿʀ, ɳɨ ɡɧɢɠɭє ɟɮɟɤɬɢɜɧɿɫɬь ɬɪɚɞɢɰɿɣɧɢɯ 
ɜɟɪɛɚɥьɧɢɯ ɤɚɧɚɥɿɜ ɜɩɥɢɜɭ. Ɂɚ ɬɚɤɢɯ ɭɦɨɜ ɨɫɨɛɥɢɜɨʀ ɚɤɬɭɚɥьɧɨɫɬɿ ɧɚɛɭɜɚє ɜɿɡɭɚɥɿɡɚɰɿɹ 
ɿɧɮɨɪɦɚɰɿʀ ɹɤ ɿɧɫɬɪɭɦɟɧɬ ɨɩɬɢɦɿɡɚɰɿʀ ɩɪɨɰɟɫɿɜ ɫɩɪɢɣɧɹɬɬɹ, ɿɧɬɟɪɩɪɟɬɚɰɿʀ ɬɚ 
ɡɚɩɚɦ’ɹɬɨɜɭɜɚɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɩɨɜɿɞɨɦɥɟɧь. 

 © 2026 The Authors. This is an open access article under the CC BY license 
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ȼɿɡɭɚɥɿɡɚɰɿɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɞɚɧɢɯ – ɰɟ ɦɢɫɬɟɰɬɜɨ ɩɟɪɟɬɜɨɪɟɧɧɹ ɫɤɥɚɞɧɢɯ ɞɚɧɢɯ 
ɬɚ ɜɟɥɢɤɢɯ ɧɚɛɨɪɿɜ ɞɚɧɢɯ ɧɚ ɜɿɡɭɚɥьɧɿ ɟɥɟɦɟɧɬɢ, ɬɚɤɿ ɹɤ ɫɬɨɜɩɱɚɫɬɿ ɬɚ ɤɪɭɝɨɜɿ ɞɿɚɝɪɚɦɢ, 
ɞɿɚɝɪɚɦɢ ɪɨɡɫɿɸɜɚɧɧɹ ɚɛɨ ɬɟɩɥɨɜɿ ɤɚɪɬɢ Д1Ж, ɹɤɿ ɡɚɛɟɡɩɟɱɭɸɬь ɧɟ ɥɢɲɟ ɲɜɢɞɤɭ ɩɟɪɟɞɚɱɭ 
ɡɦɿɫɬɭ, ɚɥɟ ɣ ɩɨɫɢɥɸɸɬь ɟɦɨɰɿɣɧɢɣ ɤɨɦɩɨɧɟɧɬ ɤɨɦɭɧɿɤɚɰɿɣ, ɳɨ є ɜɢɡɧɚɱɚɥьɧɢɦ ɭ 
ɩɪɢɣɧɹɬɬɿ ɫɩɨɠɢɜɱɢɯ ɪɿɲɟɧь.  

ɇɚɪɚɡɿ ɜɿɡɭɚɥɿɡɚɰɿɹ ɞɚɧɢɯ ɚɤɬɢɜɧɨ ɜɢɤɨɪɢɫɬɨɜɭєɬьɫɹ ɜ ɚɧɚɥɿɡɿ ɟɮɟɤɬɢɜɧɨɫɬɿ 
ɤɚɦɩɚɧɿɣ. Ɇɚɪɤɟɬɨɥɨɝɢ ɫɬɜɨɪɸɸɬь ɿɧɮɨɪɦɚɰɿɣɧɿ ɩɚɧɟɥɿ, ɹɤɿ ɜɿɞɨɛɪɚɠɚɸɬь ɤɥɸɱɨɜɿ 
ɩɨɤɚɡɧɢɤɢ ɟɮɟɤɬɢɜɧɨɫɬɿ ɭ ɪɟɠɢɦɿ ɪɟɚɥьɧɨɝɨ ɱɚɫɭ, ɳɨ ɞɨɡɜɨɥɹє ɲɜɢɞɤɨ ɨɰɿɧɸɜɚɬɢ ɬɚ 
ɤɨɪɢɝɭɜɚɬɢ ɩɨɬɨɱɧɿ ɤɚɦɩɚɧɿʀ. ȼɿɡɭɚɥɿɡɚɰɿʀ ɩɨɥɟɝɲɭɸɬь ɜɢɹɜɥɟɧɧɹ ɬɟɧɞɟɧɰɿɣ, ɜɢɡɧɚɱɟɧɧɹ 
ɧɟɟɮɟɤɬɢɜɧɢɯ ɨɛɥɚɫɬɟɣ ɬɚ ɜɢɤɨɪɢɫɬɚɧɧɹ ɭɫɩɿɲɧɢɯ ɫɬɪɚɬɟɝɿɣ. Ɍɚɤɚ ɝɧɭɱɤɿɫɬь ɭ ɩɪɢɣɧɹɬɬɿ 
ɪɿɲɟɧь ɦɨɠɟ ɩɪɢɡɜɟɫɬɢ ɞɨ ɟɮɟɤɬɢɜɧɿɲɨɝɨ ɪɨɡɩɨɞɿɥɭ ɪɟɫɭɪɫɿɜ ɬɚ ɩɿɞɜɢɳɟɧɧɹ 
ɪɟɧɬɚɛɟɥьɧɨɫɬɿ ɿɧɜɟɫɬɢɰɿɣ Д2Ж. Ɋɚɡɨɦ ɡ ɬɢɦ ɜɿɡɭɚɥɿɡɚɰɿɹ ɞɚɧɢɯ ɫɥɭɝɭє ɩɨɬɭɠɧɢɦ 
ɿɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ ɤɨɦɭɧɿɤɚɰɿʀ ɿɡ ɡɚɰɿɤɚɜɥɟɧɢɦɢ ɫɬɨɪɨɧɚɦɢ. ɋɤɥɚɞɧɿ ɦɚɪɤɟɬɢɧɝɨɜɿ 
ɫɬɪɚɬɟɝɿʀ ɬɚ ɡɜɿɬɢ ɩɪɨ ɟɮɟɤɬɢɜɧɿɫɬь ɫɬɚɸɬь ɞɨɫɬɭɩɧɿɲɢɦɢ, ɤɨɥɢ ʀɯ ɩɪɟɞɫɬɚɜɥɹɸɬь 
ɜɿɡɭɚɥьɧɨ. Ɍɚɤɚ ɹɫɧɿɫɬь ɫɩɪɢɹє ɤɪɚɳɨɦɭ ɪɨɡɭɦɿɧɧɸ ɦɿɠ ɱɥɟɧɚɦɢ ɤɨɦɚɧɞɢ, ɤɟɪɿɜɧɢɤɚɦɢ 
ɬɚ ɤɥɿєɧɬɚɦɢ, ɳɨ ɩɪɢɡɜɨɞɢɬь ɞɨ ɫɢɥьɧɿɲɨʀ ɩɿɞɬɪɢɦɤɢ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɿɧɿɰɿɚɬɢɜ. ɍ ɰьɨɦɭ 
ɤɨɧɬɟɤɫɬɿ ɜɿɡɭɚɥɿɡɚɰɿɹ ɪɨɡɝɥɹɞɚєɬьɫɹ ɧɟ ɹɤ ɞɨɩɨɦɿɠɧɢɣ ɟɥɟɦɟɧɬ ɞɢɡɚɣɧɭ, ɚ ɹɤ 
ɩɨɜɧɨɰɿɧɧɢɣ ɦɟɬɨɞɨɥɨɝɿɱɧɢɣ ɿɧɫɬɪɭɦɟɧɬ ɮɨɪɦɭɜɚɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ. 

ɉɪɨɬɟ, ɧɟɡɜɚɠɚɸɱɢ ɧɚ ɲɢɪɨɤɟ ɩɪɚɤɬɢɱɧɟ ɡɚɫɬɨɫɭɜɚɧɧɹ ɜɿɡɭɚɥьɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɭ 
ɦɚɪɤɟɬɢɧɝɨɜɿɣ ɞɿɹɥьɧɨɫɬɿ, ɭ ɧɚɭɤɨɜɢɯ ɞɨɫɥɿɞɠɟɧɧɹɯ ɩɟɪɟɜɚɠɚє ɮɪɚɝɦɟɧɬɚɪɧɢɣ ɩɿɞɯɿɞ ɞɨ 
ʀɯ ɚɧɚɥɿɡɭ ɧɟɞɨɫɬɚɬɧьɨ ɪɨɡɪɨɛɥɟɧɢɦɢ ɡɚɥɢɲɚɸɬьɫɹ ɦɟɬɨɞɨɥɨɝɿɱɧɿ ɡɚɫɚɞɢ ɿɧɬɟɝɪɚɰɿʀ 
ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿʀ ɜ ɫɢɫɬɟɦɭ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɩɿɞɩɪɢєɦɫɬɜɚ. ȼɿɞɫɭɬɧɿɫɬь 
єɞɢɧɨɝɨ ɧɚɭɤɨɜɨ ɨɛґɪɭɧɬɨɜɚɧɨɝɨ ɩɿɞɯɨɞɭ ɞɨ ɜɢɤɨɪɢɫɬɚɧɧɹ ɜɿɡɭɚɥɿɡɚɰɿʀ ɹɤ ɿɧɫɬɪɭɦɟɧɬɭ 
ɤɨɦɭɧɿɤɚɰɿɣ ɭɫɤɥɚɞɧɸє ɨɰɿɧɸɜɚɧɧɹ ʀʀ ɜɩɥɢɜɭ ɧɚ ɩɨɜɟɞɿɧɤɭ ɫɩɨɠɢɜɚɱɿɜ, ɮɨɪɦɭɜɚɧɧɹ 
ɛɪɟɧɞɭ ɬɚ ɟɮɟɤɬɢɜɧɿɫɬь ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ. 

Ⱥɧɚɥɿɡ ɨɫɬɚɧɧɿɯ ɞɨɫɥɿɞɠɟɧь ɿ ɩɭɛɥɿɤɚɰɿɣ, ɜ ɹɤɢɯ ɩɨɤɥɚɞɟɧɢɣ ɩɨɱɚɬɨɤ 
ɜɢɪɿɲɟɧɧɸ ɞɚɧɨʀ ɩɪɨɛɥɟɦɢ ɿ ɧɚ ɹɤɿ ɫɩɢɪɚєɬьɫɹ ɚɜɬɨɪ. ȼɿɡɭɚɥɿɡɚɰɿɹ ɞɚɧɢɯ ɫɬɚɥɚ 
ɤɥɸɱɨɜɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɭ ɫɭɱɚɫɧɨɦɭ ɦɚɪɤɟɬɢɧɝɭ, ɩɟɪɟɬɜɨɪɸɸɱɢ ɫɤɥɚɞɧɭ ɿɧɮɨɪɦɚɰɿɸ ɧɚ 
ɞɨɫɬɭɩɧɿ ɜɢɫɧɨɜɤɢ. ɐɟɣ ɩɨɬɭɠɧɢɣ ɦɟɬɨɞ ɜɢɯɨɞɢɬь ɡɚ ɪɚɦɤɢ ɬɪɚɞɢɰɿɣɧɢɯ ɡɚɫɬɨɫɭɜɚɧь 
ɛɿɡɧɟɫ-ɚɧɚɥɿɬɢɤɢ, ɜɿɞɿɝɪɚɸɱɢ ɠɢɬɬєɜɨ ɜɚɠɥɢɜɭ ɪɨɥь ɭ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɞɨɫɥɿɞɠɟɧɧɹɯ, 
ɪɨɡɪɨɛɰɿ ɫɬɪɚɬɟɝɿɣ ɬɚ ɪɟɚɥɿɡɚɰɿʀ ɤɚɦɩɚɧɿɣ Д2Ж. ɋɭɱɚɫɧɚ ɬɪɚɧɫɮɨɪɦɚɰɿɹ ɛɿɡɧɟɫ-ɫɟɪɟɞɨɜɢɳɚ 
ɜɢɦɚɝɚє ɩɨɫɢɥɟɧɧɹ ɿɧɬɟɝɪɚɰɿʀ ɚɧɚɥɿɬɢɱɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɭ ɩɨɛɭɞɨɜɭ ɟɮɟɤɬɢɜɧɢɯ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ. ɐɢɦ ɚɫɩɟɤɬɚɦ ɩɪɢɫɜɹɱɟɧɚ ɡɧɚɱɧɚ ɤɿɥьɤɿɫɬь ɜɿɬɱɢɡɧɹɧɢɯ ɬɚ 
ɿɧɨɡɟɦɧɢɯ ɞɨɫɥɿɞɠɟɧь. Ɍɚɤ, ɧɚ ɞɭɦɤɭ Ʉɨɫɚɪɟɜɫьɤɨʀ Ɋ. «ɜɿɡɭɚɥɿɡɚɰɿɹ ɜɢɫɬɭɩɚє ɤɥɸɱɨɜɢɦ 
ɿɧɫɬɪɭɦɟɧɬɨɦ ɮɨɪɦɭɜɚɧɧɹ ɫɬɚɜɥɟɧɧɹ ɚɭɞɢɬɨɪɿʀ ɞɨ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ» Д3Ж. Ⱥɜɬɨɪɤɚ 
ɞɨɫɥɿɞɠɭɜɚɥɚ ɜɩɥɢɜ ɜɿɡɭɚɥьɧɨʀ ɤɨɦɭɧɿɤɚɰɿʀ ɜ ɦɚɪɤɟɬɢɧɝɭ ɧɚ ɫɩɪɢɣɧɹɬɬɹ ɬɚ ɜɢɛɿɪ 
ɫɩɨɠɢɜɚɱɿɜ ɱɟɪɟɡ ɫɟɦɿɨɬɢɱɧɢɣ ɚɧɚɥɿɡ ɡɧɚɤɿɜ ɿ ɫɢɦɜɨɥɿɜ ɛɪɟɧɞɭ.  

ȼɚɠɥɢɜɿɫɬь ɰɢɮɪɨɜɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɤɨɦɭɧɿɤɚɰɿʀ (AR, VR, QR-ɤɨɞɢ), ɹɤɿ 
ɪɨɡɲɢɪɸɸɬь ɦɨɠɥɢɜɨɫɬɿ ɜɿɡɭɚɥьɧɨɝɨ ɦɚɪɤɟɬɢɧɝɭ ɬɚ ɩɿɞɜɢɳɭɸɬь ɟɮɟɤɬɢɜɧɿɫɬь 
ɨɯɨɩɥɟɧɧɹ ɚɭɞɢɬɨɪɿʀ ɞɨɫɥɿɞɠɭɜɚɥɢ ȱɜɚɧɨɜɚ Ɂ. ɬɚ ȱɜɚɧɨɜ ȼ. Д4Ж. 

Ⱦɨɫɥɿɞɧɢɤɢ ɩɪɨɜɟɥɢ ɟɦɩɿɪɢɱɧɢɣ ɚɧɚɥɿɡ ɜɩɥɢɜɭ ɜɿɡɭɚɥьɧɢɯ ɦɟɞɿɚ ɧɚ ɫɩɪɢɣɧɹɬɬɹ 
ɚɭɞɢɬɨɪɿєɸ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɩɨɜɿɞɨɦɥɟɧь ɱɟɪɟɡ ɦɨɞɟɥь EХКЛШrКtТШЧ LТФОХТСШШН MШНОХ, ɬɚ 
ɞɨɜɟɥɢ, ɳɨ ɜɿɡɭɚɥьɧɿ ɤɚɧɚɥɢ ɫɢɥьɧɿɲɟ ɜɩɥɢɜɚɸɬь ɧɚ ɪɿɲɟɧɧɹ ɫɩɨɠɢɜɚɱɿɜ Д5Ж. Ɍɚɤɨɠ, ɡɚ 
ɞɨɩɨɦɨɝɨɸ ɛɿɛɥɿɨɦɟɬɪɢɱɧɨɝɨ ɚɧɚɥɿɡɭ ɰɢɮɪɨɜɨɝɨ ɦɚɪɤɟɬɢɧɝɭ, ɞɨɜɟɞɟɧɨ, ɳɨ ɫɚɦɟ 
ɜɿɡɭɚɥьɧɚ ɿɧɮɨɪɦɚɰɿɹ ɜɢɫɬɭɩɚє ɜɚɠɥɢɜɨɸ ɤɚɬɟɝɨɪɿєɸ ɩɪɢ ɚɧɚɥɿɡɿ ɡɦɿɧ ɭ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɞɨɫɥɿɞɠɟɧɧɹɯ Д6Ж. BКrЧОs S., CКЦЩЛОХХ J. ɬɚ ІНОЛОХО L. ɞɨɜɟɥɢ ɟɮɟɤɬɢɜɧɿɫɬь ɿɧɮɨɝɪɚɮɿɤɢ 
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ɬɚ ɝɪɚɮɿɱɧɢɯ ɦɟɞɿɚ ɭ ɤɨɦɭɧɿɤɚɰɿʀ, ɡɨɤɪɟɦɚ ʀɯɧɸ ɡɞɚɬɧɿɫɬь ɫɩɪɢɹɬɢ ɡɚɫɜɨєɧɧɸ ɡɧɚɧь ɬɚ 
ɡɦɿɧɿ ɫɬɚɜɥɟɧь Д7Ж. 

ɍ ɫɜɨɸ ɱɟɪɝɭ Ɋɨɦɚɳɟɧɤɨ Ɉ., Ʉɪɢɠɤɨ Ɉ., ɋɧɿɬɤɨ Ⱥ. ɞɨɫɥɿɞɠɭɜɚɥɢ ɜɩɥɢɜ ɨɫɧɨɜɧɢɯ 
ɿɧɫɬɪɭɦɟɧɬɿɜ ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿʀ ɧɚ ɫɩɨɠɢɜɚɱɚ, ɹɤɿ ɩɿɞɜɢɳɭɸɬь ɹɤɿɫɬь ɤɨɦɭɧɿɤɚɰɿʀ ɬɚ 
ɫɩɪɢɹɸɬь ɞɨɫɹɝɧɟɧɧɸ ɩɨɫɬɚɜɥɟɧɢɯ ɰɿɥɟɣ, ɨɛґɪɭɧɬɭɜɚɜɲɢ ɟɮɟɤɬɢɜɧɿɫɬь ɩɪɟɡɟɧɬɚɰɿɣ, ɹɤɿ 
ɞɨɧɨɫɹɬь ɿɧɮɨɪɦɚɰɿɸ ɬɚ ɜɪɚɠɚɸɬь ɫɜɨєɸ ɜɿɡɭɚɥьɧɨɸ ɩɪɢɜɚɛɥɢɜɿɫɬɸ ɣ ɜɿɞɩɨɜɿɞɚɸɬь 
ɡɚɩɢɬɚɦ ɚɭɞɢɬɨɪɿʀ Д8Ж. ɍɜɚɝɚ ɚɜɬɨɪɿɜ ɬɚɤɨɠ ɡɨɫɟɪɟɞɠɟɧɚ ɧɚ ɜɢɡɧɚɱɟɧɧɿ ɪɨɥɿ ɜɿɡɭɚɥьɧɢɯ 
ɟɥɟɦɟɧɬɿɜ ɛɪɟɧɞɭ (ɤɨɥɿɪɧɿ ɫɯɟɦɢ, ɬɢɩɨɝɪɚɮɿɤɚ, ɡɚɝɚɥьɧɢɣ ɫɬɢɥь ɚɣɞɟɧɬɢɤɢ) ɭ ɮɨɪɦɭɜɚɧɧɿ 
ɩɿɞɫɜɿɞɨɦɢɯ ɟɦɨɰɿɣ ɫɩɨɠɢɜɚɱɿɜ ɬɚ ɜɢɹɜɥɟɧɧɹ ɡɚɤɨɧɨɦɿɪɧɨɫɬɟɣ ʀɯɧьɨɝɨ ɜɩɥɢɜɭ ɧɚ 
ɟɦɨɰɿɣɧɟ ɫɩɪɢɣɧɹɬɬɹ ɣ ɩɨɜɟɞɿɧɤɨɜɿ ɪɟɚɤɰɿʀ ɞɥɹ ɩɪɚɤɬɢɱɧɨɝɨ ɡɚɫɬɨɫɭɜɚɧɧɹ ɜ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɹɯ Д9Ж. Ɍɚɤɨɠ ɧɚɭɤɨɜɰɹɦɢ ɨɛґɪɭɧɬɨɜɚɧɨ ɬɟɨɪɟɬɢɱɧɭ ɦɨɞɟɥь 
ɜɩɥɢɜɭ ɜɿɡɭɚɥьɧɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɧɚ ɜɿɞɧɨɫɢɧɢ ɦɿɠ ɫɩɨɠɢɜɚɱɟɦ ɿ ɛɪɟɧɞɨɦ Д10Ж. 

Ɉɬɠɟ, ɜɢɯɨɞɹɱɢ ɡ ɪɟɡɭɥьɬɚɬɿɜ ɞɨɫɥɿɞɠɟɧь ɜɿɡɭɚɥɿɡɚɰɿɹ ɿɧɮɨɪɦɚɰɿʀ ɜ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɤɨɦɭɧɿɤɚɰɿɹɯ ɜɢɜɱɚєɬьɫɹ ɧɟ ɥɢɲɟ ɹɤ ɞɢɡɚɣɧɟɪɫьɤɢɣ ɟɥɟɦɟɧɬ, ɚ ɹɤ ɫɬɪɚɬɟɝɿɱɧɢɣ 
ɤɨɦɭɧɿɤɚɰɿɣɧɢɣ ɿɧɫɬɪɭɦɟɧɬ ɞɥɹ ɮɨɪɦɭɜɚɧɧɹ ɫɩɪɢɣɧɹɬɬɹ ɬɚ ɩɨɜɟɞɿɧɤɢ ɰɿɥьɨɜɢɯ ɚɭɞɢɬɨɪɿɣ, 
ɩɨєɞɧɭє, ɹɤ ɬɪɚɞɢɰɿɣɧɿ ɝɪɚɮɿɱɧɿ ɡɚɫɨɛɢ, ɬɚɤ ɿ ɰɢɮɪɨɜɿ ɬɟɯɧɨɥɨɝɿʀ ɬɚ ɦɟɞɿɚ, ɳɨ 
ɪɨɡɲɢɪɸɸɬь ɦɨɠɥɢɜɨɫɬɿ ɦɚɪɤɟɬɢɧɝɭ ɜ ɿɧɮɨɪɦɚɰɿɣɧɭ ɟɩɨɯɭ ɬɚ ɜɢɦɚɝɚє ɿɧɬɟɝɪɚɰɿʀ 
ɩɫɢɯɨɥɨɝɿɱɧɢɯ ɬɚ ɤɨɝɧɿɬɢɜɧɢɯ ɚɫɩɟɤɬɿɜ ɫɩɪɢɣɧɹɬɬɹ ɩɪɢ ɪɨɡɪɨɛɰɿ ɤɨɦɭɧɿɤɚɰɿɣɧɢɯ 
ɫɬɪɚɬɟɝɿɣ. 

ȼɢɞɿɥɟɧɧɹ ɧɟɜɢɪɿɲɟɧɢɯ ɪɚɧɿɲɟ ɱɚɫɬɢɧ ɡɚɝɚɥьɧɨʀ ɩɪɨɛɥɟɦɢ, ɤɨɬɪɢɦ 
ɩɪɢɫɜɹɱɭєɬьɫɹ ɫɬɚɬɬɹ. Ⱥɧɚɥɿɡ ɫɭɱɚɫɧɢɯ ɜɿɬɱɢɡɧɹɧɢɯ ɬɚ ɿɧɨɡɟɦɧɢɯ ɧɚɭɤɨɜɢɯ ɞɠɟɪɟɥ, 
ɜɢɡɧɚɱɢɜ, ɳɨ ɩɨɩɪɢ ɡɧɚɱɧɭ ɤɿɥьɤɿɫɬь ɞɨɫɥɿɞɠɟɧь, ɡɚɥɢɲɚєɬьɫɹ ɧɢɡɤɚ ɧɟɜɢɪɿɲɟɧɢɯ 
ɚɫɩɟɤɬɿɜ, ɳɨ ɨɛɦɟɠɭɸɬь ɮɨɪɦɭɜɚɧɧɹ ɰɿɥɿɫɧɨɝɨ ɧɚɭɤɨɜɨ-ɦɟɬɨɞɨɥɨɝɿɱɧɨɝɨ ɩɿɞɯɨɞɭ ɞɨ 
ɜɢɤɨɪɢɫɬɚɧɧɹ ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿʀ ɜ ɫɢɫɬɟɦɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ. Ɍɚɤ, 
ɨɛɦɟɠɟɧɨ ɩɪɟɞɫɬɚɜɥɟɧɨ ɟɦɩɿɪɢɱɧɿ ɞɨɫɥɿɞɠɟɧɧɹ, ɹɤɿ ɛ ɤɿɥьɤɿɫɧɨ ɨɰɿɧɸɜɚɥɢ ɜɩɥɢɜ ɪɿɡɧɢɯ 
ɿɧɫɬɪɭɦɟɧɬɿɜ ɜɿɡɭɚɥɿɡɚɰɿʀ ɧɚ ɤɥɸɱɨɜɿ ɦɚɪɤɟɬɢɧɝɨɜɿ ɩɨɤɚɡɧɢɤɢ: ɪɿɜɟɧь ɡɚɥɭɱɟɧɨɫɬɿ, ɞɨɜɿɪɢ, 
ɧɚɦɿɪɭ ɞɨ ɤɭɩɿɜɥɿ ɬɚ ɥɨɹɥьɧɨɫɬɿ ɫɩɨɠɢɜɚɱɿɜ. Ɍɚɤɨɠ ɧɟɞɨɫɬɚɬɧьɨ ɫɢɫɬɟɦɚɬɢɡɨɜɚɧɨ ɡɦɿɧɢ 
ɬɚ ɩɨɤɚɡɧɢɤɢ, ɳɨ ɯɚɪɚɤɬɟɪɢɡɭɸɬь ɟɮɟɤɬɢɜɧɿɫɬь ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿʀ, ɡɚɥɢɲɚєɬьɫɹ 
ɧɟɞɨɫɬɚɬɧьɨ ɪɨɡɪɨɛɥɟɧɢɦ ɦɟɬɨɞɨɥɨɝɿɱɧɢɣ ɿɧɫɬɪɭɦɟɧɬɚɪɿɣ ɩɨɛɭɞɨɜɢ ɦɨɞɟɥɟɣ 
ɜɢɤɨɪɢɫɬɚɧɧɹ ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿʀ ɡ ɭɪɚɯɭɜɚɧɧɹɦ ɫɩɟɰɢɮɿɤɢ ɰɿɥьɨɜɢɯ ɚɭɞɢɬɨɪɿɣ, 
ɰɢɮɪɨɜɨɝɨ ɫɟɪɟɞɨɜɢɳɚ ɬɚ ɲɥɹɯɭ ɫɩɨɠɢɜɚɱɚ. Ƀ ɞɨ ɬɟɩɟɪ ɜɿɞɫɭɬɧɹ ɤɨɦɩɥɟɤɫɧɚ ɦɨɞɟɥь 
ɜɢɤɨɪɢɫɬɚɧɧɹ ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿʀ ɹɤ ɿɧɫɬɪɭɦɟɧɬɭ ɮɨɪɦɭɜɚɧɧɹ ɟɮɟɤɬɢɜɧɢɯ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ, ɹɤɚ ɛ ɩɨєɞɧɭɜɚɥɚ ɩɫɢɯɨɥɨɝɿɱɧɿ, ɿɧɮɨɪɦɚɰɿɣɧɿ ɬɚ ɩɨɜɟɞɿɧɤɨɜɿ 
ɚɫɩɟɤɬɢ ɦɚɪɤɟɬɢɧɝɭ. 

Ɏɨɪɦɭɥɸɜɚɧɧɹ ɦɟɬɢ ɫɬɚɬɬɿ (ɩɨɫɬɚɧɨɜɤɚ ɡɚɜɞɚɧɧɹ). Ɇɟɬɨɸ ɞɨɫɥɿɞɠɟɧɧɹ є 
ɪɨɡɪɨɛɥɟɧɧɹ ɬɚ ɬɟɨɪɟɬɢɤɨ-ɦɟɬɨɞɨɥɨɝɿɱɧɟ ɨɛґɪɭɧɬɭɜɚɧɧɹ ɩɿɞɯɨɞɿɜ ɞɨ ɜɢɤɨɪɢɫɬɚɧɧɹ 
ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿʀ ɭ ɫɢɫɬɟɦɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɩɿɞɩɪɢєɦɫɬɜ ɜ ɭɦɨɜɚɯ 
ɰɢɮɪɨɜɿɡɚɰɿʀ ɬɚ ɡɪɨɫɬɚɧɧɹ ɤɨɧɤɭɪɟɧɬɧɨɝɨ ɬɢɫɤɭ. 

ɍɡɚɝɚɥьɧɟɧɧɹ ɧɚɭɤɨɜɢɯ ɩɿɞɯɨɞɿɜ ɞɨ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɬɚ ɜɿɡɭɚɥɿɡɚɰɿʀ 
ɿɧɮɨɪɦɚɰɿʀ ɡɞɿɣɫɧɟɧɨ ɡɚ ɞɨɩɨɦɨɝɨɸ ɡɚɝɚɥьɧɨɧɚɭɤɨɜɢɯ ɦɟɬɨɞɿɜ, ɡɨɤɪɟɦɚ: ɚɧɚɥɿɡɭ ɬɚ 
ɫɢɧɬɟɡɭ. ɋɢɫɬɟɦɧɢɣ ɩɿɞɯɿɞ ɡɚɫɬɨɫɨɜɚɧɨ ɩɿɞ ɱɚɫ ɞɨɫɥɿɞɠɟɧɧɹ ɜɿɡɭɚɥɿɡɚɰɿʀ ɹɤ ɟɥɟɦɟɧɬɭ 
ɿɧɬɟɝɪɨɜɚɧɨʀ ɫɢɫɬɟɦɢ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ. ȼɢɡɧɚɱɟɧɧɹ ɪɨɥɿ ɬɚ ɮɭɧɤɰɿɣ 
ɜɿɡɭɚɥьɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɡɞɿɣɫɧɟɧɨ ɡɚ ɞɨɩɨɦɨɝɨɸ ɫɬɪɭɤɬɭɪɧɨ-ɮɭɧɤɰɿɨɧɚɥьɧɨɝɨ ɚɧɚɥɿɡɭ. 

ȼɢɤɥɚɞɟɧɧɹ ɨɫɧɨɜɧɨɝɨ ɦɚɬɟɪɿɚɥɭ ɞɨɫɥɿɞɠɟɧɧɹ ɡ ɩɨɜɧɢɦ ɨɛґɪɭɧɬɭɜɚɧɧɹɦ 
ɨɬɪɢɦɚɧɢɯ ɧɚɭɤɨɜɢɯ ɪɟɡɭɥьɬɚɬɿɜ. ɐɢɮɪɨɜɚ ɬɪɚɧɫɮɨɪɦɚɰɿɹ ɫɭɫɩɿɥьɫɬɜɚ ɩɟɪɟɞɛɚɱɚє 
ɰɿɥɟɫɩɪɹɦɨɜɚɧɟ ɜɢɤɨɪɢɫɬɚɧɧɹ ɧɨɜɿɬɧɿɯ ɬɟɯɧɨɥɨɝɿɣ, ɩɨɫɬɿɣɧɟ ɭɞɨɫɤɨɧɚɥɟɧɧɹ ɩɪɨɰɟɫɿɜ 
ɜɡɚєɦɨɞɿʀ ɡ ɤɥɿєɧɬɚɦɢ, ɚ ɬɚɤɨɠ ɚɤɬɢɜɧɟ ɡɚɥɭɱɟɧɧɹ ɚɧɚɥɿɬɢɤɢ ɬɚ ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ ɞɥɹ 
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ɩɪɢɣɧɹɬɬɹ ɫɬɪɚɬɟɝɿɱɧɢɯ ɪɿɲɟɧь ɭ ɦɚɪɤɟɬɢɧɝɭ. ȱɧɧɨɜɚɰɿɣɧɿ ɩɥɚɬɮɨɪɦɢ, ɳɨ 
ɜɢɤɨɪɢɫɬɨɜɭɸɬь ɜɟɥɢɤɭ ɤɿɥьɤɿɫɬь ɞɚɧɢɯ ɞɚɸɬь ɦɨɠɥɢɜɿɫɬь ɩɟɪɟɞɛɚɱɚɬɢ ɦɚɣɛɭɬɧɿ ɩɨɬɪɟɛɢ 
ɤɥɿєɧɬɿɜ, ɩɪɨɩɨɧɭɸɱɢ ʀɦ ɩɪɨɞɭɤɬɢ ɬɚ ɩɨɫɥɭɝɢ ɳɟ ɞɨ ɬɨɝɨ, ɹɤ ɜɨɧɢ ɫɚɦɿ ɩɪɨ ɧɢɯ 
ɡɚɦɢɫɥɹɬьɫɹ Д11Ж. Ɂɚɥɭɱɟɧɧɹ ɤɥɿєɧɬɿɜ ɜɿɞɛɭɜɚєɬьɫɹ ɧɚ ɨɫɧɨɜɿ ɩɪɢɜɟɪɧɟɧɧɹ ɭɜɚɝɢ 
«ɤɚɪɬɢɧɤɚɦɢ». ɍ ɫɜɿɬɿ ɦɚɪɤɟɬɢɧɝɭ ɜɿɡɭɚɥɿɡɚɰɿɹ ɞɚɧɢɯ ɞɨɡɜɨɥɹє ɦɚɪɤɟɬɨɥɨɝɚɦ ɨɬɪɢɦɭɜɚɬɢ 
ɩɪɚɤɬɢɱɧɭ ɿɧɮɨɪɦɚɰɿɸ ɲɥɹɯɨɦ ɜɿɡɭɚɥьɧɨɝɨ ɩɪɟɞɫɬɚɜɥɟɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɞɚɧɢɯ. ȼɨɧɚ 
ɩɟɪɟɬɜɨɪɸє ɫɤɥɚɞɧɿ ɦɚɪɤɟɬɢɧɝɨɜɿ ɩɨɤɚɡɧɢɤɢ ɧɚ ɱɿɬɤɿ, ɩɪɚɤɬɢɱɧɿ ɜɢɫɧɨɜɤɢ, ɹɤɿ ɫɩɪɢɹɸɬь 
ɲɜɢɞɲɨɦɭ ɩɪɢɣɧɹɬɬɸ ɪɿɲɟɧь. ȼɿɞ ɿɧɮɨɪɦɚɰɿɣɧɢɯ ɩɚɧɟɥɟɣ KPI ɞɨ ɿɧɫɬɪɭɦɟɧɬɿɜ ɧɚ ɛɚɡɿ 
ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ, ɦɚɪɤɟɬɨɥɨɝɢ ɬɟɩɟɪ ɦɨɠɭɬь ɩɟɪɟɬɜɨɪɸɜɚɬɢ ɧɟɨɛɪɨɛɥɟɧɿ ɞɚɧɿ ɧɚ 
ɩɟɪɟɤɨɧɥɢɜɿ ɜɿɡɭɚɥьɧɿ ɿɫɬɨɪɿʀ, ɳɨ ɜɩɥɢɜɚɸɬь ɧɚ ɫɬɪɚɬɟɝɿɸ ɬɚ ɟɮɟɤɬɢɜɧɿɫɬь Д12Ж. Ʉɪɿɦ ɬɨɝɨ, 
ɜɿɡɭɚɥɿɡɚɰɿɹ ɞɚɧɢɯ ɩɨɤɪɚɳɭє ɤɨɦɭɧɿɤɚɰɿɸ, ɨɫɤɿɥьɤɢ ɞɨɡɜɨɥɹє ɦɚɪɤɟɬɨɥɨɝɚɦ ɜɿɡɭɚɥьɧɨ 
ɩɪɟɞɫɬɚɜɥɹɬɢ ɫɜɨʀ ɭɦɨɜɢɜɨɞɢ, ɳɨ ɩɨɥɟɝɲɭє ɡɚɰɿɤɚɜɥɟɧɢɦ ɫɬɨɪɨɧɚɦ ɪɨɡɭɦɿɧɧɹ ɬɚ ɞɿʀ ɧɚ 
ɨɫɧɨɜɿ ɧɚɞɚɧɢɯ ɞɚɧɢɯ.  

Ɂɚ ɫɜɨʀɦ ɡɦɿɫɬɨɦ «ɤɨɦɭɧɿɤɚɰɿɹ – ɰɟ ɩɪɨɰɟɫ ɨɛɦɿɧɭ ɿɧɮɨɪɦɚɰɿєɸ, ɿɞɟɹɦɢ, ɟɦɨɰɿɹɦɢ 
ɦɿɠ ɥɸɞьɦɢ ɡɚ ɞɨɩɨɦɨɝɨɸ ɭɫɧɢɯ, ɩɢɫьɦɨɜɢɯ, ɧɟɜɟɪɛɚɥьɧɢɯ ɱɢ ɰɢɮɪɨɜɢɯ ɡɚɫɨɛɿɜ, ɳɨ 
ɜɤɥɸɱɚє ɜɿɞɩɪɚɜɧɢɤɚ, ɩɨɜɿɞɨɦɥɟɧɧɹ, ɤɚɧɚɥ ɿ ɨɬɪɢɦɭɜɚɱɚ, ɚ ɬɚɤɨɠ ɡɜɨɪɨɬɧɢɣ ɡɜ'ɹɡɨɤ» Д13Ж. 
ȼɿɞɬɚɤ, ɦɚɪɤɟɬɢɧɝɨɜɚ ɤɨɦɭɧɿɤɚɰɿɹ – ɰɟ ɫɬɪɚɬɟɝɿʀ, ɤɚɧɚɥɢ ɬɚ ɿɧɫɬɪɭɦɟɧɬɢ, ɹɤɿ 
ɜɢɤɨɪɢɫɬɨɜɭɸɬь ɤɨɦɩɚɧɿʀ ɞɥɹ ɞɨɧɟɫɟɧɧɹ ɩɨɜɿɞɨɦɥɟɧь ɩɪɨ ɫɜɨʀ ɩɪɨɞɭɤɬɢ, ɩɨɫɥɭɝɢ ɱɢ 
ɛɪɟɧɞ ɞɨ ɰɿɥьɨɜɨʀ ɚɭɞɢɬɨɪɿʀ Д14Ж. ɐɟ ɫɩɿɥɤɭɜɚɧɧɹ ɤɨɦɩɚɧɿʀ ɡ ɪɢɧɤɨɦ ɡɚ ɞɨɩɨɦɨɝɨɸ 
ɫɤɨɨɪɞɢɧɨɜɚɧɢɯ ɪɟɤɥɚɦɧɢɯ ɩɨɜɿɞɨɦɥɟɧь ɬɚ ɩɨɜ'ɹɡɚɧɢɯ ɡ ɧɢɦɢ ɡɚɫɨɛɿɜ ɦɚɫɨɜɨʀ ɿɧɮɨɪɦɚɰɿʀ 
Д15Ж. ȼɢɡɧɚɱɟɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ є ɫɤɥɚɞɧɢɦ, ɨɫɤɿɥьɤɢ, ɩɨ ɫɭɬɿ, ɜɫɟ, ɳɨ 
ɪɨɛɢɬь ɨɪɝɚɧɿɡɚɰɿɹ, ɦɚє ɤɨɦɭɧɿɤɚɰɿɣɧɢɣ ɩɨɬɟɧɰɿɚɥ. Ɂɚɝɚɥɨɦ, ɧɚ ɞɭɦɤɭ Ʉɨɬɥɟɪɚ Ɏ. 
«ɦɚɪɤɟɬɢɧɝɨɜɿ ɤɨɦɭɧɿɤɚɰɿʀ – ɩɨɧɹɬɬɹ, ɳɨ ɜɤɥɸɱɚє ɛɭɞь-ɹɤɿ ɫɩɨɫɨɛɢ ɿɧɮɨɪɦɭɜɚɧɧɹ ɩɪɨ 
ɬɨɜɚɪ, ɡɚɩɥɚɧɨɜɚɧɿ ɬɚ ɧɟɡɚɩɥɚɧɨɜɚɧɿ» Д16Ж. 

ȼɚɝɨɦɢɦ ɟɬɚɩɨɦ ɭ ɩɪɨɰɟɫɿ ɤɨɦɭɧɿɤɚɰɿʀ ɤɨɦɩɚɧɿʀ ɬɚ ɫɩɨɠɢɜɚɱɿɜ є ɜɿɡɭɚɥɿɡɚɰɿɹ 
ɿɧɮɨɪɦɚɰɿʀ. ȼɿɡɭɚɥɿɡɚɰɿɹ ɿɧɮɨɪɦɚɰɿʀ ɜ ɦɚɪɤɟɬɢɧɝɭ – ɰɿɥɟɫɩɪɹɦɨɜɚɧɢɣ ɩɪɨɰɟɫ ɩɨɞɚɧɧɹ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɞɚɧɢɯ, ɩɨɜɿɞɨɦɥɟɧь ɿ ɛɪɟɧɞ-ɤɨɦɭɧɿɤɚɰɿɣ ɭ ɝɪɚɮɿɱɧɿɣ ɱɢ ɨɛɪɚɡɧɿɣ ɮɨɪɦɿ 
ɞɥɹ ɩɨɤɪɚɳɟɧɧɹ ɫɩɪɢɣɧɹɬɬɹ, ɡɚɩɚɦ’ɹɬɨɜɭɜɚɧɧɹ ɬɚ ɟɦɨɰɿɣɧɨɝɨ ɜɩɥɢɜɭ ɧɚ ɫɩɨɠɢɜɚɱɚ. ȼɨɧɚ 
ɫɩɪɢɹє ɜɢɡɧɚɱɟɧɧɸ ɰɿɧɧɿɫɧɿ ɩɪɨɩɨɡɢɰɿʀ, ɩɨɪɿɜɧɹɧɧɸ ɩɪɨɞɭɤɬɿɜ, ɨɬɪɢɦɚɧɧɸ ɿɧɮɨɪɦɚɰɿʀ 
ɩɪɨ ɛɪɟɧɞ ɬɚ ɣɨɝɨ ɩɟɪɟɜɚɝɢ. Ɋɚɡɨɦ ɡ ɬɢɦ, ɜɿɡɭɚɥɿɡɚɰɿɹ ɫɩɪɢɹє ɫɬɜɨɪɟɧɧɸ ɟɦɨɰɿɣɧɨɝɨ 
ɡɚɥɭɱɟɧɧɹ, ɡɦɟɧɲɟɧɧɸ ɤɨɝɧɿɬɢɜɧɨɝɨ ɧɚɜɚɧɬɚɠɟɧɧɹ, ɩɿɞɜɢɳɟɧɧɸ ɞɨɜɿɪɢ ɞɨ ɛɪɟɧɞɭ. 

ȼɿɡɭɚɥɿɡɚɰɿɹ ɿɧɮɨɪɦɚɰɿʀ ɜ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɹɯ ɜɢɫɬɭɩɚє ɿɧɫɬɪɭɦɟɧɬɨɦ 
ɤɨɝɧɿɬɢɜɧɨʀ ɨɩɬɢɦɿɡɚɰɿʀ ɫɩɪɢɣɧɹɬɬɹ ɩɨɜɿɞɨɦɥɟɧь, ɡɦɟɧɲɟɧɧɹ ɿɧɮɨɪɦɚɰɿɣɧɨɝɨ 
ɩɟɪɟɜɚɧɬɚɠɟɧɧɹ ɬɚ ɩɿɞɜɢɳɟɧɧɹ ɪɟɡɭɥьɬɚɬɢɜɧɨɫɬɿ ɜɡɚєɦɨɞɿʀ ɦɿɠ ɩɿɞɩɪɢєɦɫɬɜɨɦ ɿ 
ɫɩɨɠɢɜɚɱɟɦ. ȼɚɪɬɨ ɡɚɡɧɚɱɢɬɢ, ɳɨ ɩɪɨɰɟɫ ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿʀ ɜ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɤɨɦɭɧɿɤɚɰɿɹɯ ɹɜɥɹє ɫɨɛɨɸ ɩɨɫɥɿɞɨɜɧɭ ɫɢɫɬɟɦɭ ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɞɚɧɢɯ ɭ 
ɜɿɡɭɚɥьɧɿ ɩɨɜɿɞɨɦɥɟɧɧɹ ɡ ɦɟɬɨɸ ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɤɨɦɭɧɿɤɚɰɿɣɧɨɝɨ ɜɩɥɢɜɭ ɧɚ 
ɰɿɥьɨɜɭ ɚɭɞɢɬɨɪɿɸ (ɪɢɫ. 1). 

 



Marketing and Digital Technologies          Volume 10, No 1, 2026 
ISSN 2522-9087     (Print) 
ISSN 2523-434X (Online) 

 

144 
 
 
 

 
Ɋɢɫɭɧɨɤ 1 – ɉɪɨɰɟɫ ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿʀ ɜ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɹɯ 

Ⱦɠɟɪɟɥɨ: ɪɨɡɪɨɛɥɟɧɨ ɚɜɬɨɪɚɦɢ 
 
ɇɚ ɩɟɪɲɨɦɭ ɟɬɚɩɿ ɮɨɪɦɭєɬьɫɹ ɿɧɮɨɪɦɚɰɿɣɧɚ ɛɚɡɚ, ɳɨ ɜɤɥɸɱɚє ɪɟɡɭɥьɬɚɬɢ 

ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɞɨɫɥɿɞɠɟɧь, ɞɚɧɿ ɪɢɧɤɨɜɨʀ ɚɧɚɥɿɬɢɤɢ, ɩɨɜɟɞɿɧɤɨɜɿ ɿɧɫɚɣɬɢ ɫɩɨɠɢɜɚɱɿɜ ɬɚ 
ɩɨɤɚɡɧɢɤɢ ɟɮɟɤɬɢɜɧɨɫɬɿ ɞɿɹɥьɧɨɫɬɿ ɩɿɞɩɪɢєɦɫɬɜɚ. Ⱦɪɭɝɢɣ ɟɬɚɩ ɩɟɪɟɞɛɚɱɚє ɚɧɚɥɿɬɢɱɧɭ 
ɨɛɪɨɛɤɭ ɿɧɮɨɪɦɚɰɿʀ, ɡɨɤɪɟɦɚ ʀʀ ɜɿɞɛɿɪ, ɭɡɚɝɚɥьɧɟɧɧɹ ɬɚ ɿɧɬɟɪɩɪɟɬɚɰɿɸ, ɳɨ ɞɨɡɜɨɥɹє 
ɜɢɨɤɪɟɦɢɬɢ ɤɥɸɱɨɜɿ ɫɦɢɫɥɢ, ɪɟɥɟɜɚɧɬɧɿ ɞɥɹ ɰɿɥьɨɜɨʀ ɚɭɞɢɬɨɪɿʀ. ɇɚ ɬɪɟɬьɨɦɭ ɟɬɚɩɿ 
ɜɢɡɧɚɱɚєɬьɫɹ ɤɨɦɭɧɿɤɚɰɿɣɧɚ ɦɟɬɚ ɜɿɡɭɚɥɿɡɚɰɿʀ – ɿɧɮɨɪɦɭɜɚɧɧɹ, ɮɨɪɦɭɜɚɧɧɹ ɞɨɜɿɪɢ, 
ɫɬɢɦɭɥɸɜɚɧɧɹ ɩɨɩɢɬɭ ɚɛɨ ɩɿɞɜɢɳɟɧɧɹ ɜɩɿɡɧɚɜɚɧɨɫɬɿ ɛɪɟɧɞɭ. ɑɟɬɜɟɪɬɢɣ ɟɬɚɩ ɩɨɥɹɝɚє ɭ 
ɜɢɛɨɪɿ ɚɞɟɤɜɚɬɧɨʀ ɮɨɪɦɢ ɜɿɡɭɚɥɿɡɚɰɿʀ ɡɚɥɟɠɧɨ ɜɿɞ ɬɢɩɭ ɿɧɮɨɪɦɚɰɿʀ ɬɚ ɤɚɧɚɥɭ ɤɨɦɭɧɿɤɚɰɿʀ 
(ɿɧɮɨɝɪɚɮɿɤɚ, ɝɪɚɮɿɤɢ, ɫɯɟɦɢ, ɚɧɿɦɚɰɿɹ, ɜɿɞɟɨɤɨɧɬɟɧɬ). ɉ’ɹɬɢɣ ɟɬɚɩ ɜɤɥɸɱɚє ɞɢɡɚɣɧ ɬɚ 
ɜɿɡɭɚɥьɧɟ ɤɨɞɭɜɚɧɧɹ ɩɨɜɿɞɨɦɥɟɧɧɹ ɡ ɜɢɤɨɪɢɫɬɚɧɧɹɦ ɤɨɥьɨɪɭ, ɮɨɪɦɢ, ɤɨɦɩɨɡɢɰɿʀ ɬɚ 
ɜɿɡɭɚɥьɧɢɯ ɚɤɰɟɧɬɿɜ, ɳɨ ɫɩɪɢɹє ɲɜɢɞɤɨɦɭ ɤɨɝɧɿɬɢɜɧɨɦɭ ɨɩɪɚɰɸɜɚɧɧɸ ɿɧɮɨɪɦɚɰɿʀ. 

ɇɚ ɲɨɫɬɨɦɭ ɟɬɚɩɿ ɡɞɿɣɫɧɸєɬьɫɹ ɩɨɲɢɪɟɧɧɹ ɜɿɡɭɚɥɿɡɨɜɚɧɨɝɨ ɤɨɧɬɟɧɬɭ ɱɟɪɟɡ 
ɦɚɪɤɟɬɢɧɝɨɜɿ ɤɨɦɭɧɿɤɚɰɿɣɧɿ ɤɚɧɚɥɢ (ɰɢɮɪɨɜɿ ɩɥɚɬɮɨɪɦɢ, ɪɟɤɥɚɦɚ, ɤɨɪɩɨɪɚɬɢɜɧɿ ɦɟɞɿɚ). 
ɋьɨɦɢɣ ɟɬɚɩ ɩɨɜ’ɹɡɚɧɢɣ ɡɿ ɫɩɪɢɣɧɹɬɬɹɦ ɿ ɿɧɬɟɪɩɪɟɬɚɰɿєɸ ɜɿɡɭɚɥьɧɨɝɨ ɩɨɜɿɞɨɦɥɟɧɧɹ 
ɫɩɨɠɢɜɚɱɚɦɢ, ɳɨ ɜɤɥɸɱɚє ɹɤ ɪɚɰɿɨɧɚɥьɧɿ, ɬɚɤ ɿ ɟɦɨɰɿɣɧɿ ɪɟɚɤɰɿʀ.  

Ɂɚɜɟɪɲɚɥьɧɢɦ є ɟɬɚɩ ɡɜɨɪɨɬɧɨɝɨ ɡɜ’ɹɡɤɭ, ɧɚ ɹɤɨɦɭ ɨɰɿɧɸєɬьɫɹ ɟɮɟɤɬɢɜɧɿɫɬь 
ɜɿɡɭɚɥɿɡɚɰɿʀ ɡɚ ɞɨɩɨɦɨɝɨɸ ɤɿɥьɤɿɫɧɢɯ ɿ ɹɤɿɫɧɢɯ ɩɨɤɚɡɧɢɤɿɜ, ɳɨ ɞɨɡɜɨɥɹє ɤɨɪɢɝɭɜɚɬɢ 
ɩɨɞɚɥьɲɿ ɦɚɪɤɟɬɢɧɝɨɜɿ ɤɨɦɭɧɿɤɚɰɿʀ. 

Ɉɬɠɟ, ɩɪɨɰɟɫ ɜɿɡɭɚɥɿɡɚɰɿʀ ɩɨєɞɧɭє ɿɧɮɨɪɦɚɰɿɣɧɢɣ, ɟɦɨɰɿɣɧɢɣ ɬɚ ɛɪɟɧɞɨɜɢɣ ɪɿɜɧɿ, 
ɹɤɿ ɜɡɚєɦɨɞɿɸɬь ɞɥɹ ɞɨɫɹɝɧɟɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɰɿɥɟɣ ɬɚ ɜɢɤɨɧɭє ɧɢɡɤɭ ɤɨɦɭɧɿɤɚɰɿɣɧɢɯ 
ɮɭɧɤɰɿɣ (ɬɚɛɥ. 1). 

 

Ɂɜɨɪɨɬɧɢɣ ɡɜ’ɹɡɨɤ ɿ ɤɨɪɢɝɭɜɚɧɧɹ
ɚɧɚɥɿɬɢɤɚ CTR engagement ɤɨɧɜɟɪɫɿ

ɋɩɪɢɣɧɹɬɬɹ ɬɚ ɿɧɬɟɪɩɪɟɬɚɰɿɹ ɚɭɞɢɬɨɪɿєɸ
ɤɨɝɧɿɬɢɜɧɿ ɬɚ ɟɦɨɰɿɣɧɿ ɪɟɚɤɰɿʀ

ɉɟɪɟɞɚɱɚ ɱɟɪɟɡ ɤɚɧɚɥɢ ɤɨɦɭɧɿɤɚɰɿʀ
ɫɨɰɿɚɥьɧɿ ɦɟɪɟɠɿ ɪɟɤɥɚɦɚ ɫɚɣɬ ɩɪɟɡɟɧɬɚɰɿʀ

Ⱦɢɡɚɣɧ ɬɚ ɤɨɞɭɜɚɧɧɹ ɩɨɜɿɞɨɦɥɟɧɧɹ
ɤɨɥɿɪ ɮɨɪɦɚ ɲɪɢɮɬ ɤɨɦɩɨɡɢɰɿɹ ɚɤɰɟɧɬɢ

ȼɢɛɿɪ ɮɨɪɦɢ ɜɿɡɭɚɥɿɡɚɰɿʀ
ɿɧɮɨɝɪɚɮɿɤɚ ɞɿɚɝɪɚɦɢ ɿɤɨɧɤɢ ɜɿɞɟɨ ɞɚɲɛɨɪɞɢ

Ɏɨɪɦɭɜɚɧɧɹ ɤɨɦɭɧɿɤɚɰɿɣɧɨʀ ɦɟɬɢ
ɿɧɮɨɪɦɭɜɚɧɧɹ ɩɟɪɟɤɨɧɚɧɧɹ ɧɚɝɚɞɭɜɚɧɧɹ

Ⱥɧɚɥɿɬɢɱɧɚ ɨɛɪɨɛɤɚ ɿɧɮɨɪɦɚɰɿʀ
ɜɿɞɛɿɪ ɫɬɪɭɤɬɭɪɭɜɚɧɧɹ ɿɧɬɟɪɩɪɟɬɚɰɿɹ

ȱɧɮɨɪɦɚɰɿɣɧɿ ɞɚɧɿ
ɦɚɪɤɟɬɢɧɝɨɜɿ ɞɨɫɥɿɞɠɟɧɧɹ ɚɧɚɥɿɬɢɤɚ, ɿɧɫɚɣɬɢ
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Ɍɚɛɥɢɰɹ 1 – Ɏɭɧɤɰɿɨɧɚɥьɧɟ ɩɪɢɡɧɚɱɟɧɧɹ ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿʀ ɜ ɫɢɫɬɟɦɿ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ 

Ɏɭɧɤɰɿɹ Ɂɦɿɫɬ ɬɚ ɪɨɥь ɭ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɹɯ 

Ʉɨɝɧɿɬɢɜɧɚ 
ɋɩɪɨɳɭє ɫɩɪɢɣɧɹɬɬɹ ɫɤɥɚɞɧɨʀ ɿɧɮɨɪɦɚɰɿʀ, ɩɿɞɜɢɳɭє ɡɪɨɡɭɦɿɥɿɫɬь ɬɚ ɲɜɢɞɤɿɫɬь 
ɨɛɪɨɛɤɢ ɩɨɜɿɞɨɦɥɟɧɧɹ. 

ȿɦɨɰɿɣɧɚ Ɏɨɪɦɭє ɩɨɡɢɬɢɜɧɿ ɟɦɨɰɿʀ, ɡɚɰɿɤɚɜɥɟɧɿɫɬь ɬɚ ɟɦɨɰɿɣɧɟ ɡɚɥɭɱɟɧɧɹ ɫɩɨɠɢɜɚɱɚ. 
ɉɨɜɟɞɿɧɤɨɜɚ ɋɩɪɢɹє ɫɬɢɦɭɥɸɜɚɧɧɸ ɞɿɣ: ɤɭɩɿɜɥɿ, ɩɿɞɩɢɫɤɢ, ɜɡɚєɦɨɞɿʀ ɡ ɛɪɟɧɞɨɦ. 
Ȼɪɟɧɞɨɜɚ ɉɿɞɫɢɥɸє ɜɩɿɡɧɚɜɚɧɿɫɬь, ɮɨɪɦɭє ɰɿɥɿɫɧɢɣ ɬɚ ɩɨɫɥɿɞɨɜɧɢɣ ɨɛɪɚɡ ɛɪɟɧɞɭ. 
Ⱥɧɚɥɿɬɢɱɧɚ / 
ɭɩɪɚɜɥɿɧɫьɤɚ 

Ɂɚɛɟɡɩɟɱɭє ɩɿɞɬɪɢɦɤɭ ɩɪɢɣɧɹɬɬɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɪɿɲɟɧь ɱɟɪɟɡ ɧɚɨɱɧɭ 
ɞɟɦɨɧɫɬɪɚɰɿɸ ɞɚɧɢɯ ɬɚ ɩɨɤɚɡɧɢɤɿɜ. 

ɋɨɰɿɚɥьɧɚ / 
ɞɨɜɿɪɱɚ 

ɉɿɞɜɢɳɭє ɞɨɜɿɪɭ ɞɨ ɩɪɨɞɭɤɬɭ ɱɢ ɤɨɦɩɚɧɿʀ ɱɟɪɟɡ ɜɿɞɨɛɪɚɠɟɧɧɹ ɪɟɣɬɢɧɝɿɜ, 
ɫɟɪɬɢɮɿɤɚɰɿɣ, ɜɿɞɝɭɤɿɜ ɤɥɿєɧɬɿɜ. 

Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɚɦɢ 
 
ȼɢɤɨɪɢɫɬɚɧɧɹ ɜɿɡɭɚɥɿɡɚɰɿʀ ɜ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɹɯ ɞɨɡɜɨɥɹє ɨɞɧɨɱɚɫɧɨ 

ɩɨєɞɧɭɜɚɬɢ ɤɨɝɧɿɬɢɜɧɢɣ ɬɚ ɟɦɨɰɿɣɧɢɣ ɜɩɥɢɜ; ɿɧɬɟɝɪɭɜɚɬɢ ɰɢɮɪɨɜɿ ɬɚ ɨɮɥɚɣɧ-ɤɚɧɚɥɢ 
ɤɨɦɭɧɿɤɚɰɿʀ; ɮɨɪɦɭɜɚɬɢ ɦɚɪɤɟɬɢɧɝɨɜɿ ɫɬɪɚɬɟɝɿʀ; ɩɿɞɜɢɳɢɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɭɩɪɚɜɥɿɧɫьɤɢɯ 
ɪɿɲɟɧь ɬɚ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɿɫɬь ɩɿɞɩɪɢєɦɫɬɜɚ. 

ɍɪɚɯɨɜɭɸɱɢ ɪɿɡɧɨɫɩɪɹɦɨɜɚɧɿɫɬь ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɿɧɮɨɪɦɚɰɿʀ ɬɚ ɮɨɪɦ ʀʀ 
ɩɪɟɞɫɬɚɜɥɟɧɧɹ, ɜɚɪɬɨ ɜɢɡɧɚɱɢɬɢ ɨɫɧɨɜɧɿ ɿɧɫɬɪɭɦɟɧɬɢ ɜɿɡɭɚɥɿɡɚɰɿʀ ɞɚɧɢɯ, ɹɤɿ 
ɜɢɤɨɪɢɫɬɨɜɭɸɬь ɦɚɪɤɟɬɨɥɨɝɢ (ɪɢɫ. 2). 

 

 
Ɋɢɫɭɧɨɤ 2 – Ʉɥɚɫɢɮɿɤɚɰɿɹ ɿɧɫɬɪɭɦɟɧɬɿɜ ɜɿɡɭɚɥɿɡɚɰɿʀ ɜ ɫɢɫɬɟɦɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 

ɤɨɦɭɧɿɤɚɰɿɣ 
Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɚɦɢ 

 
ȱɧɫɬɪɭɦɟɧɬɢ ɜɿɡɭɚɥɿɡɚɰɿʀ ɞɚɧɢɯ – ɰɟ ɩɪɨɝɪɚɦɧɿ ɩɥɚɬɮɨɪɦɢ ɞɥɹ ɩɟɪɟɬɜɨɪɟɧɧɹ 

ɧɟɨɛɪɨɛɥɟɧɢɯ, ɮɪɚɝɦɟɧɬɨɜɚɧɢɯ ɞɚɧɢɯ ɭ ɜɿɡɭɚɥьɧɿ ɮɨɪɦɚɬɢ, ɬɚɤɿ ɹɤ ɞɿɚɝɪɚɦɢ, ɝɪɚɮɿɤɢ ɬɚ 
ɿɧɮɨɪɦɚɰɿɣɧɿ ɩɚɧɟɥɿ Д17Ж. ɐɿ ɜɿɡɭɚɥьɧɿ ɡɚɫɨɛɢ ɫɩɪɨɳɭɸɬь ɫɤɥɚɞɧɭ ɿɧɮɨɪɦɚɰɿɸ, 
ɩɨɥɟɝɲɭɸɱɢ ɦɚɪɤɟɬɨɥɨɝɚɦ ɜɢɹɜɥɟɧɧɹ ɡɚɤɨɧɨɦɿɪɧɨɫɬɟɣ, ɬɟɧɞɟɧɰɿɣ ɬɚ ɤɥɸɱɨɜɢɯ 
ɜɢɫɧɨɜɤɿɜ, ɹɤɿ ɫɩɪɢɹɸɬь ɪɨɡɜɢɬɤɭ ʀɯɧьɨɝɨ ɛɿɡɧɟɫɭ. 

Ɉɬɠɟ, ɡ ɦɟɬɨɸ ɩɨɹɫɧɟɧɧɹ ɰɿɧɧɿɫɧɨʀ ɩɪɨɩɨɡɢɰɿʀ, ɩɨɪɿɜɧɹɧɧɹ ɩɪɨɞɭɤɬɿɜ, ɜɿɡɭɚɥɿɡɚɰɿʀ 
ɩɟɪɟɜɚɝ ɡɚɫɬɨɫɨɜɭɸɬьɫɹ ɿɧɫɬɪɭɦɟɧɬɢ ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿɣɧɨɝɨ ɤɨɧɬɟɧɬɭ: ɿɧɮɨɝɪɚɮɿɤɚ 

Ƚɪɭɩɚ ɿɧɫɬɪɭɦɟɧɬɿɜ Ɉɫɧɨɜɧɚ ɮɭɧɤɰɿɹ Ɋɿɜɟɧь ɜɩɥɢɜɭ

ȱɧɮɨɪɦɚɰɿɣɧɿ Ʉɨɝɧɿɬɢɜɧɟ 
ɫɩɪɨɳɟɧɧɹ Ʉɨɝɧɿɬɢɜɧɢɣ

Ȼɪɟɧɞɨɜɿ Ɏɨɪɦɭɜɚɧɧɹ ɨɛɪɚɡɭ ȿɦɨɰɿɣɧɢɣ

Ⱥɭɞɿɨɜɿɡɭɚɥьɧɿ Ɂɚɥɭɱɟɧɧɹ ɉɨɜɟɞɿɧɤɨɜɢɣ

ɐɢɮɪɨɜɿ Ʉɨɧɜɟɪɫɿɹ ɉɨɜɟɞɿɧɤɨɜɢɣ

ɋɨɰɿɚɥьɧɿ Ⱦɨɜɿɪɚ ɉɫɢɯɨɥɨɝɿɱɧɢɣ

Ⱥɧɚɥɿɬɢɱɧɿ ɍɩɪɚɜɥɿɧɧɹ ɋɬɪɚɬɟɝɿɱɧɢɣ
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(ɫɬɚɬɢɱɧɚ, ɿɧɬɟɪɚɤɬɢɜɧɚ), ɞɿɚɝɪɚɦɢ ɬɚ ɝɪɚɮɿɤɢ (ɩɨɪɿɜɧɹɥьɧɿ, ɞɢɧɚɦɿɱɧɿ, ɫɬɪɭɤɬɭɪɧɿ), ɫɯɟɦɢ 
ɬɚ ɛɥɨɤ-ɞɿɚɝɪɚɦɢ, ɬɚɣɦɥɚɣɧɢ, ɤɚɪɬɢ ɩɪɨɰɟɫɿɜ. ȼɨɧɢ ɫɩɪɹɦɨɜɚɧɿ ɧɚ ɫɩɪɨɳɟɧɧɹ ɬɚ 
ɫɬɪɭɤɬɭɪɭɜɚɧɧɹ ɫɤɥɚɞɧɨʀ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɿɧɮɨɪɦɚɰɿʀ. 

Ʌɨɝɨɬɢɩ ɬɚ ɮɿɪɦɨɜɢɣ ɫɬɢɥь, ɤɨɥьɨɪɨɜɚ ɩɚɥɿɬɪɚ ɬɚ ɬɢɩɨɝɪɚɮɿɤɚ, ɜɿɡɭɚɥьɧɿ ɫɢɦɜɨɥɢ, 
ɿɤɨɧɤɢ, ɩɚɬɟɪɧɢ, ɛɪɟɧɞ-ɝɚɣɞ – ɮɨɪɦɭɸɬь ɚɫɨɰɿɚɬɢɜɧɢɣ ɪɹɞ, ɟɦɨɰɿɣɧɢɣ ɡɜ’ɹɡɨɤ ɿ ɞɨɜɿɪɭ ɞɨ 
ɛɪɟɧɞɭ, ɬɢɦ ɫɚɦɢɦ ɡɚɛɟɡɩɟɱɭɸɱɢ ɜɩɿɡɧɚɜɚɧɿɫɬь ɿ ɰɿɥɿɫɧɿɫɬь ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɩɨɜɿɞɨɦɥɟɧь. 

Ⱥɭɞɿɨɜɿɡɭɚɥьɧɿ ɿɧɫɬɪɭɦɟɧɬɢ, ɹɤ ɬɨ ɜɿɞɟɨɪɟɤɥɚɦɚ, ɚɧɿɦɚɰɿɣɧɿ ɪɨɥɢɤɢ, 
ɜɿɞɟɨɿɧɫɬɪɭɤɰɿʀ, ɞɟɦɨɧɫɬɪɚɰɿʀ ɩɪɨɞɭɤɬɭ, StШrвtОХХТЧР-ɜɿɞɟɨ – ɡɚɛɟɡɩɟɱɭɸɬь ɜɢɫɨɤɢɣ ɪɿɜɟɧь 
ɡɚɥɭɱɟɧɨɫɬɿ ɬɚ ɟɦɨɰɿɣɧɨɝɨ ɜɩɥɢɜɭ ɬɚ є ɧɚɣɛɿɥьɲ ɟɮɟɤɬɢɜɧɢɦɢ ɜ ɰɢɮɪɨɜɢɯ ɬɚ 
ɦɿɠɧɚɪɨɞɧɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɹɯ. 

ȱɧɫɬɪɭɦɟɧɬɢ ɰɢɮɪɨɜɨʀ ɜɿɡɭɚɥɿɡɚɰɿʀ (UБ/UI) ɫɩɪɹɦɨɜɚɧɿ ɧɚ ɨɩɬɢɦɿɡɚɰɿɸ ɜɡɚєɦɨɞɿʀ 
ɫɩɨɠɢɜɚɱɚ ɡ ɰɢɮɪɨɜɢɦɢ ɩɥɚɬɮɨɪɦɚɦɢ, ɩɿɞɜɢɳɭɸɬь ɤɨɧɜɟɪɫɿɸ ɬɚ ɡɪɭɱɧɿɫɬь ɤɨɪɢɫɬɭɜɚɧɧɹ 
(ȼɟɛ-ɞɢɡɚɣɧ ɿ ɦɨɛɿɥьɧɿ ɿɧɬɟɪɮɟɣɫɢ, ɿɧɬɟɪɚɤɬɢɜɧɿ ɟɥɟɦɟɧɬɢ (ɤɧɨɩɤɢ, ɧɚɜɿɝɚɰɿɹ), ɜɿɡɭɚɥьɧɿ 
CTA (МКХХ-tШ-КМtТШЧ), ɥɟɧɞɿɧɝ-ɫɬɨɪɿɧɤɢ). ȱɧɫɬɪɭɦɟɧɬɢ ɜɿɡɭɚɥɿɡɚɰɿʀ ɫɨɰɿɚɥьɧɨɝɨ 
ɩɿɞɬɜɟɪɞɠɟɧɧɹ ɩɨɫɢɥɸɸɬь ɞɨɜɿɪɭ ɬɚ ɡɧɢɠɭɸɬь ɫɩɪɢɣɧɹɬɬɹ ɪɢɡɢɤɭ, ɚɤɬɢɜɭɸɬь 
ɩɨɜɟɞɿɧɤɨɜɿ ɟɜɪɢɫɬɢɤɢ ɞɨɜɿɪɢ. ȱɧɫɬɪɭɦɟɧɬɢ ɜɿɡɭɚɥɿɡɚɰɿʀ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ 
ɜɢɤɨɪɢɫɬɨɜɭɸɬьɫɹ ɞɥɹ ɭɩɪɚɜɥɿɧɫьɤɢɯ ɪɿɲɟɧь ɿ ɜɧɭɬɪɿɲɧɿɯ ɤɨɦɭɧɿɤɚɰɿɣ ɬɚ ɡɚɛɟɡɩɟɱɭɸɬь 
ɿɧɬɟɝɪɚɰɿɸ ɚɧɚɥɿɬɢɤɢ ɬɚ ɤɨɦɭɧɿɤɚɰɿɣɧɨʀ ɫɬɪɚɬɟɝɿʀ. ɇɚɣɛɿɥьɲ ɩɨɲɢɪɟɧɢɦɢ ɫɟɪɟɞ ɧɢɯ є: 
ɞɚɲɛɨɪɞɢ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɩɨɤɚɡɧɢɤɿɜ, ɬɟɩɥɨɜɿ ɤɚɪɬɢ, ɜɨɪɨɧɤɢ ɩɪɨɞɚɠɿɜ ɬɨɳɨ. 

Ɉɬɠɟ, ɿɧɫɬɪɭɦɟɧɬɢ ɜɿɡɭɚɥɿɡɚɰɿʀ ɜ ɫɢɫɬɟɦɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɜɢɤɨɧɭɸɬь 
ɧɟ ɥɢɲɟ ɿɥɸɫɬɪɚɬɢɜɧɭ, ɚ ɣ ɦɟɬɨɞɨɥɨɝɿɱɧɭ ɮɭɧɤɰɿɸ, ɜɩɥɢɜɚɸɱɢ ɧɚ ɤɨɝɧɿɬɢɜɧɿ, ɟɦɨɰɿɣɧɿ ɬɚ 
ɩɨɜɟɞɿɧɤɨɜɿ ɪɟɚɤɰɿʀ ɫɩɨɠɢɜɚɱɿɜ, ɳɨ ɡɚɛɟɡɩɟɱɭє ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɦɚɪɤɟɬɢɧɝɨɜɨʀ 
ɞɿɹɥьɧɨɫɬɿ ɩɿɞɩɪɢєɦɫɬɜɚ. 

ȿɮɟɤɬɢɜɧɿɫɬь ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿʀ ɜɢɦɿɪɸɸɬьɫɹ ɡɚ ɞɨɩɨɦɨɝɨɸ ɤɿɥьɤɿɫɧɨɝɨ 
ɨɰɿɧɸɜɚɧɧɹ ɜɩɥɢɜɭ ɪɿɡɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɧɚ ɪɟɡɭɥьɬɚɬɢɜɧɿɫɬь ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ, 
ɳɨ ґɪɭɧɬɭєɬьɫɹ ɧɚ ɜɢɦɿɪɸɜɚɧɧɿ ɡɦɿɧ ɤɥɸɱɨɜɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɩɨɤɚɡɧɢɤɿɜ ɫɩɨɠɢɜɱɨʀ 
ɩɨɜɟɞɿɧɤɢ. Ɉɰɿɧɤɚ ɡɞɿɣɫɧɸєɬьɫɹ ɡɚ ɞɨɩɨɦɨɝɨɸ ɧɟɡɚɥɟɠɧɢɯ ɡɦɿɧɧɢɯ – ɩɟɪɟɥɿɱɟɧɢɯ ɜɢɳɟ 
ɿɧɫɬɪɭɦɟɧɬɿɜ ɜɿɡɭɚɥɿɡɚɰɿʀ, ɬɚ ɡɚɥɟɠɧɢɯ ɡɦɿɧɧɢɯ, ɚ ɫɚɦɟ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɩɨɤɚɡɧɢɤɿɜ (ɪɢɫ. 3). 

Ʉɿɥьɤɿɫɧɟ ɨɰɿɧɸɜɚɧɧɹ ɜɩɥɢɜɭ ɿɧɫɬɪɭɦɟɧɬɿɜ ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿʀ ɧɚ ɪɿɜɟɧь 
ɡɚɥɭɱɟɧɨɫɬɿ, ɞɨɜɿɪɢ, ɧɚɦɿɪɭ ɞɨ ɤɭɩɿɜɥɿ ɬɚ ɥɨɹɥьɧɨɫɬɿ ɫɩɨɠɢɜɚɱɿɜ ɫɬɜɨɪɸє ɦɟɬɨɞɨɥɨɝɿɱɧɭ 
ɨɫɧɨɜɭ ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ ɪɟɡɭɥьɬɚɬɢɜɧɨɫɬɿ. Ⱥ ɡɚɫɬɨɫɭɜɚɧɧɹ ɤɿɥьɤɿɫɧɢɯ ɦɟɬɨɞɿɜ ɞɨɡɜɨɥɹє: 
ɨɛ’єɤɬɢɜɧɨ ɨɰɿɧɢɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɨɤɪɟɦɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɜɿɡɭɚɥɿɡɚɰɿʀ; ɜɫɬɚɧɨɜɢɬɢ 
ɩɪɢɱɢɧɧɨ-ɧɚɫɥɿɞɤɨɜɿ ɡɜ’ɹɡɤɢ ɦɿɠ ɜɿɡɭɚɥɿɡɚɰɿєɸ ɬɚ ɩɨɜɟɞɿɧɤɨɜɢɦɢ ɪɟɚɤɰɿɹɦɢ ɫɩɨɠɢɜɚɱɿɜ; 
ɫɮɨɪɦɭɜɚɬɢ ɦɨɞɟɥь ɜɢɤɨɪɢɫɬɚɧɧɹ ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿʀ ɭ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɹɯ. 
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Ɋɿɜɟɧь ɡɚɥɭɱɟɧɨɫɬɿ ɫɩɨɠɢɜɚɱɿɜ

ɿɧɞɟɤɫ ɡɚɥɭɱɟɧɨɫɬɿ 

ɱɚɫɬɨɬɚ ɜɡɚєɦɨɞɿʀ ɡ ɤɨɧɬɟɧɬɨɦ

ɱɚɫ ɩɟɪɟɝɥɹɞɭ

ɩɨɤɚɡɧɢɤɢ click-through rate 

ɇɚɦɿɪɢ ɤɭɩɿɜɥɿ

ɫɚɦɨɨɰɿɧɤɚ ɝɨɬɨɜɧɨɫɬɿ ɡɞɿɣɫɧɢɬɢ 
ɩɨɤɭɩɤɭ

ɣɦɨɜɿɪɧɿɫɬь ɩɪɢɞɛɚɧɧɹ ɭ 
ɜɿɞɫɨɬɤɚɯ

ɩɨɪɿɜɧɹɥьɧɚ ɨɰɿɧɤɚ 
ɚɥьɬɟɪɧɚɬɢɜɧɢɯ ɛɪɟɧɞɿɜ

Ɋɿɜɟɧь ɞɨɜɿɪɢ ɞɨ ɛɪɟɧɞɭ

ɫɬɚɧɞɚɪɬɢɡɨɜɚɧɚ ɲɤɚɥɚ ɞɨɜɿɪɢ

ȱɧɞɟɤɫ ɛɪɟɧɞ-ɞɨɜɿɪɢ

ɨɰɿɧɤɚ ɧɚɞɿɣɧɨɫɬɿ, ɩɪɨɮɟɫɿɣɧɨɫɬɿ 
ɬɚ ɩɪɨɡɨɪɨɫɬɿ ɤɨɦɭɧɿɤɚɰɿɣ

Ʌɨɹɥьɧɿɫɬь ɫɩɨɠɢɜɚɱɿɜ

ɧɚɦɿɪɢ ɩɨɜɬɨɪɧɨʀ ɩɨɤɭɩɤɢ

ɝɨɬɨɜɧɿɫɬь ɪɟɤɨɦɟɧɞɭɜɚɬɢ ɛɪɟɧɞ

ɪɿɜɟɧь ɩɪɢɯɢɥьɧɨɫɬɿ ɞɨ ɛɪɟɧɞɭ
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Ɋɢɫɭɧɨɤ 3 – Ʉɪɢɬɟɪɿʀ ɨɰɿɧɤɢ ɜɩɥɢɜɭ ɿɧɫɬɪɭɦɟɧɬɿɜ ɜɿɡɭɚɥɿɡɚɰɿʀ ɧɚ ɤɥɸɱɨɜɿ 

ɦɚɪɤɟɬɢɧɝɨɜɿ ɩɨɤɚɡɧɢɤɢ 
Ⱦɠɟɪɟɥɨ: ɪɨɡɪɨɛɥɟɧɨ ɚɜɬɨɪɚɦɢ 

 
ȼɨɞɧɨɱɚɫ ɟɦɩɿɪɢɱɧɿ ɞɚɧɿ, ɨɬɪɢɦɚɧɿ ɭ ɪɟɡɭɥьɬɚɬɿ ɨɰɿɧɤɢ, ɩɨɬɪɟɛɭɸɬь ɫɢɫɬɟɦɚɬɢɡɚɰɿʀ 

ɭ ɮɨɪɦɿ ɭɡɚɝɚɥьɧɟɧɨʀ ɤɨɧɰɟɩɬɭɚɥьɧɨʀ ɦɨɞɟɥɿ, ɹɤɚ ɛ ɿɧɬɟɝɪɭɜɚɥɚ ɜɢɹɜɥɟɧɿ ɡɚɤɨɧɨɦɿɪɧɨɫɬɿ 
ɭ ɰɿɥɿɫɧɭ ɫɬɪɚɬɟɝɿɸ ɤɨɦɭɧɿɤɚɰɿʀ. ɐɟ ɡɭɦɨɜɥɸє ɧɟɨɛɯɿɞɧɿɫɬь ɩɨɛɭɞɨɜɢ ɦɨɞɟɥɿ 
ɜɢɤɨɪɢɫɬɚɧɧɹ ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿʀ, ɡɞɚɬɧɨʀ ɡɚɛɟɡɩɟɱɢɬɢ ɫɢɫɬɟɦɧɢɣ ɬɚ ɰɿɥɟɫɩɪɹɦɨɜɚɧɢɣ 
ɜɩɥɢɜ ɧɚ ɤɨɝɧɿɬɢɜɧɿ, ɟɦɨɰɿɣɧɿ ɣ ɩɨɜɟɞɿɧɤɨɜɿ ɪɟɚɤɰɿʀ ɫɩɨɠɢɜɚɱɿɜ. ɇɚ ɧɚɲɭ ɞɭɦɤɭ, ɦɨɞɟɥь 
ɦɚє ɡɚɛɟɡɩɟɱɭɜɚɬɢ ɿɧɬɟɝɪɚɰɿɸ ɿɧɫɬɪɭɦɟɧɬɿɜ ɜɿɡɭɚɥɿɡɚɰɿʀ ɡ ɩɫɢɯɨɥɨɝɿɱɧɢɦɢ ɦɟɯɚɧɿɡɦɚɦɢ 
ɫɩɪɢɣɧɹɬɬɹ ɬɚ ɤɥɸɱɨɜɢɦɢ ɩɨɤɚɡɧɢɤɚɦɢ ɪɟɡɭɥьɬɚɬɢɜɧɨɫɬɿ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɞɿɹɥьɧɨɫɬɿ (ɪɢɫ. 
4).  

Ɉɫɧɨɜɭ ɦɨɞɟɥɿ ɫɬɚɧɨɜɢɬь ɜɢɡɧɚɱɟɧɧɹ ɜɢɦɨɝ ɞɨ ɡɦɿɫɬɭ ɬɚ ɮɨɪɦɚɬɭ ɜɿɡɭɚɥɿɡɚɰɿʀ ɧɚ 
ɨɫɧɨɜɿ ɚɧɚɥɿɡɭ ɪɢɧɤɨɜɨɝɨ ɫɟɪɟɞɨɜɢɳɚ ɬɚ ɜɢɡɧɚɱɟɧɧɹ ɫɬɪɚɬɟɝɿɱɧɢɯ ɰɿɥɟɣ ɤɨɦɩɚɧɿʀ. 
ȱɧɮɨɪɦɚɰɿɣɧɢɣ ɦɚɪɤɟɬɢɧɝɨɜɢɣ ɤɨɧɬɟɧɬ ɡɚɛɟɡɩɟɱɭє ɮɨɪɦɭɜɚɧɧɹ ɡɦɿɫɬɨɜɧɨʀ ɨɫɧɨɜɢ 
ɤɨɦɭɧɿɤɚɰɿʀ. əɤɚ ɩɟɪɟɞɛɚɱɚє ɬɪɚɧɫɮɨɪɦɚɰɿɸ ɫɤɥɚɞɧɨʀ ɿɧɮɨɪɦɚɰɿʀ ɭ ɞɨɫɬɭɩɧɭ, ɟɦɨɰɿɣɧɨ 
ɧɚɫɢɱɟɧɭ ɮɨɪɦɭ ɧɚ ɪɿɜɧɿ ɿɧɫɬɪɭɦɟɧɬɚɥьɧɨɝɨ ɛɥɨɤɭ - ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿʀ. 

Ɋɚɡɨɦ ɡ ɬɢɦ, ɡɚ ɞɨɩɨɦɨɝɨɸ ɩɨɜɟɞɿɧɤɨɜɢɯ ɦɟɯɚɧɿɡɦɿɜ, ɹɤ ɬɨ: ɟɮɟɤɬ ɮɪɟɣɦɿɧɝɭ, 
ɤɨɝɧɿɬɢɜɧɟ ɫɩɪɨɳɟɧɧɹ, ɟɦɨɰɿɣɧɚ ɡɚɥɭɱɟɧɿɫɬь ɬɚ ɟɮɟɤɬ ɞɨɜɿɪɢ ɬɚ ɫɨɰɿɚɥьɧɨɝɨ 
ɩɿɞɬɜɟɪɞɠɟɧɧɹ ɜɢɡɧɚɱɚєɬьɫɹ ɩɫɢɯɨɥɨɝɿɱɧɟ ɫɩɪɢɣɧɹɬɬɹ ɫɩɨɠɢɜɚɱɚ. ɇɚ ɨɫɧɨɜɿ ɱɨɝɨ 
ɞɨɫɹɝɚєɬьɫɹ ɤɨɦɭɧɿɤɚɰɿɣɧɢɣ ɟɮɟɤɬ, ɹɤɢɣ ɩɪɨɹɜɥɹєɬьɫɹ ɱɟɪɟɡ ɡɪɨɫɬɚɧɧɹ ɪɿɜɧɹ ɨɛɿɡɧɚɧɨɫɬɿ, 
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ɩɨɤɪɚɳɟɧɧɹ ɡɚɩɚɦ’ɹɬɨɜɚɧɨɫɬɿ ɩɨɜɿɞɨɦɥɟɧɧɹ, ɮɨɪɦɭɜɚɧɧɹ ɩɨɡɢɬɢɜɧɨɝɨ ɛɪɟɧɞ-ɨɛɪɚɡɭ ɬɚ 
ɩɿɞɜɢɳɟɧɧɹ ɞɨɜɿɪɢ ɞɨ ɤɨɦɩɚɧɿʀ. 

 

 
 

Ɋɢɫɭɧɨɤ 4 – Ɇɨɞɟɥь ɜɢɤɨɪɢɫɬɚɧɧɹ ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿʀ ɜ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɤɨɦɭɧɿɤɚɰɿɹɯ 

Ⱦɠɟɪɟɥɨ: ɪɨɡɪɨɛɥɟɧɨ ɚɜɬɨɪɚɦɢ 
 
Ɇɚɪɤɟɬɢɧɝɨɜɿ ɪɟɡɭɥьɬɚɬɢ ɨɰɿɧɸɸɬьɫɹ ɡɚ ɞɨɩɨɦɨɝɨɸ ɩɨɤɚɡɧɢɤɿɜ ɤɨɧɜɟɪɫɿʀ, 

ɥɨɹɥьɧɨɫɬɿ ɫɩɨɠɢɜɚɱɿɜ, ɪɿɜɧɹ ɡɚɥɭɱɟɧɨɫɬɿ, ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɛɪɟɧɞɭ ɬɚ 
ɤɨɦɟɪɰɿɣɧɨʀ ɟɮɟɤɬɢɜɧɨɫɬɿ ɦɚɪɤɟɬɢɧɝɭ, ɳɨ ɩɿɞɬɜɟɪɞɠɭє ɪɟɡɭɥьɬɚɬɢɜɧɿɫɬь ɜɢɤɨɪɢɫɬɚɧɧɹ 
ɜɿɡɭɚɥɿɡɚɰɿʀ. 

Ɇɨɞɟɥь ɞɨɡɜɨɥɹє ɧɟ ɥɢɲɟ ɫɬɪɭɤɬɭɪɭɜɚɬɢ ɩɪɨɰɟɫ ɡɚɫɬɨɫɭɜɚɧɧɹ ɜɿɡɭɚɥьɧɢɯ 
ɿɧɫɬɪɭɦɟɧɬɿɜ, ɚ ɣ ɤɿɥьɤɿɫɧɨ ɨɰɿɧɸɜɚɬɢ ʀɯɧɿɣ ɜɩɥɢɜ ɧɚ ɪɿɜɟɧь ɡɚɥɭɱɟɧɨɫɬɿ, ɞɨɜɿɪɢ, ɧɚɦɿɪɭ 
ɞɨ ɤɭɩɿɜɥɿ ɬɚ ɥɨɹɥьɧɨɫɬɿ ɫɩɨɠɢɜɚɱɿɜ. ɐɟ ɫɬɜɨɪɸє ɨɫɧɨɜɭ ɞɥɹ ɩɪɢɣɧɹɬɬɹ ɨɛґɪɭɧɬɨɜɚɧɢɯ 
ɭɩɪɚɜɥɿɧɫьɤɢɯ ɪɿɲɟɧь ɭ ɫɮɟɪɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ. ɉɟɪɟɜɚɝɚɦɢ ɡɚɩɪɨɩɨɧɨɜɚɧɨʀ 
ɦɨɞɟɥɿ є – ɭɧɿɜɟɪɫɚɥьɧɿɫɬь, ɚɞɚɩɬɢɜɧɿɫɬь ɞɨ ɰɢɮɪɨɜɨɝɨ ɫɟɪɟɞɨɜɢɳɚ ɬɚ ɦɨɠɥɢɜɿɫɬь 
ɟɦɩɿɪɢɱɧɨʀ ɩɟɪɟɜɿɪɤɢ. Ȳʀ ɡɚɫɬɨɫɭɜɚɧɧɹ ɩɿɞɜɢɳɭє ɟɮɟɤɬɢɜɧɿɫɬь ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɤɨɦɭɧɿɤɚɰɿɣ, ɫɩɪɢɹє ɨɩɬɢɦɿɡɚɰɿʀ ɤɨɦɭɧɿɤɚɰɿɣɧɢɯ ɜɢɬɪɚɬ ɿ ɮɨɪɦɭɜɚɧɧɸ ɫɬɿɣɤɢɯ 
ɤɨɧɤɭɪɟɧɬɧɢɯ ɩɟɪɟɜɚɝ ɩɿɞɩɪɢєɦɫɬɜ, ɳɨ ɩɿɞɬɜɟɪɞɠɭє ʀʀ ɩɪɚɤɬɢɱɧɭ ɬɚ ɧɚɭɤɨɜɭ ɞɨɰɿɥьɧɿɫɬь. 

ȼɢɫɧɨɜɤɢ ɡ ɰьɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɿ ɩɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɪɨɡɜɿɞɨɤ ɭ ɞɚɧɨɦɭ 
ɧɚɩɪɹɦɤɭ. Ɂɚ ɪɟɡɭɥьɬɚɬɚɦɢ ɡɞɿɣɫɧɟɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɨɛґɪɭɧɬɨɜɚɧɨ, ɳɨ ɜɿɡɭɚɥɿɡɚɰɿɹ 
ɿɧɮɨɪɦɚɰɿʀ є ɤɥɸɱɨɜɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɮɨɪɦɭɜɚɧɧɹ ɟɮɟɤɬɢɜɧɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɤɨɦɭɧɿɤɚɰɿɣ ɩɿɞɩɪɢєɦɫɬɜ ɜ ɭɦɨɜɚɯ ɰɢɮɪɨɜɨɝɨ ɬɚ ɤɨɧɤɭɪɟɧɬɧɨɝɨ ɪɢɧɤɨɜɨɝɨ ɫɟɪɟɞɨɜɢɳɚ. 

ɊɂɇɄɈȼȿ ɋȿɊȿȾɈȼɂɓȿ ɌȺ ɋɌɊȺɌȿȽȱɑɇȱ ɐȱɅȱ

ɤɨɧɤɭɪɟɧɬɧɢɣ 
ɬɢɫɤ

ɪɿɜɟɧь 
ɰɢɮɪɨɜɿɡɚɰɿʀ

ɯɚɪɚɤɬɟɪɢɫɬɢɤ
ɚ ɰɿɥьɨɜɨʀ 
ɚɭɞɢɬɨɪɿʀ

ɦɚɪɤɟɬɢɧɝɨɜɚ 
ɫɬɪɚɬɟɝɿɹ 

ɩɿɞɩɪɢєɦɫɬɜɚ

ɉɋɂɏɈɅɈȽȱɑɇȿ ɋɉɊɂɃɇəɌɌə 
ɋɉɈɀɂȼȺɑȺ

ɄɈɆɍɇȱɄȺɐȱɃɇɂɃ
ȿɎȿɄɌ

ɆȺɊɄȿɌɂɇȽɈȼȱ 
ɊȿɁɍɅЬɌȺɌɂ

ȱɇɎɈɊɆȺɐȱɃɇɂɃ ɆȺɊɄȿɌɂɇȽɈȼɂɃ ɄɈɇɌȿɇɌ

ɰɿɧɧɿɫɧɚ 
ɩɪɨɩɨɡɢɰɿɹ

ɤɨɧɤɭɪɟɧɬɧɿ 
ɩɟɪɟɜɚɝɢ

ɛɪɟɧɞ-
ɩɨɜɿɞɨɦɥɟɧɧɹ

ɰɿɧɨɜɚ ɬɚ 
ɫɟɪɜɿɫɧɚ 

ɿɧɮɨɪɦɚɰɿɹ

ȼȱɁɍȺɅȱɁȺɐȱə ȱɇɎɈɊɆȺɐȱȲ 

ɿɧɮɨɝɪɚ
ɮɿɤɚ

ɝɪɚɮɿɤɢ 
ɬɚ 

ɞɿɚɝɪɚɦɢ

ɜɿɞɟɨ- ɬɚ 
ɚɧɿɦɚɰɿɣ

ɧɢɣ 
ɤɨɧɬɟɧɬ

ɜɿɡɭɚɥьɧ
ɚ 

ɚɣɞɟɧɬɢɤɚ 
ɛɪɟɧɞɭ

UX/UI-
ɞɢɡɚɣɧ 

ɰɢɮɪɨɜɢɯ 
ɩɥɚɬɮɨɪɦ



Ɇɚɪɤɟɬɢɧɝ ɿ ɰɢɮɪɨɜɿ ɬɟɯɧɨɥɨɝɿʀ                              Ɍɨɦ 10, № 1, 2026 
ISSN 2522-9087     (Print) 
ISSN 2523-434X (Online) 

 

 ɋ.Ȼ. Ʉɨɥɨɞɢɧɫьɤɢɣ, .Ю.Ю. ɋɢɜɨɥɚɩ, Ⱦ.ȼ. Ⱦɿɯɬɹɪ.  ȼɿɡɭɚɥɿɡɚɰɿɹ ɿɧɮɨɪɦɚɰɿʀ ɹɤ 
ɿɧɫɬɪɭɦɟɧɬ ɮɨɪɦɭɜɚɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ 

149 

 

 

ȼɫɬɚɧɨɜɥɟɧɨ, ɳɨ ɜɿɡɭɚɥɿɡɚɰɿɹ ɿɧɮɨɪɦɚɰɿʀ ɜɿɞɿɝɪɚє ɫɢɫɬɟɦɨɭɬɜɨɪɸɸɱɭ ɪɨɥь ɭ ɩɪɨɰɟɫɿ 
ɩɟɪɟɞɚɱɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɩɨɜɿɞɨɦɥɟɧь, ɡɚɛɟɡɩɟɱɭɸɱɢ ɩɿɞɜɢɳɟɧɧɹ ʀɯ ɡɪɨɡɭɦɿɥɨɫɬɿ, 
ɟɦɨɰɿɣɧɨʀ ɩɪɢɜɚɛɥɢɜɨɫɬɿ ɬɚ ɡɞɚɬɧɨɫɬɿ ɜɩɥɢɜɚɬɢ ɧɚ ɩɨɜɟɞɿɧɤɨɜɿ ɪɟɚɤɰɿʀ ɫɩɨɠɢɜɚɱɿɜ. 

ɍ ɦɟɠɚɯ ɞɨɫɥɿɞɠɟɧɧɹ ɭɡɚɝɚɥьɧɟɧɨ ɬɟɨɪɟɬɢɱɧɿ ɩɿɞɯɨɞɢ ɞɨ ɬɪɚɤɬɭɜɚɧɧɹ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɬɚ ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɮɨɪɦɚɰɿʀ, ɳɨ ɞɨɡɜɨɥɢɥɨ ɫɮɨɪɦɭɜɚɬɢ 
ɚɜɬɨɪɫьɤɟ ɛɚɱɟɧɧɹ ʀɯ ɜɡɚєɦɨɡɜ’ɹɡɤɭ. Ɋɨɡɪɨɛɥɟɧɨ ɦɨɞɟɥь ɜɢɤɨɪɢɫɬɚɧɧɹ ɜɿɡɭɚɥɿɡɚɰɿʀ 
ɿɧɮɨɪɦɚɰɿʀ ɜ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɹɯ, ɹɤɚ ɿɧɬɟɝɪɭє ɿɧɫɬɪɭɦɟɧɬɢ ɜɿɡɭɚɥɿɡɚɰɿʀ, 
ɤɨɝɧɿɬɢɜɧɨ-ɟɦɨɰɿɣɧɿ ɦɟɯɚɧɿɡɦɢ ɜɩɥɢɜɭ ɬɚ ɤɥɸɱɨɜɿ ɩɨɤɚɡɧɢɤɢ ɪɟɡɭɥьɬɚɬɢɜɧɨɫɬɿ 
ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɞɿɹɥьɧɨɫɬɿ. Ɂɚɩɪɨɩɨɧɨɜɚɧɚ ɦɨɞɟɥь ɫɬɜɨɪɸє ɨɫɧɨɜɭ ɞɥɹ ɤɿɥьɤɿɫɧɨɝɨ 
ɨɰɿɧɸɜɚɧɧɹ ɜɩɥɢɜɭ ɜɿɡɭɚɥьɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɧɚ ɪɿɜɟɧь ɡɚɥɭɱɟɧɨɫɬɿ, ɞɨɜɿɪɢ, ɧɚɦɿɪɭ ɞɨ 
ɤɭɩɿɜɥɿ ɬɚ ɥɨɹɥьɧɨɫɬɿ ɫɩɨɠɢɜɚɱɿɜ. ɉɪɚɤɬɢɱɧɚ ɡɧɚɱɭɳɿɫɬь ɨɬɪɢɦɚɧɢɯ ɪɟɡɭɥьɬɚɬɿɜ ɩɨɥɹɝɚє 
ɭ ɦɨɠɥɢɜɨɫɬɿ ɜɢɤɨɪɢɫɬɚɧɧɹ ɡɚɩɪɨɩɨɧɨɜɚɧɨʀ ɦɨɞɟɥɿ ɩɿɞɩɪɢєɦɫɬɜɚɦɢ ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ 
ɪɟɡɭɥьɬɚɬɢɜɧɨɫɬɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɬɚ ɨɩɬɢɦɿɡɚɰɿʀ ɤɨɦɭɧɿɤɚɰɿɣɧɢɯ ɫɬɪɚɬɟɝɿɣ. 

ɉɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɞɨɫɥɿɞɠɟɧь ɩɨɜ’ɹɡɚɧɿ ɡ ɩɨɝɥɢɛɥɟɧɧɹɦ ɟɦɩɿɪɢɱɧɨʀ 
ɩɟɪɟɜɿɪɤɢ ɡɚɩɪɨɩɨɧɨɜɚɧɨʀ ɦɨɞɟɥɿ ɧɚ ɪɿɡɧɢɯ ɝɚɥɭɡɟɜɢɯ ɪɢɧɤɚɯ, ɡɨɤɪɟɦɚ ɭ ɫɟɝɦɟɧɬɚɯ B2B 
ɬɚ B2C, ɚ ɬɚɤɨɠ ɡ ɚɧɚɥɿɡɨɦ ɜɩɥɢɜɭ ɨɤɪɟɦɢɯ ɜɢɞɿɜ ɜɿɡɭɚɥɿɡɚɰɿʀ (ɿɧɬɟɪɚɤɬɢɜɧɨʀ, ɞɨɩɨɜɧɟɧɨʀ 
ɪɟɚɥьɧɨɫɬɿ, ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɨɝɨ ɤɨɧɬɟɧɬɭ) ɧɚ ɩɨɜɟɞɿɧɤɭ ɫɩɨɠɢɜɚɱɿɜ. 
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Information visualization as tool for forming marketing communications. 
The aim of the article is to substantiate the methodological foundations for the use of 

information visualization and to assess its impact on the effectiveness of enterprise marketing 
communications. 

Analysis results. The article examines the role of information visualization as a tool for shaping 
effective marketing communications of enterprises in the context of digitalization and increasing 
competitive pressure. The relevance of the study is driven by the growing information overload faced 
by consumers and the need to identify new approaches to enhancing the effectiveness of marketing 
messages. The study employs systemic, process-based, and behavioral approaches, as well as methods 
of analysis, generalization, and modeling. Based on a review of contemporary domestic and 
international scholarly sources, key information visualization tools and the mechanisms of their 
ТЧПХuОЧМО ШЧ МШЧsuЦОrs’ МШРЧТtТvО, ОЦШtТШЧКХ, КЧН ЛОСКvТШrКХ rОspШЧses are identified, and the 
functional role of information visualization within the marketing communications system is defined. The 
paper substantiates the impact of visualization tools on the levels of consumer engagement, trust, 
purchase intention, and loyalty, thereby creating a basis for further empirical research. As a result of 
the study, a model for the use of information visualization in marketing communications is proposed, 
combining visualization tools, psychological mechanisms of perception, and indicators of marketing 
performance. 

Conclusions and directions for further research. The developed model integrates the identified 
patterns into a coherent marketing communications strategy and provides a methodological framework 
for enhancing the effectiveness of brand–consumer interactions. The practical significance of the results 
lies in their potential application by enterprises to improve the effectiveness of communication strategies 
and to build sustainable competitive advantages. 

Keywords: information visualization, consumer behavior, marketing communications, 
engagement, brand trust, purchase intention, consumer loyalty. 
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